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\“ BULLETIN 


> WISCONSIN’S GAMBLING POSTURE UNCERTAIN... Gov. 


Tommy Thompson called for a special session of the Legislature (com- 
mencing April 14) to clarify acceptable gambling activities once and 
for all. The bill would curb future gambling expansion, narrowly de- 
fine the term “‘lottery,” and push up dates for negotiating with remain- 
ing Indian tribes that do not yet have compacts with the state. 


The billis perceived as an about-face for Thompson, who recently pro- 
posed a video lottery program (subsequently shot down) with 45 per- 
cent of the proceeds for the state. The new anti-gambling bill passed 
the Senate 25-8: the Assembly sent it to committee. State lawmakers, 
leery of making any sweeping decisions in an election year, want to 
have public hearings and come back to the issue in May. One of the 
major concerns is the impact on Indian gaming. Indian tribes are feel- 
ing the sting of gambling competition, anticipating the loss of economic 
progress achieved through their casino operations. For background, 
turn to the ‘‘News” section. 


SIDES STILL NOT TOGETHER IN FLORIDA... Put the optimism 
on hold. Despite promises that the Florida Amusement and Vending 
Association (FAVA) and the Family Arcade Alliance (FAA) would set aside 
their differences and work toward a common legislative good, things 
have unraveled again. 


At the early April FAVA show in Orlando (see page 50 for the complete 
story), the two sides pledged that they would create a steering com- 
mittee to fight—as a single entity—the taxation threats posed by the 
Legislature. But as of April 23, eight days before the start of a legisla- 
tive special session, no such committee had been officially formed. 


“There seem to be a few principals from FAA who are on the fence; 

they can’t decide if they want to work with FAVA or go it alone,” said 

FAVA legislative chairman Manley Lawson. “The FAVA board has ap- 

proved the agreement to form the steering committee, but FAA hasn't 

done so yet. This is going to be the final special session; it’s designed 

a are the state budget, which is constitutionally mandated, by 
ay 31. 


“We believe we have the opportunity to obtain tax relief, but by the 
same token, there's also the opportunity that the flat tax could resurface— 
or worse, that it will come back in combination with the current gross 
receipts tax (the governor vetoed the flat tax shortly after the FAVA show). 
All of this could happen unless we exert the energy necessary to in- 
fluence the special session.’ 


What’s needed, bottom line, is money, Lawson says. ‘The sad fact is 
that if FAVA and FAA had taken the money that we spent separately 
and used it to push for something that both sides could’ve lived with, 
we would've had relief already. Now things are up in the air,’ he con- 
cluded. Stay tuned. 


LOUISIANA GIVES NOD TO TRACKS... Louisiana’s five race 
tracks will have the first video poker games in operation when a test 
run begins June 1. The date for statewide start-up is still July 1. The 
La. State Police, which administers the program, has received license 
applications from 25 manufacturing companies (18 have passed suitability 
requirements; games now go to the testing lab), 23 distributing com- 
panies, and many game operators and locations. 


Contrary to local press reports stating that there are ‘few requirements” 


for licenses, there are in fact stringent background investigations and — 


financial disclosures needed for every level of participation. News ar- 
ticles that estimate profits from video poker conveniently leave out the 
mention of hefty game costs up front. 


CCMA HOPES TO KILL TAX...A California legislator’s attempt 
to stick the coin-op amusement industry with a seven percent sales 
and use tax appears to be losing momentum, according to John Wendt, 
co-manager of the California Coin Machine Association (CCMA). 


“| feel good about our chances for defeating S.B. 1912, but a similar 


bill will probably resurface next year,’ Wendt said. ‘‘Lawmakers be- 
lieve there’s money to be made off of our industry, or, at least, they know - 


they can get a lot of good publicity by targeting us.” 


KAMA TAKES BULL BY THE HORNS... The Kansas Automat- 


iC Mer- 
chandising Association has embarked on a statewide television blitz 
asking voters to express their feelings on video lottery. Instead of reacting 
to legislative rhetoric and/or negative press on the issue of gambling, 
the association decided to become pro-active and take the message 
directly to the people via television. 


The 30-second spots aired on all three networks for an entire week 


in late April during the 6 p.m. and 10 p.m. news programs. The mes- 


sage: ‘‘If you’re sick and tired of tax increases...call your state legis- 


lators. Tell them to vote YES for video lottery. If you don’t knew the phone 


numbers of your legislators, call the Legislative Hotline (1-800-432-3924) _ 
and ask. Forty percent of the revenue from video lottery terminals will 
go to the state. In partnership with Kansas small businesses, our state 
can raise over $100 million a year—without raising your taxes! Those 
who play are the only ones who'll pay. Call your legislators NOW.” At 
last report, phone lines to the capital building were humming. 


NSM GETS SECOND NEW ENGLAND DISTRIBUTOR. ..NSM- 
America has chosen Mondial to represent its jukebox line in the Boston © 


i 


area, according to NSM-America president Rus Strahan. Mondial recently - 


opened its New England office, giving the company four on the East Coast. 


“We already have a long-standing NSM distributor in the area: T & M- 
Distributors in Danielson, Conn.,” Strahan said. ‘More than that, they 


are one of the very best distributors in the nation—not just for NSM, 
but for a number of other major coin equipment manufacturers. To have — 
a single good distributor representing a territory is hard to do these 
days, but having two is all but unheard of.’ 


Said T & M’s Mike Riquier, “It was a bit upsetting at first to have another 

NSM distributor appointed in my area, but | understand the relation- 

ship between NSM-America and Mondial. They have the NSM line in 
their other three offices, so it’s natural that they’d want it here, too. NSM-- 
America handled it in a very professional way, and as it turns out, the — 
competition hasn't hurt us a bit. Sales have never been better for us. 
We emphasize after-the-sale service and have built our reputation on that.” - 


ASAHI SEIKO SETTLES PATENT CASE. .. Asahi Seiko Co. Ltd., 
a Japanese manufacturer of coin-handling equipment, has settled its 
dispute with Taiwan’s Yiin Wang Industrial Co. Ltd. over Yiin Wang’s © 
sale of coin dispensers. | 


Asahi Seiko sued Yiin Wang in a Nevada U.S. District Court, alleging | 


that Yiin Wang coin dispenser models CH-500 and DH-750 were copies 
of its coin dispensers and therefore infringed its U.S. patents. Asahi Seiko 
also alleged that Yiin Wang copied pages from the Asahi Seiko product 
catalog and used them in its catalog, thereby infringing Asahi Seiko’s 
copyright rights and competing unfairly. 


By an agreement and by order of the court, Yiin Wang may not make, © 
use, Sell, distribute, market, or advertise coin dispensers that infringe 

Asahi Seiko’s patents. Yiin Wang also may not copy Asahi Seiko’s catalog 

or use photographs of its products in the advertising and promotion of Yiin - 
Wang products. Finally, Yiin Wang has destroyed its inventory of products. 
that infringe the patents in suit, including models CH-500 and DH-750_. 
and materials having photographs of Asahi Seiko coin dispensers. — 


ROMSTAR TO MOVE...Romstar Inc. plans to relocate its offices" 


from Torrance, Calif., to the Bay area sometime in July. Details on the 
location and exact date of the move will be announced at a later date. 
“This move is being made to accomplish Romstar’s long-term objec- 
tives,” commented Romstar vice president Rene Lopez. 


NEW SALES OFFICE FOR BROMLEY... The sales department 


at Bromley Inc. has moved; the address is 136 Forest Ave., Lake Zurich, © 
IL 60047. The phone and FAX numbers are (708) 438-3834 and (708) . 
438-5254, respectively. Bromley Inc. remains headquartered in Chicago, 

and service for its games continues to be handled through Grand Products — 
in Bensenville, Ill. Also, Bromley Inc. has hired Joe Bundra to be its _ 
sales manager. aa 


Senate Bill 1912, proposed by state Sen. Lucy Killea of San Diego, would 
levy the tax on video games and other coin-op equipment and raise, 
in Killea’s estimation, $60 million for education (later amended to go 
to the state’s general fund). But the bill failed to make it out of a neces- 
sary committee in early April; the next date for consideration is May 
5. If it fails then, the matter should be put to rest—at least for this session. 
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HAPP 


ILLUMINATED 
PUSHBUTTONS 


ILLUMINATED PUSHBUTTONS from HAPP are 
available in a large variety of standard and 
Custom colors, sizes and shapes. Modular 


construction fits wood or metal control panels. 
special legend lettering designs are available. 


PLUS HAPP standard and custom: 


@ Joystick Controls @ Power Controls 

B@ Driving Controls @ Pushbutton Controls 
@ Coin/Currency Controls _ ... illuminated and 
@ Trackball Controls non-illuminated 


HAPP promises the finest quality, competitive 
pricing and fast delivery. 


Call or write for FREE HAPP CONTROLS catalog. 


Happ CONTROLS, INC. 


Manufacturers of Electronic Controls 


106 Garlisch ¢ Elk Grove, IL-60007 
Phone (708) 593-6130 


FAX: (708) 593-6137 * TELEX: 297249 CONTROLS UR 
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AND ROWE/AWMII 
WIN AGAIN 


v Rowe LaserStar® as ‘‘The Best Jukebox Of The Year.” 


Thank you for putting your trust in the Rowe LaserStar® , sa 
and for recognizing our commitment to you. @QROWE (il 
Rowe/AMI is determined to continue making the most reliable, 


most attractive and most profitable jukebox in the world. Together, Whippany, NJ 07981 U.S.A. 
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QUIPMENT POLL 


| Buying the right game can be a ‘‘make-or-break’’ proposition for the operator. This chart is based 
| on operator evaluations and is designed to provide information needed to make prudent game pur- 
| chases. The longevity points indicate a game’s staying power. 


VIDEO & PINBALL COMBINED 


MONTHS 
POINT ON 
VALUE CHART 


9.18 14 
9.14 1 
9.07 10 
9.06 
9.03 
8.60 
8.06 
8.05 
8.00 
7.95 
7.71 
7.70 
7.69 
7.65 
7.62 
7.44 
7.34 
t.2F 
7.20 
7.24 
7.23 
Tze 
7.00 
6.94 
6.91 


REDEMPTION 


POINT 
VALUE 


MONTHS 


MFG. 


Street Fighter Il (Capcom) 
Street Fighter Il Champ Ed.(Capcom) 
Terminator 2 (Williams) 
Terminator 2 (Midway) 
The Addams Family (Bally) 
Steel Talons (Atari) 
WWE Wrestle Fest (Am. Technos) 
Race Drivin’ (Atari) 
Final Lap Il (Namco) 
Fun House (Williams) 
Batman (Data East) 
The Getaway (Williams) 
Hard Drivin (Atari) 

Star Trek (Data East) 
Hurricane (Williams) 
X-Men (Konaml) 
Captain America (Data East) 
Road Riot (Atari) 
Double Axle (Taito) 
Sunset Riders (Konami) 
Gilligan’s Island (Bally) 
Earthshaker (Williams) 
Race Drivin’ Panorama _ (Atari) 
Fatal Furv (SNK) 
Final Lap (Atari) 


SON AOS = 


4 
1 
6 
Ss 
o 
2 
t 
9 
2 
4 
7% 
36 
8 
4 


W 
ak 


POINT 
VALUE 


ALLEY BOWLERS 


1. Skee-Ball (SkeeBall) 
2. Smartball (Smart) 


SINGLE CRANES (cont.) 


. Top Choice (Betson) 
. Jumbo Crane (Grayhound) 


NOVELTY (cont.) 


Hop-A-Tic-Tac-Toe 
(Data East) 


Nh 


7.61 
7.38 
3.00 


7.00 
6.80 
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3. Bowlingo (Capcom) 


SPORTS GAMES 


. Hoop Shot (Doyle) 

. Putting Challenge (/CE) 

. Slug Fest (Williams) 

. UB-QB Football 
(Nat’! Sports) 

. Shoot To Win (Smart) 

6. Championship Basketball 

(Grayhound) 

. Pop-A-Shot (Pop-A-Shot) 

. Panda Pitch (Doyle) 

. Super Pro Quarterback 
(Smart) 

. Quik Shot (Design Plus) 


SINGLE COIN PUSHERS 


. Rock N’ Roll (Betson) 

. Klondike (Betson) 

. Wedges/Ledges (Betson) 
. Starburst (CC/) 

. Clown Around (Betson) 


SINGLE CRANES 
1. Clean Sweep (Smart) 


. Hollywood Crane 
(Maxwell) 

. Big Choice (Betson) 

. Skill Crane (Grayhound) 

. Kramer Krane (Kramer) 

. Action Claw (Betson) 

. Tiger Paw (Drews) 

. Challenger 
(Wedges/Ledges) 


. BASKETBALL 


1. Bozo Basketball 
(Design Plus) 

2. Lil’ Hoop Shot (Doyle) 

3. Shoot To Win Jr. Basketball 
(Smart) 

4. Jr. All American (CC/) 


ROLL DOWNS 


. Poker Roll (Coasta/) 

. Clown Rolldown (Bay Tek) 
. Roll Down (Bay Tek) 

. Fielder’s Choice (Bay Tek) 
. Quacker’s (Seide/) 


NOVELTY 
1. Wacky Gator (Data East) 


MAY 1992 


6.71 


6.67 
6.33 
6.00 
5.80 
5.33 
4.25 


SCOMNDTAY 


Dump The Ump (Doyle) 
Bank It (Capcom) 

Beat The Clock (Betson) 
Feed Big Bertha (Smart) 
Pop-A-Ball (Coasta/) 
Rock-N-Bowl (Bromley) 
Cosmo Gang (Data East) 
Skee Toss B.C. 
(Betson/Skee-Ball) 


. Toss ’Em (CCI) 

. Reel Poker (Betson) 

. Hungry Hungry Hippos (/CE) 
. Whac-A-Mole (Bob’s Space) 
. Bozo Grand Prize Game 


(Exit) 


. Fire Fighter (CC/) 

. Troll (Exidy) 

. TMNT Pizza Drop (Exit) 
. Bowler Roller 


(Bob’s Space) 


. Can Alley (Bob’s Space) 
. Ghost Town (Bromley) 

. Pop-A-Tac-Toe (Coasta/) 
. Rebound(CC/) 

. Pig Racing (CC/) 

. Sonic Blast Man (Taito) 
. Mr. Six Gun (Vari-Tech) 





QUIPMENT POLL 


VIDEO KITS 


POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 


. Street Fighter Il (Capcom) 9.18 780 . Rim Rockin’ Basketball 5.83 
. WWF Wrestle Fest 8.06 462 (Strata) 

(Am. Technos) . Tetris (Atar/) 5.79 
. Captain America(DataEast) 7.34 353 . Ninja Combat (SNK) 5.79 
. Fatal Fury (SNA) 6.94 . KingOfThe Monsters(SNK) 5.67 
. Spider Man (Sega) 6.73 . Robo Army (SNK) 5.67 
. TMNT Il (Konami) 6.50 . Capcom Bowling (Capcom) 5.66 
. Burning Fight (SNA) 6.50 . Gun Force (/rem) 5.63 
. Turbo Out Run (Sega) 6.43 . Football Frenzy (SNK) 5,55 
. Final Fight (Capcom) 6.40 . Hydra (Atari) 5.54 
. Rai Den (Fabtek) 6.33 . Golden Tee Golf Il (Strata) 5.50 
. Knights Of The Round 6.18 . Magic Sword (Capcom) 5.43 

(Capcom) . Turbo Force (McO’River) 5.43 
. Super Baseball 2020 (SNK) 6.15 . Smash TV (Midway) 5.41 
. King Of Dragons (Romstar) 6.14 . WWF Super Stars 5.39 
. Track-Pak (Leland) 6.13 (Am. Technos) 
. Clutch Hitter (Sega) 6.10 . Baseball Stars (SNK) 5.36 
. High Impact Football 6.08 . Atomic Punk (/rem) 5.33 

(Midway) . Cyberball 2072 (Atari) 5.26 
. Pit-Fighter (Atari) 5.94 . Sengoku (SNK) 5.26 


—|- O OON DO LW 


VIDEO DEDICATED 


POINT LONGEVITY POINT LONGEVITY 
VALUE POINTS GAME VALUE POINTS 


. Street Fighter!I|Champ.Ed. 9.14 59 . Double Axle (Taito) 1.20 227 
(Capcom) . Sunset Riders (Konami) 7.24 267 

. Terminator 2 (Midway) 9.06 403 . Race Drivin’ Panorama 7.00 475 

. Steel Talons (Atari) 8.60 432 (Atari) 

. Race Drivin’ (Atari) 8.05 . Final Lap (Atari) 6.91 1,409 

. Final Lap Il (Namco) 8.00 . Super High Impact 6.88 360 

. Hard Drivin’ (Atari) 7.69 (Midway) 

. X-Men (Konami) 7.44 . Total Carnage (Midway) 6.88 67 

. Road Riot (Atari) 7.27 . Mad Dog McCree (Betson) 6.86 439 


PINBALLS 


POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 


. Terminator 2 9.07 575 . Gilligan’s Island (Bally) 7.23 477 

(Williams) . Earthshaker (Williams) 7.22 1,379 
. The Addams Family (Bally) 9.03 172 . Elvira (Midway) 6.86 lize 
. Fun House (Williams) 7.95 826 . Hook (Data East) 6.80 53 
. Batman (Data East) 7.71 235 . The Machine (Williams) 6.74 570 
. The Getaway (Williams) 7.70 49 . Whirlwind (Williams) 6.69 1,005 
. Star Trek (Data East) 785 223 . Dr. Dude (Bally) 6.61 434 
. Hurricane (Williams) 7.62 236 . Diner (Williams) 6.57 269 
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W ell, I’ve been sitting here in 
front of my computer trying 
to begin my informational, enter- 
taining editorial that all of you 
wait so patiently for month after 
month. Since I’ve been spilling my 
feelings out to ya'll for many years 
now, I should have known there 
would come the day I could not 
think of a thing to write about. 

Don’t get me wrong, I’ve got a 
few ideas rolling around in my 
head, but none that would by itself 
fill up this whole page. But why 
should that stop me? It shouldn't, 
of course, so what I'll dois use this 
valuable space to mention but a 
few things that are on my mind. 

First, I’m disappointed and feel 
greatly for a certain operator 
we've talked with several times 
who has obviously been shame- 
lessly ripped off by some unscru- 
pulous businessmen posing as in- 
dustry representatives. You know 
the scenario: an ad in the paper of- 
fering games and “free” locating 
service. The games either don’t 
show up or the locations are non- 
existent. Now this operator is out 
nearly $30,000 and I’m sure feels 
the industry is a scam. I hope he 
doesn’t get elected to some public 
office anytime soon. 

I’ve also been pondering the ra- 
tionale of operators who claim 
they can’t attend trade shows. It’s 
certainly a contradiction to those 
who claim how important the 
shows are. I know that AMOA and 
ACME are more than equipment 
and more than spending time at 
your favorite bar. Seminars, 
discovering new support/supply 
companies, meeting with manu- 
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facturers, and getting a feel for 
what the business is all about can- 
not be taken lightly. How can 
anyone in this industry say it’s not 
important? Alright, I’ll concede 
that it may be cost prohibitive to 
go to anational show, but a state 
show? There’s no excuse at all for 
not going. How can anyone run a 
business and not be eager to find 
out what the latest issues are in 
the state? 

I’ve been asked more than once 
about the state of the industry and 
with a lot of thought, I can honest- 
ly say that I believe it’s OK. No, not 
what it could be or may be in the 
future, but surviving. I see 
operators taking a wait-and-see 
attitude toward video lottery and 
that scares me alittle. There’s way 
too much infighting and disagree- 
ments about it. With states so 
desperate for money, gambling 
seems to be the most acceptable 
way of raising funds. Unfortunate- 
ly, gambling seems to bring out 
the greed in too many. And we 
can't forget it’s an election year. 
Will video lottery be good for your 
state, for your business? Whether 
you're for it or against it, if it’s 
legalized it will affect you. Again, 
get to your state show and find out 
what’s really going on. 

The IFPA pinball tournament 
was a success and I’m looking for- 
ward to next year. In fact, why 
couldn’t I practice up and play in 
it? OK, I know I’m not a good game 
player, but the point is that these 
players have such a good time. 
Anyway, get involved in the IFPA 
and have some players at the next 
show. Doug Young and all the 


to happen 


guys who worked it deserve a big 
hand for the tremendous job they 
did. 

I’d like to thank two very special 
people for the kindness they show- 
ed me recently. As some of you 
may remember, it was three years 
ago in March that my daughter 
died. While it seems ages, I still 
think of her and miss her just as 
much as ever. Joel Friedman's 
(Rowe) secretary, Loretta, called 
me on the anniversary of Kim’s 
death and sent me a beautiful 
poem that I will always cherish. 
Loretta lost her own daughter 
three years ago come November, 
and she has been a comfort many 
times when I needed to chat. Also, 
Jan Green of Green Coin Machine 
took the time during ACME to 
give me an article she had cut out 
of the paper about losing a child. 
In the midst of the hectic show, she 
cared enough to think about me. 
Thanks to both of you—more than 
you ll ever know. 

We're coming up on the summer 
months that are dreaded by some 
and relished by others. When we 
emerge in the fall we'll have a 
much better idea of the status of 
the industry. I don’t think we'll be 
disappointed. Optimistic? Sure, 
we all should be. L) 


| f/ 
Valerie Cognevich 
Editor 
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GAMES. 
Leaders.in the creation and.development of 


player‘interactive video games, present another first: <. 


ono?” 


. ..the new highly competitive one or simultaneously 
played two-player.Laser-Video Game. ° 







The Four Worlds of 
Gallagher’s Gallery™ 
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Hosted by the one.and only GALLAGHER, *“ 
renowned. comedian known.for his 
watermelon:smashing antics. He challenges 
players to. shoot.at‘a variety. of true-to-life 
targets seldom-seen:in shooting galleries at 
carnivals and: amusement parks. 


Gallagher ‘takes. players.on a tour through: 

e the Food Store to.shoot at foods he-hates to eat 

e Gadget. Land to’shoot,at gadgets“‘that need fixin’ *’ 

e the Sheriff's Office to:shoot things fhe just likes to 
shoot—but don’t.shoot people 

e the Play Room to-shoot targets depicting.things he 
hates to.do: 


Successfully complete Gallagher’s tour-and.players are invited to 
Gallagher’s Gallery™:for more targets):fun and: excitement. 


Then the challenge of.all challenges, testing the players’. ultimate 
skills, which comes at. games end. Can the players experience 
Gallagher’s.“*‘Death by Melon’? Only.those with a sharp eye, 
quick trigger finger and a pocket full of coins can make it 
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Operate‘a Gallagher's Gallery™ 
and laugh all the way to the bank! 
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“You can in shoot anything: 
_ but don’ t sales CPOs 
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Use the. apis computertoadd We ae ooo 

wong and continue miaying . me agher Z|. 

$ “e | i S a a3 \ ¢ ‘ are . ch = i se : ; Ox g 
oe aE ose eget vee Ts 
FEATURES: ee erg OR pe Re ot Bee CON pu a tg et ee a gee. 
~'e Hilarious attract ‘mode featuring Gala jher © Laser technology with player interaction. e. 6 OF simultaneous two i 

: player action. * Three degrees ‘of diffi (adjustable) « e Adjustable game pricin g* “Add “co ns to continue play oe 

; Miscellaneous Brerstar tions - 1 val ere dispenser Optional oben display monitor. . ee get ‘ee, | ee as 
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. Height: 78” ° Width: er (less side holsters) anid 36% 3 (with side holsters) ° Depth: 32” ‘+ Shipping Weight:.4 





ETTER 1 VANDERBILT AVEVU 
Lindl es F.A.B. ELECTRONICS PLEASANTVILLE, N.Y. onze 


(914) 769-5104 
FAX (914) 769-0405 
A comment 


Just read Valerie's editorial =e q FAB-U-BALL 
(March 92): good stuff! ee Ne. 

Let me add to this keep-the- ws SOLID STATE ELECTRONICS 
customer-happy bubble (for lack . 
of a better term). Don’t you agree 
that a company in any industry 
has to have at the very least ade- 
quate service to still be in 
business? 

My point is that every company 
tries its best to service the 
customer and keep him happy. 
What really sets the operator 


apart from his competitors is on — 
organized league play on coin-op | . 2 : 
equipment. Why? Good ques- iad 
tion; I'll try to answer it. | oe 
Run professionally, league play 4 | - | 


in the location creates a ton of 
PT about it... 


6' - Mini - 1 Piece Cabinet Call Now 


10'- Medium - 2 Piece Cabinet ° J 
13'- Standard - 2 Piece Cabinet For More Information: 


goodwill for vendors. League 
play draws the Friday and Satur- 
day bar bug back to that location 
on a slow night to participate 
(coin drop), drink, and eat. I don’t 
know a location owner that 
wouldn't want an extra 10 to 12 
people in his bar on a slow 
Tuesday. 

Most importantly, we have lost 
control. Location demands on the 
operator are the worst I’ve seen 
in my 16 years in this business. 
There is always a vendor that 
would take your location in a 
heartbeat if you don’t respond to 
every childish whim for Joe the 
Owner. Leagues help get back 
the control that is vital. 

Leagues are run on equipment 
that stays, for the most part, on 
location for a long time. Your pur- 
chases go down, yes, but the 
operator that involves himself in 
operator-run leagues is healthy 
and will be able to afford the 
videos, music, etc. 

Finally, sure, do your best to 
keep your customer happy with 
service, but keep in mind it 
guarantees you nothing at all! 
Gain control of your customer by 
supplying him with clientele. 
That's what locations under- 
stand and react to. 

Lou Larson 
Atlas Dist., Pittsburgh, PA 
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Good reading Call today, and order your FREE copy! 

When Marcus Webb sent mea West Coast Office: Main Office: 
circa of oe es at ered Imperial International Imperial International 
on — es y fe ee 5116 Azusa Canyon Road 1270 Valley Brook Avenue 

a : “ > —_ " bag Irwindale, California 91706 Lyndhurst, New Jersey O7O71 
pee ae eee dee rane Telephone: |-800-423-2753 Telephone: 1-800-526-6261 
thoroughly agree—for children 8 In California: 818-962-1024 —_ In New Jersey: 201-507-0936 





to 80! Fax: 818-962-131] Fax: 201-507-9181 


PLAY METER 13 MAY 1992 


OCTOBER 1-3, OPRYLAND HOTEL 


The Amusement & Music Operators Association 
International Exhibition & Educational Seminar for the 
Coin-Operated Amusement, Music & Vending Industry 





Great games like Whac-A-Mole, Bowler Roller and Roll-A-Ball are what 
Bob’s Space Racers is all about. But we can give you more than just 
great games. We can help you with every aspect of your game's opera- 
tion. We have been doing redemption for over twenty years. Let us help 
you with redemption centers, floor plans, stock and time-tested operat- 
ing methods that make money. Call us today — we've got everything you 
need. 


Bob’s Space Racers, Inc. 

427 15th Street 

Daytona Beach, Florida 32117 
Telephone: 904-677-0761 
FAX 904-677-0794 


Designers and manufacturers of games since 1970 
© Bob's Space Racers, 1992 
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It’s a true story of love, terror, 
and escape in Germany when the 
Nazis were taking over the coun- 
try. The book reminds me of “The 
Diary of Anne Frank” since both 
portray young girls subjected to 
the inhuman events of the Nazi 
terror. 

Strange as it may seem, there 
are Neo-Nazis, Fascists, Skin- 
heads, and others who have 
declared the Holocaust and the 
persecution of Jews did not exist. 
They deny the gas chambers, 
ovens, and concentration camps. 
To be frank, the denial of these 
horrors is easy to understand. 
Why? Because we must ask how 
it is possible for one man like 
Adolf Hitler to inspire thousands 
to be as cruel and inhuman 
toward their fellow man as the 
Nazis were toward the Jews. It’s 
as hard to understand the burn- 
ings and cruel tortures used 
against political and religious 
prisoners throughout history. 
Even today the persecution by 
cruel dictators and totalitarian 
governments continues. 

It is good that books like 
“Shadows at Noon” are written 
to remind us once again what 
can happen when an entire coun- 
try becomes fanatical. The dic- 
tionary describes a fanatic as 
“one who has extreme en- 
thusiasm or zeal as in religion, 
politics, etc.” But what fanaticism 
really means is that the person 
who becomes a fanatic looses all 
sense of values, logic, and clear 
thinking. He becomes insane and 
doesn’t know what he is doing. 
Adolf Hitler was such a man. He 
found out it is easier to unite peo- 
ple in common hatred than in 
common love. Have we learned a 
lesson from the Holocaust, wars, 
torture, killings? Probably not. 
And we wonder when it will ever 
change. Margot Webb will 
perhaps write a sequel and give 
us her theory and advice for the 
future. 

I urge all of you to read 
‘Shadows at Noon.” But let me 
warn you that you may get mad 
while reading certain parts, you 
will experience the horrors of a 
time that should not be forgotten, 
but you'll be a better person for 
having read it. 1 

Louis Boasberg 
New Orleans Novelty Co. 
Metairie, LA 
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Namco \ 
Endurance 
Championship 

_ Race 





= Linkable two player units. 
= Up to 8 players can compete head-to-head. The Game Creator 


= Innovative Overhead Monitor/Scoreboard initia eaeestattdecidas cae 
provides camera’s eye view of the race. 





NAMCO-AMERICA, Inc. 3255-1 Scott Blvd. Suite 102 Santa Clara, CA 95054-3013 (408) 496-6371 Fax: (408) 496-6399 
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Airplane 
fighting action! 
This two-player 
simultaneous airplane 
shooting game allows 
you to pick up bonus items 
such as homing missiles, 
ground missiles and lasers for 
added attack features. Fight enemies 
in the air and on the ground. Save up 
energy for a stronger attack. 













Three monsters are about to awaken once 
more! With even more realistic graphics 
and a variety of stages, including a bonus 
Stage. Select any of the monsters to 
play 1P and 2P vs. computer, or 
player vs. player. Buy-in and 
continue features are also in- 
cluded. You're guaranteed 
plenty of monstrous 
action, as buildings 
are destroyed 

and hills are 
leveled! 
















SNK Corporation of America 
20603 Earl Street, Torrance, CA 90503 « Phone (310) 371-7100 « Fax (310) 371-0969 as. gy 
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Intense 
Ninja action! 
Select one of 
three Ninjas as your 
player. Each Ninja has 
weapons with him, and 
death-blows can be used with 

a combination of the joystick and 















If you liked Baseball i, 
Stars Professional... 
You'll love Baseball a 
Stars 2! SK 
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a © ? 
Choose your team. One player against the cB, i buttons! Pick up extra coins as 
computer or two players against each- a z a° wr you play to gain a bonus life after each 
other. Announcer’s voice calls the s be _ £5 ar stage ends. Great two-player simulta- 
plays and adds to the non-stop oie : - S — ee neous action, along with player buy-in and 
sports action! é ay’ oats Ts : continue features. 
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SNK Corporation of America 
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Gov. Tommy Thompson of 
Wisconsin wants to bring 
vexing gambling issues toa 
speedy conclusion. After an 
avalanche of adverse press 
on gambling, both legal and 
illegal, Thompson called a 
special session of the Legis- 
lature on April 14 to consider 
a bill limiting gambling in the 
state. 

The bill would effectively 
define which games are legal 
for the State Lottery Board 
to operate and which games 
are illegal; casino-type 
games would be prohibited. 
Charitable bingo and raffles 
would stay legal, as would 
parimutuel wagering. Video 
poker machines would be 






Elaine Shirley 


Elaine Shirley, a 19-year 
veteran at Atari Games, will 
now handle sales west of the 
Mississippi as Western reg- 
ional sales manager. (Jim 
Newlander remains Eastern 
regional sales manager.) 
Shirley had been head of 
customer service for the past 
seven years. 

“Because of Elaine’s solid 
relationship with our distri- 
butors, we know she'll do an 
excellent job as Western 
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termed illegal. 

This “freeze” on gambling 
would also affect Indian 
tribes that have not yet 
negotiated compacts. Eight 
of 11 tribes have seven- 
year compacts; Winnebago, 
Menominee, and Potawa- 
tomi tribes do not. If the law 
is approved, the remaining 
tribes would have until May 
1 to conclude compact nego- 
tiations. The Winnebago 
tribe is currently proposing 
four casinos, one in Bloom- 
ing Grove, Wis. (outside of 
Madison). 

Federal law dictates that 
Indians can engage in any 
form of gambling that is con- 
sidered legal in a state. It is 


regional sales manager,” 
said Mike Taylor, Atari’s 
vice president of sales. ‘“‘Her 
previous responsibilities in- 
cluded many sales functions 
already, and now She is 
eager for this new chal- 
lenge.” 

Replacing Shirley as man- 
ager of customer service is 
Holly LaMontagne, who’s 
worked previously for Atari 
in both manufacturing and 
customer service. Since 1984, 
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uncertain what would hap- 
pen when existing Indian 
compacts expire in seven 
years. 

In return for a vote “clear- 
ing up” gambling, the gover- 
nor would veto a last-minute 
budget provision that would 
allow simulcasting an unlim- 
ited number of dog and horse 
races at local dog tracks. 

Gambling issues came 
front and center in the 
state budget process when 
Thompson proposed legaliz- 
ing video poker games, with 
proceeds earmarked for pro- 
perty tax relief. He wanted a 
45 percent share for the 
state. The state’s coin mach- 
ine operators had already 


Anne Hayes 


she’s managed the customer 
service group at Wyse Tech- 
nology. 

‘““Holly’s expertise in 
managing customer service 
is a great asset to Atari 
Games,” Taylor said. “Her 
experience in handling cus- 
tomer support is instrumen- 
tal in maintaining our lea- 
dership position in the in- 
dustry.” 

In another personnel 
move, Anne Hayes has been 


proposed a video lottery bill 
that was soon eclipsed by the 
governor’s bill. 

Many Democrats, includ- 
ing Attorney General James 
Doyle, decried such a pro- 
posal from the Republican 
governor, who was con- 
sidered to be anti-gambling. 
In January, a blue ribbon 
task force appointed to con- 
sider gambling in Wisconsin 
recommended expanded 
gambling activities in the 
state. A gambling freeze 
would end video lottery ef- 
forts, for now. Check the 
News Bulletin for the latest 
developments. 





assigned to the new position 
of import/export manager 
for the International Busi- 
ness department. She will be 
responsible for sales in the 
Far East, Australia, and 
South America, as well as 
the sales activities for licens- 
ed product. 

Said Atari president Hide 
Nakajima, “Anne is an ex- 
pert in this field. She is very 
familiar with our operations 
and sales functions, both 
here and in our factory in 
Tipperary, Ireland.” 

Atari, by the way, was 
voted AAMA’s 1991 Manu- 
facturer of the Year for the 
third year in a row. The 
award is based on game 
quality, production, and 
design; customer satisfac- 
tion; and marketing/pro- 
motion. 
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°*FREE FREIGHT* FOR 
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And Instantly Reduce 

Your Plush Expense While 
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INTERESTS 


800-237-5874 
800-521-8697 


3635 Willowbend Blvd. 
Suite 318 
Houston, TX 77054 
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YOU DON’T HIT KIDS 





The AAMA child abuse prevention poster featuring Bo Jackson. 





Super athlete Bo Jackson 
is the latest celebrity to ap- 
pear on a public awareness 
poster designed to spread 
the word about child abuse 
prevention. The four-color 
poster, produced by AAMA 
in conjunction with the Na- 
tional Committee for Preven- 
tion of Child Abuse (NCPCA), 
features Jackson, his two 
sons, and the message “Bo 
Knows You Don't Hit Kids.” 

Previous posters have fea- 
tured John Madden, Nolan 
Ryan, and Fred Savage. 

The Jackson poster is be- 
ing distributed to schools, 
libraries, businesses, and 
youth-serving organizations 
and associations throughout 
America. It was a featured 
element of the ‘“‘National 
Child Abuse Prevention 
Month” campaign last 
month. 

“IT am delighted to par- 
ticipate in this worthwhile 
cause,’ Jackson said. 
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“Everyone should take an 
active role in preventing 
child abuse because, as the 
poster says, it shouldn’t hurt 
to be a child.” Jackson was 
honored at a Chicago White 
Sox game on April 15 for his 
participation. AAMA ex- 
ecutive vice president Bob 
Fay and board member 
Frank Gumma Jr. presented 
him with a mounted poster, 
while NCPCA officials gave 
him a plaque. We'll have pic- 
tures next month. 
“Children are our busi- 
ness,’ said AAMA president 
Bill Rickett. “In this industry, 
there is no better use of our 
energy than to keep Amer- 
ica’s Children free from men- 
tal and physical abuse. AA- 
MA’s purpose in supporting 
this poster project is to help 
NCPCA reach its goal, which 
is to effectively prevent and 
reduce the incidence of child 
abuse in this country.” 
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From left: Masaya Nakamura (JAMMA), Bill Rickett (AAMA), and Gene Urso (AMOA). 


The presidents of AMOA, 
AAMA, and JAMMA met 
during the American Coin 
Machine Exposition to dis- 
cuss issues facing the in- 
dustry and ways to improve 
it. Among other things, pres- 
idents Gene Urso (AMOA), 
Bill Rickett (AAMA), and 
Masaya Nakamura (JAM- 


MA) made a strong commit- 
ment to tackle the problem of 
international counterfeiting. 
To keep the lines of com- 
munication open, the trio 
agreed to hold joint meetings 
at each association’s trade 
show. The next one is sched- 
uled during the August JAM- 
MA show in Chiba, Japan. 





The Illinois Coin Machine 
Association warns that a 
theft ring is moving from 
New England to the Mid- 
west. Apparently crooks 
have been stealing juke- 
boxes, Neo-Geos, and Street 


Devlin to PARS 


Fighter IIs by posing as fake 
servicemen. They tell the 
location owner that a game 
or jukebox needs to be taken 
to the shop for service. The 
equipment then disappears 
— poof! So be on your toes. 





company president Jon Hafezi. 


H.A. Devlin (I) has joined the sales staff of PARS Electronics. He’s pictured here with 
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Industry living legend William ‘‘Si’’ Redd recently paid a backstage visit to George Burns 
after a Las Vegas performance. Burns promised Redd tickets to his 100th birthday 
blowout in 1996 and left him with these words: “Youngster, hang in there!’’ Redd, by the 
way, was honored for having made ‘‘the greatest contribution to the advancement of 


gaming’ at the recent IGBE convention. 





Organizers of the North- 
east Regional Trade Show 
are gearing up for their 
fourth annual event, to be 
held May 29-31 at the West- 
chester Marriott Hotel in 
Tarrytown, N.Y. A record 
number of exhibitors and at- 
tendees is expected. 

Exhibits will be set up in 
large rooms surrounding the 
indoor heated pool, creating 
a fun, laid-back atmosphere. 
There is no charge or regis- 
tration fee to attend the 
show, so attendees are en- 
couraged to bring their 
families. 

Saturday’s free seminar 
program will include the 
following speakers: Steve 
Epstein of The Broadway Ar- 
cade on “A Practical Guide 
to Leagues and Promotions 
for Pinball and Other Coin- 
Op Games”; Arachnid’s 
Robert Mills on ‘“‘Darts— 


Leagues and Promotions’; 
Betson’s John Margold on 
“Redemption Marketing and 
Merchandising Strategies’; 
and Ralph Schectman of 
Prime One-Stop on “Using 
Programming to Maximize 
Profits.” The Sunday semi- 
nar will be devoted entirely 
to video lottery in New 
Jersey and New York. 
During the show, Randy 
Fromm will conduct his 
three-day technical seminar. 
The $400 session is free to all 
members (and their employ- 
ees) of the three sponsor- 
ing associations: AMOA-NJ, 


AMOA-NY, and NYSCMA. 9 


Space is limited. 

For more information, con- 
tact Frank Seninsky or 
Karen Nagel at Alpha- 
Omega, 6 Sutton Place, 
Edison, NJ 08817; (908) 
287-4990; FAX (908) 287-3079. 
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NSM-America’s Keith White at the Laniel Automatique service school. 





Canadian distributor 
Laniel Automatique recently 
hosted an NSM service 
school for about 50 oper- 
ators, one of the most suc- 
cessful in the company’s 
nearly 60-year history. It was 
conducted by NSM-Amer- 
ica’s national training mana- 
ger, Keith White, and focus- 
ed on NSM’s Performer 
series of CD jukeboxes. 

“At our schools, it’s totally 
‘real world’; operators see us 
with our hair down,” White 
said. “I recommend strongly 
that operators attend train- 
ing schools like ours and our 
competitors’ as a primary in- 
formation source in evalu- 
ating equipment.” 

Added Jean Coutu, vice 
president/operating mana- 
ger for Laniel, “We can’t sell 
something we don’t believe 
in. Wecan’t take advantage 
of our customers, even if it’s 
just encouraging a purchase 
at the wrong time. Laniel 
cannot be successful if our 


customers are not suc- 
cessful. That’s the reason we 
encourage as much educa- 
tion as possible.”’ 

Over a half-dozen mem- 
bers of the Laniel staff spent 
their full day at the school, 
answering questions and 
generally making them- 
selves helpful. The company 
even provided a private 
motorcoach to transport 
operators to a choice dining 
establishment for lunch. As 
“an immediate and direct 
result of the school,” Laniel 
sales manager Michel Ber- 
geron reported receiving “a 
healthy number of orders, 
most for NSM’s Performer 
Grand. We couldn’t be more 
pleased.” Bergeron also com- 
mended White for his pre- 
sentation, complete with 
visuals and hands-on dem- 
onstrations. Even operators 
who speak only French said 
they were able to fully under- 
stand White. 








OCTOBER 1-3, OPRYLAND HOTEL 





i nce settles The Amusement & Music Operators Association 


iinentn International Exhibition & Educational Seminar for the 





Coin-Operated Amusement, Music & Vending Industry 





PLAY METER 


23 MAY 1992 





_ NS 





J-S Sales Co. of Mt. Ver- 
non, N.Y., has acquired the 
distribution wing of D&R In- 
dustries, a supplier of billiard 
and amusement machine ac- 
cessories and parts for over 
30 years. This marks the lat- 
est phase of growth for J-S 
Sales, which provides such 
things as parts and supplies 
for coin-op amusement ma- 
chines, myriad billiard sup- 
plies, coin acceptors, locks, 
and monitors. 

The new sales team is com- 
prised of 10 direct sales 
people—six from J-S and four 
from D&R: Jack Werbaneth, 
Dean Rogness, Lois Berman, 
and Frank Sanchez—and 





Jack Werbaneth 





Lois Berman 
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over 25 manufacturer’s 
representatives. 

‘““‘D&R’s long standing in 
the industry presented a uni- 
que opportunity for us to im- 
plement the next phase of 
our expansion,” said J-S 
Sales president Don Shimel. 
Added D&R president Den- 
nis Ruber, “It is natural and 
timely for us to exit the 
business of general distribu- 
tion. We will completely 
focus on our area of exper- 
tise: the designing, manufac- 
turing, and marketing of our 
championship billiard fab- 
rics, cushion rubber, and 
various table components.” 





Dean Rogness 


Frank Sanchez 
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The 16 countries of the 
Commonwealth of Indepen- 
dent States, formerly the 
USSR, will be represented at 
the first Eastern European 
Leisure Exhibition, slated for 
St. Petersburg, Russia, on 
Oct. 21-23. Also expected are 
visitors from Poland, Hun- 
gary, Czechoslovakia, Rom- 
ania, and Bulgaria. 

The show, organized by 
U.K.-based EuroSlot maga- 
zine, will utilize St. Peters- 
burg’s Central Exhibition 
Hall as the venue. The city 
served at one time as the 
capital of Czarist Russia; it 
still contains many of the 
original palaces. 

EuroSlot has combined 
with Unicum, a large im- 
port/export company in 
Russia that specializes in 
coin machines, to put toge- 
ther the exhibition. Over 60 
serious inquiries have al- 
ready been received, accor- 
ding to Stephen Whatmore, 
chairman of World’s Fair 
Ltd., EuroSlot’s parent com- 
pany. Ninety-three booths 
are available. 

“There are over 300 million 
people in the CIS and, accor- 
ding to our research, only 
about 20,000 coin machines,” 
Whatmore said. “Most of the 
machines are of antiquated 
design. The market is sud- 
denly open, and there are 
funds available to import 
new and used equipment. 
The companies first through 


Skee-Ball Inc. president 
Joe Sladek announced that 
after rigorous testing by 
Underwriters Laboratories, 
the Skee-Ball product line 
has been found to be in com- 
pliance. The games will 
hereafter be marked with 
the “UL listed’ symbol. 
(Skee-Ball has also received 
FCC certification.) 

Sladek said safety stan- 
dards were of the highest 
concern to his customers, 





the door are going to domi- 
nate the market as it ex- 
pands.” 

EuroSlot editor Christine 
Butterworth said, “There are 
already structured coin 
machine markets in Czecho- 
slovakia and Hungary, while 
Poland is not far behind. 
These countries will pro- 
bably lead the old Com- 
munist bloc into the 1990s as 
far as coin machines are con- 
cerned. But whatever is hap- 
pening in Czechoslovakia 
and the other former ‘satel- 
lite’ countries, Russia and 
the rest of the Independent 
States offer vast potential as 
they begin to get organized.” 

The expo will be extensive- 
ly promoted on the interna- 
tional market and within 
CIS and other Eastern coun- 
tries. In Russia, Unicum has 
a mailing list of 4,000 Russian 
operators; most are very 
small and localized. Adver- 
tising will also be carried in 
the major Russian news- 
papers. 

The exhibition will also 
feature a seminar with Rus- 
sian experts—including gov- 
ernment officials—to discuss 
business opportunities with 
the CIS. 

Companies interested in 
participating should contact 
EuroSlot at P.O. Box 57, 
Daltry Street, Oldham OL1 
4BB, England; 061-624-3687; 
FAX 061-628-6921. 





and that he considered it 
Skee-Ball’s responsibility to 
do all it could to ensure a 
game’s safety. The UL-ap- 
proved Skee-Ball product 
line includes 10- and 13-foot 
alleys; four-player, mini- 
bonus ball; and Barnyard 
Babies, a redemption game 
designed for three- to seven- 
year-olds. 

For more information, call 
Skee-Ball at (215) 997-8900 or 
FAX (215) 997-8982. 








STAR 7 MEG. 


Now everyone can enjoy tournament play any time they want. This machine gives the player 
all the thrills of a real golf tournament with dips, breaks and a different contour on every 
hole. It even awards them a souvenir Spalding golf ball if they are good enough to beat the 
“pro” score. There’s a golf pro in everyone, and plenty of cash rewards for you if you have 
“Beat The Pro” working the crowds in your locations. 


FEATURES INCLUDE: 


e Three different courses to choose 
from: 


AMATEUR 
PRO 
MYSTERY (Anything Goes) 


© 9 or 18 Hole Games 


e Automatically vends a Spalding golf 
ball to the winners 


e Scrolling Dot Matrix Display 
e Adjustable Pro Score 
@ Dollar Bill Acceptor Standard 


e Ideal for Location Tournaments 
e Easy to set up 


e Skill redemption for street locations 


licensed and manufactured by STAR MFG. INC., Atlanta, Georgia. 125 Royal Woods Ct. © Suite 140 ¢ Tucker, GA 30084 
© 1991 STAR MFG. INC. 


404-270-2900 FAX 404-270-2915 
1-800-741-2000 


125 Royal Woods Ct. @ Suite 140 © Tucker, GA 30084 
404-270-2900 
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From left: George Haydocy (NSM), Tony Yula Jr. (Mondial Dist.), Fernando Galeb (Mon- 
dial Intl.), Orlando Reyes (Midwest Amusements), George Vasquez (MA), Francisco 


Reyes (MA), and Rus Strahan (NSM). 





Mondial International 
Corp. has been named ex- 
clusive distributor for NSM 
jukeboxes in South America 
and the Caribbean, with the 
exception of Brazil and the 
Dutch Antilles. The domestic 
arm, Mondial Distributing 
Inc., is already one of NSM’s 
largest American distribu- 
tors. 

“T’m really excited about 
this opportunity,” said Fer- 
nando Galeb, Mondial’s ex- 


Mondial chosen by NSM 





port sales manager. “The 
potential for CD jukeboxes in 
the South American and 
Latin American markets is 
tremendous, and NSM has 
by far the best CD product.” 

Mondial has appointed 
George Vasquez and Orlan- 
do Reyes, principals of 
Midwest Amusements, as 
their agents for NSM in 
Puerto Rico and the Carib- 
bean Islands. 


New AMOA-Notre Dame program 


set for fall 





The AMOA-Notre Dame 
Executive Development Pro- 
gram for Continuing Educa- 
tion will conduct its first ses- 
sion for Group VI on Oct. 
15-18. The site is the Notre 
Dame campus in South 
Bend, Ind. 

The course, designed speci- 
fically for coin machine oper- 
ators, is comprised of five 
two-and-a-half day sessions 
(one session each spring and 
fall, spanning a 30-month 
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period). It’s patterned in part 
after Notre Dame’s execu- 
tive MBA program and in- 
cludes accounting, budget- 
ing, business law, finances, 
employee communications 
and motivation, marketing, 
and strategic planning. 

The registration fee for the 
first session is $300. For class 
and housing information, 
contact AMOA headquar- 
ters at (312) 245-1021. 
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Northwest charities receive 


AAMCF money 


Three generous contribu- 
tions were recently made 
from the AAMCF Galante- 
Dunis Northwest Children’s 
Endowment Fund, created to 
support various children’s 
charities in the northwestern 
United States. It was formed 
in 1991 to honor Ray Galan- 
te, president of Music-Vend/ 
Dunis Distributing Co., and 
Lou Dunis, the late founder 
of Dunis Distributing. 

Galante presented a check 
to Pat Stusser, co-chairman 
of the Cornish College of the 
Arts in Seattle. The money 
will be used to further 
develop the institution and 
fulfill Cornish’s goal of being 
an outstanding center for 





arts education. 

The Dunis children—Stu- 
art Dunis, Elaine Salberg, 
Nancy Dunis, and Paula 
Dunis Kelley—made a con- 
tribution in memory of their 
father to the St. Vincent 
Medical Foundation in Port- 
land. The gift, presented to 
Foundation executive direc- 
tor Carolyn Winter, will be 
used to support the HEF/ 
Dialysis Fund. 

A third contribution was 
made to the Rotary PIPE 
Resource Bank, Seattle 
Rotary Club. It’s a hands-on 
educational program in 
which business leaders 
become involved with the 
schools and their students. 
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Carolyn Winter (r) of the St. Vincent Medical Foundation receives a donation from the 
children of the late Lou Dunis, (I-r): Paula Dunis Kelley, Nancy Dunis, Stuart Dunis, and 
Elaine Salberg. 











“Best New Redemption Game” 



























OPERATOR 
COMMENTS: 


e “GETS MORE PLAYS 
THAN SKEEBALL... 
4,255 PLAYS IN THE 
LAST 2 WEEKS ” 


CHIMPY'S MALL 
ARCADE - NILES, IL 


e “THE TOP EARNING 
GAME EVERY WEEK... 
4,760 TOKENS LAST 
WEEK ALONE ” 


CHUCK-E-CHEESE 
MILWAUKEE, WI 


e “OUR BEST EARNER, 
A REAL SURPRISE ” 
MR. GATTI PIZZA 

SO. CENTRAL 
LOUISIANA 


e “2,800 PLAYS A WEEK 
-TOP EARNER ” 


SHOWBIZ PIZZA 
IRVING TX. 


FUN FUN FUN - EARNS A TON TON TON! 


©1704 
PLAYERS 


® DURABLE 
STEEL 
CABINET 
CONSTRUCTION 


© SIMPLE 
INSTALLATION- 
PLUG IN 

AND PLAY 


CRATE DIMENSIONS: 
ul it ul 

Innovative Concepts in Entertainment Inc. 45" x 49" x 45 
1501 Kensington Avenue WEIGHT 
Buffalo, New York 14215 
Phone: 1-716-833-0481 320 LBS. 

1-800-342-3433 
Fax: 1-716-833-1342 © 1991 MILTON BRADLEY COMPANY 


LICENSED EXCLUSIVELY FROM MILTON BRADLEY COMPANY 
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There’s plenty afoot at The 
Playfair Group, parent com- 
pany for Playfair Shuffle- 
board. The corporate head- 
quarters in Fort Wayne, Ind., 
now has over 5,000 square 
feet of newly constructed 
warehouse space and com- 
pletely redesigned corporate 
offices. 

“Our goal is to give our 
customers one-stop profes- 
sional sales and service,” 
said Playfair president Brian 
Crowl. “The new space gives 
us the flexibility and efficien- 
cy to do just that. Playfair is 
determined to grow and 
meet the needs of its valued 
customers. Our trademarks 
are superb quality and 
outstanding client assist- 


Playfair Group expands 


ance in all corporate areas.” 

The Playfair Group is 
northeast Indiana’s largest 
full-service coin-op amuse- 
ment and vending machine 
business. The Playfair Shuf- 
fleboard division builds shuf.- 
fleboards for coin-op and 
home use. This year pro- 
mises to be an especially 
good year for the home sec- 
tor, as Playfair will have its 
Quick Silver table carried in 
the Hammacher Schlemmer 
catalogue and displayed in 
three national showrooms. 

For more information 
about The Playfair Group, 
contact Crowl at 7021 Bluff- 
ton Road, Fort Wayne, IN 
46819; (800) 541-3743; FAX 
(219) 747-0470. 


Bullard joins HMS 





HMS Monaco has added 
Lee Anne Bullard to its na- 
tional sales force. She’s 
worked previously for Brady 
Novelty and MS Toy and 


Showing how it’s done 


Novelty. To contact Lee 
Anne directly, call (800) 
742-2849 or FAX (704) 
732-4710. 
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Jeff and Gordon Smart (top) of Smart Industries, along with Rhonda Fletcher and Lou 
Cappetta of Bonita Marie’s ARMS Division (bottom), were just two of the 80 exhibitors at 
the recent Leisure Expo in Orlando. Organizers were pleased with the turnout for the 
first-ever show and are eagerly anticipating next year’s event, set for Jan. 21-23 in 
Daytona Beach, Fla. 


Canfield joins CBF 








Some 40 people attended a recent Williams-Bally/Midway pinball class at Mountain 
Coin’s Phoenix office. Technical field support manager Tom Cahill conducted the class, 
imparting valuable information and answering all questions. 
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Championship Billiard 
Fabric, a division of D&R In- 
dustries, has added Don 
Canfield to its sales staff. 
He’s worked in the textile 
field since 1963, focusing on 


the manufacture and sale of 
billiard fabrics. Canfieldis a 
former director of the 
Billiard Congress of America 
and the Bowling & Billiard 
Institute of America. 










7 . I really tried.” 


r s Mike Maki. ’'m a commercial For the first time in my career, | ran into a product 
photographer. I’ve shot just about every kind of that | couldn’t make look better in a photo. Worse 
product you can think of, over the years, including yet, | couldn’t make it look as good as it does in 
























jukeboxes. a real life. Humbling. 
I've built a reputation for making my client’s | could tell you all the technical reasons why 
product look especially good in photography. | couldn't do it ... all the refractions, reflections, 
It’s really not that hard to make something look light emission directions, etc. But it makes no differ- 
better in photos than it does in real life. ence. No photographer could do it. This jukebox can 
So | didn’t think much:climhen NSM eskenl never look as good to the camera’s eye as it will the 
me to shoot their new “Performer-Grand”™ juke- Numan eye. 
box. They wanted photos for their ad. This ad. | know nothing about jukeboxes. This thing may 
They had the copy all not even work, for all | know. But I’ll tell you this. 
written, a good héadline - There’s no jukebox that I’ve ever seen anywhere 
... everything. All they ~ that looks even near 


needed was a shot or 
two that “made it look 
as pretty as it really 
is”, according to their 
president, 


as beautiful. And any 
photo you see isn’t 
even getting close. 


Believe me, 


Insta-Matic child’s | tried. | really tried. 


play. | bid the job at 
two days studio time. ; 


At the end of a 
full week, with every 
camera lens and 


light | own scattered ge Mall 
3 Commercial 


and having tried 
every photogra- Se 
~ phy trick | know 
... | gave up. 


Maki & Smith, Inc. 


The Performer-Grand 


al 
~ 


1e name of the NSM Distributor nearest you, cor 
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The nation’s first entertain- 
ment center devoted entirely 
to the Virtuality virtual reali- 
ty system recently opened in 
the St. Louis Union Station. 
It includes four stand-up and 


four sit-down Virtuality 


models. 

For those unfamiliar with 
Virtuality, players wear 
headgear containing liquid 
crystal screens and quadro- 
phonic speakers, allowing 
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Andrew Newman (I), chairman of Edison Brothers, coaches a novice player on the finer points of Virtuality. 


them to become immersed in 
the playfield scene. Com- 
puters track the players’ 
body movements and gene- 
rate 3-D, 360-degree images. 
Players don’t look at the 
game on a screen; rather, 
they are part of it. 

Said center manager Steve 
Lochmoeller, “We like to call 
the experience ‘illusion fu- 
sion.’ This cutting-edge tech- 
nology blurs the line be- 
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First U.S. Virtuality center opens in St. Louis 


bo] 


tween imagination and reali- 
ty, putting you into another 
world. Our four stand-up 
models are networked toge- 
ther, as are our four sit-down 
models. We're already see- 
ing groups of friends coming 
to play competitions.” 
Players in St. Louis can 
currently choose between 
two games: Dactyl Night- 
mare, achase game on space 
platforms; and ExoRex, in 


which players stalk each 
other in exoskeletal robots. 
Others games will appear 
periodically. 

The center is operated by 
Horizon Entertainment, the 
exclusive U.S. distributor for 
the British Virtuality system. 
Horizon is a division of 
Edison Brothers Stores Inc. 
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KONAMI INC. + 900 Deerfield Parkway + Buffalo Grove, IL 60089-4510 
Phone (708) 215-5100 + Fax (708)215-5144 + Telex: 6871385 KONAM UW 
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Mike Smith 


Mike Smith has been ap- 
pointed director of manufac- 
turing for Bally Gaming, ac- 
cording to an announcement 
by president Alan Maiss. 





Smith will direct all manu- 
facturing operations for the 
company, overseeing a staff 
of 100 people. 

‘“Mike’s extensive back- 
ground in all phases of 
manufacturing and opera- 
tions, especially in the video 
game industries, will be 
pivotal in our commitment to 
quality products,’ Maiss 
said. Smith brings over 18 
years of experience in 
manufacturing to Bally 
Gaming. 

‘Tam excited to work fora 
company with such a rich 
history in the gaming and 
amusement industries,” he 
said. “I look forward to tak- 
ing Bally Gaming’s manu- 
facturing to world-class 
status.” 


RAPIDO, RAPIDISIMO, Y BARATO.. 


Estos adjetivos describen maravillosa- 
mente nuestra seccion de "classified" 
(anuncios) en sobre la cual Ud. puede 
ganar la atencion de nuestros suscri- 
bientes y leyedores con su mensaje. 


Rapido-Mande por correo, telefono o fax 

Rapidsimo-Ponemos su anuncio en el 
proximo tomo de la revista 

Barato-Hay anuncio tan bajos como de 


$30 U.S. 


Llamen a Carol Lea (se pronuncia"Li") 


Play Meter Magazine 


(504)4838-7003 
fax (504)488-7083 


P. O. Box 24970, New Orleans, LA 70184 
Un servicio especial - Play Meter le traducira 
su copia de espanol a ingles y viceversa 





Ithaca Peripherals Inc., a 
subsidiary of Tridex Corp., 
has been awarded a $3.7 
million contract to supply its 
Model 70 VLT printers to a 
leading VLT manufacturer. 
Shipments of the printers, in- 
troduced in January 1992, 
were to have begun last 
month. “We are in negotia- 
tions with a number of other 
manufacturers regarding 
our printer,’ said chairman 
Scott Lukash. 





Vicki Eisenberg Public 
Relations has been named 
the agency of record for the 
Amusement and Music Op- 
erators of Texas (AMOT). 
The firm will assist AMOT in 
its lobbying efforts to bring 
private sector video lottery 
to Texas. 





Phyllis Ellis 





AAMA has hired Phyllis 
Ellis to be its new executive 
assistant, filling the position 
vacated by Nancy Dudley. 
She has formerly been ad- 
ministrative assistant for 
Stafford County, Va., and ad- 
ministrative assistant/ex- 
ecutive secretary for the city 
of Fredericksburg, Va.., for 33 
years. 


COMPETITIVE 


Products Corporation 


YW 


Power Supplies 
Rubber Rings 
Miniature Lamps 
Pushbuttons 
Locks & Hasps 
Coils...Ect. 


YOUR SOURCE 
FOR SAVINGS 


YW 


* Counting Meters 
Score Displays 
Fluorescent Lamps 
Coin Switches 
Coin Chutes 
Fuses...Ect. 


Quality Coin Machine Parts, 
Electronic Components and 
Billiard Supplies for the 

Amusement Industr 


800-562-7283 
or 215-547-7520 


FAX 215-547-7577 
** Our Name Says it All'' 
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‘ or the second time in one 
month I’ve been contacted by 
an individual who feels he’s been 
‘‘taken” by aslick con man selling 
countertop games, promising 
huge revenues from locations 
such as national restaurant 
chains. One man even said it was 
implied in the sales pitch that this 
business was an easy one to 
‘““scim”’ proceeds off the top! 
Great. Just what our industry 
needs—high pressure salesmen 
telling people who respond to 
‘business opportunity” ads that 
they can make lots of money with 
very little effort, and siphon off 
part of the income in the process. 
Such companies, in Georgia and 
Rhode Island in these cases, repre- 
sent themselves as exclusive 
representatives of big name game 
manufacturers. They want the 
money up front, anywhere from 
$3,000 to $5,000 per game with a 
minimum order of 10 or more. Ac- 
tually, the games cost anywhere 
from $1,500 to $3,000 each. 
Included in many package deals 
is placement of the games in a 
customer’s home town. In one in- 
stance, after money had been 
wired for the games, slow delivery 
was blamed on “factory close 
downs’ and “high game demand.” 
If you think you got the hard sell 
from a used car dealer sometime 
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* Biz-ops contribute 
to image problem 


in your life, call these biz-op folks 
for a sample sales pitch that P.T. 
Barnum would have envied. 

The gentlemen who called Play 
Meter were suspect of the whole 
deal, although one had already 
sent his money. Both had decided 
to do some digging, including call- 
ing the trade press and local game 
distributors. My recommenda- 
tions: call the state association for 
information on license fees and 
taxes for their respective areas, 
and attend the state trade show (in 
one case just afew weeks away) to 
learn more about the business and 
talk to veteran game operators. 
This is important data if they 
sincerely wish to become a part of 
our industry. 

Unfortunately, the people who 
are duped by biz-op pros won't be 
reading this, unless they become 
subscribers and plan to do 
thorough research on our in- 
dustry before joining us in what 
can best be described as a labor- 
intensive business. 

Unlike the biz-op guys, we all 
know that a lot of sweat and hard 
work goes into obtaining and 
keeping good locations. There’s 
not achance to “‘set it, forget it, col- 
lect it’ as portrayed to the un- 
suspecting. Not in these times. If 
you don't service the account pro- 
perly you could lose it. Good loca- 








tions are not just waiting out there 
for the easy pickin’. 

One of the callers had a certain 
amount of money to invest in ase- 
cond interest (he did have another 
job). The other caller had recently 
sold a business and was looking 
for anew venture. I wonder if both 
men approached their normal 
business in the same way they ap- 
proached the coin machine 
business—answer a blind ad and 
send money. As the old advertis- 
ing slogan went: “Is this any way 
to run an airline?” 

There’s room in our industry for 
newcomers who want a rewar- 
ding career providing entertain- 
ment. But it’s more than anyone 
can imagine on the surface. Ten 
countertop games does not 
guarantee a spot in the fraternity 
of coin machine operators. This is 
not a business for “dabbling.” It re- 
quires a firm commitment. Jump 
in with both feet or don’t jump. 

P.S. It helps to look where you're 
jumping first. 


Bonnie Theard 
Managing Editor 





THE HIT VIDEO GAME 
COMES TO PINBALL!!! 





Height: 78" (198cm) @ Height 
with Lightbox Folded: 55" 
(140cm) @ Width: 27" (69cm) 
® Depth: 52" (132cm) 

e Weight: 282 Ibs. (128 kg) 


TM AND © 1992 NINTENDO. 
ALL RIGHTS RESERVED. 

© 1992 PREMIER TECHNOLOGY. 
ALL RIGHTS RESERVED. 
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MARIO MANIA 
COMES TO PINBALL!!! 
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coe STORY 





Vice president Mike McEwan (I) and president John McEwan go over some sales 
figures. 





redempt 


he coin-op amusement in- 

dustry has suddenly been 
flooded with companies seeking to 
take advantage of the redemption 
craze. Many slap a ticket dispen- 
ser on their products and, voila, 
proclaim they're committed to the 
concept of redemption. 

One, however, has been devoted 
to manufacturing top-flight red- 
emption games since 1980, when 
only a scant few recognized how 
valuable redemption could—and 
would—become. The company 
we're speaking of is Meltec Inc., 
based in San Jose, Calif. 

Mel McEwan founded the com- 
pany that year after leaving the 
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Natalie McFall, the sister of John and Mike, is Meltec’s administrative whiz, serving as 





receptionist, secretary, and bookkeeper. 


games division at Ramtek (he and 
wife Albina have since retired). The 
game that launched Meltec’s fame 
was Boom Ball, now a staple in 
family entertainment centers. 
Such subsequent hits as Knock- 
down, Big Mouth, and Shoot Out 
followed the Meltec game pattern 
of having the player sit at a counter 
and shoot balls at assorted targets. 
Is this a case of “if it ain’t broke, 
don’t fix it’’? 

“Obviously we have the techno- 
logy; loading and shooting a ball is 
not the easiest thing in the world to 
do,” explained son John McEwan, 
Meltec’s president. ‘“‘“And we 
already have the design, which 


Meltec stays ahead of 
ion pack 


lends itself to different genera- 
tional applications. It’s really good 
and bad. The good is that we have 
something reliable and familiar 
out there. Those who already have 
Meltec games know the new ones 
will be of top quality and have a lot 
of interchangeable parts. 

‘But the negative is in a little bit 
of the marketing. A guy with acou- 
ple of Knockdowns might say, 
‘Geez, why should I buy this new 
one?’ So we compete with our- 
selves in that way. We have tried a 
few other different pieces simply 
for that reason. We've got plenty of 
sales with our shooting games, but 
it’s nice to have a little diversity. 





Alt Of Meltec’s Games 
Have One Thing ln Common... 


FULL J 
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AND THAT MEANS FUN FOR ALL AGES. AFTER ALL, WHAT 
GOOD IS A FAMILY ENTERTAINMENT CENTER IF YOU DON'T 
HAVE GAMES THAT ARE ENJOYED BY EVERYONE? 


FAMILY FUN CENTERS AND TICKET REDEMPTION 
ARE TRULY THE DIRECTION FOR SUCCESS, 
AND MELTEC OFFERS YOU FUN 
: IN A VARIETY OF  _ es 












For more 
information see 

your local distributor 

or call: (800) 356-4777; 

In CA (408) 923-1302; FAX 923-0835 





Meltec, Inc. 1550-B Las Plumas Avenue San Jose, CA 95133 
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Design director Roy Nishi reviews new artwork. 


Once I sell a few games to an ar- 
cade, they’re likely to sit on loca- 
tion for 12 to 15 years. It’s not easy 
to say, You've got two Big Mouths, 
why not try a couple of Knock- 
downs?’ and convince him they’re 
totally different games. It’s kind of 
a tough sell. That’s why we made 
some departure pieces, though we 
didn’t have much success with 
them. But we're still working on 
things other than shooting 
games.” 

Meltec’s latest offering, The 
Great Frog Race, is a bit different 
than other redemption racing 
games, McEwan believes. 

“Some involve letting a ball go 
and having it roll into one slot or 
another,” he said. “It’s essentially 
random luck; you aren't really ac- 
tively involved in the play of the 
game. The excitement comes from 
watching the animals race across 
the top. In water pistol games, once 
you lock into the target, you can 
pretty much close your eyes and 
shoot. 

“In The Great Frog Race, we tried 
to combine the fun of the race itself 
with a little more action than other 
games. We've got frogs with wag- 
ging tongues and the shooting ofa 
gun to get the player more involv- 
ed. It’s been a good marriage so far; 
people really like the concept. The 
ones we ve got out on location are 
doing very well.” 
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Technician Paul Hanson checks production PC boards. 


Which locations, by the way, are 
the best for Meltec’s redemption 
games? 

“It’s hard to beat the frenzy ofa 
Chuck E. Cheese or a ShowBiz,” 
McEwan said. “But really, any 
place that draws the full age spec- 
trum is our ideal location, such as 
a family entertainment center with 
an arcade, miniature golf, racing 
cars, and batting cages. We're go- 
ing to get the kids, the parents, and 
the grandparents. Without a doubt 
the teenage males are still into 
video more than anything; that’s 
the hardest group to grab. A stan- 
dard mall arcade, being video- 
based with maybe a little bit of 
redemption, is not our best-earning 
location. The mix of people is 
usually lacking.” 

Unlike other manufacturers who 
design their games based on a 
target audience, McEwan says 
Meltec’s games just happen to ap- 
peal to both young and old. 

“We've never really zeroed-in on 
a particular age group,’ he said. 
“There are a lot of games— 
particularly redemption games— 
that are built strictly for young 
kids. You’ve got junior basketball, 
junior this, junior that. They’re 
scaled-down versions of other 
games simply to let three-, four-, 
and five-year-olds play. 

“But we’ve never done that. Our 
shooting games already allow 


them to participate. Any little kid 
can push the button and have a 
ball shoot out. Granted, he may not 
be able to perform with a 10-year- 
old, but the ball came out, flew for- 
ward, and hit something. To a 
small child, that’s exciting! So we 
draw the little kids but don’t con- 
sciously build a game that appeals 
to them. I don’t know, maybe that’s 
a mistake. We’ve kicked the idea 
around lately because there are 
manufacturers who are targeting 
just young children. 

“We try to build games that go 
across the spectrum, and that’s 
hard to do. It’s difficult to make a 
game that’s simple and straightfor- 
ward enough for young kids, yet 
still provides somewhat of a 
challenge for the adults. A few of 
our games accomplished that, 
while maybe a couple others miss- 
ed and therefore didn’t do as well.” 

Getting back to a point raised 
earlier, what does McEwan think 
of the recent influx of manufac- 
turers in the redemption field? 
Might those peddling bad games 
mess things up for everyone else? 

‘This industry seems to jump on 
bandwagons,” he said. “From 1980 
to 1986, the concept of redemption 
was just unheard. During that 
period, if a game didn’t have a 
monitor no one was interested in it. 
Pinball suffered from that attitude 
as well. Then people got peeved at 





Meltec combines the proven profitability 
of its gun games with the added 
excitement of a two plaver race. 


Players shoot balls into the frog's mouth to 
make their frog race to the finish line. 
Hitting the frog's wagging tongue makes 
the frog hop faster. Players compete 
against each other; or one player races 
against the computer. 


Features 


Colorful, Molded Fiberglass Frog 
Digital Sound and Voice 
Deltronic® Ticket Dispenser 
Simple Maintenance — easy access, 
high reliability 
Operator Adjustable Features 

1) Length of Race 

2) Coinage 

3) Ticket Dispensing Levels 


Specifications 





Height: 91 Inches 

Length: 12 Feet 

Width: 61 Inches 

Weight: 1000 Lbs. 

Power: 5 Ames @ 115 VAC 


Air Requirements 5 CFM @ 90 PSI 


Meltec Inc. 15508 Las Plumas Avenue, San Jose, CA 95133 Tel: (408) 923-1302 
Fax (408) 923-0835 Outside Ca: (800) 356-4777 





teat STORY 





Gustavo Martinez puts the finishing touches on some 
gun consoles prior to shipping. 


a 


Jose Santiago checks the tongues on a shipment of Great Frog Races. 


video, which forced them to look at 
other things. All of a sudden 
redemption made so much sense, 
though I think it always did! Would 
most people have made that jump 
if video hadn’t gotten soft? I kind of 
doubt it. Anyway, things were 
great in 1987, better in 1988, better 
still in 1989, to the point now where 
big video manufacturers also 
make redemption. Some of the 
games are good, others not so 
good. It’s probably going to only 
get better. 

‘But my feeling is there still 
needs to be a product mix. Ob- 
viously, since I make redemption 
games, I’m glad that redemption is 
popular. I also don’t mind that 
others are init. But I’m afraid that 
with everybody making redemp- 
tion games, it’s going to become 
saturated to the point where peo- 
ple get fed up—and switch to some- 
thing else. I’d like to see a nice mix. 
Pinball is performing well again; 
that’s good. Video is still very soft. 
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Silkscreeners Scott Larsen (I) and Chris Brown ply their 
trade. 





It would be nice if it was doing its 
share. Don’t get me wrong, 
redemption is here to stay. It’s 
earned its place and won't disap- 
pear in two years. But asuccessful 
location needs to have a mix of all 
types of equipment.”’ 

McEwan says he’s heard 
through the grapevine that distri- 
butors advising operators on what 
redemption pieces to start with 
usually are told Skee-Ball first, 
followed by a Big Mouth or other 
such Meltec game. McEwan, in his 
humblest opinion, offered the fol- 
lowing reasons why. 

“First of all, our games are fun,” 
he said. “I really think that’s the 
key to any game. The player 
doesn’t care about the technology 
or how or why this happens. What 
he cares about is playing a fun 
game, period. I think that idea is 
lost with some games. 

“Second, if you're talking about a 
piece that earns over a long period 
of time, it’s got to be built well. 
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James McDonald sends some finished Big Mouths on the 
road. 





Arlene Virga is a member of Meltec’s screening department. 


We've proven that we build solid, 
quality games. We’re asmall com- 
pany with not the biggest market- 
ing arm in the world. If our games 
didn’t have good things being said 
about them, or if people didn’t say 
that Meltec is a good company to 
deal with, we wouldn’t have ex- 
perienced this type of success. My 
honest opinion is that we offer the 
best service in the industry. Being 
small, if someone calls with a pro- 
blem, he’s likely to talk to me. He'll 
get good, quick service; there isn’t 
a big bureaucracy here at Meltec.” 

The lean and mean staff of 15 in- 
cludes John’s brother Mike, vice 
president; sister Natalie, coor- 
dinator of all administrative func- 
tions; and Roy Nishi, head of 
design. Titles, though, don’t mean 
much at Meltec. Everybody chips 
in and does alittle of everything to 
help the company remain in the 
higher echelon of redemption 
game manufacturers. L]) 
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Flipper frenzy 





Chicago distributor Frank Gumma of American Vending 
(I) and his father-in-law, in town from Ohio to meet 
Frank’s new daughter Lindsey, flank IFPA president 
Sharon Harris. 





From Canada, Erwin Pesses (I) and Roman Vendrov. 





at IFPA 


hat do you get when you 
cross 400 enthusiastic pin- 
ball players, a host of dedicated 
organizers, and some great pinball 
machines? The IFPA, of course! 

The second annual AMOA- 
sponsored International Flipper 
Pinball Association tournament 
was held in Milwaukee at the end 
of March. IFPA now has a total of 
42 operator charter holders and 
many brought teams to the tourna- 
ment. There were players from In- 
diana, Illinois, Minnesota, Ken- 
tucky, Massachusetts, New York, 
California, Michigan, Wisconsin, 
Colorado, North Carolina, Ohio, 
Iowa, and Pennsylvania. It was 
also an international event draw- 
ing players from England and 
Hungary. 

Doug Young, executive director 
of IFPA, joined the association mid- 
way into last year’s event, doing a 
commendable job on that tourna- 
ment. This time, with the entire 
year to plan all the details and 
work with the committees, things 
went even more smoothly, as many 
players noted. Julia Slayton of 
England, who won the women’s 
singles, called Young from her 
home days after the tournament to 
compliment and thank him for 
delivering all that was promised. 














Ed Tolisano and Brian Downing of TBI, the most recent 
operating company to join IFPA. 





Martin Shafer (I) and Sam Field were the team of Flipper 
Fingers. 
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Weasked Young how it went from 
his perspective. “Great!” was his 
jubilant reply. 

Ed Tolisano of TBI Games in I]I- 
linois was the latest operator to 
join IFPA. Although he didn’t have 
players participating this time, he 
was at the tournament making 
plans for next year. “I’m very ex- 
cited about joining IFPA. I think 
operators will see the benefit of it in 
the long run,” he said. 

Sharon Harris, president of IF- 
PA, said, “Our goals with IFPA are 
to generate a solid player base in- 
ternationally and unite the oper- 
ator population in a full-blown 
league and tournament program 
to promote pinball play.” 

Young agreed wholeheartedly, 
saying, “The success of this tourna- 
ment should encourage operators 
to give us a fighting chance. We 
are a genuine industry event and 





Players cheered each other on. 
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Operators Buck (r) and Ron Goodreau (black shirts) of Buck’s Vending played for These guys did a super job, (I-r): Dennis Bohrer, Mike Jensen, Brian Graw, and Mike 
Cleveland Coin while sponsoring Joe Morse (I) and Al Walsh. Hawkins. 








AMOA president Gene Urso (r) and operator Ed Velasquez flank Premier’s Gil Pollock Williams’ Pat Lawlor with his wife and daughter. 


by his latest game, Operation Thunder. 





Ken Fedesna of Williams with his wife and daughter. Lair Gannt takes his pinball and hats seriously. 
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the tournament is areal indication 
of the enthusiasm of pinball 
players. We have made such 
strides forward and are already 
preparing for next year.” 

He added, “Our real goal is to en- 
courage league play. This tourna- 
ment should be a reward for the 
regular players in leagues. 
Although the majority of players 
came to the tournament through 
some type of operator league pro- 
gram, others signed up because 
they love to play and heard about 
the tournament.”’ 

Young expressed his gratitude to 
the following people who put forth 
tireless efforts to assure the suc- 
cess of the tournament: Mike 
Hawkins (tournament director) of 
D&R Star, Mike Jensen and Brian 
Graw of Jim Stansfield Vending, 
Dennis Bohrer of Hastings Distri- 
buting, Chris Warren of Capital 
Music, Bruce Dentice of Wisconsin 
Novelty, Tony Urso of Madison 
Coin, and James Hawkins of D&R 
Star. 

There were a total of 750 entries 
in a dozen events played on The 
Addams Family, The Getaway, 
Operation Thunder, and Hook, 
provided by the manufacturers. All 
four—Williams, Premier, Data 
East, and Bally—did a supreme job 
of making sure the games were all 
in top working order and stayed 
that way throughout the tourna- 
ment. 

The manufacturers also played 
in their own divisions, with the 
Premier team of Ray Tanzer and 
Mike Vrettos emerging the win- 
ners in the team event and Jon 
Norris of Premier capturing the ti- 
tle in the manufacturer’s singles 
event. Data East’s Neal Falconer 
and Tim Seckel were second in the 
team event; Tom Cahill of Wil- 
liams, runner-up in manufacturer’s 
singles. 

IFPA included a charity chal- 
lenge, with proceeds to benefit 
Ronald McDonald House. Win- 
ners in this event included Lair 





Gannt, Michael Teixeria, and Gary 
Levitan in the men’s division and 
Samantha Levitan, Barbara Stet- 
ta, and Terry Carney in women’s. 

The top four winners (from first to 
fourth) in other categories were as 
follows: 

Pin Master Team—The Slam 
Tilts (Lyman Sheats and Mike 
Teixeria); Out for Blood (Doug On- 
sgard and John Ross); Two-Way 
Combo (Dale Rice and Dan 
Wilson); and Motor City Multiballs 
(John Bednarski and Tim Morse). 

Pin Master Singles—Dave 
Hegge, Jason Werdrich, Rick 
Miller, and Bob Winter. 

Open Singles—David Odya, Tim 
Post, Rob Leachman, and Doug 
Onsgard. 

Open Team—Bimyows (Jay Ben- 
jamin and Jerry Isrealou); Ter- 
minators (Ron Coyle and Dan 
Coyle); Skyway Deluxe (Paul 
Madison and Fred Richardson); 
and Hastings Urkels (Patrick 
Whiting and Cliff White). 

Mixed Team—Special T & Mc 
(Teresa Bybee and Michael 
Custer); Royal Pain (Jeri Lock and 
Art Teachout); TNT (Teresa Theis 
and Tom Dery); and B.S. Bar (Cali 





and Brian Severtson). 

Women’s Team—The Coils (Barb 
Chablewski and Jeri Lock); B.S. 
Bar (Cali Severtson and Deb 
Karnes); and C & M (Cathy Allen 
and Marlene Benson). 

Women’s Singles—Julia Slayton, 
Jeri Lock, Teresa Theis, and Barb 
Chablewski. 

Youth 12-under— Mark 
McComb, Brian Romans, Mike 
Patla, and Crystal Lemke. 

Youth 13-17—Ehren Bilshausen, 
Joe Calla, Jim Patla, and Chris 
Kehoe. 

Specialty Events—Single Flipper 
Doubles (Men): John Ross and 
Doug Onsgard, Lyman Sheats and 
Mike Teixeria, Ron and Jamie 
Wehar. (Women): Deb Karnes and 
Terry Carney, Barb Chablewski 
and Jeri Lock, and Joanne Hagen 
and Samantha Levitan. 

High Single Ball (Men): Sam 
Field, Daniel Tarodash, and Dave 
Hegge. (Women): Terry Carney, 
Chante Maywald, and Marlene 
Bentzen. 

Timed Event (Men): Erik Rent- 
meester, Gary Levitan, and Jim 
Shird. (Women): Marlene Bentzen, 
Cathy Allen, and Terry Carney. 


HMS MONACO 


135 W 20th STREET * NEW YORK, NY 10011 


1-800-777-0901 


FAX: 212-727-1382 
CALL US FOR THE BEST PRICE IN: 


* COSTUME JEWELRY 

* WATCHES 

* HOTTEST NEW NOVELTIES 
* LICENSED PRODUCTS 

* PLUSH PRE-PACKS 


AND THE HOTTEST 
NEWITEMS... 


‘“TROLLS”’ 
‘““WAYNE’S WORLD” 
‘BATMAN RETURNS” 


PERFECT For YOUR CRANES, ROTARIES, 
AND REDEMPTION OPERATIONS! 
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industry gets exposure 
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Bally/Midway talk coin-op with a show attendee. 
T he National Night Club, Bar, 

Hotel, Restaurant & Beverage 
Show, as the name indicates, is 
traditionally devoted to identifying 
trends and suggesting ideas in 
these areas. But the eleventh an- 
nual event, held in Las Vegas on 
Feb. 24-26, set aside significant 
time and space for the coin-op 
amusement industry to pitch its 
wares. 

The attendees, numbering over 
3,000, had some 650 exhibits to 
scan. Typical show exhibitors in- 
clude Coca-Cola, ESPN, Coors, 
Tropicana, Miller Brewing, and 
Bose Speakers. The coin-op in- 
dustry has had a minimal presence 
in the past, typically through 
equipment placed in the AAMA 
booth. But a heightened interest in 
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Dave Palmer (I) of Mountain Coin, Liz Powell of AAMA, and Bob Lentz of Williams- 


Py ety eee 


at Night Club & Bar Show 


SNK’s Neal Zook had a busy time explaining the Neo-Geo system to visitors. 


coin-op games by recent show- 
goers led to the industry’s par- 
ticipation in the inaugural Na- 
tional Sports Marketing Con- 
ference. 

The conference featured semi- 
nars that explained how to in- 
crease bar revenues with sports 
programming and coin-op equip- 
ment. The latter seminar, a two- 
hour, standing-room-only affair, 
was moderated by Joe Conway, ex- 
ecutive director of the AMOA- 
National Dart Association. The 
panel included Greg Elliot, ex- 
ecutive director of the VNEA; Tor- 
nado Table Soccer’s Dave Cour- 
ington; Doug Young, executive 
director of the AMOA-Interna- 
tional Flipper Pinball Association; 
and Mark Robbins, representing 


Dynamo air hockey. Each address- 
ed the support programs, tour- 
naments, and leagues available for 
almost every sector of the amuse- 
ment game industry, and how 
these activities can generate 
revenues and build location traffic. 

Additionally, the industry was af- 
forded plenty of exhibit space for 
AAMA and other associations. 
They took advantage of it by runn- 
ing competitions during show 
hours, allowing visitors to get 
hands-on experience from pinball, 
pool, air hockey, video, and 
darts. LU 


(Note: Thanks to Williams- 
Bally /Midway’s Roger Sharpe for 
his contribution to this story.) 








What G0GS around COMES around Songs. Fashions. Places 


where people hear music. Trends come and go. But whatever the style, some things have remained constant. Like Seeburg’s 


90-year commitment to excellence and innovation in the music industry. From the days of 78 rpm records to today’s CD’s 


’ 


millions of people have heard their favorite songs on a Seeburg. Contact your local ——.) = EBURG 


Seeburg distrubutor or call 1-800-SEEBURG to hear how good Seeburg Internationalsounds. 'NTERNATIONAL , INE 


Seeburg International, Inc. - 3129 West 36th Street - Chicago, Illinois 60632 ©1992 seeburg international inc 
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FAVA battiing through 
some tough times 





i 


New FAVA president Steve Piantieri (r) presents outgo- 
ing president Bill Miller with a commemorative plaque for 
his service through difficult times. 





p ZA o 
Manley Lawson talks about possible legislative remedies | Southeast Game Brokers’ Bev and Richard Holley. 


at the FAVA business meeting. 
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hat do you get when you 
combine the formation of a 
rival state association, quarrels 
with a splinter group of arcade 
Owners, and incessant bombing 
from a hostile legislature? The 
answer is FAVA, the Florida Amuse- 
ment and Vending Association, 
which now resembles a once stout, 
robust man suddenly stricken with 
cancer. The good news is the pa- 
tient has not been declared ter- 
minal, thanks to the tireless efforts 
of afew who won't let that happen. 

The 1992 FAVA show was held 
April 3-4 at the Orlando Cen- 
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troplex. Exhibit space and atten- 
dance was way down, but then 
again, so too is FAVA’s member- 
ship. A year ago it stood at about 
170; at the time of the show it was 
68. The new state association, 
AMOA-Florida, claims to have 
lured some 50 members from FAVA. 
That leaves about 50 operators 
who have left FAVA but haven’t 
joined AMOA-Florida. Where are 
they—out of business or simply on 
the sidelines, watching? 

Lack of membership means lack 
of money, something FAVA sorely 
needs to fend off myriad tax as- 
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OPERATION THUNDERSTORM 
ROMTLS TAR inc. 


22857 Lockness Avenue, Torrance, CA90501 (310) 539-2744 © Fax (310) 539-3626 





© 1992 CAPCOM USA, INC. MANUFACTURED UNDER LICENSE BY ROMSTAR, INC. 











Stee SHOW 





AMOA president Gene Urso spoke about the benefits of AMOA membership and the 
need for operators to get more involved in the political arena. Also pictured, (I-r): new 


officers Steve Piantieri, Dick Tolpin, and Dale Williams. 





NSM-America’s George Haydocy (I) and Manley Lawson flank the Performer-Grand CD 
jukebox. 


saults from legislators in Talla- 
hassee. In fact, the FAVA show was 
dominated by discussions of how 
to deal with the Florida Legislature 
while patching up relations with 
the Family Arcade Alliance, a 
group composed of arcade owners 
who grew disenchanted with FAVA 
because it felt the association was 
not properly addressing its specific 
needs. Both issues were officially 
considered at the Saturday morn- 
ing business meeting. 
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Wurlitzer’s New York, NY. 


Lately, the main sticking point 
between FAVA and FAA concerns 
which tax would be more palat- 
able, a 7.81 percent gross receipts 
tax or an annual flat fee of between 
$100 and $250 per machine. FAVA 
believes the gross receipts tax is 
less damaging, citing, for example, 
an old game that earns $10 a week. 
Wouldn't it be better to pay 7.81 
percent of $10 than a maximum of 
$250, FAVA reasons. The FAA, on 
the other hand, is more inclined to 


At the Birmingham Vending booth, (I-r): Rick Johnson and Larry Rosenquist of All 
Brands Vending, Joel Friedman of Rowe International. 


ner 


At the Southern Music booth, (I-r): Diane Coone, Jeri Raditz, and Tina Raditz by 
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pay a flat fee, though not necessari- 
ly as high as the fee schedule pass- 
ed by the Legislature on March 13 
(the bill will likely be vetoed; more 
on that later). Unfortunately, both 
sides have gone to the Legislature 
with different agendas pushed by 
different lobbyists, creating an at- 
mosphere of confusion and 
distrust. 

FAVA legislative chairman Man- 
ley Lawson said the Alliance was 
able to raise much more money to 





See sixty countries 
in three days. 


t the World Gaming Con- 
gress & Expo the world 
comes to you—three days that 
unite more than six thousand 
gaming executives trom sixty 
nations. 

It’s the world’s largest 
gaming exhibition, with dis- 
plays from 250 of the world’s 
leading casino, lottery and 
parimutuel suppliers. 

It’s in Las Vegas, the cen- 
ter of the gaming universe. In one grand exhibit pavilion 
in the new north hall of the Las Vegas Convention Center. 

Prime exhibit soace is open if you act now. Send for 
a complete exhibitor’s prospectus. Or for more informa- 
tion telephone or fax Leigh Rhein, our Expo manager, in 
New York at 212 594-4120 (fax 212 714-0514). 

Then come show the World what you’ve got. 
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Hop-A-Tic-Tac-Toe”™ Wacky Gator™ 


Tic-Tac-Toe just got better. Fun for the whole Wacky Gator” is a smash hit! A proven money- 
family, Hop-A-Tic-Tac-Toe’; is a new way to maker, Wacky Gator” is a certain crowd- 

play the classic game of X’s and O's. Combining pleaser. Players will be pounding and pulverizing 
skill and a little bit of luck, a winning recipe for these gators for hours on end. Wacky Gator” 
success, will keep customers playing for hours. offers the perfect mixture of ease and excitement 
Hop-A-Tic-Tac-Toe™, from Data East. for your customers. Wacky Gator’, licensed 


from Namco by Data East. 


Bringing \ou The Beat / 





Data East USA, Inc. 
1850 Little Orchard Street, San Jose, CA 95125 
Tel: (408) 286-7080 Fax: (408) 286-0842 








Wizard Fire™ 


Wizard Fire” will cast a spell on your customers. 
The newest fantasy game in our collection has 

a perfectly blended formula which is sure to make 
ita chart-buster. Wizard Fire” has five uniquely 
different characters to choose from: Knight, Bard, 
Dwarf, Elf, or Wizard; each with its own form 

of attack. Treasure chests filled with “magic 

items’ like Boots of Speed, add to the excitement 
and challenge of Wizard Fire’. Wizard Fire’, 


new from Data East. 


© 1992 Data East USA, Inc. 


Hop-A-Tic-Tac-Toe is a trademark of Data East and designed by Lazer-Tron. © 1991 Data East USA, Inc. 
Wacky Gator is a trademark of Namco Ltd., designed and developed by Namco, and distributed by Data East 
USA, Inc. exclusive distributor for North and South America. © 1990 Data East USA, Inc. 
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Hook Pinball” 


Fly high with the 1991 blockbuster Hook’, and 
haul in a record catch. Hook” pinball has a 
perfect mixture, a chart-topping movie license 
and action-packed excitement, which make 
Hook” an instant arcade success. Swashbuckling 
action and adventure awaits them in Pirate Town, 
loaded with 10 million bonus points, extra balls 
and special reward features. Hook” pinball, for 
your customers that refuse to grow up. Hook” 


pinball, new from Data East. 


Wizard Fire is a trademark of Data East USA, Inc., © 1992 Data East USA, Inc. Hook: © 1991 Tri-Star Pictures, Inc. 
All rights reserved. Hook™ and associated character names are trademarks of Tri-Star Pictures, Inc. Hook Pinball 
© 1991 Data East USA, Inc. All are a trademark licensed to Data East USA, Inc. 
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get its message across than FAVA 
(aided, as it turns out, by asizable 
donation from the DeBartolo- 
owned Fun N’ Games arcade 
chain). “They thought if FAVA could 
only raise $10,000 to fight the gross 
receipts tax, then it musn’t be all 
that unpalatable to us,’ Lawson 
Said. 

The $100/$250 flat tax would 
essentially put the street “lessor’”’ 
(preferable to “operator” in Florida 
for a long-winded reason) out of 
business, Lawson believes. Arcade 
owners, too, would be hurt because 
they would likely have to reduce 
the number of machines in their ar- 
cades andremove old(er) games, as 
they would no longer be profitable. 
Still,as FAA representatives Larry 
Naddeo and Scott Nesland said at 
the business meeting, a lowered 
flat tax would be better for arcade 
owners than a gross receipts tax. 

As was mentioned earlier, 
Lawson says there's a 90 percent 
chance that the governor will veto 
the existing flat tax and revert tem- 
porarily to the gross receipts tax. 
But there will almost certainly be 
another tax bill raised in an up- 
coming special session, dubbed 
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“The Tax Reform Session of 
Florida.”’ 

Warned Lawson, “Tf all the fac- 
tions don't get together, raise some 
significant funds (to the tune of 
$150,000), and decide what to do to 
Save ourselves, we won't be saved. 
This industry, ladies and gentle- 
men, will be dead in Florida. There 
could be a bill that contains both 
the flat and gross receipts tax if we 
do nothing.” 

Sensing the urgency, key players 
from both sides committed them- 
selves to not leaving the show site 
until a framework for legislative 
action was agreed upon. So they 
reconvened a few hours after the 
business meeting and arrived at 
this: creation of a steering commit- 
tee to set policy and legislative 
goals. The lobbyists for FAVA and 
FAA will follow their instructions— 
one set of instructions—to the let- 
ter. There will be no free-lancing or 
cutting deals with the Legislature 
without first consulting with both 
sides, which led to Senate Bill 918, 
the $100/$250 flat tax measure. The 
steering committe will likely con- 
sist of Lawson, outgoing president 
Bill Miller, and new president 


Steve Piantieri from FAVA and 
Naddeo, Nesland, and one other 
person from FAA. 

Before adjourning the business 
meeting, the following officers 
were elected for the 1992-93 term: 
Piantieri, president; Dick Tolpin, 
first vice president; Rich Holley, 
second vice president; and Dale 
Williams, secretary/treasurer. 
Elected to three-year board terms 
were Dave King, Mark Bloom, 
David Rogers, Allen Persan, and 
Joel Ford. 

In his closing remarks as presi- 
dent, Miller said, ““We need more 
people to devote their time and 
money to help this industry, not 
just a handful.” Unfortunately, on- 
ly ahandful heard his words; there 
couldn't have been more than 10 to 
15 people in attendance. One 
would've thought that a meeting of 
such importance would've brought 
operators from out of the wood- 
work, but instead it was the same 
faces—tired, frustrated faces that, 
despite everything, bore a look of 
determination and resolve. Here’s 
wishing them well in their journey 
toward recapturing the FAVA of 
yesteryear. [_ 





DISCO TAIFUN — ACTION AND FUN 


: a 


Dimensions: Height 86 cm, Width 
126 cm, Length 249 cm 


Maltin approximately 260 kgs 


Equipment: 

Playing surface: plastic coated, easily 
exchangeable (8 screws). 

All around profile strip prevents the puck 
from jumping out. 

Rails: special rails fluorescent shining 
under black light 

Fan: radial compressor with 420 m’/h 
air transport quantity 

capacity 125 W 

easily exchangeable 

noise level: 61 decibel 

Display: indicating the game credit, the 
time left and the goals made 

Electrics: mounted on service slide 








easily accessible behind the door of the 
coin rejector, 

fully extractable 

Cash box and coin mechanism: large 
format cash box 

coin mechanism: electronical or 
mechanical 

variable credit allowance 

Installation of the table: simple 
installation by simply screwing on the 
toi" 

adjustment possibility: 20 mm provided 
by adjustable feet 

Standard accessoires: special pucks 
and mallets 

black light lamp (option) 

Playing time: optional between time 
play and combined time- goal play 


Automatic puck barrier after time has 


run out 


US-Distributors: 

BETSON ENTERPRISES 

DIV. OF H.BETTI IND. INC 

303 PATERSON PLANK RD.,CARLSTADT,N.J. 07072-2307 
IN N.J. (201) 438-1300 - TOLL FREE 1-800-524-2343 

FAX (201) 438-4837 


CRU Bela 

2444 W. PICO BLVD. ; 
LOS ANGELES. CA. 90016 

(213) 388-9338 - FAX (213) 388-4550 


wpa 


INTERNATIONAL 

STELLA Electronic Spielgerate GmbH 
STOIC: |bLemPae 

D-4990 Lubbecke 1 West Germany 

Tel. (05741) 4007-0 Fax (05741) 90175 
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Carl Elefante, AIA 


Did you know you ve been 


breaking the law? 


ince Jan. 26, 1992, your busi- 

ness has been breaking the 
law! That is unless you have met 
the requirements of Public Law 
101-336, the Americans with 
Disabilities Act of 1990, known as 
“ADA.” 

Signed by President Bush on Ju- 
ly 26, 1990, the Americans with 
Disabilities Act is acivilrights law 
that mandates an end to discrimi- 
nation against persons with phy- 
sical or mental impairments. Con- 
gress was motivated by the 43 
million Americans comprising the 
“disability community,’ who suffer 
discrimination in employment 
practices and access to public 
services. 

The most relevant provisions for 
privately owned businesses in- 
clude “Title I—-Employment” and 
“Title II1J—Public Accommodations 
and Services Operated by Private 
Entities.” 

Employment practices 

A detailed discussion of the 
employment practices aspect of 
ADA will have to be left to the ap- 
propriate experts. However, this 
article would not be complete 
without at least mentioning the re- 
quirements of Title I. 

Businesses with 15 or more 
employees are required to end 
employment discrimination ag- 
ainst qualified persons with 
disabilities who can “perform the 
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essential functions” of the job. 
Under these provisions, employers 
are expected to make any “‘reason- 
able” modifications in the job or 
place of employment to allow a 
qualified person access to the job. 
This might include restructuring 
the job (by allowing part-time work, 
for example) or providing special 
equipment, such as a Teletype, and 
training. 
Access to public 
accommodations 
Under Title III, businesses pro- 
viding services to the general 
public are required to make their 
facilities and services available to 
people with disabilities. The ADA 













specifically includes places of 


entertainment, recreation, and 


amusement in the definition of 


“Under Title Ill, 
businesses providing 
services to the general 
public are required 

to make their 
facilities and 
available al 
services Sy 
to people with 
disabilities. ’’ 





“public accommodations.” 

The law requires that facilities 
and services be provided in the 
“most integrated setting” so that 
persons with disabilities are not 
provided separate accommoda- 
tions or denied full participation. 


The most important factor that 
today’s cautious operators consider 
when buying a coin-operated game 
is consistency. Will the unit continue 
to earn revenue in a year...two 
years... five years...even longer? 

Our fast-paced, durable Stainless 
Steel Air Cushion Hockey game has 
been a consistent earner for over 15 
years. And, our new Super-Bow| is 











SST 


the “better mousetrap” that gives 
added excitement to the most consis- 
tent earning game in the market — 
bowling. Optional redemption makes 
Super Bowl ideal for all locations... 
arcades, taverns, and sports bars. 
Beyond consistency is reliability. 
Both of our games are engineered to 
stand up to rugged play day after day. 
Why waste your time and money 


on hot-shot fads? Imagination 
Leisure’s location-proven SST Air 
Cushion Hockey Game and all new 
Super-Bowl offer you maximum long- 
term earnings with a minimum of 
down time. When financial wizards 
talk of “sound investments”, these are 
the type of products they’re talking 
about. Call, fax, write, or see your 
distributor today for complete details. 


TWO FOR 
THE LONG RUN 


WHEN OTHER FADS DIE, SST & 
SUPER-BOWL KEEP ON EARNING 
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Removal of barriers in 
public accommodations 
Probably the most costly and 
problematic aspect of the ADA re- 
quirements for public accommoda- 
tions involves the removal of ar- 
chitectural and communication 
barriers. Effective Jan. 26, 1992, all 
public accommodations were re- 
quired to remove any barriers 
which meet the test of being “readi- 
ly achievable.” This is more lenient 
than the more usual “hardship” 
standard, and is defined as mean- 
ing “easily accomplishable... 
without much difficulty or ex- 
pense.” 


barrier removal. On the other 
hand, ADA clearly mandates pro- 
ceeding immediately with readily 
achievable corrective work that 
your business might not otherwise 
have considered. 


Possible compliance 
issues for arcades 

The ADA Accessibility Guide- 
lines specify the details for accessi- 
ble elements, many of which are 
likely to be of concern for most 
video arcade owners and/or 
operators. 

Every situation is different. Com- 
pliance with the spirit of ADA re- 


“ADA Is intended to be flexible about compliance 


with barrier removal. ’’ 


Examples of “readily achiev- 
able” modifications include: 

e providing accessible parking 

e installing ramps and curb cuts 

e replacing door hardware and 
widening doors 

e removing deep-pile carpet 

e modifying bathrooms to comp- 
ly with accessibility standards 

e installing visual alarm systems 
and braille signage 

e remounting public telephones 
and providing amplification 

On one hand, ADA is intended to 
be flexible about compliance with 
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quires an understanding of the 
specifics of each particular facility, 
its surroundings, and the services 
being provided. The following is 
not intended as a comprehensive 
checklist for a compliance “audit”: 

Site accessibility: 

e accessible parking space(s) 

e accessible pathway(s) from 
parking, public transportation, 
and public sidewalk(s) 

e accessible curb ramp(s) 

e detectable warning strip(s) at 
traffic lane(s) 

e proper signage to accessible 


entrance(s) 
Accessible entrance(s): 

e proper clear space around 
door(s) 

e proper door width(s) 

e lever-type door hardware 

e proper push/pull force on 
doors) 

e proper delay on automatic door 
closer(s) 

Access ramp(s) to entrance(s) and 
between changes in floor level: 

¢ proper slope 

e proper resting platforms and 
turning areas 

e proper handrails, railings, and 
guards 

Accessible interior pathwayl(s): 

e proper width(s) for clear aisle(s) 
e proper flooring material(s) 
Accessible drinking fountains: 

e proper clearance around and 
below fountain(s) 

e proper spout height and 
location 

e accessible operation of 
fountain(s) 

Accessible toilet rooms: 

e accessible door(s) into toilet 
rooms 

e proper clear floor space 

e proper signage 

e accessible toilet(s) with grab 
bars 

e accessible toilet accessories, 
such as mirrors), tissue and towel 
dispenser(s), soap dispenser(s) 

e accessible sink(s), meaning pro- 
per clearance below sink(s), proper 
faucet(s), and protection from hot 
water pipe(s) 

Audible and visual emergency 
alarm system(s) 

Proper signage marking accessi- 
ble exits), toilet(s), telephone(s), etc. 
Accessible public telephones: 

e proper clear floor space around 
telephone(s) 

e proper mounting height(s) 

¢ proper volume control(s) 
Developing a barrier 
removal strategy 

The ADA recognizes that in some 
cases, barrier removal may re- 
quire acomplex series of modifica- 
tions. Therefore, developing a long- 
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range strategy, establishing 
priorities, and proposing a 
schedule for compliance is en- 
couraged under the Justice 
Department’s commentary on the 
Act. In itself, developing a barrier 
removal plan can be used to 
demonstrate good faith. 

The architectural profession and 
disability community in your area 
are resources for the expertise 
your business will need to deter- 
mine those issues relevant to your 
specific situation. In addition, the 
Building Owners and Managers 
Association International 
(BOMAT) has developed the “ADA 
Compliance Guidebook: A 
Checklist for Your Building.” It can 
be used for a compliance audit. 
Opportunities 
through ADA 

The greatest good that the ADA 
Can accomplish is to awaken all 
Americans to the productive 
potential of the disability com- 
munity, which has been largely 
overlooked before now. There are 
opportunities for those businesses 
that can effectively extend goods 
and services to the millions of peo- 
ple who have been denied equal ac- 
cess to them in the past. As such, 
the ADA is no different from 
previous civil rights legislation. Its 
real impact will be measured in 
how fully the disability community 
is integrated into our society. 

The ADA is written with a new, 
more sensitive vocabulary for ad- 
dressing accessibility issues. The 
term “handicapped” has been 
dismissed because of its inherent- 
ly negative connotations. Instead, 
the law refers to “persons with 
disabilities” and the ‘disability 
community.” 

It is also important to realize that 
the disability community includes 
millions of Americans who do not 
fit the classic image of a person 
confined to a wheelchair. Physical 
and mental impairments can imp- 
ly a wide variety of conditions, both 
chronic and temporary. In fact, 
most people experience at least 


brief periods when they have an 
impairment (recovering from a 
broken bone, for example). It is 
more than just a little ironic that 
the international symbol for ac- 
cessibility is a graphic representa- 
tion of a “handicapped” person in 
a wheelchair. L] 


(Carl Elefante, AIA, is a principal 
with the architectural firm of 
Elefante Mallari Architecture PC 
in Washington, D.C. The firm has 
invested considerable time and ef- 
fort in becoming well versed in the 
new ADA regulations, and con- 
ducts compliance analysis for a 
wide variety of clients.) 
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EVERYTHING YOU NEED 
FOR TODAY'S FASTEST 
\. GROWING SPORT 


3\O.- specialty is the 
game of darts and we 
a ? | are right on target with 
19/ @ complete line of 
/ products to keep your 
I5/ customers scoring high! 
“Trust Great Lakes Dart 
Distributors for the finest in 
darts, dart boards, cases, 
accessories and, especially, 
personalized service. We 
also have our own machine 
shop, printer and leather 
goods operation to meet 
today's demand for “Made 
in America” products. Call 
today for a free catalog! 


— 


GREAT LAKES DART DISTRIBUTORS, INC. 


3125 South 108th Street * West Allis, WI 53227 » 414-543-9773 » FAX 414-543-9820 


1-800-225-7593 
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OK, your state just 
passed a bill legalizing 
video lottery. Good for 
you, Mr. Operator! Now, 
though, you must figure 
out how to pay for all 
those VLTs. It’s time to 
have that suit dry- 
cleaned for a visit to 
your banker. Do you 
need a primer for deal- 
ing with him? Well, 

we ve picked the brain 
of an expert to help you 
out. 
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Fred 


“ e’s Fred Dent, the Louisiana 
Commissioner of Financial In- 
stitutions from 1987 to 1991. 
Despite having to close over 40 
banks and conserve 18 savings 
and loans and acredit union, Dent 
was praised by the press for “doing 
a tough Louisiana job” and being a 
‘‘tough but compassionate regula- 
tor.’”’ He now serves as CEO of 
Financial and Management Ser- 
vices, a nationally recognized con- 
sulting firm based in Baton Rouge. 
And, as we discovered, Dent is no 
stranger to the coin-op industry. 

Should an operator consult some 
other professional before visiting 
his banker, so that he’s better 
prepared and able to make a good 
impression? 

I think it depends on whether 
you re a mature, seasoned cus- 
tomer or not. A fellow who’s had 
bank dealings for a while will have 
less problem getting funds— 
depending, of course, on his finan- 
cial situation—than a start-up 
fellow. The man with a young 
business has to first develop a rela- 
tionship that’s based upon the 
needs of the banker, because 
bankers think differently than you 
and I do. 

The bankers I know in Louisi- 
ana—being the state banking com- 
missioner for four years, I know 
most of them—really are looking 
for loans, for business that they 
can do. So my suggestion to oper- 
ators is to provide bankers with in- 
formation in an orderly way, and 
by that I mean a business plan. It 
should include background infor- 
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Dent 


mation about your company, what 
you hope to do, how much money 
you need, how you expect to pay it 
back, etc. This will give you a better 
opportunity of developing a 
relationship. 

The one thing the customer 
needs to remember, and this is very 
important in today’s marketplace, 
is that someone will second-guess 
every loan the banker makes. The 
person who does that is the bank 
examiner, who goes in and second- 
guesses the numbers, the figures— 
everything that’s done. I’m not be- 
ing negative; it’s appropriate for 
the bank examiner to do this. What 
he wants to see, bottom line, is how 
the loan will be paid back. 

When you or | go into business, 
we're optimistic about our 
chances; we look at the best-case 
scenario. But a banker says, ‘Fine, 
but I have to think of the worst- 
case scenario and what il happen 
to me if Fred doesn’t cut the 
mustard.” That’s how they think, 
so you have to approach them on 
that basis. 

What are some general “‘do’s”’ 
and ‘“‘don’ts’’ in an operator! 
banker relationship? 

First, don’t take your banker for 
granted, because they’re under 
severe regulatory pressure. Se- 
cond, operators always want to sell 
to customers, but they also need to 
think about selling themselves to 
the banker. For instance, I have 
some clients who go with me to see 
the bank people once every 
quarter. We bring them up to 
speed, talk about problems, and so 
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on. It’s like a financial marketing 
program. These are two very im- 
portant things. 

Also, in the same way you would 
see your doctor for a periodic 
check-up, operators should go 
through what I call a “financial 
diagnostic check”’ periodically 
with their banker. He’ll tell how 
you're doing and what else needs 
to be done. You're paying a lot of in- 
terest money, so why not get 
something else besides just the 
money itself? But most folks don’t 
think that way. 

Is it necessary for an operator to 
bring his banker information ona 
computer print-out rather than in 
hand-written form? 

I don’t really think it matters. 
Again, it depends on whether 
you're a seasoned client or not. 
Some very successful business 
people operate out of their 


checkbook, and that’s fine. They 
usually have an accountant to run 
their numbers once every quarter. 
But the bigger the money you're 
looking for, the more in-depth your 
plan has to be for your banker. 

Is there a ceiling on how much 
an operator should ask for? In 
other words, would it be better to 
ask for less than the full amount 
you need, rather than going for the 
whole ball of wax and risk getting 
shot down? 

Let me give you an example. A 
client of mine—he’s not an 
operator—wanted to borrow 
$50,000 to buy some equipment. I 
sat and talked with him before his 
meeting with the banker, and we 
ended up paring that request down 
to $35,000. The moral of the story is 
to ask for what you really need— 
and what you can pay back. God 
knows you don’t want to borrow 


more than you can handle. Being 
in debt is a terrible burden. 

You have some operators in the 
coin machine business who are 
very, very successful people. What 
I like about them is that they’re 
really street-wise. My first job was 
working for Kramer Amusement 
Co. in New Orleans. That was a 
long time ago! I loaded pinball 
machines and worked with the 
guys running the route. These guys 
are very Street-savvy; there’s 
nothing I could teach them that 
they don’t already know. It’s hard 
to say how much is too much to ask 
their banker for. Again, it depends 
on the relationship that’s been 
fostered. 

Are there stages of dealing with 
a banker, and what would they be? 

The minute you know you re go- 
ing to have aneed, you ought to do 
what I call a “financial recogni- 


THE CONVENIENCE OF VARIETY — THE QUALITY OF Dation® 
SELECT ANY COMBINATION OF LOCKS AND KEY PROFILES 


BRASS PADLOCK STAINLESS STEEL 


BATON LOCK AND HARDWARE COMPANY 
11521 SALINAZ DR. * GARDEN GROVE, CA 92643 
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zance.” Most operators know some 
of the bankers in town. They may 
see them on the street, at a social 
function, at a Lion’s Club meeting, 
etc. Probe them, ask questions: 
‘‘How’s business at the bank?” or 
“Are you making loans?” It’s a 
feeling-out process. 

If you're thinking today, “I’d like 
to get into the video poker machine 
business,” why put off contacting a 
banker until two days before you 
need to order the machines? What 
you're doing then is putting the 
banker under pressure to respond 
in time limits that are not realistic. 
Instead, do a little financial mar- 
keting program. Tell your banker 
in advance, “Here’s what I’m think- 
ing about doing. Let’s talk it over. 
What should I do with you in the 
event I make the decision to buy 
video poker machines?”’ 

























Don't take chances! Dependable 


10 years. 


effort that you have put forth to 
meet our unscheduled needs.” 


John S. Mc Ewan, MELTEC Inc. 


Joseph W. Sladek, SKEE BALL Inc. 
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performance, on time delivery, and 
outstanding service have made us the 
preferred choice of manufacturers, 
operators and distributors for over 


“We very much appreciate all the 


Jack Mendes, Jr. Bob’s Space Racers, Inc. 


“You certainly deserve your status as 
the leader. Keep up the good work.” 


“The quality of your product is excellent. 
It has truly withstood the test of time.” 


“In our business where service is the key 
.- everyone in your organization excels.” 


Gene Cramm, ShowBiz Pizza Time, Inc. 


Is the climate for getting a loan 
good or bad right now? 

Now is a better time for getting 
loans, and the main reason is 
because there’s no loan demand. 
You’re not competing with 
everybody and their brother for 
the same dollars. If you andI go to 
the same bank today, we may be 
the only ones to show up all day for 
a loan. 

Why is that? 

People just don’t want to go into 
debt. Bankers, really, are debt mer- 
chants. They sell money like the 
coin machine operator sells the 
benefits of the machine. It’s not 
because of any reticence on the 
part of the banker; he’d love todoa 
loan. That’s why it’s such a good 
time to borrow money. 

Should operators go to a savings 
and loan or a commercial bank? 


Choose the “industry standard” for ticket dispensers 


Redemption Machine 


Ticket Dispenser 


¢ Push button loading 

¢ Validation 

¢ Quick release ticket 
suide for easy 
servicing 


120 Liberty Lane, Chalfont, PA 18914 ¢ 215 997-8616 « FAX# 215-997-9506 


S&Ls have certain restrictions. 
They must meet a qualified thrift 
lender test and others, but I won't 
bore your readers with all of that. 
For my personal borrowing, I 
prefer going to a commercial bank. 

Should the size of the bank in- 
fluence your decision, in terms of 
bigger being better? 

By all means, go to your com- 
munity banker. My view is that the 
community banker is the best 
resource we have in this state. He’s 
the little guy, like you and I. This 
fellow knows the community and 
probably knows all your custom- 
ers. He'll have a better feel for your 
needs—heck, he probably knows 
you better than you know yourself! 

Will the fact that operators are in 
partnership with the state make 
them better loan candidates in the 
eyes of the banker? 


¢ Counts and destroys 
redeemed tickets 
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LASERSTAR PATRIOT 


The LaserStar Patriot” brings home the glory. 


The LaserStar Patriot® CD-100, with its 
dramatic title display and ease of operation is 
the jukebox for tomorrow, ready today. The 
LaserStar® CD-100 is a sound investment that 
will continue to make your future more 
profitable. 

You can always count on the LaserStar“ 
CD-100. It’s made in Rowe’s Grand Rapids, 
Michigan, USA factory and backed by the 60 
year ROWE tradition. 

The LaserStar® CD-100 is America’s 
favorite: ““The Most Played Jukebox’. Each one 


is designed with you and the cashbox in mind 
and “BUILT TO BE THE BEST”. 

Invest in “The Best” for your future, invest 
in the LaserStar Patriot® CD-100. 

All Rowe jukeboxes are available through 
your local music & games operator. 


SROWE /\\ 


QUALITY LEADERSHIP INTO THE 21°' CENTURY 
Whippany, NJ 07981 


TOKENS 
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Call or write for complete information 


VAN BROOK OF LEXINGTON, INC. 
P.O. BOX 5044, LEXINGTON, KY 40555 


(606) 231-7100 


Purchase 
your used 
equipment from: 


New Or EAs 
Noventry Co. 


@ /n business for 50 years! 


@ International reputation for 
selling the finest used videos, 
flippers & amusement games 
available anywhere. 


MM Each and every game 
beautifully refinished like new 
by experts. All games authen- 
tic. Legal factory models. 

@ Get on our mailing list for our 
latest price bulletins or call 
Celie for latest prices. 


3030 No. Arnoult Road 
Metairie, LA 70002 


(504) 888-3500 
FAX (504) 888-3506 
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Because the state will be able to 
monitor each video poker machine 
through a computer system, the 
banker is given more reliance. He 
knows things are being very tight- 
ly regulated. Bankers understand 
that because they're tightly 
regulated themselves. 

What should the Louisiana 
Amusement and Music Operators 
Association—or other associations 
in states with legalized video 
poker—do to help its members now 
that the prize has been captured, 
so to speak? 

One of the most important things 
an association can do is provide its 
members with information. The in- 
formational conference at which I 
spoke in Baton Rouge was put on 
by Video Gaming Technology for 
LAMOA members. I think it prov- 
ed to be very beneficial. 

Second, the association can try 
to provide numbers as they 
develop, such as the average 
number of plays on amachine and 
the average operator profit per 
machine. These numbers would let 
operators see how they’re doing in 
comparison to other people. It 
would be a nice service, consider- 
ing this is anew area that nobody 
has much experience in. 


Third, they can provide a real 
function in sorting out the 
regulatory issues. And I unders- 
tand the LAMOA is doing that. 
Fourth, they can help regulate the 
business. None of us want bad 
guys inthis new enterprise. Evena 
few bad apples could really hurt 
everyone concerned. 

Have you had operators call you 
to seek banking advice? 

I’ve had two call me, but I haven’t 
met with them yet. I suggested that 
their accountants get some 
numbers together first. I’m excited 
about working with them and 
others, because I feel this will be 
one of the great business oppor- 
tunities of the next five or six years. 

So you obviously, then, weren’t 
part of the group that vociferously 


opposed legalized video poker in 
Louisiana. 

There was bound to be some op- 
position on moral grounds; that 
was expected. But the coin 
machine operators were able to 
overcome it and get their bill pass- 
ed. I think this is a bona fide 
business opportunity that needs to 
be looked at very closely. The 
numbers that I’ve seen from South 
Dakota indicate that the average 
bucket of money produced by each 
machine is $1,600 a month. And I 
don’t think people in South Dakota 
play the machines like the folks in 
Louisiana are going to! 


‘‘My view Is that the 
community banker is 
the best resource we 
have in this state.”’ 


With riverboat and Indian gam- 
ing on the horizon, won’t operators 
have a harder time getting a loan? 
In other words, won’t they have to 
compete with participants in those 
activities for available loan 
dollars? 

Well, for one thing, the lottery 
seems to have reduced the betting 
activity at the race tracks. It’s 
diverting dollars that may have 
gone to some other form of enter- 
tainment, i.e., horse racing. So 
there's always competition for the 
entertainment dollar. As for the 
other types of gaming you men- 
tioned, I doubt their presence will 
affect operators’ chances of getting 
a loan. 

In sum, then, you’d say that 
assuming operators have their 
financial houses in order, there’s 
no better time to see a banker 
about securing a loan. 

Absolutely. The issue that they’ll 
have to get by at first is the so- 
called moral issue. But that’s 
something they can discuss on an 
individual basis. Once you get past 
that, then it turns into a bona fide 
business opportunity. CL) 





TEST-DRIVE A 
CURRENCY 


_—_ = SEPVALIDATOR?__ 
yY ¢S° WE’RE MAKING THIS UNPRECEDENTED MONEY-BACK OFFER BECAUSE OUR 


REVOLUTIONARY NEW 3®° GENERATION M-IVO IS SO SECURE YOU HAVE 
GAMING, WAGERING & VIDEO LOTTERY —- MODEL IVO VENDING-DOOR MODEL 125 






TO TRY IT TO BELIEVE IT! 





@ The most protection against fraud & vandalism. @ For soda, food, coffee, etc., vending machines. 
@ Video Lottery compatible—meets Gaming Commission requirements. | ®@ Includes features of Model IVQ, plus — 

@ RS232 serial communication. @ 230-bill capacity stacker. 

@ Self-diagnostics & adjustments (LCD display). @ Limited salting protection. 


@ Optional acceptance of $1, $2, $5, $10, $20, $50, $100. 
@ Stacker & stackerless models available. 
@ Full one-year warranty. 


SO, WHY NOT GET THE SECURITY YOU'VE BEEN WAITING FOR? 
MAIL THE APPLICATION TODAY — TRY IT, YOU'LL BELIEVE IT! 


NEY-BACK TRIAL APPLICATION 


PLEASE RUSH your revolutionary new ultra-secure currency 
validator, which | understand | can evaluate on my premises for 
up to 60 days. If not completely satisfied, | can return the 

unit and get a complete refund. 

Name: Street: 
‘Title: City: 
Teceangmeer, dns 

ener ee Bi 

[| Mfg. (] Vendor [| Dist. (| Other 

Send |_| MODEL IvO |] MODEL 100 || MODEL 125 
©1992 Coin Bill Validator, Inc. Offer subject to prequalification credit screening. 
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COIN BILL VALIDATOR, INC. 
367B BAYSHORE ROAD 
DEER PARK, NY 11729 


016-242-0100@FAX: 516-242-9248 
1-800-472-2506 


ON YOUR SIDE IN THE 
FIGHT AGAINST FRAUD. 







Or HOUSE 


A visit to Atlas 





/ 


erry Marcus and Ed Pellegrini 

invited their customers to take 
a look, or better look, at the new 
equipment previewed at the 
ACME show, held two weeks prior 
in mid-March. Manufacturers 
showed up in force, spending time 
with operators studying the 
games. 
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Adonna Jerman of ICMOA with Data East’s Peter Gustafson (I) and Atlas’ Ed Pellegrini. 


Stone. 


Adonna Jerman of the Illinois 
Coin Machine Operators Associa- 
tion took the opportunity to talk 
with operators about recent 
developments in the state. One 
proposal that could impact the 
coin machine industry is for a 
casino development along the 
lakefront in Chicago. Most 





Operator Tom Arnold of Pinball Pete’s is flanked by Nintendo’s Chuck Arnold (I) and Al 
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operators were unaware of the pro- 
posal and are concerned about its 
impact. 

Operators talked of the oppor- 
tunities with redemption. Bob 
Keelyn of Coastal was busy 
answering questions as well as 
showing his equipment. Gordon 
Smart of Smart Industries, the 


Attention: SU@F Monaco GP operators 








lf your screen looks like this, 
you can get $200. 


Do you operate a Super Monaco GP And SEGA will pay you to help. SEGA changed the look, not the fun. 
arcade game with software that shows the For every Super Monaco GP game you The new game EPROMs deliver all 
Philip Morris Marlboro® trademark in operate that has not yet been converted, the grand prix racing thrills that make 
display mode, as shown above? If so, you Il get a complete conversion kit— Super Monaco GP unique. Giving your 
SEGA™ Enterprises, Inc. (USA) has new __ absolutely free. Plus a check for $200. players hours of excitement. As they put 
information for you. It’s easy to make the switch. their driving skills to the ultimate test on 


‘To resolve a trademark the treacherous streets of 
dispute over SEGA’s use of 
Philip Morris’ Marlboro logo, 
it is necessary to convert 
those Super Monaco GP 
arcade games that still display 


the Marlboro trademark. 


Just contact SEGA Enterprises, Inc. a : 
(USA). By mail, phone, or FAX Monte Carlo. ‘Uhe kind of 
When you receive your free ” , ultra-realistic SAPCREHCG 
conversion kit, replace the ¢€& only SEGA cape provide. 
came EPROMs and send . So contact SEGA today 

the original EPROMs back for a free conversion kit. 
to SEGA. You'll then get a Your $200 is waiting. 
check for $200. 

Is that easy, or what? 








SEGA Enterprises, Inc. (USA) 
2149 Paragon Drive ¢ San Jose CA, 95131 © (408) 435-0201 ¢ FAX: (408) 435-0294 
Contact Person: June Ah Loo, Customer Service Supervisor 


SEGA and Super Monaco GP are trademarks of SEGA Enterprises, Ltd. Marlboro is a registered trademark of the Philip Morris Incorporated. 
* Game serial number will be required and electronic verification of returned EPROMs will be strictly enforced 


If this is your token 
manufacturer’s response to alt 
request for complete, on-time a 
fulfillment of the token fi 
contract, it's time 
you called 


Fast, low-cost 
dependable service to 
accompany our superior 
quality tokens. 

Call Roger Williams Mint 
today. Because poor service is 
no laughing matter. 


Roger (@} 


Williams 
Mint 


79 Walton Street, RO. Box 1038 
Attleboro, MA 02703-0890 
Toll-Free 1-800-225-2734 
In Massachusetts call, (508) 226-3310 
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PEN HOUSE 











From left: Valley's Chuck Milhem, Drew Becker of All Star, Geno Giuntoli of Atlas, Bruce Neuber of All Star, and Robert 


Corrigan of Valley. 





From left: Minerva Santiago and Lauran Bromley of Bromley Inc., Darlene Lamz of Jaleco, John Poulos of Galaxy 
Game Centers, and Larry Berke of Jaleco. 


company that showed Feed Big 
Bertha at ACME, also spent time 
answering questions. Hawk 
Avenger from Bromley drew its 
share of attention at ACME and 
the open house. Bromley’s Lauran 
Bromley said it is the type of game 
operators are looking for. Ralph 
Coppola of I.C.E. noted that Put- 


ting Challenge (winner of a Play 
Meter award at ACME) is still go- 
ing strong. 

Taito’s Super Sonic Blastman is 
developing a following of loyal 
punchers. The challenge is to 
punch a pad with a real boxing 
glove to test strength. 

There’s no doubt that video 
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When Dr. Clayborn and his dirtbag henchmen took control of the city all seemed lost, 
Commissioner Gordon made one last call for help. He contacted 3 of New York's finest Under- 
cover Cops. BUBBA- an ex-football player, FLAME- a former Miss America and CLAUDE- a retired 
philosophy teacher. In life you either walk the straight and narrow or suffer the consequences. 

Dr. Clayborn is about to find that out. 


DR CRU eee SEN oa CNPC E CT 





IREM AMERICA CORP® — ireMAMeRICACORPORATION } 8335 154th Avenue N.E, Redmond, WA 98052 206-882-1093 | ©1992 IREM AMERICA CORPORATION 











ONLY 
THE BEST! 


GOLDEN 


ONLY 
Cartoon 
heater 


KIDS ONLY CARTOON 

THEATER 

e 13” Color Monitor 

e Automatic Rewind 

e VCR Operated 

e Printed Circuit Boards 

e Coin Option 25¢ 

e Kids 1 yr. to 11 yrs. 

e Distributorship Available 

e Cartoon Tape Supplied 

e Time Play Setting 

e Increments | Minute 


be ae INC. 


1220 W. Jackson ¢ Shelbyville, TN 37160 
615-684-0100 — FAX 615-685-0144 
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Valley's Chuck Milhem, honoree at the ACME show ban- 
quet, loves his dart games as much as operators do. 





Hank Heiser (I) of Empire Amusement with Merit’s 
Howard Smoyer. 





From left: Romstar’s Rene Lopez, Domenico DeFazio of Reba Equipment, and Taito’s Emilio Cabrera, Natalie Kulig, 
and Rick Rochetti. 


games are Still a drawing card in 
arcades and street locations. Atlas 
showed plenty to please both. 
Jaleco, Atari, Konami, and Sega all 
have the machines to make even 
the most discriminating arcade 
happy. Romstar, Kaneko, and Cap- 
com offer the street operator a vast 
selection for their unique locations. 


Alvin Gottlieb, who retired 
several years ago after selling his 
company, D. Gottlieb & Co., is back 
with A.G. Soccer-Ball, a two-player, 
face-to-face pinball machine, first 
shown at ACME. How does it feel 
to be back? “It’s wonderful,” he 
beamed. 
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HERE'S HOW THE ALL NEW 


NINTENDO SUPER SYSTEM 


IS SHAPING THE FUTURE: 


Tae ae 


High-tech control modules, specifically engineered for coin-operated use, have tremendous appeal to 
today’s players and offer the most advanced game play in the industry. 


MORE PLAYER APPEAL. 


Thunderous stereo speakers and a huge, bigger-than-ever 25" monitor provides greater true-to-life action 
and loads of excitement. 


WE 


In addition to interchangeable software, Nintendo offers superior bookkeeping functions and new 
auditing options for ease of operations. 


Wa 


The Nintendo Super System is the first system in history to have more than 60 game developers working 
simultaneously on a continuing flow of new game titles. 


Te 


An aggressive new Original Equipment Manufacturer (OEM) program gives other video game manufactur- 
ers and creators actual use of our new technology, bringing even more excitement in the industry. 


aN 


Through shared technology, new game developers will include those who until now have never had a 
vehicle with which to bring their ideas to the coin-op market. 


AEA AIS TUS 


Our new custom Picture Processing Unit (PPU) is advanced so far beyond existing technology that the 
boundaries for the creation of future games are unlimited. 


ea ee 


STOTT 


The irrepressible Mario is in his fourth adventure, battling bigger and badder enemies in the Dinosaur 
Islands. With eight worlds and 96 sensational levels to explore and conquer, it's the greatest Mario 
POM a1Al omen Lol 


ie 


It's the ultimate race of the 26th century. Choose one of four high-speed hovercrafts and race at blinding 
speeds against maniacs out to win at all costs. Racing never looked or sounded more real, or felt more 
dangerous. 


ah 


Singles or doubles. Hard, clay or grass courts. Overhead slams, groundstrokes, backspins or lobs. You're 
in control in this World-Class competition, and mastering your skills will take practice. Work hard and 
score aces against the best pros. 


uy 


i 


(Nintendo) THE FUTURE TAKES SHAPE. 


Cabinet Dimensions: 27"W x 75"H x 36"D s 
™ and ® are trademarks of Nintendo of America Inc. ©1992 Nintendo of America Inc., *©1991 Tokyo Shoseki.©1991 Nintendo. 
Nintendo of America Inc., PO. Box 957, Redmond, WA 98052, Phone: (206) 882-2040, Fax: (206) 882-3585, Toll-free: 1-800-633-3236. i 
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The right philosophy 
spells success at CCI 





Lankiewicz, and Art Warner. 


evin Costner, the hero in 
“Field of Dreams,” wasn’t the 
only one who heard a voice that 
said, “Build it and they will come.”’ 
Building what players want has 
been the credo of Coin Concepts 
Inc. since its inception in 1988. 
The New Jersey-based company, 
which manufactures and markets 
redemption/novelty equipment, 
has enjoyed steady growth as coin 
machine operators embrace the 
redemption concept in earnest. 
CCI was one of the first companies 
to recognize the potential of games 
geared to smaller children (‘kid- 
zone’ games in CCI terminology). 
According to company president 
Art Warner, “When we came out 
with Jr. All American and Toss 
‘Em, our first kiddie games, we en- 
countered reluctance. And the 


A typical staff meeting, (I-r): Bob Schneider, Carl De Venio, Gary Warner, Jeff 





reason? Operators told us that ‘lit- 
tle kids don’t come into my game 
room.’ They found out that if you 
provide games to attract that age 
group they will come.”’ 

Here are some Statistics to sup- 
port faith in kid-pleasing games: 
The birth rate dropped between 
1963 and 1976 (the baby bust), 
meaning the number of 18-year- 
olds is at a 30-year low. The next 
baby boom of the late ’70s to early 
80s translates to an increase in 
teenagers (14-17) by 1995. That 
leaves a large 5- to 13-year-old 
group coming along looking for 
entertainment. 

This data reinforces the commit- 
ment of redemption game manu- 
facturers such as Warner, a 
25-year veteran of the coin 
machine industry. He is ably 











Next to Starburst, Tony Frusco (I) and Dan Zych. 


assisted by asales division that in- 
cludes Gary Warner and Carl De 
Venio. Arecent conversation with 
Art and Gary covered significant 
topics, from percentaging to pro- 
motion and win frequency to game 
placement. 

‘Proper game percentaging is 
paramount,’ says Warner. “In a 
lot of cases, operators say their 
redemption games are not earn- 
ing. When we ask what they are 
awarding, a lot of times we get ear- 
nings reports that show only a 
10-20 percent award to customers. 
If that game is sitting next to one 
that awards 30 percent you can see 
the problem. 

‘A game like our Rebound might 
only produce a win once or twice in 
seven or eight plays. On that type 


of game you can afford to give a 
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Bob Schneider 


higher award per win than on 
some others. Another example isa 
coin pusher, which does not havea 
high win frequency. Games have to 
be grouped according to award. If 
a game is percentaged correctly it 
will earn much better. Percentag- 
ing can make or break a game.” 

Added Gary: “It’s important to 
have a game that is percentaged, 
merchandised, and promoted pro- 
perly. That’s the difference be- 
tween the average operator and 
the one who’s successful. The effort 
put in is evidenced and rewarded 
in the return, as it is no secret that 
redemption requires work.”’ 

Are operators willing to make the 
commitment? “More operators are 
calling and saying they want to get 
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Gary Warner 


into redemption,” said Gary. “They 
are recognizing that they need 
something else in their locations. 
Everyone today is at least aware of 
redemption; we don’t have to con- 
vince people when they call. 
Operators have to make their own 
decision, then we guide them to the 
proper mix of equipment. The ob- 
jective is to attract a varied and 
loyal customer base and work 
hard to maintain it.” 
‘Redemption widens your player 
base,” interjected Art. “You want 
games that every member of the 
family can play in the same place. 
There are lots of entertainment 
choices that operators must com- 
pete against today: movies, 
skating rinks, home games, shop- 


ping malls. It goes without saying 
that redemption games are some- 
thing players cannot duplicate at 
home.” 

Gary added: ‘In these reces- 
sionary times, keep in mind that 
families may not go out of town for 
a week’s vacation. Instead, they 
will stay on a local level for enter- 
tainment.”’ 

Is there any mystery to interest in 
redemption? Gary attributes it to 
economics. “Operators are now 
more willing to replace other types 
of equipment to make room for 
redemption games because, for 
those who operate them (though 
they may only represent 20-40 per- 
cent of the game room), they are 
earning 50-70 percent of the 


-( 








In the shop with Luigi's Corner, Jeff Lankiewicz (I) and Bob Schneider. 


revenue. Operators say, ‘If this is 
working, maybe I should make 
some adjustments. ” 

CCI offers a host of games that 
appeal to a wide range of players. 
At the recent American Coin 
Machine Expo, the company re- 
ceived favorable response to new 
games Around the World, a fresh 
approach to basketball (five 
hoops!); the Froggy ball-tossing 
game; and Luigi’s Corner, an 
animated skill game with an organ 
grinder and his pet monkey. 

The product listing also includes 
the single coin pusher Starburst 
and multi-player Flamingo; timed 
race games Fire Fighter and Pig 
Racing; Rebound, Body Match, 
Five Card Draw; and kid-zone 
games Jr. All American, Toss ‘Em, 
and Ol’ McDonald. 

‘We're rounded out with games 
for all ages,” said Gary, ‘due to the 
advent of family entertainment 
centers. When doing consulting 
projects we do recommend other 
manufacturer’s products. We’re 
not naive enough to say that only 
our games are the best. It all 
depends on the location’s needs.”’ 

The consulting end of the 
business involves evaluating 
spaces from 1,000 square feet up to 
20-30,000 square feet, and prepar- 
ing a recommended layout with 
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game choices. “Youcan put five to 
eight games in 1,000-1,500 square 
feet,” said Gary. “Anything less is 
not acommitment to redemption.”’ 


‘“‘Choose the kinds of 
items that your wife, 
kids, and friends would 
want for themselves. It 
can’t be a case of 
choosing the cheapest 
items, then saying 
redemption is not 
working. ’’ 


“Customer considerations come 
first,” said Art. “If a location cur- 
rently has mostly teens we don't 
want to recommend games just for 
that audience. The idea is to draw 
new players. We advise on re- 
wards for the games, percentaging 
each one before it goes out of our 
warehouse. We even suggest min- 
ute details such as the size of the 
token, if they are to be used. CCI 
tries to take the guesswork out of 
redemption for our clients.” 

Much has been said lately about 
the decline in cranes. Art has his 








Marlene Crucis (I) and Beverly Hugle 


own theories: “There’s a saying 
from us old-timers—only the strong 
shall survive. As far as cranes, 
some of the best are still available. 
The Clean Sweep and the Big 
Choice Belgian crane are still 
basically the best selling cranes in 
the marketplace today. Yes, 
cranes are not Selling like they us- 
ed to. But cranes run in cycles, nor- 
mally anywhere from 10-12 years. 
Watch for a resurgence in 
business. 

‘Many operators are not willing 
to work their cranes. There are 
some very successful people out 
there making a good living using 
their imagination. Here’s where 
proper merchandising comes in 
once again.”’ 

Whether in a crane or at the 
redemption counter, Art suggests 
that operators buy the kinds of 
items that their wife, kids, or 
friends would want for themselves. 
It can’t be a case of choosing the 
cheapest items and then saying 
redemption is not working. 

Operators with redemption 
equipment are retailers. It’s a good 
idea to watch TV and see which 
toys are being advertised. “Try 
dynamic new prizes, not just a rub- 
ber snake and a water pistol,” ad- 
vised Gary. “Kids are sharp. Give 
them something worthwhile. You 
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The Players Choice is 
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Players Choice Arcade™ 
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Players Choice Arcade™ Buttons 





Players Choice Classic™ Touchscreen 
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Introducing IGT's Player Choice™ 
video poker/video lottery machines 
Available in any configuration: 


e Buttons, touchscreen AND IGT’s EXCLUS/VE COMBO™* 
TOUCHSCREEN WITH BUTTONS! 
Players have the choice of playing poker with either 
touchscreen or buttons on the same machine! 


¢ Thousands of game software variations 
e Single chip conversion kit 


¢ JCM Bill Acceptor with 1000 bill stacker 
standard 


¢ Features the Star Micronics printer 


e Dynamic graphics and sounds for 
maximum player appeal 


¢ $5-7 million each year in research and 
development 

¢ Inventor of world's first video poker 
machine and first video lottery terminal 


Ask any IGT customer about IGT reliability 
and profitability. 






Players Choice Classic Combo™ 
(Touchscreen and buttons combined) 


*Patent pending 


For more information, contact: 
Kerry Reppert, (702) 896-8500 


Field Service 24-Hour Hotline 1-800-845-3948 
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Players Choice Drop-in Bar/Slant Top™ 


International Game Technology — 


® Exclusive Distributors: Delta Gaming (iohn Georges, President), Harahan, LA (504) 733-1400 ¢ Betson Pacific Distributing Company, Moonachie, NJ (201) 438-1300 
° SODAK Gaming Services, Rapid City, SD (605) 341-5400 ¢ Stephen MacNaughton, Hi Tech Games, Inc., Moncton, New Brunswick, Canada (506) 858-8049 « a 
American Vending Sales, Inc., Elk Grove, IL (708) 439-9400 « Fred Collins Music Company, North Charleston, SC (803) 268-1111 te 
All games may not be available i in all jurisdictions. — 


FIRST IN SERVICE FIRST IN PROFITS FIRST IN GAMES FIRST IN a 
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i want people to feel like winners. 
FEATURES: When they walk out with prizes, 
3" Solid Maple Playing Surface # = after having a great time, they'll 


i 
| Shuffleboards 


I are back... + Microprocessor Conoed want to come back to the location.” 
land making ie pote dad RUD { Designing appealing games is at 
[ money!!! + Barrier Control Available | the heart of the business. To that 
i fp time ental play orhomewse Wend, CCI normally works in an 
| < PLAYFAIR® SHUFFLEBOARD CO., INC. 7021 Bluffton Road = ¢_-:18-month time frame for game 
t FAX: 219-747-0470 1-800-541-3743 sa capes development. Luigi’s Corner was a 
Msc pms seems og he em om eg Cea ecw «OE OL, INkIne two years 


total. 
“Originally it was a midway 
game for traveling showmen,”’ 
BIGGER ISBETTER 0. 
on that premise and displayed it. 
Customers said, ‘Why don’t you 
make it an arcade game?’ Then it 
was back to the drawing board.” 
CCI staff members have a chance 
to play the games and offer sugges- 
tions, and children come in to give 
the child’s-eye view. All the bases 
are covered before a game is pro- 
nounced complete. 

Then comes the next step: 
distribution. “Distributor support 
is important to us,’ explained 
Gary. “Distributors are in day-to- 
day contact with operators and are 
an integral part of our business.” 

Acompany staff of 13 contributes 
to a smooth-running operation at 
CCI. Some of those behind-the- 
scenes folks include Jeff Lank- 
iewicz, operations manager; Bob 
Schneider, technical service 
manager; Dan Zych, shop and 
parts supervisor; Marlene Crucis, 
office manager; Stacey Martin, of- 
*Seat optional fice support/sales; Beverly Hugle, 
accounting; Lonny Warner, shipp- 
ing/receiving; and Tony Frusco, 
John Powers, and John Kara, 
game technicians. 

Together the CCI team strives to 
give the playing public the kind of 
entertainment value it deserves, 
not just domestically but interna- 
tionally as well. There’s been a 
dramatic increase in exporting, 








Dynamo, the industry leader in video system technology, has 
Narnessed a massive 50° Mitsubishi color monitor in a system 
cabinet that’s sure to generate BIG profits for you. 

The HS-1 3 has all the features you would expect In a Dynamo 
system including JAMMA standard wiring harness, four player 
contro! panel, high quality ics ar i the most vivid 50° 


monitor available. , 
For more information on BIG profits, a ae aie eo ra = Se 
call today 1-800-527-6054. be PEEL DW beh LahOLy CRESS Leelee 
y Turkey, and several Middle East- 


ern countries. Redemption is 
reaching a global market, one that 
CCI is ready to service. L) 


2525 Handley-Ederville Rd. = Richland Hills, Tx 76118 = FAX 817-284-7606 
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Some THINGS ARE NATURALLY 


EASIER LO DEAL WITH. 


Our philosophy is simple.We the day. Our video slot machines were So whether you're looking for slot 
never stop striving for perfection. developed in 1985. And in 1987 weintro- — machines, video gaming equipment, slot 
That's why every Bally machine is duced stepper motor technology which management systems, multi-progressive 
built upon a history of reliability. overcame mechanical reel engineering systems, or video lottery terminals, look 
Bold innovation. A machine that and the final barrier to high jackpot no further than America’s biggest and 
works as good as it looks. games. Today, our latest video poker best game maker. 
For over three decades, we've machine, the V-5500, can be easily ser- We'll bet we offer the kind of reliability 
been developing machines that are viced with a Phillips screwdriver—giving you'll find easy to deal with. 
as easy to maintain as they are to you virtually maintenance-free perform- 
profit from. 1980 gave rise to the ance. In fact, our history is a timely story 
series E Machine — a new line of of staying ahead of the game by making GAMING 
technology that replaced the electro- sure our machines spend a lot more time © 
mechanically operated machines of being played than being serviced. America's GAME Maker 


eu... 


©1992 Bally Gaming, Inc. - 6601 South Bermuda Road - Las Vegas, Nevada 89119-3605 - (702) 896-7777 - Fax: (702) 896-7770 
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f) isappointments have not 
dampened the enthusiasm of 


coin machine operators pursuing 
involvement in legalized gaming 
activities. Clear evidence of the in- 
terest was felt at the video gaming 
seminar during the recent Amer- 
ican Coin Machine Expo. Four 
knowledgeable panelists faced a 
crowd of 102 attendees. 


Bob Williams 


‘\ Williams detailed the significant 


economic impact that video lottery 
has had in his state, especially in 
the food and beverage industry 
where over 2,000 jobs were created 
in a 29-month period. There has 
been a ‘surge of new monies into 
the economy,’ he said, adding that 
over 200 new jobs arose in the coin 


“Any bill written without the proper protection of 
private industry leaves the door open. Govern- 
ment then thinks it can do it better. ’’ 


In the success column were Bob 
Williams of Musi Vend in South 
Dakota and David Goudeau of 
Gerald’s Amusements in Loui- 
siana. In the hopeful column was 
Adonna Jerman of the Illinois Coin 
Machine Operators Association. 
Neutral was James Maida of Gam- 
ing Laboratories International. Gil 
Pollock of Premier Technology 
served as moderator. 

South Dakota still stands as the 
model most gaming proposals use 
as a blueprint. Two years of suc- 
cessful video lottery operation has 
made South Dakota’s system the 
most discussed in video gaming 
circles. 
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machine business. An increase in 
new construction of restaurants 
and taverns was another positive 
result. 

There have been many attempts 
to tinker with the system currently 
in place, but it remains unchanged 
except for an increase in the state’s 
percentage. When video lottery 
commenced in October 1989 the 
state received a 22.5 percent share 
of net proceeds. That percentage 
has since jumped twice, up to 25 
percent and then 35 percent, the 
maximum allowed under the law. 

The lower percentage was a help 
at the start, considering the signifi- 
cant risk undertaken by operators 





Bonnie Theard 


Four viewpoints on 
one important topic 
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DAYS, 1 YEAR 
WARRANTY 


20,000 


MINIMUM HOURS BEFORE 
FAILURE 


200,000,000 


MINIMUM CHARACTERS BEFORE 
FAILURE 


/THACA 


Peripherals Incorporated 
A Subsidiary of Tridex Corporation 
767 Warren Road 
Ithaca, New York 14850 
TEL: 607-257-8901 
FAX: 607-257-8922 
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VIDEO LOTTERY PRINTERS 


The need to maintain peak performance 
levels is vital in any highly competitive field. 


Just as a Formula ! Racer is built to 
perform optimally on the race track, Ithaca 
Peripherals Incorporated designed the 
Model 70 Printer specifically for the 

Video Lottery Industry. 


A Video Lottery Printer is under the same 
kind of pressure as a Formula | Car during 
an important heat to consistently maintain 
a high standard of efficiency. Minimal 
down time is critical in both fields. The 
Model 70’s performance is backed in 
writing with a One Year Warranty covering 
parts and labor. 


The Model 70’s exceptionally compact size 
—it’s the smallest console in the industry 
—is in direct contrast to its tremendous 
capabilities. This Video Lottery Printer 
offers the perfect pairing of form and 
function in a total package that includes 
paper cutter, power supply, rewind 

and the ability to print bar codes. 


“The Model 70 has it all. We've been 
able to achieve that fine blending of 
power and design, to create a printer that 
will set the new standard in the industry.’ 
—Michael Kumpf, Senior VP—Engineering 


To find out more about the New Model 70 
Printer, call (607) 257-8901 or write to us. 
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in the purchase of machines. The 
South Dakota market has grown 
steadily from 800 machines on the 
first day of operation to 6,270 ter- 
minals (as of mid-March). Minimal 
development is expected in the 
future in terms of machine place- 
ment. Players are steady, however, 
and revenue is consistent, accord- 
ing to Williams. 

He reminded the audience that 
the license for video gaming is a 
privilege. Any participants in the 
program can be expected to work 
closely with the public sector and 
share information about their 
businesses. 

Williams identified one of the 
greatest hurdles in obtaining 
legalized video gaming: ignorance. 
Legislators do not understand our 
industry. State associations may 
also have internal problems that 
obstruct progress. He advised be- 
ing patient during the time it takes 
to develop a good level of com- 
munication with your Legislature. 


David Goudeau 

It took five years to get the idea of 
legalized video gaming across, ex- 
plained Goudeau. “You can’t pass 
this type of legislation overnight.”’ 
(Louisiana is poised to begin its 
legal video poker program on July 
1.) 

Among his recommendations 
were: 

1) Work out your organization's 
internal problems; present a 
united front to the Legislature. 

2) Support your legislators—“‘it’s 
a real fact of life.” 

3) Hire a strong lobbyist—‘‘don’t 
try to get by on a shoestring.” 

4) Contact legislators by phone 
and letters—‘‘too many people at 
the capital can aggravate 
legislators.” 

5) Identify your enemies—‘‘find 
out who's opposed and why and 
negotiate with them.” 

6) Gather as many allies as you 
can. 

7) Be careful who is written into 
the bill. 
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8) Be persistent and be 


professional. 
Goudeau added, “Short of giving 





From left: James Maida talks with Nick Gudewell of Laser 
Star Music; Ben Sung of Presenta is in the background. 





Panelists Adonna Jerman and David Goudeau with Gil 
Pollock (r). 





Bob Williams (seated) with, (I-r): Igor Vernik of Alberta 
Shuffleboards, Chris Carzo of Monarch Amusement, 
David Fechheimer of Fechheimer Research, and Mark 
Gallone of Monarch Amusement. 


up the ranch, you will have to join 
forces with some people you don't 
know.” 


Adonna Jerman 

ICMOA, the largest operator 
association in the United States, 
has been working for over two 
years to obtain passage of legisla- 
tion to legalize video gaming. Jer- 
man, executive director of the 
association, said that government 
has to be convinced that video 
gaming is an acceptable means of 
raising revenue. 

Jerman and the ICMOA video 
lottery committee have worked 
long and hard to educate all par- 
ties touched by video gaming, from 
locations to legislators. Locations 
can play a major role by talking to 
their legislators and other busi- 
nesses about the positive benefits 
of video gaming. ‘It’s important to 
write operator-friendly and indus- 
try-friendly legislation,” she affirm- 
ed. 

ICMOA is a great believer in 
meeting with legislators and ex- 
plaining the coin machine industry 
to them. Hosting a reception for 
legislators, much like a mini 
AMOA/AAMA Washington Con- 
ference and game tournament, is 
an opportunity for elected officials 
to see that operators are business- 
men with a history of providing 
entertainment. Giving legislators 
and their families little gifts, such 
as plush donkeys and elephants, 
goes a long way in presenting a 
good image. 

Some of the major points made 
by Jerman include: 

1)Form a committee of dedicated 
people to lead the way for video 
gaming. 

2) Select a strong leader. 


3) Appoint a fund-raising 
chairman. 

4) Educate the membership 
through meetings in various parts 
of the state. 

5) Meet with distributors in your 
state and machine manufacturers, 
asking for their input and 
assistance. 

6) Get to know your legislators 
and identify the main legislative 
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leaders. 

7) Network with other states to 
find out what’s working and what’s 
not. 

8) Hire professionals: lobbyists 
and a public relations firm to repre- 
sent your interests. 

9) Prepare an analysis of the 
potential benefits for your state. 

10) Be professional and persis- 
tent; learn from setbacks and 
disappointments. 

11) Make sure your legislation 
clearly states operator involve- 
ment. 

12) Be flexible and willing to 
entertain new ideas and view- 
points. 

James Maida 

As head of Gaming Laboratories 
International Maida interfaces 
with both the states and machine 
manufacturers regarding the 
video gaming issue. 

He discussed the importance of 
obtaining support from either the 
governor or the state lottery direc- 
tor. He noted that gaming laws 
usually pass by just a few votes. If 
the governor vetoes the measure, it 
will have to go back to the Leg- 
islature and will need a two-thirds 
vote to pass. In other words, you 
have a problem if the governor 
doesn’t like your bill. 


“Indian gaming is the number 
one hot topic today,” said Maida. 
‘When the door opens a little bit it 
opens wide for Indian gaming.” By 
federal law, state governments 
must negotiate compacts with In- 
dian tribes. 

There's also the sticky question 
of a percentage to the state. The 
current numbers in jurisdictions 
that approve video gaming are: 
South Dakota, 35 percent; Atlantic 
provinces of Canada, 33-1/3 per- 
cent; and Louisiana, 22.5 percent 
with a hefty $1,000 per machine 
license fee per year. He advised, 
“Get to a comfortable percentage 
that’s fair to all parties.” 

Some general guidelines were of- 
fered by Maida: 


1) Don't use the term “casino” or 
‘little Las Vegas.” 

2) Keep machines away from 
youngsters; adhere to a man- 
datory age limit for playing the 
games. 

3) Limit the number of machines 
to avoid the casino look. “Video lot- 
tery is premised on low bets and 
low payouts,” said Maida. “Don’t 
offer life-changing monetary 
rewards.”’ 

4) Give a portion of the proceeds 
to compulsive gambling programs. 

5) Earmark some of the proceeds 
to coalition groups such as horse 
racing entities. 


‘‘The license for video 
gaming is a privilege. 
Any participants in the 
program can be ex- 
pected to work closely 
with the public sector 
and share information 
about their business.’ 


Maida cautioned that residency 
requirements in a bill might 
become a ‘deal buster” since “‘this 
might be considered unconstitu- 
tional. If there’s a constitutional 
problem, a Legislature will hesitate 
to vote on the bill.” 

In closing, Maida stated: “Video 
lottery must be run with integrity. 
If you work with state bodies and 
respect them, they will respect 
you.” He stressed the value of 
negotiation and the partnership 
between the public and private 
sectors. 

Questions were posed to 
panelists as each ended their 
presentation, followed by more at 
the session’s end. At one point 
Pollock reminded the audience of 
an important consideration: “Any 
bill written without the proper pro- 
tection of private industry leaves 


the door open. Government then 
thinks it can do it better.” 

He explained that even though 
independent studies in Oregon in- 
dicated that coin machine oper- 
ators could provide the best 
market penetration, that state 
decided to leave coin machine 
operators and distributors out of 
the picture and go with a state-run 
program. This is areal danger and 
should be prevented in the future. 

A side note: in Atlantic Canada, 
coin machine operators are involv- 
ed in the video lottery programs in 
New Brunswick and Prince Ed- 
ward Island; Newfoundland and 
Nova Scotia are state-run. Many 
eyes will be focused on Oregon's 
state-run program this year and 
Louisiana's operator-involved pro- 
gram. This will be the first time that 
video gaming will occur in hi- 
density population areas. |) 


Get THE Batt Rot 
Hear the Cheers. 
Feel the Excitement. 
Pocket the Money! 
a eae Now, there really 
is a sure fire 
way to make 
easy money. 
ab Choose any 
ghiSae. of the exciting 
“Ses: “Rolldown" 
games from Bay Tek 
and you too, will soon be 
watching the money 
“rolling” in! W/ 





1077 Sunlite Dr., Oneida, WI 54155 (414)822-3951 
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Donny White (I) and Jerry Driskill (r) with Arachnid A-Team member Barry Reithmeier. 


record number of entries— 

849—made the recent Arach- 
nid BullShooter qualifier in Atlan- 
ta one of the most successful of the 
tour season. Players.from Georgia, 
Alabama, Florida, Tennessee, and 
North Carolina competed for a 
$6,000 purse and a spot in the 
BullShooter VII Finals on May 
22-25. Atlanta’s Greater Southern 
Distributing co-sponsored the 
tournament. 
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The Men’s Singles competition 
came down to a battle between 
Jerry Driskill and Donny White, 
with Driskill prevailing. The two, 
however, are friendly combatants; 
they teamed to take first place in 
Open Doubles Cricket and second 
in Men’s Doubles to Carl! Parsley 
and Mike Day. 

In other results, Eva Grigsby won 
the Women’s Singles event and 
teamed with Jackie Ogletree to 


Eva Grigsby and Carl Parsley with Arachnid A-Team member J.L. Woodard. 


racnnid attracts over 
0 to Ga. qualifier 





capture the Women’s Doubles ti- 
tle. Ogletree also joined forces with 
Clyde Blasingame and J.P. Pol- 
vinen to claim the Mixed Triples 
Crown. Scott Pewitt won the Pro 
Singles event; Parsley and Grigsby 
prevailed in Mixed Doubles 
Cricket. 

For more information on the 
finals in Chicago, call (800) 
435-8319. 








EROM TH 











































: aaa me aes elses) eee . eae 6 
Nave Wis Mei soe a) fl a 7 
Perey hy eto) 08 16 a a wee er 4 
2 MARK JONES Paes - } 19) OEM IN 4 Oren crite A ar ee $ 
3 JEFF HAMMOND ard Brat aad ROU) array | : Oo w ' U 
Pie: en aay Veg : : 5 eee N 
PS Gy) Cr aT) ah ea i Hy BS 
pe et a a0 Cras) | Remo Oo a Se eat Oe 
7 TROY DULL 08 26 4 | te oe 7%) 
8 CARL MOORE fy: ex} - 4 | i 301 301 cia ht | 1 1 0 0 0 0 80.0 
9 ROGER WHITE es . wg A a ee en eZ) 
10 ROY THOMAS er, - om erie pa et) Cr ohn Cr Se) 
: tT Pee statist Mieke tt) = 
~™ “ ~a sree ee - ~ mata 
OG 5 players | NE eg 
~ _s rapier ( 
oak, a oan «oT Va Sik ae 
J Hl o fi 
® is - 
ONLY , : . as ; 
a 0 
i yf - TEMPORARY ROUND DART 
M ‘ SCORE - 
7% 
1 THROW 
Pye 
301 301 301 #301 
v3 ‘ 
PY 


ONLY 





oh 


ECON AGAVE 


ares aN 6421 Material Ave. Rockford, IL 61132 
Arach r 815-654-0212 800-435-8319 fax. 815-654-0447 





_ P ewoemreeer AND LEAGUES | 


Tornado ushers In *92 





ornado Table Soccer began its 

1992 foosball tour on a high 
note, attracting the largest number 
of contestants ever—1,300—for a 
kick-off tournament. It took place 
Feb. 14-18 in Houston at the Inter- 
continental Airport Hilton Hotel. 

Players from across. the 
country—including Texas, Loui- 
siana, Oklahoma, Colorado, 
Florida, Minnesota, California, 
New York, and Ohio—competed in 
14 events for over $35,000 in cash 
and prizes. Here are some of the 
winners: 

Open Singles: 1st place: Todd 
Loffredo (Colorado); 2nd place: 
Dave Gummeson (Minnesota); 3rd 
place: Charles Britt (Texas). 

Women’s Singles: 1st place: Liz 
Hill (Florida); Melanie Goldstone 
(Texas); Cara Richardville (Texas). 

Open Doubles: ist place: Ed 
Gartman (Texas) and Terry Moore 
(California); 2nd place: Steve Beine 
(Ohio) and Dave Gummeson (Min- 
nesota); 3rd place: Chris Starc- 
zewski (Florida) and Tom Hubbard 
(Texas). 

Women’s Doubles: ist place: 
Melanee Tosh (Oklahoma) and Liz 
Hill (Florida); 2nd place: Melanie 
Goldstone (Texas) and Sharon 
Miller (Texas); 3rd place: Angie 
Aiva (Texas) and Andrea Watts 
(Texas). 

Novice Singles: 1st place: Louis 
Barcelona (Louisiana); 2nd place: 
Kevin Colligan (Louisiana); 3rd 
place: Greg Mendel (Louisiana). 

Novice Doubles: 1st place: Gena 
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Murray (Texas) and Joe Williams 
(Oklahoma); 2nd place: James Bar- 
reiro (California) and Anthony 
Nagy (California); 3rd place: Mike 
Simons (Texas) and Scott King 
(Texas). 

The Houston tournament was 
the first of five major stops for Tor- 
nado on its 20-city spring tour. 


foosball season 


Among those coming up soon are 
the Masters Open in Atlanta, May 
22-25; the National Championships 
in Oklahoma City, July 3-6; and the 
$100,000 World Championships in 
Dallas/Ft. Worth, Sept. 2-7. 

For more on the Tornado tour or 
other information, call (303) 
933-1170. LJ 
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HAVE YOUR FOOSBALL REVENUES 
FALLEN AND CAN’T GET UP???? 
THERE’S A GOOD REASON WHY 





TORNADO TABLE SOCCER 


YOU AREN’T OPERATING TORNADOS =“ 3fnc"" 
SINCE 1970 TORNADOS’ REVENUES HAVE LED THE PACK oo ee 
FOR THE HIGHEST RETURN ON YOUR INVESTMENT, 
CALL US TODAY FOR THE DISTRIBUTOR NEAREST YOU. 


FACLUSIVE CHOICE FOR: ALL UNITED STATES TABEE SOCCER 
ASSOCIATION’S SANCTIONED TOURNAMENTS 









The new ball is the best improve- 
ment since the inception of the 
game. The material doesn’t nick, 
chip, and stays perfectly round, 
with much better player appeal in 
all respects. 








4949 Rendon Road 
Fort Worth, TX 76140 
(817) 483-6646 © Fax (817) 561-2899 
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Merit dart tour 
visits California 





. 


Brad Halley. 


acramento, Calif., served as 
the site for the $10,000 Califor- 
nia Classic, a North American 
regional stop on Merit Industries’ 
Fifth World Series of Darts tour. 
The tournament, held Feb. 
28-March 1, was sponsored by 
Unicorn Dart Products and pro- 
moted by John and Gail Noelder of 
Tri-Vending & Amusements. 
Top steel-tip darters like Paul 
Lim, Gerald and Lori Verrier, and 
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From left: Tournament director Bob Wiles, Gail Noelder of Tri-Vending, and big winner 


br3 3 
‘ee 
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Manop Bangbanjerdsilp challeng- 
ed top soft-tippers at the Classic. It 
reinforced a popular adage at 
Merit: ““Darts is darts is darts, 
whether on a steel or electronic 
board.” 

In the Men’s Singles 501/Cricket 
event, Brad Halley nipped Lim to 
take the title. Halley then teamed 
with John Gray and Susie Bauer to 
defeat Lim and the Verriers for the 
Mixed Triples crown. Nadine 








Bob Wiles with Gina Aguero, third place finisher in Women’s Singles. 


Chapman won the Women’s Sin- 
gles event and later joined Debbie 
Greasby to prevail in Women’s 
Doubles. Kay Davidson and Shir- 
ley Kurtzman placed second. Tom 
Tanberg and Roy Ward finished 
first in Open Doubles, defeating 
Manop and Doug Shumway in the 
final. 

For more information on the 
Merit tour, call (612) 431-7790 or 
FAX (612) 431-7310. J 


What are 
the toughest 
issues facing 
the coin-op 
industry today? 
What can we do 
about them? 
Answer the ques- 
tion or spill 
‘your guts on 
whatever else is 
on your mind. 
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emcee RESPONSE 


We have always felt that it is vital to find out what our readers are thinking. It was sug- 
gested to us several years ago that we should devote a page to hearing readers’ 
views. We complied and regularly print the compliments and complaints we’ve 


gotten. 


We decided to zero in on what operators view as the most pressing concerns in the 
industry. It was up to our readers to answer the question posed or express opinions 
about whatever else is on their minds. We will periodically change the question but 
continue to invite you to tell us what you are thinking. Your opinion counts! 


Take a hard look 


Whenever I talk to players who have 
been “outside” in the lower 48, I hear them 
say how dirty, old, and out of date all the 
game rooms seem to be in relation to ours. 
We buy new equipment constantly and 
keep it in top working order. 

There is a cashier always nearby to help 
the customer with jammed quarters or 
game problems. Of course, there are ex- 
ceptions, but if you really want to know 
what ails the industry, it’s the operator 
who has dirty, out-of-date, and out-of-order 
equipment. 

Pam Iverson 
Space Station, Anchorage, AK 


Back to basics 


Do you remember the man in a room 
with no windows or doors in the old horror 
movie? Ever so slowly the ceiling got lower 
and lower and he had nowhere to go but 
down. 

I equate this picture with that of 
operators today. Factors of life are coming 
slowly down on us. Electricity just went up 
(again!) in December. Property taxes have 
gone up four percent in the last three 
years. We still have to pay for licenses plus 
$20 per machine—over $2,000. No matter 
what they call it, I call this a tax. 

Even though you increase the length of 
your season, what are you gaining? By the 
time you add up the cost of lights and other 
expenses, not to mention your time, what 
is the bottom line? When you're a big com- 
pany, you can trim the fat. What do you 
trim when you’ve already cut the help to 
a Skeleton crew? I guess you could go with 
just a cashier and wing it. 

If I had read what I just wrote 10 years 
ago or more, I would chuckle to myself and 
think, “There they are again, the 
quitters—the doomsday boys.” Well, as 
the old story goes, they’ve squeezed 
everyone else, now it’s my turn. My dad us- 
ed to say, “Save your money during the 
good times so you'll have something to see 
you through the bad times.” So, I guess 
millions of us have learned a bitter lesson, 


just as long as it isn’t too late. Surely, we 
must buy new equipment. 

I actually see new equipment paying for 
itselfin a year or two. That is ifit’s outstan- 
ding like Hard Drivin’, Road Riot, Final 
Fight, Chexx, Out Run, Skee-Ball, Super 
Hang-On, and basketball games and 
cranes. These machines go on and on. Oh 
yes, pins, too, like Pinbot, Whirlwind, and 
Cyclone. 

If you can ride out the storm, this super 
recession, you should be in business no 
matter what the obstacles are during the 
rest of the ’90s. One person I know lost 
everything in business because he 
thought he could make it. Today, you do 
not think—you know. You don’t depend on 
feasibility studies, you use common sense. 
You give the public what it wants, not 
what you think it wants. 

We must face reality in our everyday 
decisions. Buy American is being heard. 
Certainly, but the products must last. We 
can’t base life and death decisions on sen- 
timentality alone. The American product 
must be superior in order for us to pur- 
chase it. 

Our federal and state governments 
must face one fact: if they want our tax and 
license money, we must survive in 
business. It is atwo-way street. Just like we 
deal with our customers, our government 
must deal with us all the time, not only at 
election time. Every one of our customers 
is extremely important, just like every tax- 
payer and every voter is important. 

All good operators should be going back 
to the basics, including good customer 
relations. Our legislators need to return to 
the same basic principle of good business 
and treat us—large or small—with the 
same respect. If they do, then we all have 
a Chance of surviving. Maybe even 
prospering! 

Portland, ME 


Changes in order 

The things that players come in contact 
with the most—the coin door, controls, and 
cabinet—seem to be at their lowest quali- 


ty level ever. I actually prefer to put anew 
conversion kit into a nine-year-old 
Williams cabinet (all plywood). The stan- 
dard coin door on these older cabinets was 
an over/under, which is very high quality 
and easy to service. The cabinet has a 
large, easy-to-work-with control panel. 

Compare this to many cabinets only a 
few years old. They’re presswood con- 
struction and use inferior coin doors. I can 
only believe that these coin doors must be 
really cheap at the wholesale level, 
because they are the poorest example of 
any coin accepting devices the industry 
has ever seen. 

Manufacturers, please evaluate coin 
doors from a street operator’s perspective. 
Looking pretty on the outside is not 
enough. But this must be the only place the 
money went because there is not much 
more. Open them up and see the interior 
framework that supports the coin mech; 
it’s made from low-grade pot metal and 
held in place by sheet metal screws that 
also hold on the coin entry plastic cover. 
Give the door a few kicks and you will 
have coin jams for the life of your machine. 

Now look at the mech itself. I have one in 
mind that is the only one I’ve ever seen 
that won’t accept quarters right from the 
factory. Try to adjust it and it gets worse. 
Now the coin switch—its coin trip wire is 
usually not adjusted correctly from the 
factory. Its ground terminal wiggles every 
time the switch is used, causing connec- 
tions to go bad because of fraying wires or 
loose trip connectors. Did I forget the front 
coin entry chute push button? I guess 
everyone knows these break every Friday 
at 5:01 p.m. 

Now let’s look at cabinets. There should 
be a better way to secure control panels. 
A system of trunk latches does not work. 
Most of the break-ins on my route games 
are through the control panel. I would 
rather have the old system of carriage 
bolts and wing nuts. We need to improve 
these things industry-wide, not standar- 
dize the worst examples. [| 

An overworked street operator 
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een REPORT 


John Margold 


The advantages of tokens 


n past columns | have mention- 

ed promotions that can be done 
with redemption tickets. This 
month, let’s look at the value of us- 
ing tokens in your operation. 

Before writing this column, I con- 
ferred with Sheila Dellacona, vice 
president of Roger Williams Mint. 
Located in Attleboro, Mass., Roger 
Williams Mint is one of the com- 
panies that specializes in token 
manufacturing for the amusement 
industry. Sheila is certainly one of 
the nicest and most knowledge- 
able people you can talk to about 
the application of tokens in our 
industry. 

Tokens offer several advantages 
over quarters as the coin of choice 
in operating your game room. Two 
very significant advantages lead 
the list. First, when customers pur- 
chase your tokens (from an atten- 
dant or a bill changer), you have 
use of the players’ money im- 
mediately. They may buy $5 worth 
of tokens. (For sake of this discus- 
sion, let’s keep things simple and 
say that 20 tokens will be given to 
the player for $5. Each token will be 
worth exactly 25 cents.) 

If the player uses 10 tokens dur- 
ing that first visit, and returns to 
use the remainder of the tokens a 
week later, it makes no difference. 
You got the $5 up front. However, if 
you used quarters, the 10 coins 
played on the first visit would be 
the only revenue available to you. 
Perhaps the other 10 would come 
to you next week, but perhaps not. 
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An assortment of tokens from Roger Williams Mint. 


Once those 20 tokens are pur- 
chased, all of that $5 is yours. If 
some of the 20 tokens are never 
used in your arcade, it will do you 
no harm. You have made a signifi- 
cant profit on these “walkaways.”’ 
If you use a quality brass token, 
your cost may be around six cents 
each. And if the token never gets 
used, your profit will be 19 cents! 

If you have ever observed cus- 
tomers at a casino in Nevada or 
Atlantic City, you will recognize 
the second major advantage of 
tokens. Just as gamblers have a 
tendency to forget that the chips 
represent real money, the arcade 
customers are also more likely to 





be free-spenders with a fistful of 
tokens rather than quarters. 
Many game room operators 
think the best reason to use tokens 
is to offer special promotional dis- 
counts, which encourage play on 
slow nights (e.g., “Monday Mad- 
ness: 50 tokens for a buck!’’). I 
disagree. In fact, I think it is 
dangerous to undervalue your 
tokens. Some people have pro- 
moted themselves out of business. 
When your average game play 
cost drops to 18, 15, or even 12 
cents, it is not possible to purchase 
the latest equipment and put aside 
money to remodel. Since equip- 
ment costs continue to rise, it 





UNIQUE HOLD & RESPIN FEATURES 
FOR THE MOST en 


FEATURES: CROSS BELL FEVER 
LOVE CHANCE DOUBLE UP 
BINGO DOUBLE UP 
POKER DOUBLE UP 


INCREDIBLE LINE GAME 
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YOU ON THE TOP OF FORTUNE'S WHEEL 


%& Lucky: TAR 


_—_——sr 
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Patents REPORT 


makes no sense to cut the cost of 
game play. 

On the other hand, token use can 
help you raise the price of play. 
More and more successful oper- 
ators are selling tokens at three for 
$1, 18 for $5, and 40 for $10. This will 
increase your price per game from 
25 cents to 30 or 33 cents. Each 
player will spend a bit more, and if 
your location is well maintained 
with up-to-date equipment, they 
will accept it. The impact to your 
bottom line will be significant. 

Naturally, you don’t want your 
high-priced tokens getting mixed 
up with someone else’s low-value 
tokens. Before converting from 
quarters to tokens, check the other 
arcades in your area. If they are 
mostly using .984-sized tokens, you 
should go smaller (.800) or larger 
(one-inch). If there are many com- 
petitors using all sizes of tokens in 
your market, you may wish to use 
a special coin called the “Q-bit.”’ 
Call Sheila for the details at (800) 
229-2734. 

Though I am not in favor of dis- 
counting your tokens into a low 
value, I do think that tokens may 
be used for promotions. Here are 
just afew ofthe many possibilities: 

e If you use print advertising, in- 
clude a coupon worth two free 
tokens (with an expiration date 
and a “one coupon per customer’ 
caveat). 

e Offer free tokens for the high 
score on avideo game that has not 
been getting much play. 

e Around holiday time, attrac- 
tively package your tokens as $5 
and $10 gifts. 

e Two tokens for an “A” and one 
for a ‘‘B” at report card time is 
good. Offer a five-token bonus for 
perfect attendance. 

e If you have food service, 
package some tokens along witha 
slow-moving item (like anchovy 
and fudge pizza). 

e If you promote birthday 
packages, use tokens to encourage 
players to cross over from your 
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The ‘‘Q-bit,”’ a special coin from Roger Williams Mint. 


miniature golf course, go-kart 
track, or other area, into your 
game room. 





1” or 1-1/8” in diameter is best. An 
anodized color finish can be added 
to help distinguish the denomina- 


‘Just as gamblers have a tendency to forget that 
the chips represent real money, the arcade 
customers are also more likely to be free-spenders 


with a fistful of tokens. ’’ 


Tokens may also be used as part 
of your redemption set-up. Many 
redemption games are designed to 
offer you a choice of token or ticket 
awards. If your Skee-Balls award 
one-point tickets, you can set your 
coin pushers to dispense five-point 
tokens (rather than five one-point 
tickets). Several of the more suc- 
cessful redemption games can be 
set to award tokens. Games like 
Reel Poker, Lotto Fun, and Cromp- 
ton’s new Clown Around are able 
to provide the flexibility of token 
payout. Using tickets of different 
value (one and two points) along 
with tokens of different value (five 
and 10 points) can increase interest 
in your redemption games. 

Inexpensive and lightweight 
aluminum tokens are usually 
customized with the arcade name 
and logo on one side, the point 
value on the other. A token that’s 


tions. 

Unlike tickets, tokens can be 
recycled. Also, the sound made 
when aredemption game awards a 
lot of tokens creates added excite- 
ment. When a Reel Poker player 
gets a full house, or a Clown 
Around player hits the 50-point 
hole, just watch the reaction of 
those customers within earshot. 

The use of tokens is limited only 
by your imagination. Proper ex- 
ploitation of tokens will boost sales 
and increase profits. And an ar- 
cade that features redemption can 
use tokens as a means to play the 
games and collect redemption 
points. 

Note: Other token suppliers in- 
clude Hoffman & Hoffman 
(800/227-5813), The Lombard Mint 
(819/569-9918), and Van Brook of 
Lexington (606/231-7100). LL! 
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nyone attending the March 
ACME convention in San An- 
tonio could not help but notice the 
proliferation of redemption equip- 
ment. As operators seek profitable 
alternatives to boost revenues, 
redemption seems to be the one 
thing rising to the top of many to-do 
lists. 

Those involved in redemption 
will agree that while a natural pro- 
gression to the amusement busi- 
ness, it’s a whole new ball game in 
many respects. “You are now in 
the retail business,” is a favorite 
piece of advice from those who 
have been through it. 





market. The strength of redemp- 
tion rests upon correct product 
purchases—prizes which are lively, 
fun, and offer quality for the price. 
The core of redemption centers is 
and will remain low cost items 
(under $1) which are sellable to dif- 
ferent age groups and allow a high 
margin return to the operator. 
Superballs, rings, bracelets, toys, 
novelties, and collectibles (cer- 
amics, giftware, etc.) offer high 
perceived value at a low cost. 
These item categories, combined 
with strong licensed product like 
pro sports, “Beverly Hills 90210,” 
Urkel (of “Family Matters”), Rocky 


Asking experts about 
redemption’s future 


But the dominating questions 
are, Where exactly is redemption 
heading?” and “What kind of mer- 
Chandise will be popular?’ We 
knew who could answer these 
queries because it’s their business 
to know—the merchandise sup- 
pliers. We invited all of them to ex- 
press their expert opinions. 
Though we didn’t get the over- 
whelming response we expected, 
the hints and outlooks sent in are 
worthwhile reading. 


George Smith 
NANCO 
Chelsea, MA 

NANCO believes that for the 
foreseeable future redemption will 
be astrong leg for the amusement 


and Bullwinkle, toname but a few, 
plus well-priced, flashy electronics 
and housewares, offer the ideal 
mix for the amusement market. 
Redemption centers should 
remember that they have entered 
the retail market and must present 
as polished an appearance as 
possible. Proper signs, displays, 
and product variety will insure suc- 
cess. NANCO feels strongly that 
we are partners in your redemp- 
tion business and will work with 
you toward redemption success. 


Barry Lederman 
‘The Grand Wizard of Redemption”’ 
P.M.I. Toys and Novelties 
San Antonio, TX 
The rapid growth in arcade 
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“The strength of redemption rests upon correct 
product purchases—prizes which are lively, fun, 
and offer quality for the price. ’’ 


redemption centers is being spur- 
red on by the tail-end baby 
boomers holding out until their 30s 


Action Games 


Ideal for Family 
Entertainment Centers 


Features include: 
¢Coin operated 
-Ticket dispenser 
¢Digital sound with 
verbal instructions 


B.C. Bash 


approximate size: 
48"W x 48"D x 96"H 


before having children. We have, 
in effect, a miniature baby boom, 
placing more spending money in 
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Kiddie Corner 






Space Shapes 


approximate size: 


Treasure Hunt 
approximate size: 
30" W x 24" Dx 48" H 


Bee Ware 


approximate size: 
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30" W x 24" Dx 48" H 





7 30" W x 24" D x 48" H 





VARI-TECH 
INTERNATIONAL 


4520 Spartan Industrial Dr., S.W. 
Grandville, MI 49418 
FAX 616-538-1281 
Phone 616-538-4088 


1-800-245-2737 
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children’s hands than we’ve seen 
in the last 10 years. 

However, this baby boom will not 
last forever. The key to longevity in 
this highly competitive business 
will be the ability to attract a varie- 
ty of age groups. You should have 
games and activities that will hold 
the interest of the 70-year-old 
grandparents as well as the two- 
year-old child. The redemption 
counter will need a wide range of 
prizes to appeal to these diverse 
age groups. 

The redemption counter, without 
a doubt, is the most important 
draw for repeat business. The dif- 
ference between success and fail- 
ure depends solely on the variety of 
merchandise offered and how it’s 
displayed. Doing this right will 
take the greatest amount of time 
and effort but will have the biggest 
impact on the total profit. 

Plush toys should play a major 
role in your merchandise mix 
because of high perceived value, 
variety of colors, and low cost per 
size ratio. Plush toys also have 
loyal fans, from the teddy bear col- 
lector to those who feel that plush 
is the never-fail gift. 

The trick to buying plush is varie- 
ty. You should carry a wide range 
of 200-250 ticket stock (10- and 
12-inch). Known as “crazy ball,” 
this size should be soft-filled 
amusement quality, usually with a 
full family of sizes available as 
higher ticket items. To get the most 
action out of this size plush, display 
all styles next to each other at eye 
level, setting the redemption value 
at an average landed cost for all 
styles. In other words, regardless of 
the cost variance keep this shelf at 
one price. 

Next is the 500-700 ticket items. 
You should have a few high-quality 
retail plush pieces, smaller than 
the amusement quality, but neces- 
sary for the discriminating custo- 
mer who wants quality over size. 
You could bring in a few more sizes 
based on the amount of space that 
is available. For example, stock 
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some jumbo and colossal plush (30- 
to 60-inch). This size is great for 
display value along with develop- 
ing more repeat customers saving 
up to win. Hang these pieces from 
the ceiling, set them on top of the 
Skee-Ball games, or anywhere else 
out of reach. This size is low cost 
per size item but creates a festive, 
colorful, inviting atmosphere. 

P.M.I. has several hot plush 
families: Oscar Orangutan, by far 
the hottest non-licensed piece for 
1992. It combines bright neon col- 
ors with high-pile plush and a uni- 
que character that everyone loves. 
Major league baseball has the 
largest group of fans over any 
other major sport, while licensed 
product is another hot group. 
P.M.I. also has a Harley Davidson 
line of plush that has stayed in 
great demand. 


Alan Deutschmann 
A.L.D. Services 
St. Louis, MO 

Our company sponsored a con- 
test looking for the best crane pro- 
motional ideas. Each person sub- 
mitting a winning idea won $100. 
Here are the winning entries: Tie 
two prizes together to create one 
large prize. Give customers a Sse- 
cond chance to win by attaching 
two-part carnival tickets to prizes, 
having customers fill out one half, 
and placing the other halfin a box 
for a weekly or monthly drawing 
for a grand prize. Go astep further 
and make the grand prize one of 
your older video games or pinballs. 
Give customers the alternative of 
trading several small pieces for a 
larger one by assigning points to 
each type of plush. Use prizes that 
appeal to the local area, like school 
colors, teams, mascots, etc. 

Other suggestions include using 
coupons attached to plush to pro- 
mote other businesses, like a near- 
by bowling center, movie theater, 
or pizza parlor. Place the crane 
where it is easy to get to and easy to 
see. Use an exceptionally nice 
piece in the center of the crane. 


“The rapid growth in arcade redemption centers is 
being spurred on by the tail end baby boomers 
holding out until their 30s before having 

children. ’’ 

Take advantage of holidays and having all the eyes facing toward 


feature items pertaining tothe oc- the player to make it more ap- 
casion. Takecareinplacing plush, pealing. 














Fire up your Arcade 


WITHOUT GETTING BURNED! 








here’s no match when you want to play with fire. Because 
Firebalkm packs a roaring stream of thrills into every rapid-fire game. 







While some games burn out, Fireball keeps the activity hot with 
hundreds of balls pouring out of the big guns every minute. And the 
incentive of redemptive play captivates players of all ages. 








The Alter name tells you this unit is built to take the abuse of fast- 
action play. Plus, all components and ticket dispensers are manufactured 
by Deltronics Labs, Inc. so downtime is virtually eliminated. Because 

nothing burns you more. 


Call today, and get your Arcade fired up! 


j Or)et6-ttt 


The Way People Play. FAX (201) 616-1415 
Alter Enterprises — 210West Parkway, #7 Pompton Plains, NU 07444 
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Novelty/redemption games oc- 
cupied the major share of booth 
space at the recent American 
Coin Machine Expo. Couple that 
with two well-attended seminars 
on the same subject and you can 
see a pattern forming: coin 
machine operators are embrac- 
ing redemption equipment in 
greater numbers. Many feel they 
have to branch out because they 
are disappointed in the return on 
investment provided by other 
games they formerly 
relied upon for the major 
share of business profits. 
Many consider it plain 
good business sense to 
expand their customer 
base. 

Whatever the combina- 
tion of elements, redemp- 
tion is a very big part of 
today’s coin-op world. 
Our Spring Buyer’s 
Guide includes current 
listings for all alley 
bowlers, ticket-awarding 
novelty games, kiddie 
rides, non-ticket novelties, cranes 
and rotaries, coin pushers, sports 
games, and specialty machines 
(including bulk vendors). 

At the end you will find an 
alphabetical index of game 
manufacturers along with 
addresses, phone and FAX 
numbers, plus a corresponding 
list of suppliers in the cate- 
gories of redemption merchan- 
dise, tickets, tokens, and used 
equipment. 





SPRING BUYER'S GUIDE 
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Kiddie Rides 





Cruiser 
AMTEC 

Young sailors love the 
authentic look of this pleasure 
Craft in red, white, and blue. 
Nautical detailing on this 
fiberglass ride with real chrome 
hardware. Other rides from the 
company include Blue Cosmos 
Rocket Ship, Crown Carousel, 
Carousel Horse, and Pinochio. 


Turbochopper BS2 
American Simulators 

What a mission! Kiddie 
helicopter pilots must battle 
wind and a driving rain to 
rescue a stranded firefighter 
from the rooftop of a towering 
inferno. The unit is red and 
measures 60”’ high, 84’’ long, 
and 39”’ long. The weight is 300 
pounds. 


104 


Skyhawk Raider BS3 
American Simulators 

Kids can simulate an “‘aerial 
dogfight’ in this ride. They 
thrust the throttle forward, point 
the ride’s nose toward the sky, 
and are transformed into a 
‘bright yellow blur streaking 
toward their proving ground.”’ 
This yellow ride has a fiberglass 
capsule and base. 


SP 1 Spacepod, SP2 Skylab 
American Simulators 

These new simulators com- 
prise the Self-Propelled (SP) 
line (the preceding four rides 
are from the flight simulator 
line). They are all-mechanical, 
interactive rides for children up 
to 12 years old. 
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Starfighter BS1 
American Simulators 

This rocket ship ride has a 
white exterior, amber-colored 
afterburners, and flashing lights 
on the control panel. Other 
features: a fiberglass capsule 
and base, fully molded interior, 
solid-state electronics, resilient 
mechanical components, and 
corrosion-protected metal 
components. 


Davey Dragon 
R.H. Belam (Belita) 

The friendliest of dragons 
awaits youngsters wanting to 
climb on the back of a most 
unusual creature. The smiling 
fellow is all green with a yellow 
neck and yellow seat ready to 
be occupied. 


Stealth BS4 
American Simulators 

With this ride, kiddie pilots 
can make believe they’re 
piloting Air Craft Stealth air- 
craft. The unit is black and blue, 
with amber-colored after- 
burners. As with the other rides 
in this line, the length of the ride 
time can be adjusted from 30 
seconds to four-and-a-half 
minutes. 





Ferrari Racing Car 
R.H. Belam (Belita) 

A sleek and shiny red racer 
with black trim, rear spoiler, 
and decals that indicate the 
European racing circuit. The 
ride is mounted on a silver 
stand. 
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You wont want to miss out on Ace's hot new TROLL line, so 
remove this ad and insert in your Ace catalog to use now & later! 





Pe 
AIRPLANE TROLL K/C 


M6495 612” TROLL W/CLOTHES $42.00 02 $7.80 DZ 















M6332 214" TROLL W/SUCTION CUP $8.40 DZ 


M1495 
2%" TROLL W/CLOTHES 
$12.00 DZ M0708 2'%” TROLL W/O SUCTION CUP $7.20 DZ 





TROLL FAMILY XY. Ve pee ' ye 
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YA aa 
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* Additional Styles are available. 


PACE Novetty 


13434 NE 16th Street, Bellevue, WA 98005 (800) 759-1223 
1855 Industrial Street, Los Angeles, CA 90021 (800) 926-2223 
3815 S. Ashland Avenue, Chicago, IL 60609 (800) 926-1223 
Specialty Manufacturing, Ltd., 4660 Dawson Street 
Burnaby, B.C. Canada, V5C 4C3 (800) 665-5656 
Ace Novelty International, Ltd., Atlas Estates Unit F, Cross Street 
Bradley, Bilston, West Midlands, England WV14 8TS (44) 902-403-344 





M3495 3%" TROLL W/CLOTHES $21.00 DZ 
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M4558 Em 
SKOOTER TROLL K/C Sahl 4 TUGBOAT TROLL 
$42.00 DZ iF $8.40 DZ 








M0768 
TROLL PENCIL 


M2502 
CANDY STIX TROLL 
$6.00 DZ $7.20 DZ 





"Additional Styles are available. 





M4551-58 
MINI TROLL IN BOX 
$6.00 DZ 
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M1495-66 
2'4" DRESSED TROLL IN BOX 
$46.80 DZ 











M4564 
BABY BOTTLE TROLL 
$12.00 D2 


M2495-72 
POCKET TROLL IN BOX 
$9.00 D2 
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Kiddie Rides 





Norton Motorcycle 
R.H. Belam (Belita) 

Young motorcycle en- 
thusiasts will be attracted to this 
silver racing machine that 
comes complete with wind- 
shield and realistic hand con- 
trols. Trim colors are red, blue, 
and yellow. 





Jr. Carousel 
Carousel 

Calliope music is played on 
this three-rider carousel. It’s 
built to withstand constant use. 
There are candy-striped poles, 
a red and white canopy top, and 
a double-guarded cashbox. 
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Pepito Horse 
R.H. Belam (Belita) 

Every little cowpoke will want 
to saddle-up on this colorful ride 
that features a classic white 
and tan horse on a bright green 
stand. The blue saddle adds to 
the already eye-catching color 
combination. 


Monster Mudder 4x4 
Carousel 

A twin rider truck in black 
with blue detailing along the 
sides. One of the new contem- 
porary rides, it has attraction 
lights and user-activated sound 
effects and controls. 


MAY 1992 


Vienna Horse 
R.H. Belam (Belita) 

Carousel horses of days gone 
by provided the inspiration for 
this special ride, available as 
either a white horse with blue 
trim or a striking black steed 
with blue trim. 


Nite Ride Car 
Carousel 

The famous sleek-black car 
with special powers still 
registers well with young 
drivers. Features includes all- 
steel frame, no-jerk starts, and 
double-guarded cashbox. 


All-Terrain 3-Wheeler 
Carousel 

A bright yellow three-wheeler 
that moves back and forth and 
has authentic sounds. A sturdy 
red and yellow base ensures a 
safe ride. 





Sky Copter 
Carousel 

Another in the contemporary 
line, the bright red copter on its 
red and white stand is sure to 
attract young pilots. Flashing 
lights on the top and the back 
add to its appeal. 
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Kiddie Rides 





Star Horse 
Carousel 

One of the company’s tradi- 
tional rides, it is as time-tested 
as the multi-rider carousel. 
Here the horse is done in a soft 
buff color and stands on a stur- 
dy blue and yellow base. The 
double-guarded cashbox is 
standard. 





Mean Machine 
Coastal 

There’s a telescopic handle 
in the base of the machine. The 
volume control for sound ef- 
fects is located behind the 
large, secure cash box. The 
ride is constructed of self- 
colored fiberglass. Like other 
Coastal rides, it is manufac- 
tured by England’s Whittaker 
Bros. 


Street Machine 
Carousel 

This convertible car, in the 
contemporary series, will draw 
young lady drivers with its 
white, pink, and blue color 
scheme. All Carousel rides can 
be used in either indoor or out- 
door settings. 


Mini Train 
Coastal 

One of three rides designed 
especially for locations with 
limited space. This one is done 
in a purple, metal-fleck paint 
job. Dimensions are 38”’ x 18”’ 
x 41’’. Other ‘‘minis’”’ include 
the Mini Dragon and Mini Fire 
Truck. 


Turbo Z-327 
Carousel 

School bus-yellow and black 
set off this contemporary ride 
named for the real sports car. 
As with all Carousel rides, it 
comes with cashbox security 
system, operator-adjustable 
vend price, and ride timer 
controls. 





Noah’s Ark 
Coastal 

The company’s most colorful 
model, this kiddie ride brings 
the famous Biblical tale to life. It 
sways back and forth and 
features such animals as a hip- 
popotamus, elephant, dog, cat, 
pig, and squirrel. 


PLAY METER 


Jumbo Elephant 
Coastal 

A decorative canopy with the 
name Jumbo sits atop the ride, 
which can accommodate two 
youngsters at once. Ride 
dimensions are 68”’ x 26”’ x 
68’’. Sound effects and lighting 
add to total package. 





Old Woman’s Shoe 
Coastal 

This ride gets its theme from 
the fairy tale pages. It features 
attractive lighting and sounds. 
Dimensions are 48”’ x 23” x 
65°’ Attractive lights and 
sounds complete the package. 
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Submarine 
Coastal 

Look for simulated speech 
and special lighting effects that 
reproduce the excitement of a 
real underwater adventure. 
Features include three push 
buttons on the control panel for 
spoken phrases; telescopic 
front handle; and flashing 
lights. 





Welephant 
Coastal 

This fire engine ride uses an 
elephant character to promote 
fire safety. During the ride the 
authentic ‘‘Welephant”’ 
signature tune plays. A fire 
engine siren and bell push but- 
tons can be pressed by the 
rider. There are rear castors 
and a telescopic front handle. 


PLAY METER 


108 


Kiddie Rides 





Old Toby Tug 
Coastal 

A new addition to the Whit- 
taker line, Toby is a black 
vessel with red, yellow, and 
blue trim. Waves appear at the 
bottom of the tug. A flashing 
light atop the vessel and sound 
effects duplicate harbor noises. 





Dinosaur Jr. 
Daemco FunRiders 

This prehistoric ride features 
red fire lights and blue horn 
lights, an all-metal fabricated 
frame fitted with castors, anda 
belt-driven base mechanism for 
quiet operation. 


MAY 1992 


Turbo Porsche 
Coastal 

This ride features front and 
rear flashing lights; authentic 
Porsche colors in a Le Mans- 
style racing car; engine and 
horn sound effects; rear 
castors; and a telescopic han- 
dle at the front. 


Four-horse Carousel 
Daemco FunRiders 

A unique four-horse carousel 
with a lighting and sound 
package that make it a real 
stand-out. The ride measures 
48”’ in diameter. 


Two-seater Dragon 
Coastal 

Two children can ride 
simultaneously in this new entry 
from Whittaker. Features in- 
clude two steering wheels, 
state-of-the-art interchangeable 
control box for easy main- 
tenance, and secure locking 
cashbox and control box. 





Grand Prix 
Daemco FunRiders 

A flashy red sports car with 
open top, sound, and lights. 
Features include an all-metal 
fabricated frame fitted with 
castors, standard voltages for 
any country, belt-driven base 
mechanism, and bronze oil-lite 
bearings throughout. 


MULTI-COIN FEATURES 

PLAYER SKILL CONTROL 

FULLY METERED 

TICKET DISPENSER 

FULLY OPERATOR ADJUSTABLE 


GAME PLAY MUSIC AND 
ATTRACT SOUND 


Height: 79 1/4" 
Width: 29 1/4" 
Depth: 24 1/4" 
Weight: 325 Ibs 





COASTAL 
AMUSEMENT 
DISTRIBUTORS, inc. 


601 PROSPECT STREET 
LAKEWOOD, Nu 08701 @ (908)905-6662 @ FAX: (908)905-6815 
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Jeep 
Daemco FunRiders 

The newest land vehicle in 
the company’s line, it features 
attractive lights, sound effects, 
and real tires. The rideisa 
solid, compact design with all 
Daemco standard features. 
Dimensions are 24”’ x 40’’. 


Lawn Tractor 
Daemco FunRiders 

This authentic-looking unit 
has flashing lights, sound, and 
rubber tires. Features include 
all-metal fabricated frame fitted 
with castors, belt-driven base 
mechanism, reliable timer and 
electronic sound units, and dif- 
ferent coinbox configurations. 


Ranger Pony Jr. 
Daemco FunRiders 

Kids will feel like the Lone 
Ranger on this pony, aided by 
the famous theme music from 
the TV series. It includes stan- 
dard Daemco ride features. All 
characters in the Jr. series are 
interchangeable and available 
in a wide range of colors. 


Dozer 
Elektro-Mobiltechnik 
Steering wheel and joystick 
controls are provided in this 
ride that rocks forward and 
backward. Features include 
horn, motor sounds, and 
flashing lights. The coin rejec- 
tor and cashbox are located on 
the top of the ride. It is made in 
Germany. 





Funny Plane 
Elektro-Mobiltechnik 

A space-saving ride that 
moves forward and backward. 
A choice of colorful tops is 
available, including animal 
figures. All models are equip- 
ped with horn, flashing lights, 
sound, and music (depending 
on the model). 
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Miss Piggy 
Elektro-Mobiltechnik 

A swinging kiddie ride that 
rocks up and down to musical 
tunes. The see-saw design 
gives children a happy feeling 
of rocking along with a friend. 
Colorful flashing lights draw in- 
terest to the blue and silver ride 
and the animal figure. 
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Super Copter 
Elektro-Mobiltechnik 

The impression of real flight 
is quickly conveyed in this ride 
with electronically and 
mechanically controlled up- 
and-down movements. Com- 
plete with flashing lights, 
realistic aircraft sounds, and 
tower control and voice 
transmissions. 


Bully Car 
Falgas USA 

A colorful kiddie ride 
available with a choice of 
several animal figures riding in 
the back: duck, bear, or rabbit. 
The ride is red and white with 
oversized headlights anda 
front license plate. 








° Great Attraction! 
© 100% Skill 
Amusement Game! (2 
e A Game For All Ages! | 2% 
° Realistic High 


Striker Effects! 
¢ Fantastic Light Show eo eS) Width 56" 
and Sound System! <\ DS ee Depth 39" 


(Including Base) 
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Ticket Dispenser! 
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e Fax: 908-905-6815 
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Ferrari 
Falgas USA 

Everyone is familiar with this 
famous Italian race car. Here it 
features steering wheel, 
spoiler, four exhaust pipes in 
the rear, and acollection of rac- 
ing decals from around the 
world. 


Robot 
Falgas USA 

One huge robot that can ac- 
commodate two youngsters as 
it moves forward and backward 
on a sturdy platform. Special 
sound effects and a dazzle of 
flashing lights are sure to at- 
tract children. 
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Oldtimer 
Falgas USA 

An early horseless carriage. 
Features include a tubular 
chassis, metallic paint, horn, 
adjustable timer, and integrated 
electronic system. The car’s 
body is red with black top. 


Santa Fe Express 
Falgas USA 

Return to the Old West in this 
authentic-looking locomotive in 
black and red on a bright blue 
base. Careful detailing 
duplicates the look and feel of 
engines from the late 1800s. 
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Pantera 
Falgas USA 

A racer with an anti-corrosion 
tubular chassis, noiseless ball 
bearings, metallic paint, and 
authentic sounds (horn and 
screeching tires). The ride is 
bright red with a black spoiler 
on the back and a host of 
decals. 


Sputnik 
Falgas USA 

Young riders can roar into the 
galaxy in this multi-colored 
spaceship, complete with 
flashing lights and padded seat. 
The rear view of this ride closely 
resembles the look of real jet- 
powered spacecraft. 


Kiddie Rides 





Porsche 
Falgas USA 

Formula 1 racers offer low- 
slung seating like this realistic 
ride with exhaust pipes, red and 
white metallic paint job, wire 
wheel covers, and padded seat. 
It includes all the standard 
Falgas features. 





Eighteen Wheeler 
Kiddie Amusements 
(Dudley’s) 

Individually molded tires add 
realism to this ride, which seats 
two children. It fits on a univer- 
sal base, has high-security 
coinbox and post, and heat- 
treated strips for construction. 
Replacement parts are univer- 
sal American-made. 


DESIGN, INNOVATION, RELIABILITY 
Kiddie Rides for the ‘‘Bottom’’ Line 


We can customize your operation 
Ph. 305-471-0476 FAX 305-471-0381 1-800-772-3912 (U.S. only) 
over 25 years experience 
50 models with solid state sound and music (110 and 220 voltage) 
coin or token operation * some with redemption 
FALGAS U.S.A. INC. 1559 NW 79 Ave., Miami, Fla 33126 


tae RECTED 


ey ANY AY] fe 
atin) 522111 92 


Se 


c 
5 


1-800-772-3912 





PLAY METER 


PRING BUYER'S GUIDE 


Kiddie Rides 





Helicopter 
Kiddie Amusements 
(Dudley’s) 

This newly designed 
helicopter is lightweight, 
durable, and weatherproof. The 
mechanics and music are solid- 
state. It seats two and fits ona 
universal base. The ride pic- 
tured is yellow and black. 





Space Saver Corvette 
Kiddie Amusements 

This sporty, low-profile Vette 
will catch any child’s attention. 
It is designed for safety and 
tight spaces measuring 21” x 
44’. Although the size is trimm- 
ed down, the quality of design, 
solid-state sound and 
mechanics, and high-security 
are not. 
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Hydro Boat 
Kiddie Amusements 
(Dudley’s) 

This new speedboat will be a 
favorite of all water-loving 
children. It has the same solid- 
state sound and mechanics and 
high-security features as all 
Dudley rides. It is available in 
eye-catching yellow, blue, or 
red. 
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Space Saver 2x4 
Kiddie Amusements 
(Dudley’s) 

This newly designed small 
ride will offers solid-state sound 
and mechanics, heat-treated 
steel strips on the coin post, 
and American-made replace- 
ment parts. Yet the scaled- 
down size (26”’ x 44’’) saves 
money as well as space. 
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Kiddie Car 
Kiddie Amusements 
(Dudley’s) 

This car kiddie ride, ever 
popular among young drivers, 
features a sleek design. As with 
other Dudley rides, it fits ona 
universal base and has a high- 
security coinbox and post. 





4x4 Big Foot 
Kiddie Amusements 
(Dudley’s) 

This classic truck has been 
redesigned. There are lights, 
sound effects, and a standard, 
state-of-the-art security box 
with double coin mechs. The 
ride seats two children and can 
be ordered in red or blue. A 
Biplane ride is also available. 


Kiddie Karousel 
Kiddie Amusements 
(Dudley’s) 

A 42’’, three-horse ride with 
an all new look and increased 
safety. It still features the high- 
security coinbox and post, 
solid-state sound and 
mechanics, and is available in 
several combinations of 
primary colors or custom pastel 
shades. 





Classic Carousel 
Kiddie’s Mfg./ 
Just Kiddie Rides 

Three children can enjoy a 
ride at the same time on this 
pastel-colored traditional ride. 
The canopy top and solid base 
are elaborately decorated. 
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Classic Carousel Horse 
Kiddie’s Mfg./ 
Just Kiddie Rides 

A single horse kiddie ride 
that’s reminiscent of the 
earliest carousels. The white 
steed has a tan saddle trimmed 
in pale blue, pink, and green. 


Helicopter 
Kiddie’s Mfg./ 
Just Kiddie Rides 

This chopper ride features 
head and tail lights, along with 
solid-state integrated sound. It 
can be converted to the follow- 
ing options: Cobra, Desert 
Shield, and Police. Other possi- 
ble colors are red and blue. 


Ferrari Race Car 
Kiddie’s Mfg./ 
Just Kiddie Rides 

Potential young drivers will 
be attracted to this gleaming 
red sports car with black padd- 
ed seat and fancy wheel covers. 
The base is black with stripes; 
the coin box has the look of a 
checkered flag. 


islander Jeep 
Kiddie’s Mfg./ 
Just Kiddie Rides 

This two-seater ride features 
solid-state integrated sound 
and head and tail lights. It 
comes in a light yellow color 
with oversized tires for just the 
right effect. 


Fun Train 
Kiddie’s Mfg./ 
Just Kiddie Rides 

A smiling locomotive that 
looks like Tootle the train from 
children’s storybooks. This one 
is red with black trim and even 
has a cloud of smoke coming 
from the top. 


Mall Kiosk 
Kiddie’s Mfg./ 
Just Kiddie Rides 

This centerpiece features a 
Canopy top that’s done in fancy 
detail and pastel colors of aqua. 
pink, and gold. Four posts sup- 
port the canopy; the baseplate 
can accommodate four dif- 
ferent rides and a changemaker 
at the center. 
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Fun Van 

Kiddie’s Mfg./ 

Just Kiddie Rides 
Everywhere you look today 

you see mini-vans. Now 

children can sit behind the 

wheel of one that’s just their 

size. It comes in light blue with 

red trim on the back. 





Space Robot 
Kiddie’s Mfg./ 
Just Kiddie Rides 

This friendly looking fellow 
has his own special charm. He 
talks to children as they go by 
and is an attention- getting unit 
to have in any locations. It can 
be programmed to deliver many 
different messages. 
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F-14 Tomcat 
Kiddie’s Mfg./ 
Just Kiddie Rides 

An aerial combat plane ride 
with a design to match the real 
thing. Young pilots can hop in 
this red, white, and blue jet 
fighter and try their hands at the 
controls. 


Cobra Army Tank 
Kiddie Rides USA 

This ride has all the detailing 
of a real military tank, including 
a swiveling top section with 
mounted cannon, machine 
guns in front, and realistic 
sound effects and lights. 


Crocodile 
Kiddie Rides USA 

A friendly crocodile is ready 
to give youngsters a rockin’ 
good time when they take a ride 
on his back. The animal figure 
is green, the base is bright red. 


Ferrari 
Kiddie Rides USA 
A brand new ride that’s sure 


to capture attention with its 


gleaming red body and fancy 
wheels. A spoiler on the back 
completes the sporty look. 





18-Wheeler 
Kiddie Rides USA 

Get ready to go truckin’ in an 
18-wheeler replica that holds 
two children. The white truck’s 
cab has a yellow seat; trim is 
red and yellow. 
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Space Shuttle 
Kiddie Rides USA 

This is a hydraulic ride with 
rotation—a real step into the 
world of outer space. The color- 
ing is all-American red, white, 
and blue. It stands 6’8”’ long, 4’ 
wide, and 9’9”’ high. 
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Elephant Mini 
Kiddie World 

This newly designed mini- 
ride is great for places where 
space is ata minimum. It has all 
the same features of the 
regular size rides, only ona 
smaller scale. It is available in 
all colors; dimensions are 24”’ x 
34”. 


Trans-Am Car 
Kiddie World 

A ride designed for all ages, it 
has an aerodynamic look, stripe 
detailing, and buttons on the 
dashboard. Order in a variety of 
colors; dimensions are 28”’ x 
60”’. 


Coin Operated 
Kiddie Rides 








MALL KIOSK #1400 


© Your Centerpi 

Our Latest! Mall Kiosk— “ror Earnings! 
Leaves Room For Bill Changer And Four Kiddie Rides ot inciuaea) 
® Call For Your N t 
KIDDIE’S ° Sales office 


MANUFACTURING 1-800-543-3437 
—45 DIFFERENT MODELS— 
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Search & Rescue 
Helicopter 
Kiddie World 

One of the company’s best- 
selling rides, it has the look and 
feel of a real helicopter. 
Features include optional 


lights, buttons, and gear shifter. 


Order in several colors; dimen- 
sions are 28”’ x 60”’. 


Race Car 
Rainbow 

A red racer with all the detail- 
ing found on the real thing. 
Features include maintenance- 
free electronic sound and stur- 
dy construction. Dimensions 
are 49” x 31-1/2”’ x 37”. 
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Mini-Quad Runner 
Kiddie World 

Four big tires support this red 
and black ride that sounds like 
a real quad racer. It is available 
in many colors; dimensions are 
21s ¥34". 


Rabbit 
Rainbow 

A cuddly rabbit, holding his 
carrot, is ready to take 
youngsters for a ride. All Rain- 
bow rides have back-and-forth 
and up-and-down movement. 


MAY 1992 


Merry-Go-Round 
Kiddie World 

A two character merry-go- 
round with a canopy top and 
solid base. Two children can 
enjoy the ride simultaneously; it 
is suitable for both indoor and 
outdoor locations. Order ina 
choice of colors. It measures 
36”’ around. 


Sea Lion 
Rainbow 

One of a series of 16 inter- 
changeable kiddie rides with 
UL-approved motors, belt- 
driven movement, and 
fiberglass bodies. Other 
choices include an airplane, 
speed boat, pony, kangaroo, 
pelican, donkey, dolphin, and 
fantasy horses. 
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Carousel 
Miracle Recreation 

A musical, miniature merry- 
go-round that’s built for use in- 
side or outside. It’s constructed 
of sturdy fiberglass and steel. 
There are computer-generated 
calliope tunes to attract 
children. The ride comes in red, 
white, and yellow. 





Unicorn 
Rainbow 

The legendary creature that 
captures everyone’s imagina- 
tion. It has all the standard 
features of Rainbow rides; 
dimensions are 34”’ x 30”’ x 
53... 
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Turtle Ride 
Robinson Kiddie Rides 

The Teenage Mutant Ninja 
Turtle character of Raphael is 
at the back of a jeep that holds 
two children comfortably. The 
Jeep can be ordered in a choice 
of colors. The ride is gearbox- 
driven and made of molded 
fiberglass. 


Train 
Standard Kiddie Rides 

This red, black, and white 
replica of a steam train features 
flashing lights and engine 
sounds. The ride—along with 
all Amutec models—features 
an all-metal fabricated frame fit- 
ted with castors, a fiberglass 
cabinet with high-gloss finish, a 
large cashbox, and a top- 
quality gearbox. 


Jet Rider 
Sega 

Features include cockpit styl- 
ing, 14” color monitor, voice, 
and sound effects. The ride 
sways from right to left and pro- 
vides realistic simulation for 
junior aviators. Among the con- 
trols are a steering wheel, lever, 
and buttons. 


Theisen Vending 

Holy bat wings! A black and 
yellow helicopter just asking for 
a rider. All Theisen rides have a 
sound system, solid-state coin 
mechs, adjustable time, and 
one-year warranty. Also 
available in camouflage colors 
and others on request. 


Custom Car 
Standard Kiddie Rides 
Standard distributes rides 
manufactured by England’s 
Amutec Kiddie Rides. This two- 
seater ride incorporates a rock- 
ing motion and sound. It’s black 
with white running boards, 
headlights, and a double steer- 
ing wheel. 


Carnival Carousel 
Theisen Vending 

A colorful carousel that can 
accommodate three young 
riders. It comes in pastel colors 
with a canopy top and has tree 
ponies on board. Appropriate 
for interior or exterior use. 
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Robot 

Standard Kiddie Rides 
Children sit inside this talking 

robot, which rotates in a quarter 

circle. The unit is white with red 

eyes, black arms, and a blue 

“chest.” 





Happy Clown Car 
Theisen Vending 

A perfect kid-size vehicle with 
a smiling face and soft colors of 
blue, white, yellow, and pink. 
As with all Theisen rides, they 
are made in the continental 
USA and have the same stan- 
dard features. 
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Happy Elephant 
Theisen Vending 

A smiling elephant that looks 
like he’s straight from a circus 
animal act. The figure is inter- 
changeable with other Theisen 
figures and utilizes the same 
base. Ride time is adjustable 
from 60-90 seconds. 


hy 


Namu the Whale 
Theisen Vending 

Visitors to water parks across 
the country will recognize this 
performing whale figure. He’s 
equipped with a saddle just 
right for young aquanauts. 
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Vends prize of candy, 
gumball, rubber 
Superballs or toy 
capsules 





Catch the bouncing 
balls as they fall 
through the pins - 
(very tricky) 


PLUS 


@ bonus prizes for high 
scores 

e extended play feature 
sound effects 

e electronic scoring 

e flashing lights 


AND 


e A game that will hold 
its appeal for years 
and years. 


OHNSTON 
RODUCTS 


Toll Free 1-(800)-747-1144 
Local Line (309) 755-5021 





Police Patrol Helicopter 
Theisen Vending 

Choose this blue and white 
chopper or order other colors 
on request. Young pilots will 
take quickly to the joystick con- 
troller. Ride time is adjustable, 
coin mechs are solid-state. 


Little Train 
Zamperla 

Youngsters can take a turn 
as Chief railroad engineer on 
this mechanical ride. It looks 
like Tootle, the storybook 
engine that learned to stay on 
the tracks. 


Kiddie Rides 





Super Sport Motorcycle 
Theisen Vending 

Who can resist a red motor- 
cycle poised for a quick 
takeoff? Young riders will enjoy 
the motion and the sound ef- 
fects; operators will like the 
one-year warranty. 





Red Baron 
Zamperla 

Snoopy’s nemesis, the Red 
Baron, piloted a plane just like 
this one. A hydraulic lift ride of 
molded fiberglass, with sound 
and lights. Also available is 
Sharp Eagle, a black and gold 
hydraulic ride reminiscent of a 
jet fighter. 









merchants in your area to help 
promote both businesses. Other 
merchants will be able to offer 
the paper tokens as a gift to 
their customers. These notes 
can be printed with advertising 
from both businesses. Once 
the customer becomes involved 
with a game he will want to 
continue playing. These 
businesses can be restaurants, 
theaters, clothing, shoe, or 
department stores. A mall area 
is an ideal location to work with 
other merchants. 


Model CHC-T 


INTRODUCING... 
a brand new way to promote your 
game room. Using any new 
Hamilton bulk loading change 
machine you can develop new 
customers in a unique way. What 
makes these machines unique is 
the ability to accept a coupon 
and credit the customer for 

a purchase. These new 
coupons are called 
“TOKENOTE” paper tokens. 


DEVELOPING 

CUSTOMERS 

Tokenote paper tokens can 

be used to develop new 

customers in several ways. 

1. Paper tokens can be 
given away by other 
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2. Mail Tokenote 
paper tokens or 
include them in 
newspapers to 
promote a grand 
opening or the 
introduction of a 
new game. 

3. Tokenote paper 
tokens can be 
sold at a discount 
for future use 
to regular 
customers. 

4. Offer Tokenote paper tokens to 
schools or other charities to 
auction or sell in order to raise 
money for their organization. 

5. Last of all Tokenote paper tokens 

can be used as a credit system. 

Mark your paper tokens with a 

customers specific account 

number. Give them notes to use 
and at the end of each month 
return the notes with a bill for 
each note you received. 










Model VC-2 














PRING BUYER'S GUIDE 


Cranes and Rotaries 





Snack Attacker 
Advanced Games 

An old fashioned digger with 
solid-state modular electronics, 
adjustable volume control of 
five tones and sounds, coin 
counter, all-steel claw 
mechanism, and front loading 
of product. Dimensions are 24 
xX 24° *% 6B 





Jumbo Tiger Paw 
Drews Industries 

A new crane designed for 
jumbo-size prizes. It has all the 
same features as the single 
Tiger Paw, including operator- 
selectable play settings, coin-in 
meter and prize-out meter, 
hinged front door, locking 
caster wheels, and more. 
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Big Choice 
Betson Enterprises 
Features include adjustable 
claw size and prize value, 
walnut or red formica cabinet, 
reliable Belgium mechanism, 
separate locked cash box, op- 
tional coin counter meter and 
bill acceptor; available in 
single, double, or triple 
versions. 


Toy Box Jumbo Crane 
Dynasty Entertainment 
Choose from two models: Jr. 
Jumbo (30”’ x 36”’ x 77’’) and 
Regular Jumbo (30”’ x 42”’ x 
77’’). Features include PC 
board with time and credit LED, 
1/4’’ tempered glass, universal 
motors and switches, and ad- 


justable claw, time, and pricing. 
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Top Choice 
Betson Enterprises 

A jumbo single upright crane 
with oversized adjustable claw, 
button or joystick controls, op- 
tional $1/$5 bill acceptor, prize 
counter, dual coin mechs, and 
extra large prize-viewing area 
and door to accommodate 
larger prizes. 


Animal House Toy Vendor 
GaMCO 

A winner is guaranteed every 
time with this upright crane. 
Features: illuminated rotating 
carousel of prizes and modular 
electronics. Game play is pric- 
ed at either $1 or $2 per play; 
players keep playing until they 
win a prize. A bill acceptor is 
standard. 


Tiger Paw 
Drews Industries 

Single crane with multi- 
sensory devices for security, 
tilt, and chute. Features: 
operator-selectable play set- 
tings, separate locking cash 
box and prize storage compart- 
ment, coin-in and prize-out 
meters, hinged front door, 
joystick or button control, and 
locking caster wheels. 


Crown Jewels 30-Cup 
GaMCO 

A two-player rotary with 
joystick control, space-saving 
design, shake and tilt alarm, 
high visual impact viewing 
area, plexiglas window for safe- 
ty, adjustable pricing and timer, 
modular electronics, extra large 
coin box, self-stocking, 30-cup 
reserve model. 


PRING BUYER’S GUIDE 


Cranes and Rotaries 





Crown Jewels 80/90-Cup 
GaMCO 

Rotary merchandiser with 
80/90-cup reserve, self-loading 
by gravity. Other features: two- 
player action, joystick control, 
directional control of sweep 
arms, automatic security gates, 
adjustable pricing and timing, 
$1/$5 bill acceptor available. 





Kiddie Crane 
Grayhound Electronics 

A smaller cabinet design is 
just right for youngsters. 
Features include chaser lights, 
one-piece front glass, joystick 
or button controls, and bill ac- 
ceptor. Order in black or white. 
Options: ticket dispenser or 
sports card dispenser. Dimen- 
sions: 63-1/2”’ x 25-1/2”’ x 
36-1/2”’. 


Custom Crane 
GaMCO 

Single upright crane with ad- 
justable timer and coinage, 
joystick control standard, 
rotating playfield that moves 
toys within the unit and 
eliminates dead corners, inter- 
changeable marquees 
available for seasonal em- 
phasis, and formica-covered 
cabinet. 


Skil. CRANE 


FUN FOR ALL AGES 


Tough Guy Crane 
Grayhound Electronics 
Features include all-metal 
cabinet construction, bill accep- 
tor, rolling/locking wheels, 
joystick or button controls, and 
unbreakable viewing glass. 
Game play options range from 
25 cents to $1. Dimensions: 
78” x 24-1/2”’ x 34-1/4”’. 


Music Machine 
GaMCO 

A new rotary that dispenses 
cassette tapes, housed ina 
cabinet with many of the same 
features as the Crown Jewels. A 
special spring mechanism 
gives greater control of the 
tapes and the unit automatically 
puts a new cassette on the mir- 
rored playfield after one leaves 
the prize chute. 


Kramer Krane 2000 
Kramer 

A single crane with coin-in 
and prize-out meters, operator- 
adjustable claw, plexiglass 
panels, joystick or button con- 
trols, seven complete dip switch 
changeable play modes, dou- 
ble locking front prize door, 
separate locking cashbox and 
storage, and back access for 
service. 
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Jumbo Skill Crane 
Grayhound Electronics 
Features include jumbo ad- 
justable six-inch claw, plexiglas 
side viewing area and tempered 
glass front, dual coin mechs, 
locking caster wheels, button or 
joystick control, and LED read- 
out for coins and seconds. Op- 
tions: sports card dispenser, 
ticket dispenser, bill acceptor. 





Super Skill Dozer Il 
Kramer 

New design dozer with 
rotating turntable and revolving 
pusher. Players drive a dozer 
and push prizes onto the turn- 
table. The game is completely 
operator-adjustable for difficulty 
levels. Dimensions: 42” x 42”’. 
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Standard Jumbo Crane 
Maxima 

Features include program- 
mable microprocessing elec- 
tronics; Claw adjustment; and 
one-piece, easy-open door for 
storage and service access. 
Width is 36’’. Options: bill ac- 
ceptor, flash package, trading 
card or ticket dispensers. 
Choose from three other sizes: 
28” ,42”’ , or 52” wide. 





Clean Sweep Double 
Smart Industries 

Features simultaneous play 
for two with the same features 
and options as the single 
cranes, including the 
credit/timer readout, joystick 


control, game bonus, and timer. 


Options: tilt alarm, prize 
counter, and winner light. 
Dimensions: 48-1/2’’ wide x 
32-1/2”’ deep x 81”’ high. 
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Mini-Jumbo Cocktail 
Maxima 

A cocktail-size crane that’s 
42”’ tall and 28”’ wide. All the 
same features and options as 
the upright, including dual pin 
locking system for extra high 
security and three sides of 1/4” 
tempered safety glass. 


Clean Sweep 
Double '2 and 1/2 
Smart Industries 

A double-duty crane with 
regular size claw on the left and 
jumbo on the right; both are ful- 
ly adjustable. All features and 
options are the same as other 
Clean Sweep models, including 
the optional bill acceptor with 
stacker and ticket dispenser. 
Dimensions: 57”’ wide x 
32-1/2’’ deep x 81”’ high. 
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Rainbow Toy Shoppe 
Rainbow Cranes 

An upscale crane with 
modular microprocessor elec- 
tronics, self-diagnostics, tangle- 
resistant claw design, tempered 
and scratch-resistant safety 
glass, and tamper-resistant 
single door design. Choose 
from two models: 42”’ wide or 
60”’ wide. 


Clean Sweep Triple 
Smart Industries 

This unit comes with all the 
same features and options of 
the double model, but designed 
for three players. Included are 
dual coin mechs, solid-steel 
frame and credit/timer readout. 
Options: sound system and 
winner light. Dimensions: 71” 
wide x 32-1/2’’ deep x 81”’ high. 


Clean Sweep Single/ 
Super Single 
Smart Industries 

New cabinet design with gold 
aluminum trim and tamper- 
resistant, stainless steel double 
prize door system, three skill 
game options, steel frame, and 
dual coin mechs. Options: 
$1/$5 bill acceptor with stacker. 
Single—26-1/2”’ wide x 34-1/2”’ 
deep x 81”’ high; Super — 
34-1/2”’ wide x 32-1/2’’ deep x 
81” high. 
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Mini Jumbo 


Mini Jumbo Cocktail 28’ Wide 


28" Wide - 42" Tall 
NS —"H Jumbo 36' Wide (Pictured with 
a Optional Flash/Attract Package) 
ie | 
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am | ms » NewHigh Tech, traffic stopping appearance 
| | » Variety of sizes to meet every locations needs 
@ Programmable micro processing electronics 
» Super high visibility 3 color graphics to attract 
maximum playing interest 
Extra large plush capacity 
@ 3 sides of 1/4" tempered saftey glass for 
greater display 
» Electronic and mechanical claw adjustment for 
varying size plush and pay out ratios 
@ One piece easy open door for access to storage 
and service 
Seperate locking coin vault with $800.00 
Capacity 
p Dual pin locking system for extra high security 
1 Year limited warranty 


—— 





» Flash/ Attract Package: (Includes chasing rope 
» lights, Revolving Police Light, and Super High 
. Visibility 8 Color Graphics) 

super Jumbo 42" Wide (Pictured Maxi Jumbo 52" Wide Wide variety of bill acceptors 
with Optional Flash/Attract Package) Trading Card or Ticket dispensers 


| | | | | | Multi-Vend Capability 
Gall Ioeey (742) 3533945 


23342 Peralta - Building #9 - Laguna Hills, California 92653 - Fax (714) 588-1165 
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Clean Sweep Jumbo Jr. 
Smart Industries 

Along with the same features 
and options as other Clean 
Sweep models, this crane has a 
dropped playfield depth with in- 
creased side viewing area. A 
$1/$5 bill acceptor with stacker 
is standard. Dimensions: 
34-1/4”’ wide, 32-1/2’’ deep, 
and 81” high. 


Clean Sweep Jumbo 42” 
Smart Industries 

The same features and op- 
tions as the Jumbo Jr. 34”’ unit, 
including the new cabinet 
design of the 90s for all Clean 
Sweep models. Both Jumbo 
models have credit/timer LED 
readouts to accommodate the 
large set of claws. Dimensions: 
42”’ wide x 32-1/2”’ deep x 81”’ 
high. 


REDEMPTION 
MANAGEMENT 








KMS 


A Division of Bonita Marie International 
FEATURING 


THE AMUSEMENT REDEMPTION 
MANAGEMENT SYSTEM 


ARMS 


Complete Computer System for all Redemption Arcades 
NOW PRESENTS 
ON-LINE MONEY TRACKING SYSTEM 


Complete computer tracking for all of your game income 
and ticket & token payouts Continuously updated information 
at your fingertips, On sight or from a remote location! 


ALSO FEATURING 


TICKET AND TOKEN COUNTING SCALES 
TICKET SHREDDERS 


Call for more information on our exciting product line: 


ARMS DIVISION 


1540 Route 37 West, Suite 2 © Toms River, NJ 98755 
1-800-272-6375 © 908-349-1994 or FAX 908-341-4056 





Clean Sweep Classic 
Jumbo Single 
Smart Industries 

Immense viewing area 
achieved by extra-low playfield 
and larger window display. 
Standard are high-tech 
Halogen trac lighting, ‘‘motion’”’ 
sound system, $1/$5 bill accep- 
tor with stacker, credit/timer 
LED readout, and adjustable 
claws. Dimensions: 35-1/2”’ 
wide x 41”’ deep x 77-1/2”’ high. 


Jackpot Four-Player 
Smart Industries 

A one- to four-player rotary 
with automatic prize-loading 
system in the center of a mir- 
rored playfield. It features a 
double coin mech with separate 
locked cashbox, ‘‘action”’ 
sound system, tilt alarm, and 
rotation timer. Dimensions: 
45-1/2”’ wide x 57-1/2”’ high 
with dome. 


Clean Sweep Classic 
Jumbo Double 
Smart Industries 

The same features and op- 
tions as the single are here, in- 
cluding gold trim cabinets, side 
rope lights, joystick control, and 
three skill game options. 
Dimensions: 70”’ wide x 41” 
deep x 77-1/2”’ high. The con- 
sole box on both Classic 
models can be removed for ac- 
cess through doorways. 





Jackpot One-Player 
Smart Industries 

A one-player version of the 
four-player with automatic prize 
loading system located behind 
a rotating mirrored playfield, 
double coin mechs with 
separate locked cashbox, and 
two rotating carousels. Options: 
bill acceptor with stacker and 
ticket dispenser. Dimensions: 
30”’ wide x 40”’ deep x 70”’ 
high. 


“CG ET SMART” SUPER PRO SHOOT TO WIN JR. 


QUARTERBACK CHUCKLES THE CLOWN 


IN REDEMPTION 
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SMARTBALL 
SILL: ALLEY 
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INDUS Frias CORP Vie C. 


1626 Delaware Ave. 
Des Moines, lowa 50317 U.S.A. 
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Star Skill Crane 
Star Mfg. 

A single upright crane with 
joystick control, large capacity 
prize area, fully adjustable 
claw, microprocessor game 
boards, sound system and at- 
tract mode, tilt alarm, and 
credit/timer display. Options: 
dollar bill acceptor and/or ticket 
dispenser. 


In compliance 
with FCC rules 


Skee-Ball 
Skee-Ball 

The classic alley bowler with 
cabinet constructed of plywood 
and laminated hardwood. 
Features include flashing 
lights, sound, digital scoring, 
special netting to contain the 
balls, coin mechanism adap- 
table to coins/tokens, and steel 
coinbox. Available in both 10- 
and 13-foot models. 
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Bowlingo 
Capcom 

Coin-op bowling lanes with 
fully automatic 10-pin installa- 
tion. Games can be ordered in 
lane lengths starting at 20’ and 
going up; minimum order is two 
lanes; balls are 4-1/2” in 
diameter. 


Fab-U-Ball 
F.A.B. Electronics 

An alley bowler with a two- 
piece cabinet of solid core 
plywood in 6-, 10-, and 13-foot 
models. Look for solid-state 
electronics, infrared ticket 
dispenser, solenoid ball 
release, coin mech sensors, 
and a multiple sound system of 
30-plus tunes. 


Super Bowl 
Imagination Leisure 

A big ball coin-op bowling 
game that comes with lanes 14’ 
long, expandable in increments 
of 4’ up to a maximum of 26’ in 
length. Balls are 4-1/2”’ in 
diameter and pins operate on 
an automatic reset mechanism. 





Mini Skee-Ball 
Skee-Ball 

An alley bowler designed 
especially for children, it’s a 6’ 
3’’ version of the original game. 
Features include pastel colors, 
nursery rhyme music, digital 
scoring, steel coinbox, and 
graphics panel with nursery 
rhyme characters. 
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Smartball Skill 
Alley Four-player 
Smart Industries 
Four-player interaction with 
the same features as the one- 
player model, including multi- 
coin acceptance, coin counter 
meter, separate locked 
cashbox, and LED readouts. 
Order 10- or 13’ models. Op- 
tions: bubble winner light and 
100-point bonus pockets. 
Dimensions: 29-1/2”’ wide x 
79” high. 


Smartball Skill 
Alley One-player 
Smart Industries 

Choose 10- or 13-foot lengths 
in a skill alley with 
microprocessor game boards, 
“‘action’’ sound system, right 
hand channel cover, and ad- 
justable ticket dispenser and 
counter. Coin mechs standard; 
$1/$5 bill acceptor with stacker 
optional. Dimensions: 29-1/2”’ 
wide x 79”’ high. 
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Strike Master 
Williams Electronics 

A new shuffle alley with a dot 
matrix display offering visual 
prompts and entertaining ef- 
fects. Included are multi- 
games: Triple Strike, Regula- 
tion, Strike 90, and Flash. The 
total game high score can 
reach 98,000 points. Also 
available: optional ticket 
dispenser and a mini-version of 
the game. 
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Poker Roll 
Coastal 

A combination of a roll down 
and a video poker game witha 
21-inch flat screen, Wells- 
Gardner color monitor. An XY 
grid mechanism accurately 
evaluates cards. Players roll 
five rubber balls, then selective- 
ly discard unwanted balls and 
roll again to improve their hand. 


Rolidown 
Bay Tek 

The original under/over roll 
down in this line has been com- 
pletely redesigned, featuring 
all-new electronics and themed 
sound effects with attract mode 
and graphics. Standard are 
ticket dispenser, counters, win- 
ning score signs, choice coin 
mech, and cleaning kit. It is 
operator programmable for win- 
ning scores, tickets, and coins. 


Dino Roll 
Seidel 

Delightful dinosaurs decorate 
this roll down done in a bright 
purple color. It has all the same 
features as Quackers, including 
multiple coin play, new score 
panel graphics, and many 
operator-programmable 
features. 


Clown Rolidown 
Bay Tek 

Clowns, balloons, and hearts 
cover the graphics of this ’’best 
seller.’’ A computer-controlled 
digital display system signals 
low tickets and ball shortage to 
minimize downtime. The front 
hinged door system means 
easy access. Options: attached 
stool, attract lights, low ball 
dispenser. 
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Lite-A-Line 
Seidel 

A new version of the classic 
game Lite-A-Line/Bing-O-Reno, 
now with multiple coin play. 
Players receive multiple tickets 
based on the number of coins in 
play. There are clear digital 
sound during the game and at- 
tract sounds when idle. Colorful 
graphics and Sorbet cabinet 
color adds player appeal. 
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Flelder’s Choice 
Bay Tek 

Try for a grand slam—roll six 
balls to get a high score only; 
now available with optional 
baseball card dispenser. Iden- 
tical features as all Bay Tek roll 
downs. New are the bonus 
jackpot program and ‘‘walk 
away a winner.’’ Dimensions for 
all three roll downs: 69”’ high 
free standing x 22-1/4”’ wide x 
72” long. 





Quackers 
Seidel 

The roll down with cartoon 
character ducks has new score 
panel graphics and multiple 
coin play. Players can deposit 
up to four coins per game, 
multiplying winnings by two , 
three, four, or even five times. 
Retrofit kits are available for 
Seidel games purchased prior 
to the new features. 
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Clown Around 
Betson 

A Crompton game with a uni- 
que coin chute that allows for 
rapid fire of up to six coins or 
tokens in eight seconds. 
Awards paid out on the five 


targets are operator-adjustable. 


After the coin drops, it lands on 
a pusher playfield, giving a se- 
cond chance to win. 


W/ 


Rock N’ Roll Single 
Betson 

A Crompton coin pusher with 
a Classic jukebox theme. 
Features include more player 
control, reliable electronics, 
and solid cabinet design. 
Dimensions: 26” wide x 31”’ 
deep x 63” high. 





PLAY METER 


130 





Coin Pushers 





Klondike 
Betson 

A one-player coin pusher with 
token or ticket payout anda 
10-token bonus feature. The 
cabinet is bright red, blue, and 
yellow with gold trim; it is 
manufactured by Crompton. 
Dimensions: 26”’ deep x 31”’ 
wide x 63”’ high. 
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Variety 
Betson 

A three-player game that 
features Magic Circle, a cover- 
the-spot game in the center, 
and coin pushers on each side. 
Several players can be happy at 
one time with the choices 
available. Dimensions: 86”’ 
high x 74”’ wide x 31”’ deep. 
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Rock WN’ Roll 
Betson 

A hexagon-shaped coin 
pusher from Crompton. 
Features include a bonus slide 
and cabinet construction of 
tubular stainless steel. Dimen- 
sions: 6’ 11” high and 6’ 
across. Also available as a 
three- or four-player game. 





Wedges/Ledges 
Betson 

A four-player machine with 
“no tilt” inner table unit, music 
playing during ticket dispens- 
ing, and operator-adjustable 
number of tickets dispensed. It 
is available with both token and 
quarter chutes. Dimensions: 
40” wide x 49-1/2”’ long x 37” 
high. 


Riviera 
Betson 

A Crompton coin pusher in 
three-, four-, and six-player 
units. Features include a bonus 
stacker, special token- 
dispensing model, and syn- 
thesized sound effects. The 
game is bright red, yellow, and 
blue with splashy overhead 
display. 
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Circus Parade 
Coastal 

A brightly colored, hexagon- 
shaped six-player coin pusher 
with a circus theme and wide 
viewing area for player appeal. 
Features include dual self-filling 
jackpots and full anti-cheat 
system. An ideal centerpiece 
available with or without 
changers. 
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Call Wendy, Sue, Chuck or Pat (the King himself!): 


1-800-473-3402 


Mention this magazine when Melt call for the free freight offer. 


- You owe it to your locations 
to call us... Once you do, 


FREE you'll see why our locations 


syste are still averaging over 


$100 per day! 
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Jungle Jive 
Coastal 

A four-player game from 
Harry Levy, it has a movable 
skill coin entry, adjustable 
playfield channels, anti-cheat 
package, family-oriented 
graphics, and sound system. 
Options: ticket or token 
dispenser, out-of-bounds area, 
and “‘ticket every time.” 
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Riverboat 
Coastal 

A one-player coin pusher 
designed by Harry Levy. 
Features include full anti-cheat 
system, token-dispensing, 
playfield with maximum coin 
display, and wide front and side 
panels. The game is housed in 
a bright red and blue cabinet 
with a vintage riverboat scene. 
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Mardi Gras 
Coastal 

The newest Harry Levy four- 
sided centerpiece, available as 
either ticket- or token- 
dispensing. Features include 
three bonus slides (left, right, 
center), tilt alarm, and anti- 
cheat package. It is fully 
metered and has a musical at- 
tract mode and lighting. 





Showboat 
Coastal 

The big brother of Riverboat, 
also designed by Harry Levy. 
Features include a choice of 
three-, four-, or six-player 
models with token-dispensing 
feature, bright marquee, and 
graphics depicting pad- 
dlewheelers of days gone by. It 
is available with or without 
changers. 
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Merlin’s Magic 
Coastal 

A three- or six-player coin 
pusher designed around the 
theme of Merlin the Magician. 
Features include wide playfield 
design, attractive graphics, and 
token-dispensing ability. It is 
available with or without 
changers. 


Flamingo 
Coin Concepts 

A multi-player coin pusher 
with a Las Vegas-style revolv- 
ing header. Features include a 
wide playfield, full anti-cheat 
system, and coin channeling. It 
is a four- or six-player hexagon 
unit with an abundance of 
flashing lights. 


Coin Pushers 
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Pirate Treasure 
Coastal 

A pirate-themed coin pusher 
in two- or four-player unit. 
Features include running lights, 
clever use of mirrored perspex 
for visual impact, sound effects, 
adjustable volume, and bonus 
feature. Also available: Old 
West Rick Wheel and 
Buccaneer. 









OCTOBER 1-3, OPRYLAND HOTEL 


The Amusement & Music Operators Association 
Coin-Operated Amusement, Music & Vending Industry 


International Exhibition & Educational Seminar for the 
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Fairground Attraction 
Coin Concepts 

An ornately designed three-, 
four-, or six-player pusher with 
a wide playfield and two dif- 
ferent bonus features. Other 
features include an anti-cheat 
alarm system, sliding skill coin 
chute, and ticket-every-time op- 
tion. It is fully metered; payout 
is ticket or token. 


Starburst 
Coin Concepts 

A one-player coin pusher with 
a unique bonus payout. The 
playfield and shelf play is 
typical of most pushers, but it 
has the ability to dispense a 
promotional bonus token for a 
greater prize redemption value 
or a special bonus gift. 


The 2001 
GaMCO 

Acoin pusher with full securi- 
ty and alarm, wood cabinet, 
sliding coin entry, four-tiered 
coin drop, dual locks, lighted 
display, and optional ticket 
dispenser. The game operates 
on tokens in/out, quarters 
in/out, and tickets out (option). 


Quicksilver Il 
GaMCO 

An updated version of the 
original Quicksilver coin pusher 
with jam-free dual hopper 
system, coin lit bar that deflects 
coins backwards if the game is 
vibrated, two rotating pad- 
dlewheels, gold coin graphics 
on the playfield with six bright 
colors, and improved skill 
features. 





Hoops 
Adastra 

The original fold-up basket- 
ball game. One person can set 
it up in less than 30 minutes. 
Features include adjustable 
length and height, welded steel 
construction, two-player 
Capability, a built-in light 
chaser, backboard lighting, and 
photocell scoring. 


Perfect Pitch 
Adastra 

Anew, challenging pitching 
game that asks players to throw 
balls at lighted goals ona 
backdrop. An overhead mar- 
quee indicates ball, strike, 
speed, and score. It comes with 
side netting and green turf. 


SuperStar Golf 
Don Ball & Associates 

A one- to four-player golf 
game with no stairs or railings. 
It features progressive scoring, 
high score display, course 
changes, adjustable game 
speed, free game option, and 
an illuminated playing area. Op- 
tions: bill acceptor and ticket 
dispenser. The unit folds for 
easy movement; it is manufac- 
tured by Xytek. 
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Jr. All American 
Coin Concepts 

A basketball game designed 
specifically for kids, featuringa 
lower hoop and smaller basket- 
balls. A ticket dispenser comes 
standard. Operators can set a 
maximum win level to prevent 
game abuse. 
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Around the World 
Coin Concepts 

Five baskets of fun in one 8’ 
cabinet. Players are challenged 
to sink baskets following a 
flashing arrow. The first round 
is regulation play; achieving the 
mystery score advances to the 
bonus round. Adjustable 
elements include time, score, 
and ticket award. 





BullPen 
Doyle & Associates 

A baseball pitching game that 
challenges players’ accuracy. 
The game determines the 
speed of the pitch by using 
radar. Scoring is based on balls 
and strikes thrown. It is 
operator-programmable with 
variable dipswitch settings. 
Dimensions: 19’ deep x 5’ wide 
x 6’ high. 
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Bozo Basketball 
Double Hoop 
Design Plus 

A double-hoop version of the 
previously mentioned game. 
The game length and special 
features mirror the single-hoop 
version. Though aimed for pre- 
schoolers to pre-teens, the 
game is challenging enough for 
older folks. Also available: 
single hoop version. 





Dump the Ump 
Doyle & Associates 

Players use baseballs to 
knock over umpire figures that 
appear in three rows on the 
back of the game. Tickets are 
dispensed according to which 
targets get dropped. Dimen- 
sions: 8’8’’ high x 41”’ wide x 
10’ deep. A smaller version is 
available for youngsters. 
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Quik Shot 4-Player 
Design Plus 

This basketball game has a 
galvanized steel frame with 
three-digit scoring along with a 
bonus game score. Other 
features include large LED 
readouts, a tamper-proof gate 
mech, and adjustable game 
time and bonus. The height is 
adjustable. 


Doyle & Associates: 


Fast Break 
Doyle & Associates 

A non-redemption basketball 
game designed for street 
operators. It’s one foot shorter 
than Hoop Shot in depth and 
uses any size ball. Other 
features include digital audio 
sound, adjustable height, and 
carpet at the bottom for sound 
control. 


Batter Up 
Doyle & Associates 

A coin-op baseball batting 
game for use indoors or out- 
doors, it comes with light and 
sound effects. Features include 
CPU-controlled, softball-size 
polyballs, optional ticket 
dispenser and dollar bill accep- 
tor. Dimensions: 22’’ deep x 10’ 
wide x 9’2”’ high. 





Hoop Shot 
Doyle & Associates 

Features include top grid 
panels for safety, lighted 
backboard, a tamper-proof gate 
design that adjusts for ball size, 
and high-impact netting grid 
panels. The steel frame breaks 
down into eight major parts. 
Dimensions: 34’’ wide and 9’ 
deep; height is adjustable. 
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More and more manufacturers have 
turned to Asahi Seiko when faced 
with the need for technologically 
advanced coin and bill handling 
equipment. 

Amusement, vending and gaming 
route operators, along with casino 
slot departments, have found that it 
makes sense to retrofit with reliable 
Asahi Seiko coin handling equip- 
ment and hoppers. 


For over 20 years, Asahi 
Seiko has served the world 
wide needs of a variety of in- 
dustries that utilize mecha- 
nisms that dispense coins, bills or 
prepaid cards. 

Asahi Seiko is dedicated to con- 
sistently finding new and innovative 
ways to respond to the diverse 


Asahi Serko USA INC. 


The Future of Quality Coin Handling Equipment 


range of industry needs. Not only is 
Asahi Seiko a leader in the creation 
of highly reliable mechanisms that 
are compact in design, provide a 
speedy response, are tamperproof, 
but most importantly, have the abili- 
ty to recognize and handle the 
myriad shapes and sizes of coins 
and bills in circulation worldwide. 










Each Asahi Seiko product is pain- 
stakingly checked, one by one, on 
the production line for quality and 





craftsmanship. Quality Control then 
tests each piece for durability. Final- 
ly, each product is computer tested 
prior to shipment. No wonder Asahi 
Seiko products are rated the best in 
the industry! 


BT eC 


Not only are Asahi Seiko coin selec- 
tors and hoppers in use around the 
world, but we have manufactured 
| and exported more than 60 

different money handling 

products, ranging from bill 
7) validators and bill/card 
dispensers to coin timers, 


=i,’ switches and accessories to 


over 45 countries worldwide. 


Have a new design for an amuse- 
ment machine or gaming device? 
Call today. 


4029 S. Industrial Road Las Vegas, Nevada 89103 
PHONE:(702)794-2920°eFAX:(702)794-0644 
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Lil? Hoop Shot 
Doyle & Associates 

This basketball game has all 
the reliable features found in 
Hoop Shot, but in a size design- 
ed especially for children. A 
double hoop version of the 
game is available. 





Wrist Shot 
Grayhound Electronics 

This hockey-themed game 
uses a ‘‘street’’ hockey stick 
and ball. Players try to shoot 
the ball into one of five holes on 
the backboard to gain points. A 
red light randomly shows up 
above each hole; when players 
get the puck into that hole they 
gain bonus points. Dimensions: 
7’ tall x 40” wide x 9’ long; 
sports card dispenser optional. 
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Panda Pitch 
Doyle & Associates 

A ball-pitching game with 
special panda graphics that ap- 
peal to kids. It’s been reduced 
in size for even greater appeal 
to children. 


Hoops! 
Hoops! USA 

Three- and five-hoop trailer 
models suitable for fairs, 
festivals, grand openings, spor- 
ting events, and more. A por- 
table, self-contained set of 
basketball games with life-size, 
arm-waving robotic defenders. 
At the final hoop players can 
win big by making the ‘‘shot at 
the buzzer.’ 
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Pro Pitch 
Doyle & Associates 

Players are challenged to 
throw as many strikes as possi- 
ble within a set time. The game 
is constructed of steel, 
plywood, and formica. It’s 
operator-programmable with 
optional ticket dispenser and 
dollar bill acceptor. Dimen- 
sions: 10’9”’ deep and 8’8”’ 
high. 


Putting Challenge 
ICE 

This golf game comes in 
three modes: a total strokes 
game that shows average and 
total putts; a hole-in-one game; 
and a pick-a-putt practice green 
that allows players to choose 
any hole from 18 different con- 
figurations. The unit measures 
6’ by 11’. Ticket dispenser and 
bill acceptor are optional. 


Championship Basketball 
Grayhound Electronics 

This basketball game 
features music enhancement, 
spotlight control for dark loca- 
tions, a high-score display, a 
free-game point setting, and ad- 
justable playing time. A sports 
card or ticket dispenser and 
dollar bill acceptor are optional. 
Dimensions: 8’ high x 8’ long x 
3’ wide. 


Putt Pro 
Jeron 

A competitive putting unit 
that offers Shootout and Sud- 
den Death games for up to four 
players. Features include a 
plywood cabinet with metal put- 
ting area, quick ball return, 
operator-adjustable coinage, 
and scoring for on-line and 
distance. Options: ticket 
dispenser and bill acceptor. 
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Superstar Basketball 
Kramer 

A one- to four-player unit with 
realistic scoreboard, adjustable 
scoring time and free game 
point setting, tamper-proof ball 
release, dual flood lights, sound 
effects, and reliable electric eye 
scoring. Options: ticket 
dispenser and bill acceptor. 
Dimensions: 8’ long x 32”’ wide 
x 8’ high. 





UB-QB Football Challenge 
National Sports Games 

A one- or two-player game 
where players act as the team 
quarterback. Footballs 6-1/2”’ in 
diameter are thrown through 
holes for completions; short 
yardage Is gained using the 
larger hole, and vice versa. 
Other features include steel 
construction, a moving 
message sign, and adjustable 
price and time settings. 


Super Shot 
National Sports Games 

A lightweight steel frame, 
sound effects, and a bright 
scoreboard with solid-state 
electronics are among the 
features included in this basket- 
ball game. Other features: ad- 
justable height and length, easy 
installation, and steel rim with 
nylon net. 


Thumb-B-Ball 
Nevis 

Players hold a miniature ball 
between their thumb and foref- 
inger and shoot it like a dart. 
The ‘‘sweet spot’’ is one inch 
above the center of the hoop. 
Among the electronic features 
are two- and three-point scor- 
ing, acheering crowd with 
every score, and adjustable 
volume control. 


Super Shot Double Hoop 
National Sports Games 

Two players can compete 
simultaneously on this game. 
Features include tri-color 
scoreboard display, sound ef- 
fects, 5/8’’ steel rim basket, all- 
nylon nets, and pre-wired elec- 
tronics. Height and length are 
adjustable. Options: bill accep- 
tor and ticket dispenser. 


Pop-A-Shot 
Pop-A-Shot 

This basketball game 
features steel construction, 
tamper-proof gate assembly, 
12V power system, digital 
scoreboard and shot clock, 
automatic ball release, ad- 
justable timer, and a security 
system. Dimensions: 32”’ wide 
and 10’ long. Two adjustable 
models are available. 
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Pitch Hitter 
National Sports Games 

One or two players can pitch 
for hits by throwing balls 
through holes to earn singles, 
doubles, triples, and home 
runs. Base runners advance 
around a lighted playfield. Price 
and ticket award is adjustable. 
A moving message sign in- 
structs and entertains players. 


Speed Shot 
Sega 

A simple kicking game that 
uses a light mark to highlight 
the spot where the ball rests. 
Press a button to kick the ball 
toward your opponent’s goal. 
Be quick or your opponent will 
beat you! Dimensions: 43”’ high 
x 71’’ wide x 45” deep. 


137 


MAY 1992 


PLAY METER 


PRING BUYER'S GUIDE 


Sports Game 





Shoot-To-Win Single Hoop 
Smart Industries 

Features include a photo eye 
sensor, top net, steel frame, 
coin mechs, music, adjustable 
game timer, and high score and 
number of tickets per basket. 
Options: bubble winner light, 
ticket dispenser, CDV-550 card 
dispenser. Dimensions: 32”’ 
wide and 9’ long; height is ad- 
justable from 8’ to 9’. 


Shoot-To-Win Double Hoop 
Smart Industries 

Look for simultaneous game 
play and scoring at two points 
per basket; baskets made dur- 
ing the last 10 seconds score 
three points. All other features 
and options are the same as the 
single; both games have 7” 
basketballs. Dimensions: 9’ 
long and 48”’ wide; height is ad- 
justable from 8’ to 9’. 


SUPER PRO QUARTERBACK 


Shoot to Win Jr./Chuckles 
the Clown Single Hoop 
Smart Industries 

Features include standard 
ticket dispenser that awards 
tickets after a coin is deposited. 
Look for credit/score digital 
readout and interactive voice 
board. Scoring is two points per 
basket. Options: CDV-550 card 
dispenser and winner bubble 
light. Dimensions: 33-1/3”’ wide 
x 72-1/4”’ long x 72-3/4”’ high. 


Shoot to Win Jr./Chuckles 
the Clown Two Hoop 
Smart Industries 

This unit has the same 
features as the single with a top 
net, an all-steel frame, interac- 
tive voice board, catchy musical 
tune, rope lights, and 7” 
basketballs. Options are the 
same, including card 
dispenser. Dimensions: 49-1/2”’ 
wide x 72-1/4”’ long x 72-3/4’’ 
high. 





Super Pro Quarterback 
Smart Industries 

This one- or two-player foot- 
ball passing game features a 
moving Lexan target. Players 
must decide whether to pass for 
the three-point field goal or the 
six-point touchdown. There are 
three skill game options, in- 
teractive voice system, ad- 
justable timer, and top net. 
Dimensions: 33’ wide x 10’ 
deep x 1’5”’ high with net. 
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Super Pro Quarterback Jr. 
Smart Industries 

Like the adult model, this one 
features a moving Lexan target 
and the same scoring action. 
Also look for a standard ticket 
dispenser, interactive voice 
board, adjustable timer and 
high score, and optional card 
dispenser. Dimensions: 33-1/2” 
wide x 72-1/2’’ deep x 72-3/4”’ 
high with top net. 
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Beat the Pro 
Star Mfg. 

Tournament play comes to 
life with dips, breaks, and a dif- 
ferent contour on every hole; 
games are nine or 18 holes. 
Features include scrolling dot 
matrix display, adjustable pro 
score, and three courses: 
amateur, pro, and mystery. The 
game automatically vends a 
Spalding golf ball to the 
winners. 


Master-Shot Champ 
Star Mfg. 

Features include free game 
point setting, adjustable playing 
time, high score display, music 
enhancement, and optional 
dollar bill acceptor and/or ticket 
dispenser. Dimensions: 8’ long 
x 8’ high x 3’ wide. 


Bank-It was designed and develo 
It is exclusively distributed by 





Tnnovators in Re 





emption 


LAZER ae Vi ROM has been providing new and innovative ideas for ticket — 


redemption facilities since 1988. Quality high earning games and great service are our commitment to 
operators. Our games are built fully adjustable to fill all your redemption needs. Contact Lazer-Tron 


for game consulting and for the distributor nearest you. 


® Coin catapult 
basketball game 


® Fast, easy to understand 


® 100% skill shooter 
with pusher playfield 
as a second chance to win 


¢ Exciting double value 
Bonus Round 


® Family oriented graphics 
and sound package 





vm Players win tickets by tossing their coins 
clas through the baskets located inside the 
cabinet. Each coin will then fall onto the pusher playfield 


where players have a second chance of winning tickets. 
play g 


® Great Attraction 


° Exciting laser gun 
shooting gallery 


® Haunted house 
theming package 
included 

® 6, 9 and 12 player 
models available 


® Custom themes 
available 





LAZER-TRON This exciting shooting gallery 
will be the center piece of your 


_ HAUNTED HOUSE arcade. Players shoot their laser 
guns at the ghostly targets that light up along the backwall to 


score points and win tickets. 





LAZER-TRG, 


= Innovators in Redemption 
m USA. 


Hop a Tic-Toe—Toe was designed and deyeloped by Lazer—Tron. 
It is exclusively distributed b Dats East USA. 
Patented & Patents applied for 





® Agame for all ages 


* Bouncing balls grab 
players attention 


® Great sound and graphics 
package 


® Exciting Bonus Jackpots 








HOP-A-TIC-TAC-TOE" Heit bounce balls around 
the playfield trying to make 

Tic-Tac-Toes to win tickets. This popular and easy to understand 

theme make this a game with universal play appeal. A special 


colored ball enables players to win bonus tickets on certain 


Tic-Fac—Toes. 


° Exciting laser gun race 
game, with moving 
space shuttles 


¢ A proven winner ! 
© Great for family 
entertainment centers 


® 2 player units may be 
banked together 


Cm Players will enjoy the 
Se ache excitement of racing their 
space shuttles into orbit in this exciting laser race game. 
Every target the player hits will cause the players shuttle to race 


up the track. The first player to reach the top of the track is 
the winner. 


Lazer- Tron 
7042 B Commerce Circle 
Pleasanton, CA 94588 
Phone: (510) 460-0873 
Fax: (510) 460-0365 
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Double-Shot 
Star Mfg. 

All the same features from 
Master-Shot Champ are found 
in this unit, which measures 8’ 
long x 8’ high x 4’ wide. Op- 
tions: bill acceptor and/or ticket 
dispenser. 


Kiddie Hoop 
Zamperla 

Has the same features as 
Shot Clock Basketball, but it’s 
made for younger players. 
Token acceptors and car 
trailers are available for both 
games. 
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Sonic Blast Man 
Taito 

The player selects from a 
total of five rounds in this 
punching game, which incor- 
porates a video screen to in- 
dicate scoring. He dons a pair 
of boxing gloves and strikes the 
punch pad, hoping to defeat the 
opponent with the three 
punches allocated. 


Punchball 
Zamperla 

Coin boxes can be set for one 
to three punches for 25 or 50 
cents. Players select from 
several models, including the 
Superbox deluxe model with 
large, fiberglass canopy roof 
and special light effects. 
There’s also the 75L, 74N, and 
75LR reconditioned game. 
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Hot Shot Basketball 
Vari-Tech 

A high quality basketball 
game in which the player at- 
tempts, within a given time 
frame, to toss as many baskets 
into the net to win points. 
Features include new elec- 
tronics, display timer, win in- 
dicator, digital sound effects, 
bonus ticket payout, and ad- 
justable score and ticket 
payout. 





Shot Clock Basketball 
Zamperla 

A special shot clock allows 
for up to 25 seconds of extend- 
ed play. The newly designed 
chute allows for better ball 
feeding. A sound system shouts 
‘‘goal!’’ with every basket 
made. Two-player option, LCD 
screen, and dual scoreboards 
are included. 


Sports Games 
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Slugfest 
Williams 

One or two players can step 
up to the plate; opposing teams 
have lineups featuring hitters 
with unique batting statistics, 
strengths, and weaknesses. 
Four separate buttons allow pit- 
chers to use a fastball, curve, 
change-up, or screwball. Op- 
tions: bill acceptor, ticket 
dispenser, and baseball card 
dispenser. 
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Soccer 
Zamperla 

This game measures kicking 
strength. It comes complete 
with running lights and anti-skid 
selection buttons to determine 
the level of resistance. The 
kicks of youngsters and adults 
are both registered. The 
cabinet is bright red. 








So A STARGET 
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CREDIT 2 


Insert a coin and the selection screen appears. 
Choose one of the five rounds and begin play. 


After the target appears and the punch pad 
has risen completely, begin straight-punching 
into the middle of the pad. You are allowed 
three punches for each game. When the score 
at the upper right of the screen shows the 
remaining target resistance is zero, you have 
knocked out your opponent. 


lf you succeed in defeating your opponent with 
three punches, the winner’s ending appears. If 
you do not, the loser’s ending appears. The 
game ends after three punches regardless of 
the results. 


A record is kept of the 100 best winners for 
that day. Now is your chance to get your name 
in the record list! 


e Make sure you don’t hurt yourself while 
playing! 

e Always put on the attached gloves before 
playing. 

¢ Never use hook punches, kicks, or 
instruments other than the gloves provided. 

¢ Never play while eating or drinking. 

e The management assumes no responsibility 
whatsoever for injuries incurred due to use of 
incorrect playing methods not designated for 
this game. 


SPECIFICATIONS: 


1,810 (H) x 700 (900) (W) x 1,330 (D) mm 
Weight: 170 kg 

Maximum consumed power: 

2.76 amperes ‘7 95-3651 

¢ Specifications are subject to change without prior notice. 
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Card Dispenser 
Asahi Seiko 

A state-of-the art dispenser 
with a patented design that 
allows only one card to be 
dispensed at a time. Each card 
stays protected and 
damage-free. 





Moon Speedway 
Alien Concepts 

A one- or two-player com- 
bination arcade game/vending 
unit in which players first 
deposit 25 cents to obtaina 
moon rocket, then deposit 50 
cents to race that rocket on the 
game’s tracks. The rockets are 
collectibles and can be reused. 
A ticket dispenser is optional. 
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Sports Card Dispenser 
Grayhound 

A dispenser that’s easily 
retrofitted to most games, it 
holds 500 cards of all brands 


(except Bowman). It is program- 


mable to dispense one or more 
cards per play in perfect condi- 


tion. Dimensions: 5-3/4’’ wide x 


9-1/2’’ deep x 13”’ high. 


Fireball 2 
Alter Enterprises 

A one- or two-player action 
game where you compete to 
guide a rapid stream of balls at 
changing targets. Features in- 
clude steel frame construction, 
durable compound guns, cash 
or token play, and Deltronic 
ticket dispenser included. 
There are several operator- 
adjustable features. 
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Universal Card Dispenser 
Play Ball! 

Choose from side-mount or 
front-mount door unit that 
dispenses sports and non- 
sports cards. Electronics and 
cabinetry manufactured by Play 
Ball!, raw dispenser manufac- 
tured and patented by Asahi 
Seiko. 


Beat the Clock 
Betson 


Players roll rubber balls up a 
lane into color-coded holes that 
register time on a Big Ben-type 
clock. Clock hands move accor- 
ding to player success; if the se- 
cond hand gets to the 12 before 
the sweep hand completes the 
circle, you beat the clock. 
Dimensions: 2’2”’ wide x 7’°1”’ 
deep, including seat; coin 
mechs accept quarters or 
tokens. 


CDV-550, CDH-1100 
Card Dispensers 
Smart Industries 

The CDV-500 vertical model 
holds 550 cards; it can inter- 
change with a ticket dispenser 
as it is mounted on a modified 
ticket dispenser-style door. The 
CDH-1100 is a horizontal, 
external-mount unit that holds 
1100 cards. Both are front- 
loading and can be set for 
single or multi-card dispensing. 


Magic Circle 
Betson 

A magician-themed, cover- 
the-spot game that challenges 
players to cover certain items 
(such as a white rabbit, top hat, 
or dove) on the playfield. The 
ticket percentage can be ad- 
justed by the operator. Dimen- 
sions: 63”’ high x 31” wide x 2” 
deep. 






Big league profits 
from a winning 
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Make Star Cap™ with Upper Deck® part of your team 
and increase crane revenue up to 65%. 


¢ Licensed cap with 

6 Upper Deck® collectible cards 
.. ® Premium card in every cap ~~ 
wy ¢ Players visible from either side of helmet 

~ © Unlimited variety of teams and players 

100% satisfaction guaranteed 
¢ Displays available 
¢ Also perfect as a redemption item 








ey Wr 
Have them standing in line to play. prizes 


Call today! 1-800-992-2388 
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Novelty/Redemption 





Skee-Toss B.C. 
Betson/Skee-Ball 

A child’s redemption game 
with a prehistoric theme. 
Features include micro- 
processor electronics, attract 
mode with speech, colorful 
backglass graphics, side net- 
ting, and plywood construction 
with birch veneer. Dimensions: 
3’ wide x 6’ high x 5-1/2”’ deep. 





Super Shifter 
Bob’s Space Racers 

This is a speedway game that 
challenges players to shift 
gears with precise timing. Other 
features include automatic win- 
ner lights and bell, Hurst 
shifters, a coinbox for one or 
two coins/tokens, drag strip 
starting lights, and variable 
ticket dispenser. It is available 
in models for 2, 4, or 6 players. 
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Bowler Roller 
Bob’s Space Racers 

This is a skill testing game. 
Players must roll a 12-lb. bowl- 
ing ball down into steel rails to 
stop in the pocket area. It 
comes with winning beacon 
lights and a ticket dispenser. 
Both the rods and the ball are in 
an enclosed lane. 
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Water Game 
Bob’s Space Racers 

A two unit water game with 
player seating, self-contained 
water system, automatic winner 
lights and bell, separate locking 
cashbox, digital message 
sound effects, and a player ac- 
counting system. Adjustable 
features include pricing, dif- 
ficulty level, and speed and 
game length. 
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Can Alley 
Bob’s Space Racers 

Players toss balls into color- 
ful trash cans, with lids opening 
and closing at random. A side 
netting keeps balls inside the 
playing area. It comes in four- 
player size, with a larger model 
available. Other features in- 
clude a winning beacon, ad- 
justable scoring, and formica- 
finished construction. 
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Whac-A-Mole 
Bob’s Space Racers 

The classic mole-popping 
game. Players whack clever 
moles as their heads appear 
randomly, defying players to 
catch them. There are safe rub- 
ber hammers, along with a sign 
and beacon on top. Options in- 
clude a variable ticket 
dispenser and parts kit. 


Sidewinder 
Bob’s Space Racers 

Players must use a steering 
wheel to move a ball along a 
tilted playfield and into a pocket 
at the end. Features include ad- 
justable number of balls per 
game, adjustable difficulty 
level, and adjustable winner 
ticket output. Custom sound 
and lighting are available. 


Ghost Town 
Bromley 

A shooting/redemption game 
in an upright cabinet. Players 
get 20 shots and attempt to hit 
20 targets in a pre-set time 
frame (operator-adjustable). 
Tickets are awarded for every 
other target hit; a bonus of 10 
tickets comes with the perfect 
score. 
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The International Family Fun Center & Miniature Golf Show—FUN EXPO 


New Orleans Convention Center * September 17 - 19, 1992 


At last year's International Family Fun Center & Miniature FUN EXPO 92 promises even more! Models of success- 
Golf Show, thousands of owners, operators and developers ful fun center components, new products, and informa- 
learned more about attracting and entertaining their cus- tive facility tours are only a few of the idea-generating 
tomers, profitably. FUN EXPO's targeted seminar pro- special features. So whether you're interested in add- 
gram provided powerful money-making ideas from ing playports or go-karts—video games or minia- 
experts in every area of the family entertainment ture golf—carousels or kiddie rides, learn all you 
industry. And the specialized tradeshow high- UN need to know about planning, purchasing and 
lighted the latest in miniature golf and fun center P promoting for a profitable family entertainment 
products and services. center at FUN EXPO 92. 











FOR MORE INFORMATION CALL OR SEND COUPON TO: 
50 MAIN STREET, SUITE 1000 e WHITE PLAINS, NY 10606 e TELEPHONE: 914 682 2027 ¢ FAX: 914 682 2152 


YES! Please send me additional information ASAP. __ I'm interested in: [_] Exhibiting = Attending 


| | 
| | 
| NAME/TITLE COMPANY | 
| ADDRESS OIY STATES | 
| — OF a | | PRODUCT SERVICE | 
| TELEPHONE FAX | 
| FUN EXPO ¢ 50 MAIN STREET, SUITE 1000 * WHITE PLAINS, NY 10606 ¢ 914-682-2027 * FAX 914-682-2152 PM | 
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Hawk Avenger 
Bromley 

Players must move a 
helicopter over various 
animated targets to gain points 
and ticket awards. Features in- 
clude time and ticket adjust- 
ment by dipswitch, separate 
ticket and cashbox accessibili- 
ty, continuation feature, solid- 
state electronics, and tongue- 
in-groove plywood cabinet. 


Rock-N-Bowl 

Bromley 

A fast, bowling-themed game in 
a plywood cabinet with solid- 
state electronics and ticket 
dispenser included. Players in- 
sert a coin, which rolls on its 
edge to the end of the playfield 
to strike pins of varying values. 
Operators can fine-tune difficul- 
ty levels. 


The Simpsons Cupcake 
Contest 
Bromley 

Homer says, ‘“‘Drop them 
cakes!’’ Players must move 
cupcakes (balls) from Lisa’s 
hand into the mouths of Homer 
and Bart. A two-player game 
with low ticket indicator light, 
separate cashbox and ticket ac- 
cess, solid-state electronics, 
plywood cabinet, and double- 
stack ticket holder. 


Bank It 
Capcom 

Players win tickets by tossing 
coins through baskets located 
inside the cabinet. Each coin 
then falls onto the pusher 
playfield where players have a 
second chance of winning 
tickets. Look for a double value 
bonus round. 





Crazy Clown 
Coastal 

A ticket-vending skill amuse- 
ment game. Multi-colored ping 
pong balls are brought to the 
top of the playfield by a blower, 
then fall through a pachinko- 
style playfield. As the balls 
bounce around the player 
steers the clown underneath, 


catching the balls in his basket. 
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Match Ill 
Coastal 

An oversized reel game that 
awards tickets for successfully 
matching symbols after pulling 
a big handle on the side of the 
machine. Kids will be attracted 
to the spooky symbols currently 
available. Designed as a 
centerpiece, it lends itself to 
customized graphics. 


MAY 1992 


Melody Mouse 
Coastal 

Players release rolling ping 
pong balls into a row of tubes 
that are part of a pipe organ. 
The more consecutive tubes fill- 
ed the higher the reward. 
Features include a tuneful at- 
tract mode, multi-coin accep- 
tors, and ticket or token award. 


Pop-A-Ball 
Coastal 

Now aclassic game. ‘‘Pop’”’ 
five balls around a grid of 25 
holes, each labeled with a play- 
ing card value. The hand drawn 
shows on the monitor above; 
the player can discard cards 
and “‘pop”’ again. Tickets are 
awarded for winning hands. 
Other non-card themes are 
available. 





New from CAPCOM’ 


BANK-IT™ is the exciting coin toss basketball game that will 
keep players lined up. Players win by tossing their coins 
through the baskets located inside the cabinet. 


It’s Fast! It’s Easy! It’s Fun! 
Moving and stationary baskets will keep the game fun and 


challenging for all ages. Each coin will also fall onto the pusher 
field where players have a second chance at winning. 


100% Skill Shooter !! 


Exciting play characteristics such as the Bonus Round, where 
all winnings double, will keep the coins flying. 


Innovators in Redemption 


BANK-IT ™ is designed and manufactured by Lazer-Tron, 
the same people who brought you Hop-A-Tic-Tac-Toe’, 
Shuttle Launch” and the Lazer-Tron Haunted House. 


Call today for the distributor nearest you. 


Features: 
¢ 100% skill coin shooter * Coin and ticket meters 


¢ Fully operator adjustable = * Coin in / Ticket out standard 
¢ Outstanding sound effects ¢ Tilt alarm 

¢ Attractive graphics package * Deltronics ticket dispenser 

¢ Fast playing time * Quality construction 





CAPCOM’ 





Capcom USA, Inc. 
3303 Scott Blvd. 
Rae Santa Clara, CA 95054 
Designed by Lazer-Tron Phone: (408) 727-0400 


Pleasanton, CA 


Patents applied for Fax: (408) 496-5720 
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Pop-A-Slot 
Coastal 

Another in the Pop-A-Ball 
series, this game combines 
high tech video and depend- 
able mechanical design. Play- 
ers deposit coins, press the 
‘“‘pop’’ button, and see three 
bouncing balls landing in target 
holes with symbols. Players can 
“pop” again if they wish. 
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Sheriff Shoota 
Coastal 

A game similar to Roosta 
Shoota that asks players to 
shoot lightweight balls into 
targets below figures of Old 
West sheriffs. Features include 
illuminated rotating time, 
realistic sound effects, and 
ticket dispenser. 
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Pop-A-Tac-Toe 
Coastal 

Players ‘‘pop’’ four rubber 
balls into the air and into four of 
nine holes. Players may save 
the result or try again fora 
closer match to the Tic-Tac-Toe 
pattern. Players are awarded 
points corresponding to the 
value of the winning pattern. 





Super Snaps 
Coastal 

Players press the start button 
to spin two playing card reels in 
opposite directions. Matching 
top and bottom reels give ticket 
awards. Features include an il- 
luminated header that can 
display prizes inside. It is a two- 
player game. Dimensions: 41”’ 
wide x 23”’ deep x 78” high. 


MAY 1992 


Robo Bop 
Coastal 

Players select male or female 
gender and age group, then 
use a mallet to strike the pad 
and achieve the highest score 
from 1 to 11. Tickets are award- 
ed for success. Visual and 
audio prompts direct the player; 
the number of tickets and 
strikes per coin is adjustable. 


Top Gun 
Coastal 

A one- or two-player game 
that asks players to shoot down 
planes and beat their op- 
ponents with a higher score. 
Features include a musical at- 
tract mode, multi-coin accep- 
tors, and repeat game or ticket 
or token awards. Dimensions: 
33-1/4’’ wide x 75-1/2”’ deep x 
81”’ high. 


Roosta Shoota 
Coastal 

A skill shooting game with il- 
luminated rotating timer, 
realistic sound effects, and 
ticket dispenser. Players shoot 
balls at barnyard graphics 
featuring a strutting rooster and 
are rewarded with tickets. 
Dimensions: 30-1/2”’ wide x 
42-1/2”’ deep x 72”’ high. 





Kron Duel 
Cofusa 

An unusual and futuristic 
ticket-dispensing game in 
which two players control robot 
combatants. Features include 
laster targeting and firing, ad- 
justable speed controls, liquid 
crystal status displays, multi- 
channel digital sound, and 
single or multi-coin activation. 
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Now ene offers: 
‘¢ A hot new Troll-kins™ only pre-pack: 
¢ Troll-kins in all pre-pack plush assortments. 
¢ The lowest priced Major League Mini Helmet . 
with baseball cards pre-pack on earth. 
¢ Free freight on ail pre-packs sales nce within 
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ACMES 
Bye Naina 
CATALOG * 


An Out Of This World 
# § Collection Of Toys, Novelties, 
Mb clue 
Mae me Prices! 
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EXPANDED OAB VERSION whe 


“1992 MERCHANDISE CATA 


FEATURING THE APSCO”GIFTS COLLECTION I “a . 





A st : . ee 
ef y ‘ To order Call 1-800-325-7888 « Carnival & Park customers call 1-800-99' 
‘ % 5 Spanish customers call 1-800-999-5399 « FAX orders 1 -800-999-5 
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Body Match 
Coin Concepts 

A skill-stop game that invites 
players to match-up the head, 
torso, and legs of a seashore 
character. A horizontal wheel 
game, it involves the player with 
starting, stopping, and holding 
the ‘‘second spin’’ phases of 
the game. It is available in 
either ticket or token award 
models. 


Froggy 
Coin Concepts 

A pint-sized ball toss game 
featuring an oversized frog sit- 
ting at the edge of a lily pad. 
Players throw plastic balls into 
the frog’s mouth, but must 
beware of flying butterflies that 
deflect the balls. Flashing lights 
_and attractive graphics com- 
plete the package. 
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Cat ’N Mouse 
Coin Concepts 

Atimed reaction game ina 
castle-style cabinet with a 
bench seat. A mouse appears 
in one of the top windows as a 
cat tries to catch him by lining 
up below. Catching the mouse 
means a faster pace and more 
tickets. Also available as Tic- 
Tac-Toe, where children play 
two or three games against the 
computer. 


Jungle Tumble 
Coin Concepts 

A child’s game featuring a 
bounding ping pong ball that il- 
luminates a combination of col- 
orful zoo animals. Players must 
get the ball through the 
monkey’s basket to light up the 
correct animal. Dimensions: 
31’’ wide x 18’ deep x 70”’ 
high. 


MAY 1992 
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Fire Fighter 
Coin Concepts 

A one- or two-player com- 
petitive game where players 
rescue a damsel from a burning 
building. Each player station 
has a hand control that directs 
water to a target, causing a 
fireman to move up a ladder 
and save the damsel, then win 
tickets. 


Luigi’s Corner 
Coin Concepts 

Players must skillfully shoot 
coins or tokens into two moving 
targets—the hat of an organ 
grinder or the cup of his 
monkey—to win tickets. Dimen- 
sions: 26’’ wide x 20”’ deep x 
73” high. Available in a free- 
standing, crane-size cabinet or 
half-size countertop unit. 
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Five Card Draw 
Coin Concepts 

A skill-stop game that allows 
the player a second card draw 
to win either tickets or tokens. 
The game’s two coin entries will 
accept from 10 cents up to $1 
per play. Other features include 
percentaging and hi-lo 
double-up. 





Ol McDonald’s 
Farmyard Fun 
Coin Concepts 

Players steer the farmer to 
collect eggs as they tumble 
down from the top of the barn 
onto the playfield. Available as 
a ticket-dispensing unit or prize 
capsule machine. A sit-down 
game, it features barnyard 
sounds and ‘‘farmer’s’”’ music. 
Dimensions: 33-1/2’’ wide x 
49" deep x 74”’ high. 
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A PROVEN WINNER 








WHIRL YOUR WAY INTO PROFITS 


HAWK AVENGER 


ie A PROVEN Ll a: 







e Separate ticket and cash 
box accessibility 


e 100% tongue in groove 
plywood cabinet 
The cabinet will last as 


TOKO AC GRIT E LS) 


¢ Researched, designed, 
developed and manufac- 
tured in the United States 
by Bromley Incorporated 


° Ticket adjustment by 
Ditemeisicae 


e Time adjustment by AO yateteeeie mcrae: 


Dip Switch 


Ease of operation e A game designed to 


crossover locations 
eee) te mcrelis 


electronics ¢ While the young love 


flying it, the older players 
love mastering the skill 


e Stereo quality sound 
Soritael is 


a CUO oti 


&£ ¢ Dimensions of Hawk Avenger are: 
— 3 dimensional, highly detailed, — Height = 76" (55" without legs) 
— Quality graphics and light show — Width = 321/2" 

— Moving animated targets — Depth = 47" (38" without 

— Static targets of varying difficulty control handle) 


e Action packed playfield fez 


DESIGNED TO PROVIDE A HIGHLY RESPONSIVE 


AND REALISTIC FLIGHT EXPERIENCE 





For information on the distributor nearest you, please call: 


West of the Mississippi River East of the Mississippi River Outside the United States 
Leprechaun Inc. Prism Products Lauran Bromley 
18338 Redmond Way 3955 Suffolk 3231 W. Victoria 
Redmond, WA 98052 Hoffman Estates, IL 60195 Chicago, IL 60659 
Phone 206/869-6400 Phone 708/705-5991 Phone 312/267-6030 


Fax 206/869-6401 Fax 708/705-8095 Fax 312/509-9508 


FERS OMA 











PLAY METER 


aa BUYER’S GUIDE 


Novelty/Redemption 





Action Lotto 
GaMCO 

Available in four models: 
coin-dispensing, ticket- 
dispensing, credit- 
accumulating, and the four-by- 
four that accepts multiple coins. 
Players direct plastic balls onto 
a lighted playfield of numbered 
pockets. 


Fuddy Duddies 
GaMCO 

A shooting game that asks 
players to aim balls into the 
mouths of three oversized faces 
at the end of the playfield. 
Keystone Cops music plays and 
the characters laugh as scores 
are made. There are many pro- 
grammable features, from coins 
per play to time per play, and 
ticket payout. 
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“Adder” Number 
GaMCO 

Players climb the ladder on 
this new redemption game to 
collect tickets, tokens, or both. 
The colorful graphics feature a 
friendly snake, two button con- 
trols, and ladders bridging rec- 
tangles on the screen. 
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Jack in the Box 
GaMCO 

A new skill game that awards 
tickets, tokens, or both. It is 
housed in an upright cabinet 
with a court jester-type 
character on the backglass. 


MAY 1992 


Battleship 
GaMCO 

A game similar to the board 
game of the same name. This 


‘machine asks players to sink 


submarines, battleships, 
destroyers, or aircraft carriers 
for tickets. The cabinet is 
upright, with a playing grid and 
button controls. 


The Entertainer 
GaMCO 

An upright game cabinet 
housing a choice of trivia or 
Connect Four games. Many 
other programs are possible, in- 
cluding a video poker program. 
The game can redeem tokens, 
tickets, or both. 


Boogiemen 
GaMCO 

A shooting game where 
players aim balls into the open- 
ing and closing mouths of 
monster faces. Scary music 
plays in the background; the 
lower playfield even has graves 
that open and close for a se- 
cond chance at scores and 
tickets. The cabinet is plywood 
with solid-state electronics. 





Hungry Hungry Hippos 
ICE 

A one- to four-player unit 
named after the popular child’s 
game, it sports happy hippo 
faces. Features include durable 
steel cabinet construction, 
dome top, and coin door and 
ticket dispenser at each of four 
player stations. Dimensions: 
45”’ around. Option: capsule 
dispenser. 
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Turbo Drive 
ICE 

This is a dome-topped car 
racing game with an adjustable 
number of turns and game tim- 
ing. There are three buttons 
and two joysticks on the control 
panel, checkered racing flags 
near the controls, and a heavy 
cabinet base in bright green. 
Two coin mechs are included. 





Model 50 Series 
Lazer-Tron 

Players fire laser guns at 
targets that randomly light up; 
the first player to hit an ac- 
tivated target causes a dynamic 
explosion and receives points 
for tickets. Several back- 
grounds are available: Haunted 
House, Circus, Western Train, 
Star Wars, and Underwater. 
Choose from several models 
and game options. 


Kick ’N Catch 
Johnston Products 

This unit is a combination 
novelty skill game and prize 
vendor. It has double coin 
mechs and digital scoring to 
show the number of points 
scored and shots left. Options: 
an immediate prize with coin in- 
sertion, bonus prizes, extended 
play, free game for any score 
level, and a sports card 
dispenser. 


Vine Climb 
Lazer-Tron 

The newest target-shooting 
game from this company, itis a 
one- or two-player game with a 
jungle theme. The object is to 
fire laser guns at lighted bun- 
ches of bananas to move two 
monkeys up the vines above. 
The game is available as a kit to 
re-theme Shuttle Launch. 


Novelty/Redemption 


Little League 
Johnston Products 

A brand new game similar to 
Kick ’N Catch but with a 
baseball theme. The game 
shows runs scored and pitches 
remaining. Double coin mechs 
are included; it is also available 
with an optional baseball card 
dispenser. 





Big Mouth 
Meltec 

Players try to knock the teeth 
out of a big clown mouth to win 
tickets. Features include 
microprocessor-based elec- 
tronics, automatic teeth reset, 
unbreakable Lexan clown, and 
adjustable coinage, ticket- 
dispensing levels, and number 
of balls. It is available in a one- 
or two-station package. 
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Shuttle Launch 
Lazer-Tron 

A laser race game that 
rewards skill by launching a 
space shuttle into orbit and 
gaining tickets. The game can 
be ordered in a two-player unit 
or multiples up to a 14-player. 
Features include winner lights 
and bells, synthesized sounds, 
and adjustable ticket distribu- 
tion; options are available. 





Boom Ball 
Meltec 

Players propel balls froma 
cannon down a lane and into 
target holes with different point 
values. A ticket-dispensing 
game that appeals to all ages, it 
is available in a cabinet size 
geared to taverns as well asa 
regulation length. 
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Great Frog Race 
Meltec 

A new gun-target game that 
shoots balls into a big frog’s 
mouth to make smaller frogs 
shown overhead race to the 
finish line. Two players can 
compete against each other or 
one can race against the com- 
puter. Included: digital sound 
and voice, Deltronic ticket 
dispenser, and many ad- 
justable features. 





Bell Ringer 
Premier 

The midway of a carnival is 
the theme of this simple game 
housed in a pinball-style 
cabinet. Players propel balls 
with a plunger and score points 
ona strength tester shown on 
the playfield. Features include 
operator-adjustable number of 
balls per coin and ticket 
awards, two game leg height 
adjustments, and more. 
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Knock Down 
Meltec 

Features include auto reset 
system, double-stitched cat 
targets, Z-80 microprocessor- 
based electronics, heavy-duty 
aluminum castings, and 


operator-adjustable number of 


balls, coinage, and ticket- 
dispensing levels. Available in 
Little Ace, Little Deuce, or in- 
dividual units. 





Nudge It 
Premier 

Woodsmen are depicted on 
the backglass of this game, in 
which players propel balls onto 
a pinball-type playfield to gain 
points and tickets. Features in- 
clude separate access to the 
ticket dispenser and coinbox, 
two game leg height ad- 
justments, dual coin mechs, 
Deltronic ticket dispenser, 
sound, and winner light. 


MAY 1992 


Shoot Out 
Meltec 

A midway-style redemption 
gun game featuring a rapid-fire 
gun mechanism and non-stop 
pop-up targets. Players race 
against the clock to gun down 
Western outlaws as they ap- 
pear on rooftops, in windows, 
and in saloon doorways. 


Awesome 
Quicksilver 

A skill track game available 
as a kit to interchange with Hi 
Tension. Players are asked to 
maneuver a 3/4’’ stainless steel 
ball around the track to gain 
tickets. It is a solid-state 
mechanical game. Dimensions: 
25”’ wide x 31”’ deep x 59”’ 
high. 


Cracky Crab 
Namco 

A game that asks players to 
crack ’em, smack ’em, and 
whack ’em. Crazy crabs slide 
from side to side, evading 
blows. Game play is simple, 
ticket settings are operator- ad- 
justable. A low level ticket lamp 
and ticket counter are included. 
Dimensions: 45”’ wide x 33” 
deep x 67” high. 





Hi Tension 
Quicksilver 

A solid-state mechanical 
game that asks players to guide 
a 3/4”’ stainless steel ball 
through a maze without it drop- 
ping off the playfield. The kit in- 
terchanges with Awesome. Also 
available: Awesome Loop and 
The Edge. 
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NAMCO-AMERICA, Inc. 


3255-1 Scott Blvd. Suite 102 

Santa Clara, CA 95054-3013 
The Game Creator (UL) LISTED pnmeeseee 

Fax: (408) 496-6399 


© 1992 Namco Ltd. All rights reserved. 


oa BUYER'S GUIDE 


In compliance 
with FCC 
rules 


W) 


= 


ey 


Barnyard Babies 
Skee-Ball 


A redemption game designed 


for children aged 3-7. Players 
toss balls into holes next to 


farm animals to earn points and 


tickets. Features include a col- 
orful graphic format, barnyard 


animals, solid cabinet construc- 


tion, music and audio effects 
(UL approved). 





Clown Around 
Star Mfg. 

A circus-themed shooting 
game that combines non-stop 
rapid-fire ping pong ball action 
aimed at a large clown face 
target. Features include ticket 
dispenser, dual coin mechs, 
dipswitch adjustments, two- 
player competition, and solid 
cabinet construction. 
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Showdown 
Skill Games 

Challenge friends to a quick- 
draw contest in this gunfight 
simulation game. It’s sold with a 
tournament kit that includes a 
poster, sign-up sheets, and 
charts. Features include a 
heavy-duty six-gun with digitiz- 
ed sound, modular electronics, 
and ticket dispenser optional. 


Animal Festival 
Vari-Tech 

A single-player game that 
tests quickness and coordina- 
ticn as players ‘‘bop”’ animal 
heads and beat the clock to 
gain bonus time. Features in- 
clude digital sound package, 
ticket dispenser, adjustable 
play and bonus play time, and 
adjustable payout and price per 


play. 


MAY 1992 


Buddy Bear 
Smart Industries 

A redemption toss game set 
in a magical forest setting with 
a fun bear who plays catch. 
Features include a moving 
target, interactive voice board, 
double coin mechs, separate 
locked cashbox, credit/timer 
digital readout, ticket 
dispenser, and top net. Option: 
CDV-550 card dispenser. 


B.C. Bash 
Vari-Tech 

An ascending race game for 
one or two players. It features a 
prehistoric theme and asks 
players to hit the heads of 
target characters as they light 
up, thereby causing a caveman 
to climb a jungle vine and 
rescue the Jungle Queen. A 
brightly colored volcano is on 
the backglass. 


Feed Big Bertha 
Smart Industries 

Players toss balls into the 
moving mouth of a hungry 
200-Ib. cutie who gains 25 Ibs. 
for every ball thrown. Features 
include a ticket dispenser, in- 
teractive voice board, double 
coin mechanism with locking 
cashbox, credit/weight digital 
readout, and top net. Option: 
CDV-550 card dispenser. 


BeeWare 
Vari-Tech 

A reaction game in which 
players must swat a bee before 
it stings a man enjoying a pic- 
nic. Three bees attack 10 times 
in random order at various 
speeds. The player’s score is 
based on the amount of time it 
takes to stop the bee before it 
ruins the picnic. 
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FAMILY FUN CENTERS ‘| 
¢ Professional ; 
Consultation Service , 


e Experts in Layout 
Designs 








FAIRGROUND ATTRACTION PIG RACE 


Sonn BUYER’S GUIDE 


Novelty/Redemption 





Pig Racing 
Coin Concepts 

A one- to four-player com- 
petitive game with adjustable 
race speeds and adjustable 
ticket awards. Players use a 
skill pinball table to advance 
pigs on the playfield. Option: 
bench seat. Dimensions: 
82-1/2’’ long x 56”’ deep x 78” 
high. 
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Lippy the Clown 
Data East 

Get the balls into Lippy’s 
moving mouth! Players use 
lightweight balls and aim them 
towards Lippy for high scores 
and ticket awards. The game is 
bright red and yellow with an 
oversized clown face; side net- 
ting keeps the balls from going 
astray. 
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Rebound Il 
Coin Concepts 

A “‘cover the spot’’ game in 
which players attempt to land 
their coin on various playfield 
targets. Covering the bullseye 
with the coin scores a win; 
there’s also a revolving bonus 
wheel. 
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Lizard Command 
Data East 

A one- or two-player interac- 
tive game where players shoot 
ping pong balls from their tanks 
in hopes of hitting the lizard 
target for points and tickets. 
Features include steel playfield 
guard grates, easy side door 
access, dual Deltronic ticket 
dispensers, and lift-out tank 
assembly. 
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Toss ’Em 
Coin Concepts 

An easy to play and under- 
stand ball tossing game design- 
ed for children. Youngsters 
gain tickets by tossing balls into 
holes with graduated point 
values. Operator adjustments 
can set a maximum win level to 
prevent game abuse. 


Hop-A-Tic-Tac-Toe 
Data East 

Players pop balls and try for 
the classic match-up of Tic-Tac- 
Toe after skillfully holding some 
and re-popping others. 
Features include a bonus 
jackpot, mini-over/under door, 
and computer-controlled attrac- 
tion lights. Dimensions: 27” 
wide x 34’”’ deep x 81”’ high. 


Cosmo Gang 
Data East 

A team game for two players 
who work for a combined score 
and tickets. The object: use 
mounted space guns to prevent 
five little aliens from stealing 
energy cubes. Colorful cabinet 
with seats; mechanized guns 
use light beams. 





Wacky Gator 
Data East 

Players are challenged to 
‘whack those gators”’ in this 
colorful game housed ina 
bright blue cabinet with 
cartoon-like graphics. Players 
use a soft mallet to pound 
alligators that slide out intermit- 
tently. The player's score 
registers on the back panel, 
along with the day’s high score. 





SIMPLE CONCEPT! 
SIMPLE CONCEPT! 


Player selects 3 of 6 squares; 
Match 3 symbols to WIN!!! 


Match Three BIG SPIN 
symbols, and spin the big 
wheel for a super bonus 
jackpot! 


Y our earnings will explode 
with the latest from Sammy. 
Lucky Joker, based on the 
lottery craze that is sweeping 
the nation, 1s an addictive, 
fast-paced gaming innovation! 
Customers will scratch Play up to 40 credits per game! 
feverishly as the six scratchers 
appear; Sweat as they 
Double-Up, and thrill at the 
possibilities of the Big Spin! 


Operators will thrill too, at 
Lucky Joker's reliability, 
committed customer service, 
and most of all - High Profits! 
Get yours today, and turn your 
location into the hottest ticket in 
town! 





Call your local distributor, or (310) 320-7167 for distributor referral. 


“For Amusement only - Not intended for sale or use in municipalities where such games are prohibited by law." 
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Bigfoot 
Exidy 

Even people with no musical 
knowledge can enjoy this over- 
sized piano (as seen in the 
movie ‘‘Big’’). The entire family 
Can join in the fun; there are 
100 different sounds. It is 
available in an 8’ model with 10 
keys and an 11’ model with 14 
keys. 


Troll 
Exidy 

A gun game that challenges 
players to shoot pellets at trolls 
who spin around on the 
backboard. The game time and 
ticket awards are operator- 
programmable. Dimensions: 
2’6”’ wide x 6’ long x 5’5”’ high. 


4x 4 Monster 
Truck Racing 
Exidy 

Interactive, competitive fun 
for up to four players who drop 
balls into slots that cause the 
trucks to move across the 
playfield. Features include pro- 
gressive ticket program, audio, 
center arcade design, chaser 
lights on the marquee, and low 
ticket indicator light. 


Bozo Grand Prize Game 
Exit Entertainment 

Bozo’s voice and theme song 
highlight this child’s game. 
Players toss balls into 
numbered buckets to gain 
tickets. Features include solid- 
state electronics, ticket 
dispenser, and colorful Bozo 
backboard. Dimensions: 
39-1/4’’ wide x 90-1/2”’ long x 
60” high. 





Pot O’ Gold 
Exit Entertainment 

A redemption game for all 
ages. Roll the ball all the way 
across the clear tube without 
falling through any of the holes. 
The further you progress, the 
more tickets you win. Features 
include Irish music and 
graphics, ticket dispenser, 
neon light, and bonus tickets for 
three completions in a row. 
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TMNT Pizza Drop 
Exit Entertainment 

Those pizza-loving heroes 
are back, asking players to drop 
pizza balls into manholes to win 
tickets; the balls are standard 
orange golf balls. The game is 
housed in an oversized 
pachinko-style machine. 
Dimensions: 30” wide x 23” 
deep x 73” high. 
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Jungle Jogger 
Fabtek 

A jungle-themed game witha 
pachinko-style pegboard. 
Players must maneuver ping 
pong balls through the board to 
gain points and ticket awards. 
The cabinet is bright orange 
with an orange, red, and purple 
jungle scene in the middle. 


The Farm Yard 
Fabtek 

A ball toss game with solid- 
state targets and original digital 
sound, designed for youngsters 
from 3 to 13. Features include 
adjustable game length and 
ticket award, LED time and 
score display, and attract audio 
and lighting. Dimensions: 
33-1/2’’ wide x 6’4”’ long x 70”’ 
high. 
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Circus Hi-Rise 
Vari-Tech 

Players use a mallet to ad- 
vance a puck to the top of the 
tower. Colored lights 
simultaneously illuminate as 
the puck travels to the top. Bells 
and whistles indicate the win- 
ner. Features include 
background sound, flashing 
lights, and an attract mode. 
Available in 8’ and 11’ models. 


Tin Can Alley 
Vari-Tech 

A one- or two-player race 
game where players race to be 
first to get eight balls in the 
trash can to win. Features in- 
clude digital sound effects with 
verbal instruction, adjustable 
scoring, internal timer, and win- 
ner lights. Deluxe lighting 
package and external timer 
display available. 


Dip Bowler 
Vari-Tech 

A single or multi-player base 
skill game in which the player 
attempts to roll a bowling ball 
along the stainless steel rails to 
land in the dip to win. Features 
include multi-roll function, auto 
stop/auto reset, and photo elec- 
tric sensors. 


Treasure Hunt 
Vari-Tech 

A treasure chest-shaped 
game themed around the 
search for hidden treasure. 
Amidst the clanging of chains, 
pirate laughter, and parrot 
squawking, players follow the 
lighted ‘*X’’ spots to score. 
Features include background 
sound effects, adjustable 
payout, and bonus round to 
double tickets. 
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Mr. Six Gun 
Vari-Tech 

This fully animated manne- 
quin with synchronized eye, 
mouth, and head movement 
challenges, draws, and insults 
his friends and foes. Features 
include digital soundtrack with 
42 messages, left and right 
holster play, variable difficulty 
settings, and an attract mode. 
Also available with ticket 
dispenser. 


Space Shapes 
Vari-Tech 

A game of matching 
shapes—an educational con- 
cept for children. To score, the 
player must match the shape 
on the screen with that on the 
playing panel. A true test of 
hand-eye coordination. 
Features include backlit 
graphics and digital sound 
effects. 


PLAY METER 





Pinball Truck Race 
Vari-Tech 

A new pinball-style truck race 
in which the player races 
against a clock or another 
player to the top of the ramp to 
win. Features include digital 
sound effects with verbal in- 
struction, winner bell, and inter- 
nal timer. A lighting package 
and display timer are available. 





Water Race 
Vari-Tech 

Players shoot a high-powered 
water gun to move a target 
while advancing the player’s 
character. Competitive play for 
two or more players is possible, 
as well as playing against the 
“house clock.’’ Features in- 
clude coin mech, ticket 
dispenser, digital sound, winner 
bell, and internal timer. 
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Splash Guns 
Alter 

Mounted guns fire a stream 
of water at 28 animal targets; 
when they are lit, flags spin or 
knights fall down. A plastic 
covering protects the coin 
mechs. Animations are snap-on 
sections and can be changed. 
Alter also manufactures an ex- 
tensive line of remote-control 
cars and boats. 





Scotty the Monkey 
Coin Concepts 

As the name indicates, a T- 
shirt-clad monkey sits inside 
this unit. It’s suitable for eggs or 
capsules and has a capacity of 
1,500. Different jokes are told 
with each inserted coin. Other 
features include a talking at- 
tract mode, adjustable pricing, 
and foreign language 
Capability. 
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Bio-Rhythm 
Bio-Rhythm Sales Co. 

A game that allows players to 
chart their physical, mental, 
and emotional cycles for pre- 
selected days. Features include 
new cabinet with woodgrain 
finish, all new graphics, single 
board mechanism, and solid- 
state reliability. 
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Love Analyzer 
Communidyne 

A countertop that provides 
one’s “‘love quotient”’ in six 
ranges: chilly, romantic, warm 
vibes and passionate, look-out 
sexy, sizzling hot, and incredi- 
ble. The game operates on 
25-cent play and is housed ina 
cabinet of red, blue, and 
lavender. Also available: 
Physical Fitness. 
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Non-Ticket Novelties 


Jumbo 
Coin Concepts 

This is a toy vendor that 
features a playful elephant 
which dispenses a variety of 
items. It uses a vacuum system 
to pick up prizes with the 
elephant’s trunk and place 
them in the prize chute. There’s 
a voice attract play mode, dou- 
ble coin mechs, and a three- 
sided view of the prizes. 


Dater-Base 
Exidy 

A personal introduction ser- 
vice where players answer 
questions about their likes and 
dislikes. This data is entered in- 
to a file accessed by others 
seeking a date match. 
Customers see a photo of pro- 
spective matches and can send 
messages to each other. 


Love Meter 
Coin Concepts 

The ratings range from shy to 
sexy, wimp to wolf, and all 
places in between for male and 
female categories. The unit 
talks to players during attract 
modes and game play. Also, 
players receive amusement 
from the comical graphics. 





Impulse Machines 
Golden Years 

A series of impulse machines 
available as countertop units, 
on footed stands, or in upright 
cabinets. Features include 
maintenance-free electronics, 
light display in the attract mode, 
and one-year factory warranty. 
Choose from Love Tester, 
Mystic Lady, and others. 
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Lucky Eggs 
Innovative Industries 

This egg vending unit has the 
ever-popular Fred Flintstone in- 
side. He talks with players and 
serves as an attract mode in 
this brightly colored cabinet. It’s 
decorated with Dino and other 
familiar inhabitants of Bedrock. 
A chicken vending unit is also 
available. 





Big Top Mini-Pinball 
Mayoni 

This game/vendor targets 
youngsters from four to 15 
years old. With each quarter, 
the customer receives a gum- 
ball, one-inch capsule, and pin- 
ball game; the hopper holds 
from 750 to 1,800 pieces. The 
mechanically operated game 
has colorful artwork and a cir- 
Cus animal theme. 
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Big Top 
Johnston Products 

A combination shooting 
game and vendor, it awards the 
winner either gum, candy, or 
toys. Ten shots are fired at mov- 
ing targets for a score. It’s an 
entirely mechanical game with 
a circus-themed cabinet that at- 
tracts children. Non-vendor gun 
games are also available. 


New Generation Impulse 
Machines 
Mayoni Enterprises 

A library of impulse machines 
can be used as single-, double-, 
or triple-mount units with or 
without stand. Choose from 
Carmen the Talking Gypsy, Per- 
sonality Analyzer, Perfect 
Match, Sex Reactor, Bio 
Rhythm, Love Meter, Memory, 
Physical Fitness, Lucky Lotto, 
and more. 
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Silver Dollar Saloon 
Johnston Products 

This rugged, Western- 
themed cabinet houses a 
mechanical gun with a low 
noise level. It also has 
tempered safety glass. There’s 
an optional security lock and 
product hopper that holds can- 
dy, gumballs, superballs, or 
toys. 


Sergeant Major 
Mayoni 

A double vend unit within a 
soldier-styled cabinet. 
Features: holds up to 1,000 
items per side, all-mechanical 
operation, rugged steel con- 
struction, and battery-operated 
voice option. Dimensions: 54” 
wide x 18” deep x 20-1/2”’ 
wide. 





Lucky Ducky 
Lucky Associates 

This egg vending machine is 
based on the famous children’s 
story, ‘“The Legend of Lucky 
Ducky.”’ The unit holds 600 
eggs and is constructed of 
steel, high-impact plastic, and 
plexiglass. Coinage can be set 
for 25 or 50 cents or a quarter- 
size token. 


Ziggy the Clown 
Mayoni 

The new and improved Ziggy 
has a large capacity toy bin and 
will vend any size capsule or 
egg. Features include solid- 
state audio, product filled from 
front, rugged steel construc- 
tion, coins collected in front, 
and self-cleaning and anti- 
jamming mechanism. Dimen- 
sions: 61”’ high x 22”’ wide x 
22”’ deep. 
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YMC RR RCD Clr Lit 
@ Trouble free all solid state operation 
@ Rugged steel construction 


@ Adjustable coin operation from .25 to 1.00 
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portability for all locations 


MADE IN THE U.S.A. 
Call for our full catalog (800) 345-1183 


For more information contact: 
EMM Cla ahh 

10340 Glenoaks Blvd. 

Pacoima, CA 91331 

(800) 345-1183 + (818) 899-2488 
FAX: (818) 899-0152 
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Zord 
Mayoni 

A two-product choice vendor 
in a blue and silver robot 
cabinet. Features: high visibility 
graphics, all mechanical opera- 
tion, rugged steel construction, 
extra-large item capacity per 
side (2,000), and battery- 
operated voice option. Dimen- 
sions: 56’’ high, 19”’ deep, and 
24”’ wide. 


Deluxe Love-O-Meter 
Mr. Vend 

A colorful talking novelty unit 
that lovers, young and old, 
can’t pass up. The passion 
ratings include Romeo, Super 
Stud, Foxy Lady, Angel, and 
more. Features include durable 
steel construction with lights in 
motion to attract attention. 
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Egyptian Mummy 
Mike Munves 

Ramses the Mummy answers 
questions by nodding his head 
“yes”’ or ‘‘no.’’ The unit 
measures 84”’ high x 24”’ wide 
x 18’’ deep. Options include a 
fortune card feature and 25- or 
50-cent play. Also available 
from the company are Artist’s 
Reception, Bat-A-Ball, Grip 
Test, and Love Tester. 
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Confucius Talking 
Fortune Teller 
Mr. Vend 

This unit is a talking fortune 
teller with an Oriental motif. It 
features a special effects 
crystal ball with a spectrum of 
colored lights. 


MAY 1992 


Non-Ticket Novelties 


Antique Style Oak Gypsy 
Mr. Vend 

This talking gypsy fortune 
teller machine features a 
special effects crystal ball with 
a spectrum of colored lights. 
When someone touches the 
ball in curiosity, a human voice 
asks them to deposit a quarter. 





Grip Test 
Mr. Vend 

Players insert a quarter and 
are instructed to ‘‘squeeze the 
grip.’’ Following the test the 
player is rated as having a Wet 
Noodle Grip, Boy Grip, Karate 
Grip, Weight Lifter Grip, Gorilla 
Grip, or He-Man Grip. All 
ratings include humorous 
graphics. 





Antique Style Oak 
Match Maker 
Mr. Vend 

Nostalgia, flashing lights, and 
a human voice recorded ona 
microchip draw players to this 
impulse machine in a real oak 
cabinet. The cabinet is colorful- 
ly decorated with humorous 
graphics and a male and 
female rating chart. 


Mr.ffend. 


Nostalgia Console 
Mr. Vend 

This nostalgia console com- 
bines Mr. Vend’s Oak Talking 
Gypsy Fortune Teller, Grip Test, 
and Deluxe Love Meter to 
create an attractive multi- 
interest impulse center. Other 
configurations are available. 
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Standard Metal Typer 
Standard Metal Typer 

Custom logos can be im- 
printed with this unit, in the 
center or both sides of an 
aluminum disc. It comes in 
either a natural finish (silver) or 
assorted finishes (blue, gold, 
red, and green). It operates on 
25-cent vend and requires no 
electrical outlet. 





Gorilla Grip 
Zamperla 

A grip-testing machine with 
16 different strength classifica- 
tions, select button for 
male/female/child, and flashy 
silver fiberglass body. The 
lightweight unit—on wheels— 
plays music and talks. 


Fun Egg 
National Entertainment 
Technologies 

A prize-vending unit witha 
chicken that clucks as it 
dispenses desired eggs. 
Features include heavy gauge 
steel construction and baked 
enamel finish, solid-state cir- 
Cuitry, optional push/pull slide, 
and 25-cent, 50-cent, or token 
vending available. 


Mr. Muscle 
Zamperla 

Players test their strength 
against an arm wrestler by tak- 
ing hold of his outstretched, 
muscular arm. They can 
choose the skill level: boy, nor- 
mal, strong, or superman. The 
unit comes complete with a 
detailed scoreboard to measure 
strength. 
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Impulse Games 
Vari-Tech 

Single player impulse games 
available in three styles: Rain 
Drop, Firebug, and 
Speedtester. Features include 
mounting brackets, battery or 
100 volt A.C. operation. 


Gypsy Palm Reader 
Zytronics 

Bright colors and illumination 
highlight this upright cabinet 
game with 50-cent or $1 options 
for the players. Also available: 
electronic horoscope and palm 
reading, and weight and fortune 
scale. 
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The Bull 
Zamperla 

A skill game that tests hand- 
grip strength. It comes witha 
bellowing bull sound, automatic 
reset for faster replay, and has 
low maintenance upkeep. Also 
available is The Bull 90, witha 
new fiberglass body. Both 
measure strength on a scale. 


Sex Analyst 
Zytronics 

A unit that dispenses comical 
answers to questions about 
sexual behavior. Players put 
one of their hands on the con- 
trol panel and press the start 
button. A sex analysis is return- 
ed on acomputer punch card. It 
operates on 50-cent play. 
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Breath Alcohol Tester 
Amavend 

A machine that accurately in- 
dicates alcohol levels. Features 
include built-in calibration, a 
metal coin box that holds up to 
$400 in quarters, and a one- 
year warranty under normal 
usage. It may be used as a 
countertop or on a stand. 





Photo Booths 
Auto Photo Systems 

A complete range of tradi- 
tional photo booth products and 
exterior designs. All units 
available in color, black and 
white, passport, or souvenir 
configurations. New and used 
equipment available. 


170 


Heart B-100 
Amavend 

A machine that can give both 
a customer’s pulse rate, blood 
pressure, and body weight. 
Statistics show on the monitor, 
then are printed out while the 
person sits comfortably. 
Features include a 14”’ VGA 
screen, ultrasound sensor, high 
resolution printer, and 
automatic paper cutter. 


Express Card 
Auto Photo Systems 

The latest in “‘self-service,”’ 
print technology, this machine 
designs and prints 50 business 
cards or 25 invitations in just 60 
seconds. Adjustable vend price 
and quantity. 
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Model 180 Shoe Polisher 
Amavend 

A coin-op shoe polishing 
machine that houses 13-ounce 
aerosol polish in brown, black 
and neutral colors (the machine 
holds two colors). The cabinet 
has a commercial grade for- 
mica finish. Also available: the 
Model 90 Shoe Polisher. 


Express 2000 
Auto Photo Systems 

The photo booth of the 
future—today. Complete solid- 
state, fully electronic unit (no 
chemicals) featuring a choice of 
four different photo options, 
unlimited background/souvenir 
potential, and high image quali- 
ty. All photos printed on 
souvenir postcard stock. 


Tarot 
Amavend 

A coin-op machine that reads 
Tarot cards in a choice of four 
languages: English, French, 
Spanish, or German. The range 
of questions includes love, 
money, work, and health. It also 
gives the player’s ideal weight 
and measurements. 


Photo Magic 1010 
Auto Photo Systems 
Electronic low-cost, low- 
maintenance, self-service 
photo vending in a variety of 
traditional and celebrity photo 
options. Features include bill or 
token operation, six customer 
scene selections, anda 
90-second process time. 
Dimensions: 30”’ wide x 36”’ 
deep x 96”’ high. 





FACT: STRATA GROUP, INC. is the third largest American manufacturer and 
marketer of coin-operated video games in the United States. 


FACT: RIM ROCKIN’ BASKETBALL, rated number one at many arcades 
nationwide, is the most realistic and exciting video basketball game ever! 


FACT: GOLDEN TEE GOLF and STRATA BOWLING are still consistently 
generating high earnings after two years with no signs of slowing down! 


RESULT: STRATAIS GROWING, THRIVING AND HIRING! 


Strata Group, Inc.'s history is a good, old-fashioned American success story. We 
believe we owe our Success to hard work, high ethical values, and putting our customers 
first. We are happy to say, despite tough economic times, we are growing and thriving! 
To ensure our continued growth and success, we are now actively seeking talented and 
experienced individuals with backgrounds in engineering, programming, sales, and 
technical support. 


STRATA IS NOW ACCEPTING RESUMES FROM QUALIFIED 
APPLICANTS FOR THE FOLLOWING POSITIONS: 


m Electronics Technicians m Sales Associates 


m Electronics Engineers m Game Programmers 


m Mechanical and Design Engineers 





If you have the requisite skills and experience, plus strong personal motivation, 
persistence and the ability to produce results, please send a resume, along with a letter 
indicating the position being applied for and salary requirements, to: 


PERSONNEL DEPARTMENT 
STRATA GROUP, INC. 
709 W. ALGONQUIN ROAD 
ARLINGTON HEIGHTS, IL 60005 
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The Gripper 
B & B Music 

A compact strength tester 
mounted on heavy-duty stand, 
it asks ‘‘Are you strong or 
weak?”’ Patrons insert a 
quarter, grip the handle, and 
see their strength level. 





2000 Turbo Breath 
Analyzer 
Communidyne 

An advanced, computerized 
breath tester, it is self- 
diagnostic and self-calibrating. 
New features include automatic 
coin credit, unbreakable front 
panels, and automatic legal in- 
toxication level status. A 15 per- 
cent liquor liability insurance 
discount available to bar 
owners who install this unit. 
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Phantom 1000 Scale 
B & B Music 

A gleaming white scale that 
asks ‘‘What is your weight?”’ 
Patrons insert a quarter on the 
side of the unit for an accurate 
weight reading and lucky 
number delivered in the 
process. 





Clown-A-Round 
Floating Flowers 

A balloon vending machine 
that dispenses helium balloons 
from a free-standing unit that 
looks like a traditional bulk ven- 
dor on top. It’s childproof and 
meets all safety requirements. 
The system operates ona 
lantern battery. 
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Kola Kron 
Cofusa Enterprises 

A futuristic novelty drink ven- 
dor puts on acontinuous show 
of light, sound, movement, and 
robotic interaction. It can sell up 
to 1,400 drinks every 10 hours 
without operator assistance 
and can serve two customers 
simultaneously. 


Photo Booth 
Foto Fantasy 

A unique photo booth that of- 
fers instant portraits with a 
computer-generated fantasy 
setting. The computer merges 
the portrait with selected fan- 
tasy backgrounds right on the 
monitor screen, generating a 
color photo in just six seconds. 
Various booth designs are 
available. 
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Breath Analyzer 
Communidyne 

Features include digital LED 
readout of the percentage of 
blood alcohol concentration 
and five visual displays to rein- 
force audio instructions and 
results. The machine promotes 
customer awareness and helps 
reduce bar liability. Coin- 
operated, it adjusts from one to 
seven coins. 





Cash Cube 
Johnston Products 

A Lexan and aluminum booth 
with mirrored back panel, 
digital countdown, sound ef- 
fects, and a top winner light. 
Players enter and catch cash or 
coupons flying about inside for 
a specified time period. 
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High Five 
GaMCO 

An economically priced game 
that features bouncing balls im- 
printed with playing cards. Balls 
come up into tubes and 
translate to poker hands. Each 
player gets three hands of 
poker for 25 cents. The cabinet 
is upright in black, red, and 
white. 





Compu-Scale 
Mayoni 

A scale constructed of 
durable steel with a modern 
design. It computes weight and 
health data based on customer 
entries. Features include solid- 
state electronics, a one-year 
battery for power (though the 
unit can be supplied in standard 
AC current if requested), and 
trouble-free performance. 


Lotto Picks 
GaMCO 

A small, inexpensive lotto 
pick machine. Different models 
are available for every state 
with a lottery. Customers can 
pick three, four, five, or six 
numbers. A side pocket houses 
lottery slips. 
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Vend-A-Snack 
Mayoni 

A compact countertop or 
free-standing merchandiser for 
candy, snacks, and cake. It 
holds nine different selections 
for up to 82 vends. Construction 
is sturdy steel. Dimensions: 
27-1/2”’ wide x 20”’ long x 17” 
high (without the stand). 
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People Postcards 
imageware 

An environmental alternative 
to conventional chemical photo 
booths. Features include rein- 
forced fiberglass booth, 
changeable vend amount, and 
a three-minute process from 
choosing backgrounds to 
receiving the finished product. 


Blimpo Jr. 
Mr. Vend 

This patented, talking, three- 
selection bulk vending center 
has colorful graphics and a 
microprocessor-based audio 
system. Blimpo is constructed 
of durable steel and is 
space-efficient. 
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Beaver Bulk Vendor 
Machine-O-Matic 

More than a dozen models 
are available. This one includes 
gumbaill, toy, and candy vena- 
ing available in various con- 
figurations. All are made of 
durable, hand-polished, 
chrome-plated parts and coin 
tested six times to insure 
trouble-free operation. 





Mother of all Fun Stations 
Mr. Vend 

This unit illustrates one op- 
tional configuration of Mr. 
Vend’s modulated product line. 
It can be constructed and ex- 
panded, adding one unit ata 
time. There are hundreds of 
possible configurations for this 
equipment. 
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Specialty Machines, Bulk Vendors 





Scale/Heart Rate 
Mr. Vend 

This unit includes the Mr. 
Vend expandable Scale, Grip 
Test, and Stress Test. It allows 
the player to check his/her 
weight, strength, and stress 
level in one location. Other con- 
figurations are available. 


Sticker Fun Station 
Mr. Vend 

Mr. Vend’s modular system 
creates an appealing fun sta- 
tion that includes a four- 
selection sticker machine, two 
bulk vendors, and two impulse 
machines. 


Breath Alcohol Scanner 
National Entertainment 
Technology 

A machine that assists 
customers in determining their 
ability to drive safely, it offers a 
dual sensor system, fast 
recovery time, straw disposal 
bin, a coinbox that holds $400 
in quarters, and availability as a 
wall-mount unit or a floor 
model. 


Tobi 
National Entertainment 
Technology 

A robot sticker-dispensing 
unit available in four colors, it 
features mechanical operation, 
die-cut quality stickers, flashing 
face and belly, and floor stand. 
Stickers are constantly updated 
to meet demand. 





Vend-A-Sticker 
National Entertainment 
Technology 

Four columns of stickers 
stacked two-high are featured 
on the front of this machine. 
Eight different selections can 
be vended. Features include a 
large coinbox, die-cut quality 
stickers, and all-mechanical 
operation (no electricity need- 
ed). It can be a floor stand or 
countertop. 
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Selectron 600 
Selectra 

Plastic laminating/decal ven- 
dor that comes in black/white 
cabinet with a chrome and 
black base. It features a fully 
hinged door, side and front 
panels, heavy 13-gauge steel 
construction, 1,400-piece vend 
Capacity, and optional self- 
leveling wheels. 
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Selectron Stamp Vendor 
Selectra 

Model 1000 is a one-column 
vendor in black and white, 
weighing 23 lbs. Model 2000 is 
a two-column vendor in red, 
white, and blue, weighing 26 
Ibs. Model 3000 is a three- 
column vendor in red, white, 
ana blue, weighing 36 lbs. All 
feature coin settings from 35 
cents to $1.85. 


Stamp Machine 
Steiner 

Available in one-, two-, and 
three-column models with coin 
mechs accepting 25 cents up to 
$2 (each column has its own 
coin mech). The machine can 
vend from one to four stamps at 
a time in cardboard holders. It 
can be acountertop or wall unit; 
chrome floor stands are 
optional. 
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Specialty Machines, Bulk Vendors 





Fun Sticker Vendor 
Steiner 

Available in two-, three-, four-, 
and six column models. Each 
features all-steel construction 
with two high-security locks and 
a personal key code. Standard 
price vends are 25 cents or 50 
cents. Each column has its own 
coin mech. It can also dispense 
peel ‘n seal plastic laminate. 





BP 5000 and BP 5000DL 
Tech Vend 

A blood pressure and heart 
rate computer that gives a 
reading in less than a minute. It 
comes with solid oak sit-down 
booth and a supply of merchan- 
dising aids. The unit is best 
suited to pharmacies, health 
clubs, malls, and grocery 
stores. 


Sports Card Center 
Steiner 

Two basic models come in 
two-, three-, four-, and six- 
column versions. It vends two to 
seven cards per sale in the 
folderless model or one to five 
cards with folders. It is con- 
structed of high-quality steel 
with two locks and personal key 
code. Placement is countertop, 
wall mount, or floor stand. 





Pulse Meter 
Tech Vend 

An electronic pulse rate in- 
dicator, the machine operates 
on 25-cent vend, can be placed 
anywhere, and offers computer- 
controlled, minimal 
maintenance. Readings are ac- 
curate and reliable. Also 
available: Stress Rate Com- 
puter, Physical Fitness Com- 
puter, and other units. 


In arcades and 
amusement areas... 


Standard 
Change-Makers 
are the name 
of the game! 
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They hold up to 
12,800 quarters 
or tokens of 
similar size. 
They have 
rugged cabinets and unequalled 
security. And above all, they are 
thoroughly dependable! 





They're available in floor 
console or wall-mount models 
with one or two bill acceptors. 

Call or write today for full 

information on these 
remarkable changers. 


Ml Craudard 
_ CHANGE-MAKERS, INC. 
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3130 N. Mitthoeffer Road 
P.O. Box 36550 
Indianapolis, IN 46236-0550 
(317) 899-6966 

FAX 317-899-6977 


Regional offices and complete service centers in Santa Fe Springs, 
CA., Ridley Park, PA and in Canada (St. Laurent, Quebec) 
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A.C.S. Corp. 

P.O. Box 25306 

1339 Sassafras St. 
Cincinnati, OH 45225 
(513) 542-1000 

FAX: (513)542-1001 


Adastra Inc. 

747 Sheridan Blvd. Suite 5D 
Lakewood, CO 80214 

(303) 231-9199 

FAX: (303) 279-5447 


Advance Mfg. 
11760 Roscoe Blvd. 
Sun Valley, CA 91352 
(818) 767-5466 


Alien Concepts 

845 Market St. Suite M 
Salinas, CA 93901 
(408) 757-6886 

FAX: (408) 758-2805 


Alter Enterprises 
Westpark Business Center 
210 West Parkway #7 
Pompton Plains, NJ 07444 
(201) 616-1111 

FAX: (201) 616-1415 


Amavend 

750 W. Cleveland Ave. 
Suite A 

P.O. Box 24 
Fayetteville, AR 72702 
(501) 443-6791 

FAX: (501) 443-2329 


American Simulators 
7370 NW 36th St. 

Airport Plaza 433 

Miami, FL 33166 

(305) 592-5932 

FAX: (305) 592-6041 


AMTEC 

#1 Executive Center 
Ocean, NJ 07712 
(800) 272-1371 
(908) 918-0300 
FAX: (908) 918-0501 


Amusement Equipment 
Exchange 

1203 5th Ave. 

Rock Island, IL 61201 

(309) 788-0135 

FAX: (309) 788-0148 
(kiddie ride refurbishing) 


Asahi Seiko USA 
4029 S. Industrial Rd. 
Las Vegas, NV 89103 
(702) 794-2920 

FAX: (702) 794-0644 


Atari Games 

675 Sycamore Dr. 
Milpitas, CA 95035 
(408) 434-3700 

FAX: (408) 434-3776 


Auto Photo Systems 
272 Walnut Ave. 

Tustin, CA 92681 

(714) 731-3121 

FAX: (714) 731-4834 


B & B Music 

2225 St. Clair Ave. 
Cleveland, OH 44114 
(216) 781-1090 

FAX: (216) 781-3331 


Bay Tek 

1077 Sunlite Drive 
Oneida, WI 54155 
(414) 822-3951 

FAX: (414) 822-8936 . 


R.H. Belam 

Nassau Plaza 

One Fulton Ave. 
Hempstead, NY 11550 
(516) 292-2670 

FAX: (516) 486-0957 


Betson Enterprises 
303 Paterson Plank Rd. 
Carlstadt, NJ 07072 
(201) 438-1300 

FAX: (201) 438-4925 


Bio-Rhythm 

2820-A Honolulu Ave. 
Verdugo City, CA 91046 
(818) 249-2077 


Bob’s Space Racers 
427 15th St. 

Daytona Beach, FL 32017 
(904) 677-0761 

FAX: (904) 677-0794 


Bromley Inc.. 
3231 W. Victoria St. 
Chicago, IL 60659 
(312) 267-6030 

FAX: (312) 509-9508 


Capcom USA 

3303 Scott Blvd. 

Santa Clara, CA 95054 
(408) 727-0400 

FAX: (408) 496-5720 


Carousel Intl. 

701 E. Eighth 

P.O. Box 307 

Eldon, MO 65026 
(314) 392-7122 

FAX: (314) 392-7125 


Coastal Amusement 
601 Prospect St. 
Lakewood, NJ 08701 
(908) 905-6662 

FAX: (908) 363-6329 


Cofusa Enterprises 
649 Anita St. Ste. A4 
Chula Vista, CA 91911 
(619) 424-9460 

FAX: (619) 424-7562 


Coin Concepts 

16 Edgeboro Road, Unit 5 
East Brunswick, NJ 08816 
(800) 462-COIN 

(201) 390-9009 

FAX: (201) 390-3373 


GAME MANUFACTURERS (listed in alphabetical order) 


Communidyne 
636 Anthony Trail 
Northbrook, IL 60062 
(800) 637-8363 

(708) 498-2444 


Daemco Fun Riders 
P.O. Box 596 
Grapevine, TX 76051 
(817) 481-3273 

FAX: (817) 488-1493 


Data East USA 
1850 Little Orchard St. 
San Jose, CA 951255 
(408) 286-7080 

FAX: (408) 971-0722 


Design Plus 

737 E. Marietta Ave. 
Peoria Heights, IL 61614 
(309) 682-9359 

FAX: (309) 682-9394 


Don Ball & Assoc. 
1315 Third Ave. 

Spring Lake, NJ 07762 
(908) 449-1413 


Doyle & Associates 
P.O. Drawer 49467 
Sarasota, FL 34230 
(800) 237-4263 

(813) 366-3735 

FAX: (813) 366-5197 


Drew Industries 

120 Southwest Drive 
Spartanburg, SC 29301 
(803) 574-0162 

FAX: (803) 574-7680 


Dynamo Corp. 

2525 Handley-Ederville Rd. 
Richland Hills, TX 76118 
(800) 527-6054 

(817) 284-0114 

FAX: (817) 284-7606 





Dynasty Entertainment 
R.D. 4, Box 73 
Hollidaysburg, PA 16648 
(800) 327-0133 

(814) 696-9192 


Elektro-Mobiltechnik 
GMBH 

D-5419 

Raubach, West Germany 
02684/4066 

FAX: 02684/5745 


Exidy Inc. 

2688 C Middlefield Road 
Redwood City, CA 94063 
(415) 364-5201 

FAX: (415) 364-5286 


Exit Entertainment 
4520 W. Dickens 
Chicago, IL 60639 
(312) 292-4499 

FAX: (312) 292-4543 


F.A.B. Electronics 

1 Vanderbilt Ave. 
Pleasantville, NY 10570 
(914) 769-5104 

FAX: (914) 769-0405 


Fabtek 

8434 154th Ave. 

NE Redmond, WA 98052 
(206) 881-0900 

FAX: (206) 881-6503 


Falgas U.S.A. 
1559 NW 79th Ave. 

~ Miami, FL 33126 
(305) 471-0476 
(800) 772-3912 
FAX: (305) 471-0381 


Farr Scales 

417 W. Main St. 
Hummelstown, PA 17036 
(717) 566-9449 

FAX: (717) 566-5721 


Floating Flowers 
12615 Steele Creek Road 
P.O. Box 410667 
Charlotte, NC 28241 
(704) 588-4358 

FAX: (704) 588-5938 


Foto Fantasy 

302 Winchester St. 
Newton, MA 02161 
(617) 332-9270 
FAX: (617) 969-0291 


Full Swing Golf 
12315 Oak Knoll Rd. 
Suite 200B 

Poway, CA 92064 
FAX: (619) 486-0718 


GaMCO 

2153 10th St. 
Sarasota, FL 34237 
(800) 642-7763 
(813) 366-1133 

FAX: (813) 366-1134 


Golden Years 
Amusements 

P.O. Box 

1306 Castroville, CA 95012 
(408) 384-5800 

FAX: (408) 633-5494 


Grayhound Electronics 
Rt. 37 & Germania 

Station Road 

P.O. Box 1697 

Toms River, NJ 08754 
(908) 341-5200 

FAX: (908) 341-6560 


Hoops USA 

1806 Main 

Fargo, ND 58103 
(701) 280-3054 

FAX: (701) 235-6706 


ICE (Innovative 
Concepts in 
Entertainment) 
101 Kensington Ave. 
Buffalo, NY 14215 
(800) 342-3433 
(716) 833-0481 

FAX: (716) 833-1342 


Iimageware/People 
Postcards 

4330 LaJolla Village Dr. 
Suite 270 

San Diego, CA 92122 
(619) 457-8600 

FAX: (619) 457-8290 


imagination Leisure 
251 Dixon Ave. 
Amityville, NY 11701 
(516) 842-4242 

FAX: (516) 842-0532 


Innovative Industries 
2605 Grand Ave. 
Carthage, MO 64836 
(800) 344-7467 

(417) 358-6891 

FAX: (417) 358-1849 


Jeron Technology 

2029 No. Dixie Hwy. 
Pompano Beach, FL 33060 
(800) 321-6221 

(305) 784-0700 

FAX: (305) 784-9888 


Johnston Products 
627 16th Ave. 

East Moline, || 61244 
(800) 747-1144 

(309) 755-5021 

FAX: (309) 755-1684 


Kiddie Amusements 
(Dudley’s) 

P.O. Box 939 

Florence, MS 39073 
(800) 647-6460 

FAX: (601) 845-8338 


Kiddie’s Mfg. 

P.O. Box 1146 

Lares, Puerto Rico 00669 
(809) 897-3180 

(809) 897-3605 

FAX: (809) 897-3377 


Kiddie Rides USA 
604 Main St. 
Davenport, IA 52803 
(800) 553-8000 

(319) 326-6060 

FAX: (303) 771-7567 


Kiddie World 

Rt. 2 

California, MO 65018 
(314) 796-4232 

FAX: (314) 796-3452 
(kiddie ride refurbishing) 


Kramer Mfg. 

451 Magnolia Ave. 
Croydon, PA 19020 
(800) 631-2126 

(205) 788-8516 

FAX: (215) 788-8953 


Lazer-Tron Corp. 
7042B Commerce Circle 
Pleasanton, CA 94566 
(415) 460-0873 

FAX: (415) 460-0365 


Lorin Assoc. 

216 Meramec Station Rd. 
Valley Park, MO 63088 
(314) 225-8298 

(kiddie ride refurbishing) 


Lucky Associates 
State Highway W. Route 2 
Conway, MO 65632 

(800) 468-5825 

(417) 589-6700 

FAX: (417) 589-3031 


Machine-O-Matic 
51 Bertrand Ave. 
Scarborough, Ontario 
Canada M1L 4P3 
(416) 750-4900 

FAX: (416) 750-1175 





Af ALIA F TAIT ’ 
Se FLITE | | inte 
» “™ Lee i il » iN rf Z 
wo ww Wie’ & FTE esd 


Mayoni Enterprises 
10340 Glenoaks Blvd. 
Pacoima, CA 91331 
(800) 899-2488 

(818) 899-0152 

FAX: (818) 899-0152 


Maxima Entertainment 
23342 Peralta Bldg. #9 
Laguna Hills, CA 92653 
(714) 859-3826 

FAX: (714) 588-1165 


Meltec Inc. 

1550 B Las Plumas Ave. 
San Jose, CA 95133 
(800) 356-4777 

(408) 923-1302 

FAX: (408) 923-0835 


Mike Munves Corp. 
P.O. Box 129 
Elmsford, NY 10523 
(914) 347-3781 


Miracle Recreation 
P.O. Box 420 

Monett, MO 65708 
(800) 523-4202 

(515) 236-7536 

FAX: (417) 235-3551 


Mr. Vend 

9601 Owensmouth Ave. #2 
Chatsworth, CA 91311 
(818) 718-6061 

FAX: (818) 718-0712 


Namco-America 

3255-1 Scott Blvd. Suite 102 
Santa Clara, CA 95054 
(408) 496-6371 

FAX: (408) 496-6399 


National Sports Games 
3669 E. La Salle St. 
Phoenix, AZ 85040 

(602) 470-1490 

FAX: (602) 470-1495 
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National Entertainment 
Technology 

State Hwy. 38 E. 

P.O. Box 648 

Marshfield, MO 65706 

(800) 458-4116 

(417) 468-2900 


National Vendors 
12955 Enterprise Way 
St. Louis, MO 63044 
(314) 298-3500 

FAX: (314) 298-3500 


Nevis Inc. 

P.O. Box 2717 
Olathe, KS 66062 
(913) 764-5554 

FAX: (913) 764-0540 


Play Ball! Cards and 
Novelties 

7600 Wayzata Blvd. 
Suite 422 

Minneapolis, MN 55426 
(800) 488-9152 

(612) 593-9152 


Pop-A-Shot 

1050 E. Pacific 

P.O. Box 1073 
Salina, KS 67402 
(913) 827-6229 

FAX: (913) 827-6336 


Premier Technology 
759 Industrial Dr. 
Bensenville, IL 60106 
(708) 350-0400 

FAX: (708) 350-1097 


Quick Silver 
Development 

444 Davis St. 

San Leandro, CA 94577 
(510) 895-9699 

FAX: (510) 895-9747 


Rainbow Amusements 
114 Roseville Road 
Westport, CT 06880 

(203) 454-2179 

FAX: (203) 454-2584 


Rainbow Cranes 
12850 Brookprinter PI. 
Poway, CA 92064 
(619) 748-7157 

FAX: (619) 679-3576 


Robinson Kiddie Rides 
238 Phillips Lane 

London, KY 40741 

(606) 864-8809 


Sega Enterprises 
2149 Paragon Dr. 
P.O. Box 610550 
San Jose, CA 95161 
(408) 435-0201 

FAX: (408) 435-0294 


Seidel Amusement 
P.O. Box 11162 
Albuquerque, NM 87192 
(505) 298-6994 

FAX: (505) 291-0052 


Selectra Intl. 
2329 Story Ave. 
Bronx, NY 10473 
(212) 931-4800 

FAX: (212) 931-4802 


Skee-Ball Inc. 

121 Liberty Lane 
Chalfont, PA 18914 
(215) 997-8900 

FAX: (215) 997-8982 


Skill Games Inc. 
2385 Pacific Ave. Unit D 
Long Beach, CA 90803 
(213) 988-8977 

FAX: (213) 988-8979 


Smart Industries 
1626 Delaware Ave. 
Des Moines IA 50317 
(800) 553-2442 

(515) 265-9900 

FAX: (515) 265-3148 


Standard Kiddie Rides 
8384 Frankstown Ave. 
Pittsburgh, PA 15221 
(412) 243-6700 

FAX: (412) 243-6710 


Standard Metal Typer 
3725 N. Talman Ave. 
Chicago, IL 60618 

(800) 782-1100 

(312) 935-8295 

FAX: (312) 935-9739 


Star Mfg. 

125 Royal Woods Ct. 
Suite 140 

Tucker, GA 30084 
(404) 270-2900 


Steiner Mfg. 
617 Sackett St. 
Brooklyn, NY 11217 
(800) 445-4321 
(718) 875-0835 
FAX: (718) 858-3897 


Taito America 
390 Holbrook Drive 
Wheeling, IL 60090 
(708) 520-9280 

FAX: (708) 520-1309 


Tech Vend Marketing 
77 Accord Park Drive 
Norwell, MA 02061 

(800) 554-4325 

(617) 878-7330 

FAX: (617) 871-0991 


Theisen Vending 
8024 W. 21st Court 
Hialeah, FL 33016 
(305) 557-8356 

FAX: (305) 821-9414 





Total Scale System 
1040-B N. Dutton 
Santa Rosa, CA 95401 
(707) 526-2221 

FAX: (707) 526-0644 


Val Enterprises 
1434 West Belt No. 
Suite 120 

Houston, TX 77043 
(713) 496-2900 


Vari-Tech Intl. 

4520 Spartan Industrial Drive 
Grandville, MI 49418 

(800) 245-2737 

(616) 538-4088 

FAX: (616) 538-1281 


Windy Balloon Corp. 
106 W. Gardena Blvd. 
Gardena, CA 90248 
(213) 532-5353 

FAX: (213) 532-5328 


Wedges/Ledges of Calif. 
123 Intl. Boardwalk 
Redondo Beach, CA 90277 
(800) 553-3439 

(213) 374-9982 

FAX: (213) 374-2387 


Williams Electronics 
3401 California Ave. 
Chicago, IL 60618 

(312) 267-2240 

FAX: (312) 267-8435 


Zamperla Inc. 

P.O. Box 5545 
Parsippany, NJ 07054 
(800) 888-8878 

(201) 334-8133 

FAX: (201) 334-6880 


Zytronics 

8823 S.W. 129 

Terrace Miami, FL 33176 
(305) 251-3775 

FAX: (305) 254-1763 


TICKET 
MANUFACTURERS 


Muncie Novelty 
P.O. Box 823 
Muncie, IN 47308 
(317) 288-8301 

FAX: (317) 288-3434 


National Ticket 
Ticket Ave. 
Shamokin, PA 17872 
(717) 648-6803 

FAX: (800) 326-9320 


TICKET DISPENSERS 


Clever Devices 

P.O. Box 2002 

Port Washington, NY 11050 
(516)767-0682 

FAX: (516) 767-3635 


Deltronic Labs 
120 Liberty Ln. 
Chalfont, PA 18914 
(215) 997-8616 

FAX: (215) 997-9506 


MERCHANDISE 
SUPPLIERS 


A&ACo. 

1930 Greenspring Dr. 
Timonium, MD 21093 

(301) 252-1020 

(800) 638-6000 

Telex: 4990868 AACOMD 
FAX: (301) 252-7137 

Product Line: capsules, eggs 


A & G Dist. Co. 
1321 S 30th Ave. 
Hollywood, FL 33020 
(305) 923-5815 

(800) 228-0925 

FAX: (305) 923-5894 
Product Line: plush; 
pre-packs 


A.L.D. Services Inc. 
519-A & B Rudder Rd. 

St. Louis, MO 63026 

(314) 349-5050 

(800) 77P-LUSH 

FAX: (314) 349-5137 

Pres.: Alan L. Deutschmann 
Product Line: crane and 
redemption merchandise 


Accessories Unlimited 
Inc. 

20526 N Milwaukee Av 
Dearfield, IL 60015 

(708) 520-4180 

Product Line: crane and 
rotary supplies; jewelry 


Ace Novelty Co. 

3815 S Ashland 
Chicago, IL 60609 

(312) 847-2600 

(800) 926-1223 

FAX: (312) 847-7942 
Product Line: crane and 
rotary merchandise; stuffed 
toys; full redemption and 
premiums line including 
licensed items 


Ace Novelty Co. 

1855 Industrial St. 

Los Angeles, CA 90021 
(213) 626-0500 

(800) 421-4226 

FAX: (213) 625-0743 
(800) 621-1570 (Chicago) 
(800) 759-1223 (Seattle) 
Product Line: crane and 


rotary merchandise; redemp- 


tion center merchandise; 
plush toys 


Ace Novelty Co. 
13434 NE 16th St. 
Bellevue, WA 98005 
(206) 644-1820 

(800) 759-1223 

Telex: 3729-480 

FAX: (206) 641-0195 
(604) 299-7511 (Canada) 
(800) 421-4226 (Los Angeles) 
(800) 926-1223 (Chicago) 
Product Line: crane and 
rotary merchandise 


Acme Premium Supply 
Corp. 

4100 Forest Park Blvd. 
St. Louis, MO 63108 
(314) 531-8880 

(800) 325-7888 

Telex: 447231 

FAX: (314) 531-2106 
Spanish Orders: (800) 
999-5399 

Fax:(800) 999-5799 
Pres.: Robert V. Dawson 
Product Line: crane and 
rotary merchandise; 
redemption items; toys; 
novelties 


Angel’s Toys Ltd. 
329 W Miraloma Ave. 
Glendale, CA 91204 
(818) 768-1393 

(800) 229-1393 

FAX: (818) 768-4043 
Contact: Cindy Faith 
Product Line: crane and 
rotary novelty items 


Asia Star Enterprises 
14555 Valley View Ave., 
Suite C 

Santa Fe Springs, CA 90670 
(213) 921-5538 

Product Line: redemption 


supply 





B &C Toys 

Route 37 and 

Germania Station Rd. 

Toms River, NJ 08753 

(800) 833-4667 

(800) 222-0491 

FAX: (908) 341-6560 
Product Line: premix stuffed 
toys for cranes 


Best Mfg. Co. | 

914 E Moreland Blvd Hwy 18 
Waukesha, WI 53186 

(414) 547-5051 

(800) 962-4486 

FAX: (414) 547-0905 
Product Line: stuffed toys for 
crane machines 


Betson Enterprises 
303 Patterson Plank Rd. 
Carlstadt, NU 07072 
(201) 438-1300 

(800) 524-2343 

FAX: (201) 438-4925 
Product Line: crane and 
redemption items 


Bonita Marie Co. 

1540 Rt. 37 W Suite 2 

Toms River, NJ 08755 

(908) 349-1994 

(800) 272-6375 

FAX: (908) 341-4056 

Product Line: novelties; 
jewelry; licensed merchan- 
dise; specially packaged pro- 
ducts for cranes, rotaries and 
dozers 


Dan Brechner & Co. 
31 Stewart St. 

Floral Park, NY 11001 
(516) 437-8400 

(800) 645-8142 

FAX: (516) 352-1744 
Product Line: redemption 
merchandise for arcades, 
family fun centers, amuse- 
ment parks and vending 
operators 


Button Master 

P.O. Box 129 

Bridgeport, PA 19405 

(215) 277-1966 

(800) 523-1197 

FAX: (215) 277-7695 
Product Line: slogans, 
nostalgia, and rock ‘n roll ar- 
tist buttons; assortments for 
cranes, rotaries and 
redemption 


China Source 

3600 S Harbor Blvd. 18 
Channel Islands Harbor, CA 
93035 

(805) 984-0871 

FAX: (805) 985-5866 
Product Line: plush 


Chulani Intl. 

35 N Middaugh St. 
Somerville, NJ 08876 

(201) 704-0201 

(800) 248-5264 

FAX: (201) 704-0205 
Product Line: crane and 
redemption merchandise; 
gifts; neon goods; and more 


Classic Inc. 

Rt. 37 & Germania 
Station Rd. 

Toms River, NJ 08754 
(800) 833-4667 

FAX: (908) 341-6560 


Product Line: stuffed toys and 


novelties; sports and trading 
cards 


Cloud 9 

31 Stewart St. 

Floral Park, NY 11001 
(516) 437-8400 

(800) 645-8142 

FAX: (516) 352-1744 


Product Line: stuffed animals 


for amusement parks, ar- 


cades, family fun centers and 


vending operations. 


Coast to Coast 
Amusement Game Dist. 
503 Giuseppe Ct. Suite #5 
Roseville, CA 95678 

(916) 784-661 1 

(800) 752-9879 

FAX: (916) 784-6887 
Product Line: plush prepaks, 


redemption prizes, bulk plush 


Cranes of Texas 

597 E Crosstimbers 
Houston, TX 77022 

(713) 695-4220 

FAX: (713) 695-1145 
Product Line: supplies for all 
redemption machines 


Creative Products 
Mfg. Co. 

P.O. Box 1794 
Allentown, PA 18105 
(215) 866-2001 

(800) 842-8997 

FAX: (215) 434-7588 
Product Line: gag gifts for 
cranes and practical jokes 


Davis Music Co. Inc. 
3515 McCrays Mill Rd. 
Sumter, SC 29154 

(803) 494-3333 

Product Line: nylon carrying 
bags for plush toys 


Debbie’s Amusements 
237 W Evans St. 

P.O. Box 1829 

Florence, SC 29503 

(803) 664-8808 

(800) 446-4569 

FAX: (803) 664-1834 
Product Line: plush and 


novelty supplies for crane and 


redemption equipment 


Frey & Frey Ent. Ltd. 
186 Park Ln. 

Middle Island, NY 11953 
(516) 924-8574 

Product Line: jewelry and 
novelty in 2.5” and 3.5” 
plastic cases 


Gift Creations Inc. 
10301 Norris Ave. 
Arletta, CA 91331 
(818) 896-7466 

(800) 468-0773 

FAX: (818) 897-7837 


Good Stuff Corp. 

47-00 33rd St. 

Long Island City, NY 11101 
(718) 937-3333 

FAX: (718) 937-1037 
Product Line: quality stuffed 
animals for the crane in- 
dustry,amusement parks, 
redemption centers; official- 
ly licensed sports products 
including NFL, NBA, 
MLB,and NHL 


Graco Vending Co. 
3780-C Bethania 

Station Rd. 
Winston-Salem, NC 27106 
(919) 924-5552 

(919) 924-2558 

Product Line: bulk vending 
products; Bucky’s Balloon 
vendors 


Hayes Specialties 
Corp. 

1761 E Genesee 
Saginaw, MI 48601 

(517) 755-6541 

(800) 248-3603 

FAX: (517) 755-2341 
Product Line: cranes and 
rotary merchandise 


HMS Monaco 

135 W 20th St. 

New York, NY 10011 

(212) 691-9000 

(800) 777-0901 

FAX: (212) 727-1382 
Product Line: manufacturer 
and importer of distinctive 
costume jewelry and unique 
novelties packaged for 
cranes, retail and redemp- 
tion needs, and plush 





Hollywood Creations Co. 
135 W 20th St. 

New York, NY 10011 

(212) 924-2122 

Product Line: crane, novelty 
and rotary supplies; novelty 
pack for bars and lounges 


Iimpressment Plus Inc. 
6217 Factory Rd. 

Crystal Lake, IL 60098 

(815) 455-2031 

(800) 274-2031 

FAX: (815) 455-2074 

Product Line: plush and 
plastic toys and boxed jewelry 
for cranes 4’ to 6-1/2’ 


Innovative Industries 
inc. 

2605 Grand Ave. 

Carthage, MO 64836 

(417) 358-6891 

(800) 344-7467 

FAX: (417) 358-1849 

Product Line: prize-filled cap- 
sules in bulk 


Jaisy Inc. 

4212-1/2 Glencoe Ave 
Marina Del Rey, CA 90292 
(213) 306-5062 

(800) 736-TOYS 

Telex: 403 549SOFTI UD 
FAX: (213) 306-4472 
Product Line: promotional 
stuffed toys—crane 
specialties 


Joissu Products, Inc. 
3601 Vineland Rd. Suite 10 
Orlando, FL 32811 

(407) 648-8746 

FAX: (407) 649-8630 


Kang’s Enterprise Inc. 
530 Washington St. 
Johnstown, PA 15901 

(814) 536-7622 

(800) 622-5443 

FAX: (814) 535-2165 
Product Line: plush toys and 
novelties 


T. J. King & Co. 

1321 Louis Ave. 

Elk Grove, IL 60007 

(708) 427-9033 

(800) 527-6482 

Telex: 270590 

FAX: (708) 427-9945 

Product Line: crane merchan- 
dise, gumballs, etc. 


King Plush 

24414 S Main St. Suite 204 
Carson, CA 90745 

(213) 834-0499 

(800) 473-3402 

FAX: (213) 834-7905 
Product Line: plush 


Laramie Interests Inc. 
3635 Willowbend Blvd. 
Suite 318 

Houston, TX 77054 

(713) 666-4945 

(800) 521-8697 

FAX: (713) 723-1831 

(800) 237-5874 

Product Line: custom plush 
assortments 


Li’l Mort Sales Inc. 

4141 W Belmont 

Chicago, IL 60641 

(312) 545-4141 

(800) LIL-MORT 

Product Line: novelty sup- 
plies for crane operators and 
vendors 


Lin Lyn Trading 

P.O. Box 67 N 

Salt Lake, UT 84054 

(801) 298-5601 

Telex: 4944107 LLTD 

FAX: (801) 292-6779 
Product Line: merchandiser 
supplies 


M.S. Toy & Novelty 

4710 Lee Hwy. 

Bristol, VA 24201 

(703) 669-9555 

(800) 451-8697 

FAX: (703) 669-8961 
Product Line: bulk sales, 
prepacks, plush, electronics 
and novelties 


Marvel Trading Co. 
200 Fifth Ave. Suite 302 
New York, NY 10010 
(212) 645-3113 

Telex: 237329 MARVL UR 
FAX: (212) 243-6401 
Product Line: crane and 
rotary merchandise 


May Lei U.S.A. Inc. 
1831 Tapo St. 

Simi Valley, CA 93063 
(805) 520-7100 

(800) 248-8695 

FAX: (805) 520-7100 
Product Line: amusement 
and crane plush, promotional 
plush; custom designs and 
general merchandise with 
local stock 


Merchandise Intl. 
91-246 Oihana St. 

Ewa Beach, HI 96707 

(808) 682-2821 

(800) 537-BEAR 

FAX: (808) 682-4016 
Product Line: crane and 
rotary merchandise, plush, 
crane, slum and redemption 
merchandise 


Miraco Industries 
P.O. Box 931 

Lake Geneva, WI 53147 
(414) 248-6240 

FAX: (414) 248-6425 


Nadel & Sons Toy Corp. 
915 Broadway 

New York, NY 10010 

(212) 254-1677 

(800) 234-4697 

Telex: 426429 NADSON 
FAX: (212) 505-7160 
Product line: merchandise 
for cranes, rotaries, and 
other vending machines and 
redemption 


NANCO/Nancy Sales 
Co. Inc. 

22 Willow St. IMCN 

P.O. Box 6477 

Chelsea, MA 02150 
(617) 884-1700 

(800) 626-2947 

FAX: (617) 884-0171 
Product Line: plush and 
novelties for cranes, mid- 
way games, and redemp- 
tion; licensed properties 


Natl. Enter. Tech. (NET) 
State Hwy. 38 E 

P.O. Box 648 

Marshfield, MO 65706 
(417) 468-2900 

(800) 458-4116 

Product Line: toy-filled and 
empty plastic eggs 


National Merchandise 
of VA 

758 Westover Dr. 

Danville, VA 24541 

(804) 793-7072 

Product Line: merchandiser 
supplies 





Oriental Trading Co. Inc. 
4206 S 108th St. 

Omaha, NE 68137 

(402) 331-5511 

(800) 228-2269 

FAX: (402) 331-3873 

Product Line: crane, 
novelties, toys and rotary 
merchandise, plush, sta- 
tionary, giftware, party sup- 


plies, balloons, seasonal sup- 


plies (Halloween, Christmas, 
etc.) 


Pachinko Palace 

8853 Wilbur Ave. 

North Ridge, CA 91324 

(818) 772-0393 

FAX: (818) 772-0395 

Product Line: plush supplies; 
direct importer of plush; bulk 
crane plush, plush pre-paks 


Parssine Group 


106-02 Rockaway Blvd 
Ozone Park, NY 11417 
(718) 843-6100 

(800) 752-2890 

FAX: (718) 843-3926 
Product Line: vending cap- 
sules, egg capsules, toy 
mixes, unique and exclusive 
straight toy products 


Pearson 

Products Inc. 

P.O. Box 13682 New 
Orleans, LA 70185 

(800) 969-7587 

Product Line: crane, novelty, 
and rotary supplies; lounge 
promotion paks, pulsating 
adult items, player appeal 
prepaks, holiday and special 
event paks 


Play Ball! Cards & 
Novelties 

3650 Gettysburg Ave. 
Suite 42 

Minneapolis, MN 55426 
(612) 593-9158 


(800) 593-9152 

FAX: (612) 593-9152 
Product Line: packaged 
sports cards for cranes and 
redemption : 


Plush 4 Play 

11601 Seaboard Cir. 
Stanton, CA 90680 

(714) 893-8099 

(800) 252-3687 

FAX: (714) 892-0053 

(800) 25CENTS (outside CA) 
Product Line: plush toys; 
kids’ novelties and toys; adult 
bar novelties; adult novelties 
(risque and non-risque) ; pre- 
paks; bulk 


Plush Appeal 

1021 St. Ferdinand St. 
New Orleans, LA 70117 
(504) 945-1242 

(800) 899-1869 

FAX: (504) 945-1385 
Product Line: customized 
crane prepacks, stuffed 
animals, toys, jewelry and 
novelties; promotional, 
redemption and trade-up 
plush; seasonal and holiday 
assortments 


P.M.I. Toys & Novelties 
4310 Tejasco San Antonio, 
TX 78218 

(512) 829-4666 

(800) 562-5266 

Telex: 510-600-5726 

FAX: (512) 824-6565 

(800) 562-5266 

Product Line: plush toys for 
cranes and amusement in- 
dustry; plastic toys and 
novelties for redemption 


Preferred Plush 

9615 Canoga Ave. 
Chatsworth, CA 91311 

(800) 545-0666 

FAX: (818) 341-8144 

Product Line: plush prepacks 


Prizes! 

5452 McFadden Ave. 
Huntington Beach, CA 92649 
(714) 891-1710 

(800) 992-2388 

FAX: (714) 897-5260 

Product Line: merchandise 
for cranes 


Quality Plush 

430 Main St. 

Jefferson, LA 70121 

(504) 833-8432 

(800) 458-4354 

(504) 833-8448 

Product Line: assorted plush, 
balloon stuffers and retail 


Rebecca’s 

1001 S Main St. 

Euless, TX 76040 

Product Line: plush supplies 


RMK Sales Inc. 
(Treasure House) 

148 Vincent Ave. 

Lynbrook, NY 11563 

(516) 887-0600 

Product Line: name brand 
electronics, radios, TVs, 
VCRs, Walkmans, cameras, 
calculators, 


Rosette Inc. 

P.O. Bax 2325 

Bala Cynwyd, PA 19004 
(215) 668-8392 

(800) 426-6665 

FAX: (215) 664-0125 
Product Line: crane and 
rotary merchandise 


Fred Silber Co. 

22007 Woodward Ave. 
Ferndale, MI 48220 

(313) 399-7000 

FAX: (313) 399-3046 
Product Line: stuffed toys 


N.G. Slater Corp. 

220 W 19th St. 

New York, NY 10011 
(212) 924-3133 

(800) 848-4621 

FAX: (212) 627-7902 
Product Line: advertising 
specialties, buttons, 
badges, emblems, etc. 


Soft Things Inc. 

55 Franklin Ave. 
Brooklyn, NY 11205 
(718) 624-3448 

Telex: 429 900 

FAX: (718) 625-3407 
Product Line: crane and 
rotary merchandise; car- 
nival line 


Star Track Plush 

148 Allen Blvd. 
Farmingdale, NY 11735 
(516) 293-6654 

(800) 733-5013 

FAX: (516) 293-5203 
Product Line: novelty items 
and plush in capsuled form 
for cranes 


Steiner Mfg. Co. Inc. 
617 Sackett St. 

Brooklyn, NY 11217 

(718) 875-0835 

(800) 445-4321 

Product Line: full line of 
stickers and photographs, 
including licensed items 


Stuck-On-Stickers 
350 Coney Island Ave. 
Brooklyn, NY 11218 

(718) 851-5100 

Product Line: stickers; ex- 
clusive license for Betty 
Boop and Popeye 
characters 
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Style Asia Inc. 

12 W 29th St. 

New York, NY 10001 

(212) 532-5720 

(800) 522-7465 

FAX: (212) 532-6476 

Product Line: novelties, elec- 
tronics, low priced digital and 
quartz watches; redemption 
center items 


Superior Toy & Novelty 
Corp. 

1117 W 8th St. 

Kansas City, MO 64101 
(816) 842-2653 

(800) 821-7565 Telex: 
6714669SUPTOY 

FAX: (816) 472-0676 
Product Line: crane and 
rotary merchandise, redemp- 
tion and animation 


i 


Maker! a 


This Timeless Coin-Op Novelty Machine Will 


Never Go Out of Style. Great for restaurants, night clubs, 
bars, and bowling alleys, etc. Turn an empty corner into your 
most profitable square foot. Quality built by Mr. Vend, a com- 
pany with 10 years experience in manufacturing and operation 
of coin operated novelty machines. People will love playing 


and you'll love the profits. Easily 
mounts on counter, wall or stand. 
Call for our complete catalog of 
coin-operated novelty machines. 


Terminal Amusement 
Co. Inc. 

301 W Clinton Ave. 

P.O. Box 98 

Oaklyn, NJ 08107 

(609) 854-2100 

(800) 544-4388 

FAX: (609) 858-1765 
Product Line: crane and 
rotary merchandise; jewelry, 


plush toys, watches, lighters, 


novelties 


Tick Tock Inc. 

154 W 27th St. 

New York, NY 10001 

(212) 206-8218 

(800) 662-3302 

FAX: (212) 206-8227 
Product Line: watches, small 
electronics, calculators, 
alarm clocks, general mer- 
chandise, novelty items, 
premiums and incentives 


Get A Grip 
On New Profits 


Lane 
Sat : " 


Mr.fend. 


CALL MR. VEND AT (818) 718-6061 





Toy House 

612 N Rampart St. 

New Orleans, LA 70112 
(504) 524-8822 

(800) 343-9990 

Product Line: plush toys; 
pre-packs 


U.S. Toy 

1227 East 119 St. 

Grandview, MO 64030 

(816) 761-5900 

FAX: (816) 761-9295 

Product Line: plush toys, 
crane merchandise, small 
toys, novelties, jewelry, 
redemption items, flocked 
toys, banks, inflateables, gifts 


Van Sickle & Co. 
5939 Hwy.61-67 
Imperial, MO 63052 
(314) 464-3085 


(800) 421-7431 
Product Line: plush pre- 
packs 


Video Americano (Toys 
& Tools for Us Inc.) 
Pontezuela Plaza 

16 V1 Av Ave. 

Carolina, PR 00630 Puerto 
Rico (809) 257-1000 

FAX: (809) 750-5415 
Product Line: crane and 
rotary supplies 


Windy Balloon Corp. 
106 W Gardena Bivd. 
Gardena, CA 90248 
(213) 532-5353 

(800) 421-1980 

FAX: (213) 532-5328 
(800) 523-8300 (CA) 
Product Line: Fanky 
Malloon balloon supplies 


We are the Largest Redemption 
Distributor in the West 


We Specialize in the Fastest Growing 
Segment of the Amusement Industry: 


REDEMPTION 


Sales ¢ Service « Design and Layout 


Century Distributing 


12817 S. Halldale Ave., Gardena, CA 90249 
(310) 532-2351 ¢ FAX (310) 532-2355 
In CA 1-800-924-0084 ¢ US (800) 845-9520 


Representing 


Premier Gottlieb 
Smart Ind. 

Standard Changers 
Fabtek Redemption 
Data East Redemption 
Capcom Redemption 
Bob’s Space Racers 


PLAY METER 


Doyle 

Coin Concepts 
Tornado Soccer 
Vari-Tech 
Romstar 
Bay-Tek 

Meltec 


Skee Ball 
Lazer Tron 
Mc O’River 
Leprechaun 
Bromley 
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Have a ball with 


‘*Ticket Vic’’ Fortenbach 





pinball redemption 


Y ou can increase the overall 
playability and income on 
your pinball games by adding a 
ticket or sports card dispenser. 
Dispensing a ticket or card whena 
free game, extra ball, or match has 
been achieved is a real bonus for 
players. It’s one that will keep them 
coming back to that game to ac- 
cumulate more prizes. 

Adding a ticket or sports card 
dispenser to a pinball game re- 
quires some thought. You must 
first decide which dispenser to use. 
Will it be for redemption tickets or 
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sports cards? Both types are elec- 
trically equivalent, so the connec- 
tions to the game will remain the 
same. 

Various redemption kit con- 
figurations are available. Wil- 
liams/Bally makes two ticket kits 
for its games, Deltronic Labs 
markets a kit for older pinball 
games, or you can connect a one- 
pulse, one-ticket dispenser to a 
knocker or playfield flash lamp. 

Williams part #602-04 is a red- 
emption kit for its system 11 
games, including but not limited to, 


DIODE IS 1N4004 
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Elvira, Dr. Dude, Black Knight 
2000, and Whirlwind. Connection 
of this kit is limited to the B-10686 
knocker coil and will award a 
ticket whenever the knocker 
energizes. 

The second Williams kit, part 
#604-04, is for all WPC system 
games, starting with Fun House. 
The WPC system ticket kit offers 
the most flexibility, since you can 
program the game to vend asingle 
ticket for each special, extra ball, 
match, or high score to date. The 
programming will not allow for 


ADD CAPACTOR IF MORE THAN 
1 TICKET IS DISPENSED PER 
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both a free game and a ticket; it’s 
one or the other. 

Before you purchase the WPC 
ticket kit, check the WPC setup in 
your game for “AD 31.” This func- 
tion sets, or turns on, the ticket 
dispenser. Some early production 
games may have left the factory 
without this function. If this is the 
case, new ROMS are available 
from your distributor. 

The WPC ticket kit comes com- 
plete with everything you need ex- 
cept the actual ticket dispenser 
and the outside enclosure. 
Williams recommends using a 
Deltronic Labs #DL-1275 ticket 
dispenser. 

Since the ticket dispenser will not 
fit easily into the pinball cabinet, 
an outside mounting enclosure is 
needed for the ticket dispenser. 
This can be purchased from 
Deltronic Labs. The enclosure for 
the card dispenser must be pur- 
chased from the manufacturer of 
the card dispenser, since each one 
has its own size and mounting con- 
siderations. You can mount the 
ticket or card dispenser enclosure 
on the left or right side of the pin- 
ball cabinet, or under the coin 
door. 

Williams also makes redemption 
kits, part #601-04 and #605-04, for 
shuffle alleys. Contact a Williams 
distributor for more information. 
Deltronic Labs has a ticket kit for 
older electro-mechanical pinball 
games. This kit is connected to a 
coil on the playfield, like the kick 
out/eject hole and then to the 
“game over” lamp. 


The ticket setting is very flexible. 
You can set this board to dispense 
up to 15 tickets after an adjustable 
0 thru 15 “ball kick outs.” A third 
setting makes time between tickets 
available. 

This ticket kit is only for older 
electro-mechanical pinball games. 
Be forewarned that connecting 
this kit to an electronic pinball will 
destroy the lamp driver circuitry. 

The final way to connect a ticket 


or card dispenser to a pinball is the 
easiest. It involves an outside 
enclosure and a one-pulse, one- 
ticket or card dispenser. This idea 
was first tried on a Williams High 
Speed pinball by Doug Vandegrift 
of Paradise, Calif. 

The High Speed pinball lights 
two flash lamps each time the ball 
runs through the left or right flip- 
per return lanes. If a ticket dis- 
penser was connected using the 
circuit shown, a single ticket would 
be dispensed to the player for each 
flipper return shot. Williams Com- 
et also features flash lamps for the 


center ramp shot, so this circuit 
also will work with no problem. 

This circuit can be used with any 
game that uses 12-volt flash lamps. 
All of the parts used in the circuit 
are available from Radio Shack. 
Correction 

An error has been detected in the 
March “Ticket Tech” column. The 
diode that is connected between 
the “notch” wire output and the 
ticket meter is backwards. In fact, 
this diode is not needed if you are 
using +5 volts. See the corrected 
drawing for more info. — 
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International Exhibition & Educational Seminar for the 
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_ ~ TIPS 


Irving Blackman 


With your help, a big tax 


victory is possible 


J 

| m writing this column in San 

Diego while waiting for my 
flight home to Chicago. I’ve just 
given a seminar at the national 
convention of a large business 
trade association, where my topic 
was “New Ways to Win the 
Transfer Succession Game.” The 
audience was made up of owners 
(and their spouses) of closely held 
businesses. 

The subject that kept coming up, 
however, was President Bush's 
State of the Union speech, par- 
ticularly the portion dealing with 
tax breaks for businesses to help 
“growth” (President Bush’s word). 
A business owner in the audience 
asked, “Irv, what would you sug- 
gest?” 

My answer to his question was to 
introduce, for the first time in 
public, the Blackman Initiative for 
Growth of Small Business (BIG, for 
short). In a nutshell, here’s how it 
would work: all qualifying busi- 
nesses (in general, a business with 
less than $75 million in gross an- 
nual revenues) would pay all ora 
portion of their income tax liability, 
the Deferred Tax Liability, to the 
IRS over a five-year period without 
interest. 

How would the Deferred Tax 
Liability be determined? It re- 
quires just four simple steps each 
taxable year. 

Step #1: Calculate your Qualified 
Asset Increase by adding three 
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numbers together each year: your 
increase in accounts receivable, 
your increase in inventory, and fix- 
ed assets (land and depreciable 
property used in the business) ac- 
quired that year. Assume your 
Qualified Asset Increase is 
$100,000 for your year ending in 
1993. 


“It’s easier to use the 
optional mileage 
allowance method when 
calculating auto ex- 
penses. There’s more 
good news: the IRS just 
increased the allowance 
to 28 cents per mile.”’ 


Step #2: Determine if your 
Qualified Asset Increase is five per- 
cent or more of your total of ac- 
counts receivable, inventory, and 
fixed assets (at book value) at the 
end of the preceding year (called 
your Annual Asset Base). Suppose 
your Annual Asset Base was $1 
million for your year ending in 
1992. You qualify for the Deferred 
Tax Liability. Why? Because five 
percent of $1 million is $50,000 and 
your Qualified Asset Increase is 
larger—$100,000. 

Step #3: A) Determine your tax 
liability (say, $90,000) for 1993 in the 





normal way; B) Reduce your tax- 
able income by your Qualified 
Asset Increase ($100,000), then 
refigure your tax liability (say, 
$60,000); C) Subtract B from A. The 
difference ($30,000) is your Defer- 
red Tax Liability. The $60,000 is 
payable to the IRS in the usual 
way. 

Step #4: Divide your Deferred 
Tax Liability ($30,000) by five, 
which gives you $6,000. Pay $6,000 
of the $30,000 when you file your 
1993 tax return, another $6,000 in 
1994, and so on until the $30,000 is 
paid in full. 

(Note: The above four-step listing 
does not attempt to cover every 
rule and exception under BIG.) 

The key question is whether the 
tax deferral technique will spur the 
growth the president is looking for. 
Well, think about this: businesses 
will want to grow, financed in part 
by the tax deferral. Growth means 
more jobs. Banks will loosen their 
credit purse strings to finance this 
growth, because the businesses 
will have fattened their balance 
sheets with assets to collaterize the 
loans. The government will havea 
stream of future income as the 
deferred taxes are paid. You can 
undoubtedly add other ways in 
which BIG will not only help jump- 
start the economy but keep it going 
in the long-term. 

Even if you think BIG (or as one 
member of the audience dubbed it, 
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‘““Blackman’s Initiative’) has merit, 
we can't stand by and let George 
do it (pun intended). We've got to 
take matters into our own hands. 

OK, we're in this together. Here’s 
the plan. Everyone, and I mean 
everyone, who reads this should 
take the following actions to en- 
sure this tax reform for small 
business: 

Action A: Let Washington know 
you support BIG. Send a copy of 
this article to President Bush (1600 
Pennsylvania Ave., Washington, 
D.C. 20500), but more importantly, 
send it to your representative in 
Congress and your two senators. 
You might also include an ap- 
propriate letter. 

Action B: Send a copy to the 
managing editor of your favorite 
newspapers and trade journals. 

Action C: Send a copy to your 
trade association, with instruc- 
tions to send a copy to all of its 


members. Let me know which 
trade associations you belong to 
and we'll also lobby them for their 
support of BIG. 

Action D: Send a copy to 10 or 
more business owners (your 
customers, suppliers, or friends). 

Action E: Write the words “I did 
it!” on your business card or let- 
terhead and send it to BIG, c/o 
Blackman Kallick Bartelstein, 300 
S. Riverside Plaza, Chicago, IL 
60606. We'll keep you informed of 
the changes and help educate you 
once the new law is passed. Here’s 
to a BIG victory for every closely 
held business in America. 

IRS inches up auto mileage 
allowance 

Are you tired of keeping records 
of the actual expenses you pay for 
the business use of your car? Well, 
take heart, because there’s an 
easier way to doit. Youcan use the 
optional mileage allowance 


method when calculating auto ex- 
penses. If you use the optional 
method, keeping records of each 
expense is no longer necessary. In- 
stead, simply keep track of your 
business miles driven and use the 
IRS’s mileage allowance. 

And here’s more good news: the 
IRS just announced an increase in 
the allowance to 28 cents per mile 
for 1992 (up from 27-1/2 cents in 
1991). 

Here’s an example. Sue does a lot 
of auto traveling in her line of work. 
She is tired of keeping records for 
gas receipts, repairs, and mainte- 
nance. Sue stopped keeping rec- 
ords of her actual expenses in June 
1991. She only kept track of 
business miles—25,000 for all of 
1991. 

How does Sue figure her auto ex- 
pense deduction for 1991? It’s sim- 
ple: by multiplying the 25,000 miles 
by 27-1/2 cents. Her deduction is 
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$6,875. The same business miles in 
1992 will produce a deduction of 
$7,000. But wait, there’s more. In 
addition to the mileage deduction, 
Sue can deduct 100 percent of her 
business tolls and business 
parking. 

The mileage allowance may or 
may not be your best tax bet. Take 
advantage of it only if you have 
neither the time nor the inclination 
to keep those expense receipts, or if 
past practice has proved that your 
actual expenses (including depre- 
ciation) are less than the allow- 
ance. If your actual expenses are 
more than the allowance, you must 
decide if the reduced recordkeep- 
ing (mileage only) is worth the lost 
tax dollars caused by the smaller 
deduction. 

As usual, the IRS falls short when 
giving a tax break. Hear this! The 
rate for a car operated in connec- 
tion with charitable activities re- 
mains unchanged at 12 cents per 


mile. It’s even worse for medical ex- 
pense and moving expense deduc- 


tions: a stingy nine cents per mile: 


remains the same. 
Disability insurance: what you 
should know 

Most closely held business 
owners have their corporations 
pay the premiums for their disabili- 
ty insurance coverage. They con- 
sider it the perfect employee fringe 
benefit—the corporation gets a tax 
deduction equal to the premium 
cost, and the owner walks away 
with a tax-free benefit. It sure 
sounds like a good tax deal. In fact, 
this benefit is such a good tax deal 
that it’s a popular perk often given 
to highly paid executives. 

But the above only tells half the 
tax story—the good half. Unfor- 
tunately, most employees—owners 
and executives alike—don’t know 
the other half of the tax story and 
don’t discover the sad conse- 
quences until it’s too late. You see, 


when disability payments are 
received by the employee from the 
insurance company, the amount 
received is taxable income. The 
rule is simple: when the employer 
pays the costs of a disability plan, 
the employees are taxed when they 
receive the benefits. Ouch! 

Is there a way out of this tax box? 
Yes, and here’s the rule: when the 
employees pay their own disability 
premiums, their benefits are tax- 
free (See Ltr. Rul. 911027). Now that 
you know the rules, you can make 
an informed choice. 

Just one more thought. If you 
decide to go the tax-free benefit 
route, you (as the employer) might 
consider giving each high-paid 
employee a raise (deductible by the 
employer) equal to the amount of 
the premium. The employee, sub- 
ject to paying the income tax on the 
raise, could then use the increase 
to pay the premium. [1] 
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cost... it pays 
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Skee-Ball is the rock-solid, popular redemption 
alley game that’s been around since 1909. Gen- 
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erations of players, young and old, have grown 
up with Skee-Ball. And it’s still paying off for oper- 
ators who know it’s magnetic appeal. 
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Skee-Ball fills all the bases for you with fun 


games for all ages. 
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Mardi Gras, Melody Mouse 


Coastal Amusement 
Distributors introduces 
a snazzy multi-player 


coin pusher named Mar- 


di Gras and a skill 
redemption game titled 
Melody Mouse. 

Mardi Gras is a Harry 
Levy creation that’s 
available as either a 
ticket or token- 


dispensing game. A four- 


sided centerpiece, it 

features three bonus 
slides (left, right, and 
center) for players to 


aim their coin to each 
area of the playfield 
through one of three fix- 
ed coin entries per 
Station. 

Standard are full anti- 
cheat package, tilt 
alarm, and no awards 
until further coins are 
inserted. It is fully 
metered and has a 
musical attract mode 
and lighting package. 
Dimensions are 60” 
long, 60” wide, and 81”’ 

“high. 


Melody Mouse offers a 
challenge for all ages 
and tests eye-hand coor- 
dination. As colorful 
ping pong balls travel 
up a vertical playfield, 
players try to release the 
balls into a fixed row of 
tubes that are part of 
Melody’s pipe organ. 
Rewards are based on 
successfully filling the 
tubes in consecutive 
order. 

Standard are ticket 
dispenser, realistic 
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sound, adjustable award 
schedule, anda 
mahogany and 
woodgrain cabinet. 
Dimensions are 28” 
long, 28” wide, and 78” 
high. 

For more information, 
or distributor referral, 
write Coastal Amuse- 
ment Distributors Inc., 
601 Prospect St., 
Lakewood, NJ 08701; 
(908) 905-6662; FAX (908) 
905-6815. 
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Game cabinet 


Games of Tennessee 
offers a new cabinet 
that’s uniquely designed 
for the gaming industry. 
This cocktail cabinet is 
available with any 
8-line-type game, as well 
as the company’s Hi-Lo 
Poker, Poker Plus, and 
Turbo I & Il. 

Components are the 
same as other upright 
models: a Wells- 
Gardner monitor, 
12-amp power supply, 
and a choice of dollar 
bill validator. 

For more information, 
or distributor referral, 
contact Games of Tenn- 
essee Inc., 1220 W. 
Jackson St., Shelbyville, 
TN 37160; (800) 456-6882; 
FAX (615) 685-0144. 


Mini-golf course 


Adventure Golf Ser- 
vices is currently 
distributing an Italian- 
made miniature golf 
course to the United 
States, Canada, and 
Mexico. The portable 
course, manufactured 
by Artman Italiana, con- 
sists of 18 holes and has 
been designed under ad- 
vice of the Italian Golf 
Course Federation. 

Each fiberglass, 
multicolored playing 
surface averages 18 feet 
by two feet in size and 
110 pounds in weight. All 
18 holes, designed with 
different degrees of dif- 
ficulty for regular and 
tournament play, will fit 





in a 3,000-square-foot 
area. For those who 
choose to place the 
course outdoors, built-in 
drainage allows the 
course to be easily 
useable after a rain. 

In place of carpet, the 
playing surface incor- 
porates a unique spray- 
on application that can 
be replaced as needed. 
Each unit is brightly col- 
ored in gel-coat colors of 
red, yellow, green, and 
blue. 

For more information, 
contact Adventure Golf 
Services, P.O. Box 4058, 
Traverse City, MI 
49685-4058; (616) 
922-8166. 





CD Wallette 


Rowe International in- 
troduces the latest addi- 
tion to its LaserStar CD 
jukebox series, the CD 
Wallette. The unit was 
designed as a replace- 
ment for vinyl wallboxes 
and to open up new 
markets—ones that re- 
quire small countertops 
and wall-mounted 
jukebox selectors. 

Vinyl Wallettes reach- 
ed their peak in diners 
and restaurants of the 
’50s, 60s, and ’70s. Dur- 
ing this period, it wasn’t 
unusual for a 24-hour 
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diner to have 15 or 20 of 
these jukeboxes, as they 
were accessible to 
patrons directly from 
lunch counters and 
booths. 

The CD Wallette, 
which is available now, 
has an attractive design 
and style that allows it 
to match any decor. 

For more information, 
or distributor referral, 
contact Rowe Interna- 
tional Inc., 75 Troy Hills 
Road, Whippany, NJ 
07981; (201) 887-0400; 
FAX (201) 887-2399. 
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Speed Shot, Air Rescue, Arabian Fight 


Sega introduces a 
diverse trio of games 
with Speed Shot, Air 
Rescue, and Arabian 
Fight. 

Speed Shot is an elec- 
tromechanical, head-to- 
head soccer game that 
utilizes a track ball/kick 
button combination. By 
using the “Light Mark” 
control, the player 
brings his red or green 
LED Light Mark to the 
position where the ball 
is, then presses the but- 
ton to kick it. He can at- 
tempt to return the op- 
ponent’s ball by lighting 
the goalie’s lamp and 
pressing the button at 
the precise moment. 

Just like in real soccer, 
the game allows players 
to compete against each 
other by scoring points 
within a limited time. 


And the Light Mark con- 
trol system gives Speed 
Shot a unique feature 
not found in conven- 
tional soccer games. 

In Air Rescue, a one- 
or two-player sitdown 
game, the player 
becomes part of a 
helicopter pilot crew 
with this mission: rescue 
servicemen from a 
remote tropical jungle 
camp. Authentic scenes 
are reproduced by utiliz- 
ing Sega’s System 32 
capability; just hit the 
“zoom” feature at the 
time of low-altitude 
flying. 

While watching the 
opponent’s helicopter 
movements, the player 
can simultaneously plan 
rescue strategy and 
return POWs. Time ends 
when the aircraft runs 


out of fuel, but addi- 
tional fuel is awarded 
for every man returned 
to the base. Tactical 
maneuvering and 
movements determine 
the player’s success. 

The cockpit rotates left 
or right with control 
stick movement; other 
controls include a 
missile launch button 
and throttle control. A 
map of the landing pad 
is seen on the lower 
right of the screen to 
help guide the helicopter 
to the POWs. 

Arabian Fight, a con- 
version kit using the 
System 32, is a fighting 
game in which Princess 
Lurana must be saved 
from the evil Sheik. That 
job is left to brave Sin- 
bat, courageous 
Ramaya, fearless 
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Goldor, and valiant Dat- 
ta. Along the way they 
must battle opponent 
after opponent. 

Any one of the four 
warriors can be 
selected. Two to four 
people can play 
simultaneously or par- 
ticipate at any time. 
Characters can be 
enlarged to intensify the 
action by using the 
zoom feature. The 
graphics, with 3-D-like 
depth and perspective, 
resemble TV animation. 

For more information, 
or distributor referral, 
contact Sega Enter- 
prises Inc. USA, 2149 
Paragon Drive, San 
Jose, CA 95161-0550; 
(408) 435-0201; FAX (408) 
435-0294. 
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Lippy the Clown 


Data East USA in- 
troduces a carnival- 
themed redemption 
game in Lippy the 
Clown. Lippy follows the 
successful Wacky 
Gator, Cosmo Gang, and 
Hop-A-Tic-Tac-Toe. 

Features on this new 
addition to the Data 
East lineup include a ful- 
ly adjustable ticket 
dispenser that allows 
operators to customize 
the game to suit each 
location; sturdy, shock 
and vibration-resistant 
construction; high quali- 
ty cabinet; and easy ac- 
cess Side door. 
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The giant animated 
clown face is highlighted 
by multi-colored blink- 
ing lights and a stereo 
sound track complete 
with clown voice and cir- 
cus music. Players must 
aim balls into Lippy’s 
moving lower jaw and 
try to knock out his 
teeth. Competition runs 
high for bonus and 
super bonus points. 

For more information, 
or distributor referral, 
write Data East USA 
Inc., 1850 Little Orchard 
St., San Jose, CA 95125; 
(408) 286-7080; FAX (408) 
286-2071 or (408) 971-0722. 
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Relief Pitcher 


Just in time for 
baseball season! Atari's 
Relief Pitcher, a 
dedicated video, offers 
players a chance to 
throw a sinker, 
knuckleball, screwball, 
or rising fastball as their 
special pitch. Tradi- 
tional fastballs and 
curveballs can also be 
selected, and players 
can mix up speed by 
throwing hard or off- 
speed pitches. 

There are four ways to 
play the game: one- 
player 24-game season 
with a “stars” game and 
playoffs; one player 
9-inning game vs. the 
computer; two-player 
7-game series, and two- 
player 9-inning game. 

There are four dif- 
ferent teams with vary- 
ing strengths and 
weaknesses. Operators 
can select which cities 
players can choose 
from—a great way to 


relive regional rivalries. 

Controls include a 
joystick and special 
“cluster” button to aug- 
ment strategy. The 
famous sports an- 
nouncer Jack Buck calls 
the play-by-play and 
lends the right touch of 
reality. 

Also worthy of men- 
tion: players in the field 
can run and throw to all 
bases, hit the cutoff 
man, and run down ag- 
gressive base runners. 
Players can choose to 
bunt, swing, or “go for 
it” with a power swing. 
Base runners can steal, 
stretch doubles into 
triples, and go for the 
suicide squeeze. 

For more information, 
or distributor referral, 
write Atari Games 
Corp., 675 Sycamore 
Drive, Milpitas, CA 
95035; (408) 434-3700; 
FAX (408) 434-3776. 
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The Getaway 


The same creative 
team responsible for 


Terminator 2 pinball has 


designed a fitting sequel 
to High Speed, the 
classic pinball from 
1975. 

This speeding car- 
themed game, The 
Getaway, introduces an 
opto-magnetic ball ac- 
celerator, the Super- 
charger. The action 
device spins balls 
around an elevated 
track with no moving 
parts. A functional Gear 
Shift, which replaces the 
standard ball shooter, 
activates scoring 
features and helps 
players maneuver the 
Video Game Mode Car 


Race on the full-size dot 
matrix display. 

Other features include 
a rotating police beacon 
on top of the cabinet, a 
traffic light mounted on 
the playfield, anda 
licensed musical score 


of “La Grange” from Z.Z. 


Top. There’s also three- 
ball multiball action, 
jackpots and super 
jackpots, and a “‘free 
ride” for players who 
lose a ball quickly. 

For more information, 
or distributor referral, 
write Williams Elec- 
tronics Games Inc. , 3401 
N. California Ave., 
Chicago, IL 60618; (312) 
267-2240; FAX (312) 
267-8435. 








Kron-Duel, Kola-Kron 


Cofusa Enterprises in- 
troduces an interactive 
two-player game with 
robot warriors firing 
real lasers, and a space- 
age, robotic soft drink 
dispensing system. 

Kron-Duel, a futuristic 
battle-themed game, 
features robotic com- 
batants with com- 
puterized voices, player- 
controlled lateral move- 
ment and rotation, laser 
targeting and firing, ad- 
justable speed controls, 
multi-channel digital 
sound system, and 
galactic gaming grid. 
Game time is adjustable 
in eight steps; it can 
award tickets for suc- 
cess. Dimensions are 8’ 
long, 4’ wide, and 4’ 


deep. 

Kola-Kron dispenses 
six different cold drinks 
from a unit that in- 
teracts with, and serves, 
two customers at a time. 
The robot talks to 
patrons and responds to 


coin-operated push- 
button commands. It is a 
steel and aluminum 
mechanism with 
fiberglass exterior. The 
space requirement for 
this system is 180 square 
feet. 


PLAY METER 





For more information, 
or distributor referral, 
write Cofusa Enter- 
prises Inc., 649 Anita St., 
Suite A-4, Chula Vista, 
CA 91911; (619) 424-9460; 
FAX (619) 424-7562. 
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Hawk Avenger, The Simpsons Cupcake Contest 


Bromley debuts two 
new redemption pieces: 
Hawk Avenger, a 
helicopter/target game 
with unique controls, 
and The Simpsons Cup- 
cake Contest, a game 
that issues a challenge 
to “feed” sweets to Bart 
and Homer. 

Hawk Avenger asks 
players to touch target 
points on the playfield 
by raising or lowering 
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the helicopter as it 
circles overhead. 
Realistic chopper 
sounds and accurate 
controls add to the fun. 
Players control the 
speed and direction of 
the chopper. The game 
comes with a ticket 
dispenser. 

Two players can race 
each other in an attempt 
to fill the mouths of Bart 
and his dad with goodies 
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in The Simpsons Cup- 
cake Contest. Ping pong 
balls take the place of 
real cupcakes, which 
drop from Lisa’s hand 
and travel down curving 
tunnels into the desired 
spots. 

Characters from this 
lop-sided and highly 
dysfunctional family 
cover the cabinet and 
capitalize on the 
popularity of the TV 





show. Players use but- 
tons to activate the ping 
pong balls. In typical 
style, Homer’s button 
says, ‘Drop them 
cakes!”’ 

For more information, 
or distributor referral, 
write Bromley Inc., 3231 
W. Victoria St., Chicago, 
IL 606559; (312) 267-6030; 
FAX (312) 509-9508. 
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Feed Big Bertha, Smart Card 


Dispenser 


Smart Industries 
brings a new redemp- 
tion game to market 
along with an accessory 
item sure to be of 
interest. 

The game is Feed Big 
Bertha and features a 
200-pound cutie who 
gains 25 pounds each 
time a morsel of food is 
tossed into her moving 
mouth. The food is balls 
that players keep sen- 
ding her way; her dress 
expands to show 
SUCCESS. 

Feed Big Bertha has a 
voice action sound 
system that “‘begs”’ for 
food, a double coin mech 
with locking cash box, a 
credit/weight digital 
readout, top net, and 
ticket dispenser. 

As an option, Smart of- 
fers its new CDV-550 
Smart Card Dispenser 
that holds 550 sport or 
novelty cards. The 
dispenser is a plug-in, 
pin-compatible replace- 
ment for ticket 
dispensers and is 
available in either a 
horizontal or vertical 
model. 

The CDV-550 (vertical) 
holds 550 cards; it is 
mounted on a modified 
ticket dispenser-style 
door. The CDH-1100 
(horizontal) holds 1100 


cards; it is designed for 
external mounting on 
either the side or bottom 
of a cabinet within a 
metal enclosure case. 

Both the CDV and 
CDH models are front- 
loading and can be trig- 
gered by a logic pulse 
from any PCB ora 
switch closure. Features 
include single or multi- 
card dispensing, Del- 
tronic interface com- 
patibility, 12-volt DC 
motor, card counter 
meter, low card in- 
dicator light, Happ Con- 
trols tamper-resistant 
door, and easy front 
reloading. 

Options for both 
models include a metal 
enclosure case for exter- 
nal mounting on either 
the side or bottom ofa 
cabinet, or a metal plate 
for internal application 
with rear loading. Note: 
the CDV in the metal 
enclosure case can be 
mounted on either side 
of the cabinet only—not 
on the bottom. 

For more information, 
or distributor referral, 
write Smart Industries 
Corp. Mfg., 1626 
Delaware Ave., Des 
Moines, IA 50317; (800) 
553-2442 or (515) 265-9900; 
FAX (515) 265-3148. 
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Vine Climb 


Lazer-Tron debuts 
Vine Climb, the latest in 
its lineup of target- 
shooting games design- 
ed to appeal to all age 
levels. 

Vine Climb can be us- 
ed as either a one- or 
two-player game. It 
features a jungle theme 
complete with clear and 
authentic sound effects. 
The backglass shows a 
toucan in the center and 
snakes hanging from 
tree limbs. The object is 
to move two monkeys at 
the bottom of the 
backglass up their vines 
to the top of the trees. 

Two laser guns are 
mounted on the front of 
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the game. Players use 
them to aim rays at 
lighted bunches of 
bananas on a panel 
below the backglass. 
Success here moves the 
monkeys on the vines 
above. 

Vine Climb is an up- 
dated version of the 
company’s Shuttle 
Launch; a kit will be 
available to re-theme 
those existing games. 

For more information, 
or distributor referral, 
write Lazer-Tron Corp., 
7042 B Commerce Circle, 
Pleasanton, CA 94566; 
(415) 460-0873; FAX (415) 
460-0365. 
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Baseball Prize Center 


Bonita Marie now of- 
fers a host of new 
baseball-themed prizes 
for redemption counters 
and cranes, complete 
with a 10” by 13” poster 
to advertise these 
collectibles. 

Among the many 
choices are keychains, 
sun visors, shoestrings, 
mini-pennants, bumper 
stickers, eraser packs, 
pins, buttons, and ben- 
dable figures all donn- 
ing the names of major 
league teams. 

From the Oakland A’s 
to the Montreal Expos, 
fans of every team can 
be satisfied. Special 
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orders are accepted for 
items with just one 
team’s name, for those 
who want to back their 
local players to the max. 

In addition, the com- 
pany has a collection of 
gold-tone chains and 
pendants in the shape of 
baseballs and gloves. 
Items are available in 
the Bonita Marie peanut 
capsules, which come in 
two different sizes. 

For more information, 
write Bonita Marie In- 
ternational, 1540 Rt. 37 
West, Suite 2, Toms 
River, NJ 08755; (800) 
272-6375 or (908) 349-1994: 
FAX (908) 341-4056. 
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Flamingo, Around the World 


Coin Concepts adds 
two new games to their 
- extensive product 
listing: Flamingo, a 
multi-player coin 
pusher, and Around the 
World, a five-hoop 
basketball game. 

Flamingo draws im- 
mediate attention with 
its Las Vegas-style 
revolving header and 
graphics that complete 
the casino look. 
Features include a wide 


playfield, full anti-cheat 
system, and coin chan- 
neling. It is a four- or six- 
player hexagon unit 
with an abundance of 
flashing lights. 

Around the World 
features five baskets in 
one eight-foot cabinet; 
three baskets are on the 
backboard and two are 
in dunking distance. 
Players are challenged 


to sink baskets following 


a flashing arrow. 


The first round is 
regulation play: each 
basket scores two points 
and players must hit 
each one in numerical 
order. Achieving the 
mystery score (operator 
adjustable) advances 
players to the bonus 
round, where each 
basket is worth three 
points and the arrow 
flashes randomly. Other 
adjustable elements in- 
clude time, score, and 
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ticket award. The game 
is designed for universal 
use, in taverns as well as 
game rooms. 

For more information, 
or distributor referral, 
write Coin Concepts 
Inc., 16 Edgeboro Road, 
Unit 5, East Brunswick, 
NJ 08816; (800) 462-COIN 
or (908) 390-9009; FAX 
(908) 390-3373. 
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Coin-op FAX 


The Voice/FAX Corp. 
introduces the world’s 
first coin-operated 
public FAX machine. 
The unit, called “FAX- 
For-Less,” uses MCl as a 
Carrier and can 
automatically be set 
from 25 cents to $1, in- 
cluding the call. The 
store owner never has to 
interrupt his primary 
business to deal witha 
FAX. 

The company says 
research has shown that 
63 percent of business 
travelers send FAXes 
while away from their 
offices, in most cases 
paying high hotel 
charges. Using retail 
shops typically costs 
between $2 to $3 a page, 
plus the cost of the 
phone call. Public FAX 
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machines require credit 
cards to transmit, and 
those credit charges are 
added to the cost. 

The machine is encas- 
ed in steel with security 
locks; it can sit ona 
counter, a pedestal, or 
be wall-mounted. It has 
the same dependable 
coin-operated 
mechanism used in pay 
phones, as well as a 
computerized microchip 
board. The unit requires 
no paper (outgoing 
FAXes only) and takes 
up less than two square 
feet. 

For more information, 
contact The Voice/FAX 
Corp., 21212 Erwin St., 
Woodland Hills, CA 
91367; (800) 723-4023 or 
(818) 888-2388; FAX (818) 
888-7729. 
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Ticket interface computer 


The company of Play 
Meter contributing 
writer Vic Fortenbach, 
Vicco Electronics, offers 
a device called “Tic 
Board.” It’s a ticket in- 
terface computer that 
allows you to turn any 
JAMMA-compatible 
video game into a ticket 
redemption piece— 
thereby extending the 
life of older games 
through the awarding of 
prizes. 

Tic Board is easy to in- 
stall and can be used 
with any ticket or card 


dispenser; it’s pro- 
grammed by dip swit- 
ches and EPROM. There 
are four different ticket 
levels, with zero to 15 
tickets for each. Tic 
Board is not based on 
game time. Two- or four- 
player games require ex- 
tra Tic Boards and ticket 
dispensers (one for each 
player). 

For more information, 
contact Vicco Elec- 
tronics, P.O. Box 1019, 
Cathedral City, CA 
92234: (619) 322-4000. 


Coin-op phones 


G-Tel Enterprises, 
distributor of Telco In- 
ternational desk-top 
coin phones, now has 
available Models 674 
and 696. 

The gray Model 674 of- 
fers the following 
features: free or charged 
911, 800, 0, 411, and 
555-1212 calls; restric- 
tions on 976, 900, 950, 
overseas, and 10XXX 
numbers; program- 
mable for multi-area 
code local calling, as 
needed, in New York, 
Los Angeles, Chicago, 
etc.; time setting from 
one to 16 minutes for in- 
coming and outgoing 
calls (the calls can also 
be unlimited); and an 
owner’s key that allows 
for dual functions. 

Model 696, also gray, 
has the first two features 
listed for Model 674 and 
these additional ones: 
completely program- 


mable to charge up to 
six quarters for any 
combination of ex- 
changes and area codes; 
timed incoming and 
outgoing calls; the 
potential to earn extra 
income from 1+ carriers 
and OSP credit card 
calls; blockage of hook 
switch dialing and tone 
dialers; copyrighted pro- 
gramming capabilities. 

Optional for both is a 
“lock-up banker’”’ in red 
or black. It provides add- 
ed security, allowing the 
phone to be mounted to 
a wall or counter. The 
banker also offers in- 
creased signage and 
directions and expan- 
sion of the coin box from 
$50 to over $250. 

For more information, 
contact G-Tel Enter- 
prises, 17423 Shatner- 
wood Drive, Houston, 
TX 77095; (713) 756-3723; 
FAX (713) 550-1028. 1 
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Play Meter’s classified advertising is primarily intended for: Buyers and sellers of used equipment, support and supply 
firms and employment opportunity ads. You may pay by check, money order, Visa or Mastercard. The deadline is 
usually the 15th of the month prior to issue (example: August ad must be in by July 15). Send ad orders: Play Meter 
Magazine ¢ P.O. Box 24970 ¢ New Orleans, LA 70184 or FAX (504) 488-7083. 

FOR MORE INFORMATION, CONTACT CAROL LEA (504) 488-7003 


If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep afile on all complaints. 


WE SPECIALIZE IN 
POKER BOARD REPAIR 


We also do all types of 
P.C. Board Repair! 


Call Today: 
Jay’s Vending Service 
Sales-Service-Parts 


Distributors For Leading 
Coin Machine Factories! 
@ 


North Point Village Shopping Center 
4035-4037 North Point Blvd. 
Baltimore, MD 21222 


(301) 388-0993 (301) 388-1425 
FAX (301) 477-3110 
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READERS/ 
ADVERTISERS 


We do not knowingly accept 
ads for copies or licensed 
games involving a third party. 
We do not print prices on 
games currently in production. 
We encourage advertisers to in- 
clude their name, address, and 
phone/FAX numbers for the 
purpose of credibility. We do 
not accept ads from companies 
who consistently advertise pro- 
ducts they do not have or from 
companies that we receive 
mutli-complaints about. 
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ACCESS TO 


STICKS§ BUTTONS 


BUT, IF THESE SYSTEMS ARE BEYOND 
YOUR BUDGET THERE'S ALWAYS THE 
LOW- BUCK SECURITY CAM (It Works 
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CARDBOARD 


TUBE PAINTED ed 
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CAR MIRROR 
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KLOPP. 


Coin Counters 
Wrappers, Sorters 


Since 1931 


e Sales ee 
= 


e Parts o 
















e Factory i 
Service |" 


Fast Service — Call For Details 


CALL (813) 855-6789 


KLOPP INTERNATIONAL, INC. 
225 Dunbar Court — Oldsmar, FL 34677 


Made In The U.S.A. 














...OR THE COSTLIER ELECTRO STORM SHOCK 
THERAPY” SYSTEM CThis’}] teach €m 








{ DOC,NO ONE HAS 
A TOUCHED MY CASH 


BOXES THANKS TO 
YOUR SECURITY 


p ADVICE. 11 5 
VIDEO CONNECTION 
Callus: 1-800-44 HOT KITS 
(800 444-6854) 
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HELP! 


OLD GAME PARTS 


WE CAN REPAIR OR REPLACE MOST COMPONENTS 
FROM OLDER VIDEOS & PINBALLS. GIVE US THE 
OPPORTUNITY TO SUPPLY YOU WITH THE MISSING 
PART THAT KEEPS YOU FROM MAKING MONEY! 


WE BUY OLD P.C. BOARDS! 


Conversion Items 
Video game PCBs-Over 400 Kinds 

Call for price list 
Electronic pinball parts-All makes-Used playfields 
Backglasses & Electronic Components 
Laser Disk games-Players, disks & PCBs 
Monitors-All sizes: color, B&W -all XYs 
Manuals, schematics and other service data 
Tubes-New, rebuilt & used 
Multi-game Systems-3-in-1, 4-in-1 
Video Arcade Analyzer: 

Test Fixture for Monitors-NOW ONLY $225 


ELDORADO GAMES LTD. 
(310) 630-0910 FAX: 310-630-1566 


BULK 
PLUSH 


BUYERS 
A.L.D. SERVICES, 


INC. 
Inventory Reduction 


We Need the Room Now! 

Call for Free Samples 

Please be exact on what price 
point you prefer 


S800-77-PLUSH 
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‘‘New Business Opportunity ”’ 
_ one Accounts Available’’ 
| KIDDIE? s® 


Merry Go Around Horse 
COIN OPERATED KIDDIE RIDES 


Call for your nearest sales office 


1-800-543-3437 
(809) 897-3180 
Fax (809) 897-3377 
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Patents Pending 


o 
/ @8) Saves 
7 @O saves, 


© Easy, 


one-person 
operation money 


Prolongs table life Fast! 


Operators make a sure shot by offering your customers 
the convenient "Step-N-Roll” way of moving pool tables 
safely, easily. Call or write for more information today! 


STEP-N-R@LL” DOLLY 
TOLL FREE: 1-800-634-6157 or 216-652-1251 
FAX: 216-652-1985 
131 Youngstown-Warren Rd. Niles, Ohio 44446 


(oofba) Quantity Discounts Available! === 
Se Distributors Wanted! ae 
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WE ARE MORE THAN EVER... 
YOUR KEY TO ARGENTINA 


lf you are a major manufacturer or distributor 
with quality product to sell, ranging from the 
smallest components to the biggest and most 
modern complete machines and pinballs—we 
are defintely interested in you. 


WHY? Because we have the facilities and the 
know-how to place your goods through a net- 
work of more than 500 clients and friends— 
from North to South—from East to West of our 
Argentine territory. 


Exclusive representations at national level will 
be most welcome. 


You won't regret it. 
Make contact and start selling. 


Lomonaco Importacion - Exportacion 


ALEJANDRO M. CERVANTES 2001 
1416 - Buenos Aires - Argentina 
FAX: 541-786-1747 
TEL. 541-581-9152 
581-1634 
581-5084 


582-9550 
583-9820 
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@ KIDDIE RIDES @REDEMPTION GAMES ~~ f FFA 
@ ARCADE NOVELTIES & SPECIALTY GAMES # AGP, 
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PARTEC MODEL CD-1000 
ONLY $4995! 


e UNIQUE COIN MECH! 


Allows you to choose & change vend 
price in seconds - 50¢, 75¢ or $1.00. 


e OUT-OF-STOCK BAR 


No coins accepted when out of stock. 


e 144-PACK CAPACITY 


Dispenses all standard, single-packed 
condoms — wrapped or unwrapped. 


e 14-GAUGE STEEL CABINET 


The strongest gauge steel cabinet 
available — double security bars. 


e GRAPHICS-UNINTIMIDATING 


Perfect for women’s restrooms. 


e CONDOM SUPPLY 
IMMEDIATE DELIVERY. 


PARTEC INC. 


10517 United Parkway 
Schiller Park, IL 60176 


CALL (708) 678-9520 © Fax: 708-678-9546 











































EVERY 
MAKE & MODEL O 












PRICE 


OF WHAT THEY 
WOULD CosT KX Eg 
NEW. of Fe 
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piss SES es 
RN Sa AMERICA'S aD 
a. ak | ae aera THE AMUSEMENT 
Ae EQUIPMENT EXCHANGE, INC. 
AMUSEMENT 
EQUIPMENT 


1203 5th AVE. ROCK ISLAND, IL 61201 
(309) 788-0135 FAX# (309) 788-0148 














ATARI: 

FINAL LAP U/R S/D 
FOUR TRAX 

HARD DRIVING U/R S/D 
RACE DRIVING U/R S/D 
Pil FuishAtTeER 

ROAD BLASTER 

ROAD RIOT 

S.T.U.N. RUNNER S/D 
STEEL TALONS S/D 


WILLIAMS BALLY: 
TERMINATOR II VIDEO 
SMASH T.V. 

NARC 


CAPCOM: 

FINAL FIGHT 
MERCS 

SIREE] Pilsnlcer il 


DATA EAST: 
CAPT. AMERICA 
DESERT ASSAULT 


JELLCO: 
OUTRUN U/R S/D 
CISCO U/R S/D 


KONAMI: 

PUNK SHOT 
SUNSET RIDERS 
VENDETTA 


SNK: 
BEAST SUSTER 3P 
GUERILLA WARS 


af af vf os * af 
WE ARE LOOKING FOR LATE MODEL USED 
AND NEW CLOSE OUT MACHINES. 


LELAND: 

OFF ROAD 2P 3P 

INDY HEAT 

WORLD SOCCER FINALS 


MICRO PROSE: 
F-15 


NANCO: 

FINAL LAP Il S/D 
STARBLADE S/D 
STEEL GUNNER 2@P 
WINNING RUN U/R S/D 


SEGA: 

AFTERBURNER U/R S/D 
G LOC U/R S/D 

GALAXKY FORCE S/D 

GP RIDER S/D 

HANG ON S/D U/D 
LASER GHOST 3P 

LINE OF FIRE S/D 
OUTRUN U/R S/D 

PANEL DRIFT U/R S/D 
RAD MOBILE U/R S/D 
RAD RALLY S/D 

SPACE HARRIER U/R 
SUPER HANG ON U/R S/D 
SUPER MONACO U/R S/D 
THUNDER BLADE U/R 
TURBO OUTRUN U/R S/D 


USED COMPACT 
DISC JUKEBOXES 


ROCKOLA 
ROWE ~- N.S.M. 











LATE MODEL 
USED PINBALLS 


WILLIAMS: 
TERMINATOR II 
HURRICANE 

FUN HOUSE 

DINER 

RIVER BOAT GAMBLER 
THE MACHINE 
WHIRLWIND 

ROLLER GAMES 
POLICE FORCE 


BALLEY: 

ADAMS FAMILY 
ELVIRA 

DR. DUDE 
GILLIGANS ISLAND 
RADICAL 


PREMIER: 
CACTUS JACK 
CLASS 1812 
SURFIN SAFARI 


DATA EAST: 

TURTLES 

SIMPSON 

PHANTOM OF THE OPERA 
STAR TREK 

ROBO COP 

PLAY BOY 

CHECK POINT 

BATMAN 

BACK TO THE FUTURE 


WE NEED CONTAINER LOADS FOR OCEAN SHIPMENT, 
UNLESS YOU ARE IN THE METROPOLITAN NEW YORK 
AND NEW JERSEY AREA AND CAN DELIVER DIRECTLY 
TO US IN THE NEWARK-HILLSIDE, NEW JERSEY AREA. 


CALL HARRY O. AT 
1-800-327-6076 






IX 
TAR 


INTERNATIONAL, INC: 





OR 201-926-0700, FAX: 201-926-3512 
1428 NORTH BROAD STREET 
HILLSIDE, NJ 07205-1639. 
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CATCH THE 
ACTION ... 


FROM LEISURE 





SIMPLY THE BEST $1-5-10-20 BILL ACCEPTOR 
ON THE MARKET TODAY! 


A 
ails a et on 


Sa a 
Do _ joo id 


Te DOLLAR 
PR as 





» SIMPLE ONE PIECE UNIT . i DAY SHIPPING 

+ SIMPLE INSTALLATION +» PROMPT thes 5 

+ SIMPLE TO USE-ACCEPTS * QUANTITY PRICES 
BILLS IN ANY DIRECTION Wiens 


DISTRIBUTOR and OEM INQUIRIES WELCOME. 
1 YEAR WARRANTY 


LEISURE 
ENTERTAINMENT, LID. 


For amusement only. Not intended for sale or use in states 
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Purchase Direct From 
The Factory! 





sy 2 
Ww LUCKY NUMBERS 
It's so simple . . . it simply earns $ $ $ 


The Newest Game in Town! 





LUCKY 8-LINE 


Also Available: 
Hilo Double-Up Joker Poker 
Dual Tank Game 
Countertop Cabinets 
Kits - Kits - Kits ne 
Lowest Prices - Fastest Delivery! eee wee te 


I YEAR WARRANTY ROULETTE JUMBO 8 LINE 


Toll Free: 


e e¢ e@ 











municipalities where such games are prohibited by law. 
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INC. 


e 19” & 25" 

e Removable & Interchangeable 

e Slide Drawer System 

e Optional 19” or 25” Monitor 

e Lighted Quick-Changed 
Marquees 

e Industry Standard Over/Under 
Coin Doors 

¢ Monitors can be mounted 
vertically or horizontally 

e JAMMA Ready 


Et A se 


Low Boy Available 


GREAT PRICING! 
| Poker Cabinet 


e Optional 13” or 19” monitors 





e Security back panel 


e Flip-top lid for easy access to 
monitor 


e Ready for your kit! 





Contract Design Manufacturing 


Basketballs: We Stock, Se// & Service 
Game Master Products & Parts 


(Master Shot, Double Shot and SpinOut) 





* * * Call Now for Details * * * 


125 Royal Woods Ct., Suite 140 
Tucker, Georgia 30084 


1-800-226-6660 
(404) 270-2900 * FAX: (404) 270-2915 
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INSTANT 
CASH 


FOR YOUR 


Street Fighter IT 
PC Board and Marquee 
— Prefer USA Boards — 


Also Wanted: Tetris, Capcom 
Bowling, Street Fighter I, 
Pit Fighter, Golden Axe, Golf, 
Bubble Bobble, Final Fight, 
DD lil, and any driving game. 


VIDEO CONNECTION 
1-800-44HOT-KITS 
(1-800-444-6854) 


DARTS 


ARACHNID 


SUPER SIX OR 
SUPER SIX PLUS 
Look Great-Location Ready 


only $1075 


BOZO 


GRAND PRIZE GAME 
W/TICKET DISPENSER 


$2700 


VIDEOS -- $200.00 each 
Buy TEN Get ONE Free 
CALL FOR LIST 


Jim Stansfield Vending, Inc. 


La Crosse, WI 


608-782-7181 Ask for MAX 


Cummins 
Jet Sort 


COIN SORTER & COUNTER 
HAS BAS STOPS 


only $3200 





Great Deals on New Novelty 
& Redemption Equipment. Try 
us first!! We represent most 
5 | manufacturers: Bay-Tek; Betson; 
THE FXP i RT Coastal; Coin Concepts; Doyle; 


ice; Skeeball; Smart; Vari Tech. 





Frank ‘‘The Crank’ Seninsky Call for complete list. 
President We also sell tokens. 
LPHA OMEGA SALES, ING. acannon 
6 Sutton Place, Edison, NJ 08817 OCEAN CRATING 
(908) 287-4990 ‘‘Hablamas Espanol 
uN poco’ 
FAX # (908) 287-3079 P 
6 6 35 
SUPER ‘‘CRANK”’ SPECIALS 
Dragon’s Lair Il — $2495 Captain America 
F-15 Strike Eagle s/d — $3995 Neo Geo’s Ded. — $2095-2795 
“‘CRANK’’ SPECIALS: 
Batman 995 Hit the lce 995 Spiderman 2095 
Beast Busters 2395 Indy Heat 2395 Steel Gunner 3595 
Capt. Commando 2095 Mad Dog 27”’ 7695 = Street Fighter Il 2395 
Caveman Ninja 795 NinjaTurtles — 1295 Super Off Road 1295 
Desert Assault 1595 Pit Fighter (ded) 1095 ~=—s Turtles Il 1895 
Final Fight 895 Rad Mobile 2295 Vendetta 1995 
Ghost Town 1795 Shuuz 995 WWF ulr 795 
GP Rider u/r 3695 Simpsons (u/r) 1495 
High Impact 1395 Space Gun 2495 
VIDEO GAMES Smash TV ......... 1295 Shuuz............. 395 REDEMPTION NOVELTIES 
Stun Runner ....... 2095 SlySpy............. 295  Reconditioned-Warranteed 
Arch Rival .......... 595 Sunset Rider....... 1995 SmashTV.......... 495 Basketball-Smart-sin. 1495 
Attaxx ............. ASS WOO .0uess ceticeaues 795 Strike Force ......... 395  Basketball-Gray-sin. .. 695 
Bowlarama ......... 695 Turbo Outrunmini...1795 TMNT ............. 195 Cosmo Gangs...... 5500 
Chase H/Q......... 1695 TOG n<s-as 244.05-02%05 295 Crane Triple Betson . 3495 
Carrier AirWing ...... 995 PC BOARD & HEADER V BAU ccenesdnceenes 195 5CardDraw........ 2095 
Continental Circuit (u/r) 895 Arch Rival .......... 295 World Soccer Finalist . 495 Fiveinlines......... 895 
Double Dragon Ill .... 695 Attaxx ............. 295 WWE .2.ccccsewncias 395 Klondike pusher .... 3195 
E-Swat .....0e<csue 595 Batman............ 495 Knockdown ........ 2795 
Final Blow .......... 795 Caveman Ninja...... 295 PINBALLS Low Boy Crane...... 995 
Golden Axe ......... 795 CrimeFighters....... 295 BrideofPinbot...... 1995 Rivierapusher...... 8995 
Klax ..........000.. 395 Desert Assault....... 595 CarHop........... 1495 Rolldowns .......... 750 
Magic Sword ........ 795 Eswat.............. 195 Checkpoint ........ 1695 Silver Ski.......... 7995 
Majestic 12 ......... 795 .50Caliber.......... 295 Cyclone........... 1495 Silver Splash ...... 10995 
Mercs .............. 995 Final Fight.......... 595 DING ..cccncewenes 1695 SkillDozer.......... 995 
NARC ............. 795 GatesofDoom....... 295 FunHouse......... 2095 Treasure Island..... 1595 
Ninja Clowns ........ 795 GION ca cwevacekavens 195 Gilligan’stsland..... 1895 
OP Thunderbolt ..... 1195 Magic Sword........ 495 Hurricane ......... 2295 
oi 1795 Moonwalker......... 145 Jokerz............ 1295 
POOQOIG.. . 22222202455 Foo PAVE a xcwon nae eee es 395 PartyZone......... 2295 
FIGGKI iio ton se ewe 495 NeoGeoGames ..45&up Simpsons ......... 1695 
Rampart-Ded. ...... 1295 OUIZONG ..iccacisnas 295 Surfin’ Safari ....... 2295 
Rowe BC 25 MC .... 1795 Pigout .......06.65: 195 Terminator Il ....... 2495 
Rowe BC 35........ 2995 PIGSKIN« cocina wccna xi 295 Turtles............ 1795 
Strike Force ........ 1295 Pit Fighter.......... ASS .V6GES ....ceesrenes 1395 
BA. kad vaeesgasaxs 17658 POW oi ccs vaox en es 95 Whirlwind ......... 1795 





ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS — CALL FOR COMPLETE LIST 
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COMPETITIVE 


Products Corporation 











YOUR SOURCE 


FOR SAVINGS 
* Power Supplies * Counting Meters 
* Rubber Rings * Score Displays 
* Miniature Lamps * Fluorescent Lamps 
* Pushbuttons * Coin Switches 
* Locks & Hasps * Coin Chutes 
* Coils...Ect. * Fuses...Ect. 


Quality Coin Machine Parts, 
Electronic Components and 
Billiard Supplies for the 

Amusement Industry. 


800-562-7283 
or 215-547-7520 


FAX 215-547-7577 
~*Our Name Says it All" 











Seeburg is Back!! 


Now delivering the 
NEW “Infinity” 





> Incredible Seeburg Sound! 
> Bill Stacker! 
> Great Price! 
For delivery information in southern 
California, Arizona, & southern Nevada-- 
Seeburg Parts & Service-- 
CALL: 


LASER-LA 


DISTRIBUTING 


714-895-3200 
Fax 714-897-5811 
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Used Slot Machines To Sell 


Bally E-1000, Bally E-2000, IGT M-Slots 
Jennings electronic, Bally electro-mechanical 


* Slots for home use 
in legal states 


* Slots for export 


* Call for more 
information and 
prices 


R & J Amusement, Inc. 


138 Fleming Street 
Fredericksburg, VA 22408 


703-891-4632 


FAX 703-891-4644 


89 Prices on 


CRANE PARTS 


FITS ALL 


Popular Cranes 
MOTOR BURN OUT 
PROTECTION CKT. 
NYLON GEARS 
BRONZE BUSHINGS 
CHROME SHAFTS 





ALL YOU 
NEED 
ISA 
CABINET 


Kit Includes: 

Power Supply, XFormer, 

Joystick, LED Display, 

CraneMech., Computer 

Board, Counters & Wire 

Harnesses. 

We have an exchange program on the ckt. board 
and crane mech. to keep you operating. 


AT THESE PRICES SUPPLIES ARE LIMITED 
OMNI PRODUCTS 


417-485-7505 





M & P AMUSEMENT 


(Phil) 


658 West Market St. - York, PA 17405 


se Habla Espanol 


(Terry) 
(Mike) 


(717)848-1846 eax (717) 354-6801 


May savings-$50.00 prepays freight on uprights in continential U.S. ($80.00 on sitdowns) 


May (6 Pack) Special 


Buy any 6 of the following and get the 


7th game free from this section only. 


Altered Beast....................0000ee 395 
PUPCANOIG crcnvcienkaastacanassecarcedsnees 395 
PSTN GR occrcosesianaicassasawsiwneneianes 395 
CIMINO E UN isc ei ciccsciccsctadensscseacenes 395 
DS VOR TAO? hc cusscerscavsceanscredecsovie 395 
DOUG: PIAVs sccccasscceusadeansvvasscas 395 
EMD i Vnsisscssvcsesesencecaczaeueas 295 
ESCOPS  PlANicssccesssvcisaccansvenscs 395 
Cit GrouniGsscszscanspcssaacegsesemaw: 395 
Ghost Se Gob Naisccssssssvccesssserexs 395 
Gime 8 BrOGKissccssessecescvecsseanss 395 
RIAA Ol crcecocucnennesinsenctercasenss 295 
GUNGINOKGs cccsscrssevenenvecasasscssees 325 
HGGVY Barr G leviiciiccsossiscccevivensees 350 
FUP BI AUOWIG cis cvivaiavcscasdsanenesvatne 350 
PE i sisisveniasrmareacncenvensxosndewak 395 
Legend of Kage....................065 295 
PEL TB oe wdacacanccccvaemmemonioacnes 175 
PUNCH QWUM rdccssacwance tienen inancetuus 350 
PR ida tcssinccasckurcnvemstaenteasees 395 
PBIB Gi ciiitacocncessncivcemmrvades 395 
PE VG veccscacatensctsassnvesaavens 295 
Rolling Thunder....................065 395 
Rough Ranger................cceeeeees 350 
MNO sass biiedietesivciiwaaidaokbortadens 395 
Skull & Crossbones................. 395 
Sky Adventure...............cccceeees 395 
Se SE NIR ce csvaencuscenvesdcaaiaiaandes 395 
SW FOUTSE say xevavaverssaceasiscoracer 450 
Super Mario Bros................... 350 
Ten Vard PIQHt....c.-ccscscccceseosses 295 
BIGGr PICU. sixsccsceakianscccssusansnvann 395 
i ee 350 
Touch Down Fever................. 295 
Wi EAT Bseeb cat icdwueswcnaceduiedowdcommp wes 295 
WONG SOLVES cinssenensacswesnsnanaccs 195 
BWO. TiGGi Sis cssevedececsnanenarennanee 295 
WIGMSDG iiccnirrcicvaccetcnervmenaxonnan 350 


Music Specials 


NSM Concert 240 w/bill............ 995 
NSM Prestige l...................e0eee 395 
FROCK Ola 45G.... sessncccseennessvessaves 395 
Rock Ola 447.......ccccceeeeeseeeeeeees 395 
Rock Ola 464....................cccceee 395 
Rcok Ola 474 whlbill.................. 395 
Rock Ola 470 whibill.................. 395 
ROCK Ola 480... ...ncccccccscrcneccnnces 395 
Rock Ola 488................ccc cece eens 695 
Rock Ola 488 whlbill.................. 795 
FROCK Ol 20; ssccccsnnssnsccsaneseasvse 795 
POWG POGus siscsesctecncnsstansnnswanswes 550 
Rowe R88 wibill.....................8. 995 
Rowe R90 wibill...................... 1350 
Rowe R 91 wibill..................... 1450 


Super Specials 


GP FGF 676 xs cescscsosasesousaseeent 5695 
Lazer Ghost Gun................... 2995 
Original Computer Space......... 995 
Road Blaster s/d.................0% 1495 
SMS Poker Roll witicket........... 1495 
StUNMMUPNNG? 816s ccsccccctansaccavces 1495 
Super Chexx Hockey............... 995 
Team Quarterback.................. 695 
Thunder Blade s/d................. 1495 
Wanted 


After Burner s/d--Power Drift s/d 
Power Drift u/r--Race Drivin’ u/r 
Big Choice Triple Crane--Rock n Bowl 
Final Blow--Merlin Magic--Klondike 
Pop-A-Ball--Road Riot s/d 
Wacky Gator s/d 


Dedicated PC Boards 


with used accessories 


PUG irises ceduecetonsindeatusasnaveraeeess 150 
BG TUES cosrscceevectsicieaimenwtiacreyes 150 
COMP SININGS so cisscncsasavsewessewnessasaes 150 
ROTA Miseayu a seataceaeustdaassakenanseesseices 150 
Crimé: Git siseisessixesasercsemsewsuancs 150 
CHING. FIQITOT ccc icscccasntacas rincacavcesss 150 
Double Drago ecnsinsaccenexsarvcseetesns 100 
Dougle Dragon Ill................cceceeee 245 
ESCH PlanGt vmsscusscccxncsssmcksconss 150 
SGIGEN FR Gicescccccsaroreneusscvessaaees 195 
Kuri Fab MasSt68 osc icrsecscssaverasseavncss 50 
Bee WEN U vasncusctaenisoremieunecksamiuenien 150 
SNOSt BUSTS ces acccckctevsncssacsan ssn 150 
GONG. WING vcissacnsadstecnnsimensens 100 
GUGKTULA. Wal esccsns cusccviecasavccsacecs 100 
RPOUEIEE Wir sds itis ses concen ves cadeasanseces 100 
NIG EVGI To ccws ccnssunivescesiddavecssinn 95 
MIGON Wal GEL vciccccevnvncsrannkarnevanian 150 
NINGG GAC iisccxcnvesccsevensaxesnnens 125 
a 150 
I vai.cnscencbinsancetanessteeinenun 195 
MD Oi is ciccansscensedsasebensawcentn 150 
MBAMpPart (NOW). csscsicesissscacnsassess 295 
I CO Vi cons ncerrasaneyupeerasererennisen 150 
WEEE T exnxdacntseptesdns soaceedsanbedtsass 195 
SWOGC OU bscsccecsavesacacagsvcanevenravas 95 
POG TIS i asccxcccsesaneniswasaccasces 150 
WOlld S@Qri@G. ccccssscsecdcccencenecasss 100 
WOllG BOGGOl cscss wise crdscnsnnasisuxs 195 
Pinballs For Sale 
BE Ta a: ccd cede vetsenwaenunecbepeess ies 795 
Black Knight 2000.................. 1195 
SONG BSG sic cicsanicavsswwneveccvss 995 
BUG OC Pini isccccnacisncnedesenve 1995 


CME CK DOING wiisaicscxstcaanaccasesncases 1995 
Te scaannasarsisenkeecarestenueunes 595 
YOON G sc carsasaisatunnikaesiaaeexanas 1250 
Eight Ball Champ...................00. 495 
PE Weacowcccesbeibnsd diahaendinesancaies 1750 
P91 siteceh faavensenscoawaacertniaenmeiead 595 
FO incu saciateinnieoaiececcuteieiinaeiances 695 
PUR PLOUSE sssesssaidesesssiencteknenda 2100 
FGM SPGGG. ccscscsssavansacessnecesaces 695 
TA cnc xeanqucennsseseeusanasiewateansa 995 
Lights Camera Action.............. 1250 
MOUGIN AYOUNG siivcsssaesesesussccers 1395 
POO coca caninmsaneshorsenenesuns suas 995 
POUNCE PORGG icicsrscsvacusccsaestasawass 1295 
We wansiacscouseéus asadeddeewie<eeuisiiaaeen 995 
TOQPITIVATOP PU spicy cccicwevesacenceuscas 249 
THES SUMPSONS. vssccacsecsccscesccnasee 1495 
VU WIG sacs sanesan ance nsuncesmaneneas 1495 


Videos For Sale 


After BUPMEF Ul fisssessssecsvnvacecenscen 895 
BUCY MEGTOF ssc sccccvscasdsnsscmesancmes 350 
APB WIGGAC sessscscvsxcwssnxcvmewnsasians 795 
AFChriVal DYNEIN: cocccecssenmwsnenes 795 
BO CBN rnincsuensscassdsssuvesnsiesass 1095 
BIGdES Of St6Ohicscsacscccsavcvssvesesens 495 
Buggy Challenge s/d.................. 750 
Championship Sprint................. 995 
Continental Circuit...............cceee: 895 
Double DraQON i ccscssscnsasiccesnnsews 450 
ENGUIG FOGG suisnnscccnssanvsnivaspoees 850 
Gates OF DOG i cisccascanciccecanies enon 795 
GOST BUSTClS .is csiccanscccsscnsncceeaies 695 
Hard Driviti Side issscascncinawinwaswas 6000 
Heavy Weight Champ................ 595 
WNGIANA SOMES sciedsccnsccnsasWeanesess 450 
Mech Attach 2 Plisssissiccsceseavess lego 
BGs den skawvidadssuidawsvenseeans 395 
Operation WONT. .scinenssncsesadannnians 795 
COE FO iinccenncctavacieeensdaensummcenwe: 155 
POO OY avi ccanna cowanddenarapeenesonnae 550 
Pole Position | s/d...............00000e 795 
Pole Position Il s/d.................... 895 
Pole Position Il............... cece eens 795 
IU GTTOTD Cis cnvnswovencwnvevnssonsamen 595 
Roadblasters..............cc cece ee ees 895 
SPY FUREY B/G i cccsccdnsssnsdvesssanas 550 
F209 GEG CCS: cccscasvccdecesnavesneenas 550 
Stun Runner s/d..............ccee0ee 1495 
SUpEP OTM ROG soccicsccsscavtsaccans 1295 
BUPOE SPM Crvcextvasasccestawrsenscews 995 
Team Quarterback.................06. 695 
PEGS BOW vesiocicsncosncvavcacenaxends 695 
Thunder Blade u/r.........ccccccee eens 895 
TRUNGED CHOSE. ei ciciavwscvwtecesenawan 495 
Thunder Blade s/d...............05. 1495 
WONGCY BAU vccssscscescsuneamasnesseasns 695 
WWE Superstars ...s.icccccccsencenes 750 
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NEW KIDDIE RIDES Classifieds 
MADE IN THE U.S.A. 


Solid State Engineering ¢ Lightweight ¢ Durable Bring 
Weatherproof ¢ American made replacement parts 
Universal base for all rides © High-security coinbox 
Heat-treated strips for construction 


Results! 


CONTACT 
CAROL LEA 


SPACE SAVER RIDES 

These newly designed small 
rides still offer solid state sound 
and mechanics, heat-treated 
steel strips on coin post, and 
American made replacement 
parts. Yet, the scaled-down size 
(Little Foot truck 26 x 44 inches, 


Lite Foor rok 2644 (504)488-7003 
arousel Horse 18 x 36 inches) 
saves you money as well as FAX ( 504 )4 8 8 -] 0 8 3 


space. 





4X4 BIG FOOT 

This Classic 4 X 4 Bigfoot truck 
has solid state sound, seats 

two, and has a standard state of 

the art security box making it our 
most popular ride. It is available 

in red and blue. Also available are a 
Kiddie Car and a Biplane. 





18 WHEELER 

This ride is made with indivi- 
dually molded tires for realism. 
It shares all the standard char- 
acteristics of our other rides; 
seats two, fits on a universal 
base, high-security coinbox, 
heat-treated strips, replace- 
ment parts are American made. 


HYDRO BOAT 

This all new speed boat will be a 
favorite of all water-loving chil- 
dren! It has the same solid state 
sound and mechanics, and high 
security features of our other 

rides. It is available in eye-catching 
yellow, blue, or red. 





Kiddie Amusements 


P.O. Box 939 © Florence, MS 39073 
601-845-7501 ¢ 800-647-6460 
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DUKE DISTRIBUTING 


210 CHERRY ST. ¢ FRANKLIN, KY. 42134 
Sales (502) 586-9066 * (502) 586-1663 * (502) 586-1773 (also our FAX #) 
Parts & Service (502) 586-9058 


nor ses rane | PME QNERY | aw ue 


* JUKEBOXES x * POOL TABLES x | x WE'RE BUYING x 
ROWE — R-82 thru R-94 Comb Late Model Flipper 
New CD Models “ S&M Pushers 


SMS Draw 80's 
NSM — City Il, IV & Concert 240 Valley Pool Tables 
New CD Models Rivieras 
ROCKOLA — 470 thru 496 


Omegas 
New CD Models Top Draws 


* * * LUCKY 8 LINES x x x 


Aladdin ¢ Cherry ¢ W-4 
F-5 ¢ W-6 ¢ W-7 ¢ W-8 
W-10¢ W-11¢ W-15 ¢ F-16 
¢ Lucky 90 ¢ Lucky 74 






Valley, Dynamo, & UBI 
— NEW & USED — 


Prices starting 


at 1395.00 CALL 


¢ QUALITY GAMES 
¢ LOOKING FOR DISTRIBUTORS 


¢ WE CAN DELIVER QUANTITITES 
IN ONE WEEK. 


Blonde or Woodgrain 

Cabinets ¢ NoCoins 

Single Coin * Double 
Coin ¢ 19”-13” Uprights 


Lucky 75 8 Jumbo ¢ Cherry 
Bonus III Pull Tab « Double 8 
and others!! 


¢ 8 GAME MINIMUM ORDER » 


© ONLY *1295,00 » 


e Cocktails « Kits « 13” 
Minis ¢ 9” or 13” 
Countertops ¢ or Just 
Boards 


1) | GAMES HAVE SHARP IMAGE MONITORS & EE! BILL ACCEPTORS & ONE COIN MECH. S04, 
ADD $165.00 FOR DELUXE MODEL — TERMS: CERTIFIED FUNDS ONLY UPON DELIVERY. 


MARS - VFM5 345.00 
MARS widown stacker VFM5 . 444.00 
Empty Cabinets 


Wells-Gardner 
13” - 19” Monitors 235.00 


Sharp Image 
13” - 19” Monitors 215.00 


Lucky 8 & Cherry Plexis 


26 and up 
Pool Table Supplies 


12Amp Power Supply ..29.95 ea. 
Isolation Transformers ..11.95 ea. 
Coin Mechs & Channels . . 13.75 ea. 
8 Line Harnesses 38.00 ea. 
8 Line Button Sets ..... 24.00 ea. 
Tommy Gate w/7" Ext. .... 945.00 
Klopp Coin Counters ..... .650.00 
Toggle Switches ........ 1.50 ea. 
Monitor Bezels ......... 6.00 ea. 
Meters ............000, 4.50 ea. 
4" Speakers ........... 4.00 ea. 
Bill Chutes 10.00 ea. 
LineCords ...........00.. 6.00 
Gross of Master Chalk...... 22.00 


Dyna Aladdin PCB 
Yamate W-4 
Yamate W-6 

Wing W-7 


Wing W-11 

Cherry Bonus III 325.00 
SMS Top Draw w/DBA ... . 1150.00 
IGT Draw 80’s 750.00 
SMS Hi-Lo w/DBA 

Asst. Cranes 

Jackpot Bonus 


|.C.E. Putting Challenge 
Golf Game 
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Baseball 
Variety 
Sports 
Packs 


GREAT | 


“WA 





144 Pieces @ $1.25 


IT'S A HIT 1! 







For Orders: 
A.L.D. 

Services, Inc. 

800-77-PLUSH i 


(Same Day Shipping) 





a4 


Drew MiIiA 
Change Machine 


e¢ 1600 Bulk Coin Capacity 


e Accepts $1, $2, and $5 Bills 
($10 and $20 Optional) 


e Wall Mount Bracket Included 
e Low Goins Sensors 


e Battery Back-up _ 


e Floor Stand 
(Optional) 


e Bill Counter 
(Optional) 


DREV)z 


120 Southwest Drive « Spartanburg, SC 29301 
(803) 574-0162 + Fax (803) 574-7680 
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COMPETITIVE 


Products Corporation 
YOUR SOURCE 


FOR SAVINGS 
* Power Supplies * Counting Meters 
* Rubber Rings * Score Displays 
* Miniature Lamps * Fluorescent Lamps 
* Pushbuttons * Coin Switches 
* Locks & Hasps * Coin Chutes 
* Coils...Ect. * Fuses...Ect. 


Quality Coin Machine Parts, 
Electronic Components and 
Billiard Supplies for the 

Amusement Industry. 


800-562-7283 
or 215-547-7520 


FAX 215-547-7577 
**Our Name Says it All" 







? 5 99 
Retrofit Kits 
$ 5 69 omplete 


These kits give you everything 
you need to quickly turn your old 
Williams Cabinets into hungry 25” 
money-grabbing quarter-gobblers! 


Kit includes patented steel 
mounting frame, 25’’ color monitor, 
misc. hardware, and illustrated 
instructions. 


Eldorado Games 


310-630-3300 








DIGITAL DISC 


AMERICA 


DON’T BE HELD CAPTIVE BY 45 RECORDS! 


@ Will Convert Most Any Type Phonograph 

—@ Compatable To Any Existing Sound System 
@ Call For Details On Your Application 

@ Optional Accessories Available 

@ Toll Free Service Number 

@ 1 Year Warranty On Mechanism & CPU 











FEATURES INCLUDE 


1. Phillips CD Player 

2. Full Programmable Pricing 
3. Cash Management System 
4. Disc Management System 

5. Background Music System 
6. Easy Loading and Unloading Disc 


UNIVERSAL CONTROL PANEL 
Designed for most any phonograph (Dimensions 12%" x 52" x 1 5/8”) 


KIT INCLUDES: 
1. 100 Disc CD-Player (24’’x 15’’x 10’’) 
2. CPU Logic Board 
3. Complete Control Panel With L.E.D. Readout 
4. Complete Wiring Harness With Connectors 
Compatible To Existing One 
5. Complete Mounting Harness 


@ OPTIONS: 


Call for complete list of options! Including WALLBOXES 
and CUSTOM DESIGNED CONTROL PANELS. 





DIGITAL DISC CD MECHANISM 
(Dimensions 24’’ width x 15”’ depth x 10” height) 


¢ 100 Disc Capacity 
¢ Phillips CD Player 


DIGITAL DISC ¢ One Year Warranty 
AMERICA 


2 
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For More Information: 


DIGITAL DISC AMERICA 


R . \ 5617 Business 50 West ¢ Jefferson City, MO 65109 ee ee i | 
(31 4) 893-8497 ” FAX: 31 4-893-3601 One CPU Logic Board Does It All 


(Dimension 15"’ x 10’) 


GET OUR CD-CONVERSION KIT NOW! 










PLAY METER 915 MAY 1992 


Monitor Board 
Replacements 
with one year warranty 


oy 


| 
$99.9 
_* Inlots of 3 x 


(109.95 - single) 


EYGO CHASSIS are available for most monitors 
including: Electrohome, Hantarex, Wells Gard- 
ner, etc. 


EYGO MONITORS are available in 13 inch, 19 
inch, 25 inch, 27 inch, and 33 inch 


EYGO POWER SUPPLIES are available in 7A, 
12A, and 15A. 


EYGO COMPANY, LTD. 


Phone (214) 721-0258 
Fax (214) 721-0363 


GENERIC JAMMA CABLES: 


IMMEDIATE 
DELIVERY! 



















* Custom wire harnesses made to your 
specifications. 





* Custom electro-mechanical assembly 
(prototype and production) 






* Engineering and design assistance 
available. 







* Supplier to industry giants. 


CALL NOW! (708) 678-9520 
PARTEC INC. 


10517 United Parkway 
Schiller Park, IL 60176 


Fax: 708-678-9546 
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GEE ae Assorted 
7 fe Toys for 
bc Crane 

7 cMachines 


Super Special Sale 


7" - 10"...$.85 
7" - 13" Jumbo....$1.05 


—BMC} Best Mfg. Co. 
1-800-962-4486 
414-547-5051 













<< The Easy To Use Computer 4” 


CD TITLE STRIP PROGRAM _ 


The CD TITLE STRIP PROGRAM is two programs in one. (J 


You can print your own CD Title Strips AND inventory 
Print Your Own CD Titles and Songs On Continuous games 








all your CD’s and jukeboxes with your personal computer. 
Form Tractor Feed CD Title Strips - Complete CD 


Inventory Control—Jukebox Inventory — Bullet Fast 
— Full Color —Store And Print All The Information 


About Each CD Including: Title, Artists Or Group, a 
All Songs, Cost, Quantity, Manufactures Code, Re- ~ aa 
lease Date, Label Name, Number Of Copies In Storage, wre) 
Number Of Copies On Location, And The Type Of LY 
Music — Select Your Own Unlimited Number Categories 
For The Type Of Music — Print CD Title Strips and Block ES 
Out Those Tunes You Don’t Want Listed On The Strip 
And The PROGRAM Will Automatically Center And Close Up The 
Empty Space On The Strip — Store Information On Each Location - 
Track The CD’s “In And Out” Time On Any Jukeboxes At Any 
Locations — Track The Number Of Plays Of Each CD — Make Notes 
On Each Location — Print Lists And Reports For The Jukeboxes And 
The CD’s — List On The Screen Or Print A Report Of All The 
Jukeboxes That Contain A Particular CD — List Or Print What CD’s 
Are In Any Jukeboxes At Any Locations — List Or Print CD’s By 
Music Type, CD Identification Number, Artists Name, Or CD Title- 
Supports Bar Code Reader Via Keyboard Port — Free Title Strips 
With The Program — One Year Support — 10 Day Money Back 
Guarantee — OVER 175 FEATURES AND FUNCTIONS, 
Most Completed With ONLY 1 KEYSTROKE!!! For IBM And 


EF 100% Compatible Computers With Dot Matrix Printers. 
Requires Hard Disk and 512K Memory. ONLY $395 
fF) __ TITLE STRIP COMPANY i 
<> Post Office Box 333, Riva, Maryland 21140 = 


Toll Free Orders (Voice or FAX): 1-800-950-5853 


Information: 301-956-5856 / 301-261-7781 
gre = “<< 
P= m= = 
















| 





REDEMPTION PROGRAM ¢ AMUSEMENT PROGRAM e¢ VENDING PROGRAM e CD PROGRAM 


CD PROGRAM ¢ VENDING PROGRAM e¢ AMUSEMENT PROGRAM e¢ VENDING PROGRAM ¢ CD PROGRAM ¢ REDEMPTION PROGRAM 


“THE SILENT PARTNER” sortware 


LET 1T HELP YOU MANAGE & CONTROL YOUR BUSINESS! 


THANK YOU OPERATORS... 


With your ideas and input, you've made us the industry standard. Without you 
it would not have been possible. Your ideas have allowed us to write 10 
different versions in only six years. . . 


INTRODUCING VERSION XI: 


8 MAJOR CHANGES, including Location Look-Up, Location Rotation, Location 
Notes (public relations!), Vending Posting, Vending Audit Report, Amusement Audit 
Report, Service Calls, Summary Reports, Report Generator, Commission 
Checks, File Checking and File Recovery. 


PLUS MUCH, MUCH MORE such as: Improved User Interface — More pull- 
down menus, search by beginning of name, intelligent prompts, etc. 


AND NOW... 


REDEMPTION MANAGEMENT PROGRAM: 


REDEMPTION MANAGER provides you with complete inventory control. It 
allows you to evaluate performance of one machine or a whole group of 
machines... uses SILENT PARTNER data files to get information about your location 
and machines — saving you ALOT OF TIME! REDEMPTION MANAGER uses 


the same menu-driven structure as SILENT PARTNER, so the learning time is minimal. 


HERE IS OUR GUARANTEE: Not 30 days but 365. That’s right! Put the SILENT 
PARTNER to work for you in the next 365 days. If you find something faster and 


better, we'll also purchase it and DOUBLE your money back. 





CALL OR WAITE FOR FREE INFORMATION: 


THE SILENT PARTNER, INC. 


3441 South Park © Springfield, IL 62704 


Phone: (217) 793-3350 ¢ Fax: 217-793-1842 


WVYYDOWd DONIGNAA © WVEHDOX8d GO ¢ WVYSDOudd LNAWASNWY «© WVYHDOYd NOILdWAGSYH « WVWHYDOYd dO « WYYHDOYd ONIGNSAA 


REDEMPTION PROGRAM e#¢© AMUSEMENT PROGRAM e¢ VENDING PROGRAM e CD PROGRAM 
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Get a grip on 
new profits 


Attention : Double Dragon 
Board Owners 


3 New Games: 


Dangerous Dungeons: Great new maze game 
with exceptional graphics. Players collect 
treasures to open doors to new and exciting 
levels while trying to destroy the enemy...............06. $219. 
Thunder Strike: Defender type with large 

graphics. Destroy all enemy bases while 

collecting more fire POWEL........ccccceeeceeceeeceeeeseeeeuees $199. 
Dark Tower: Fast action game with super 
graphics and exciting game play. Bubble Bobble 







t | Money 
Maker! 


This timeless coin-op novelty machine will 
never go out of style. It could be the most 
profitable sq. foot of space in your place. 
Quality built and low priced. 


CALL MR. VEND (818) 718-6061 


ALL THREE FOR $479.00 


All games can be installed onto your Double Dragon board in 
minutes. Comes with marque and overlay. Call for information. 
We sell direct. Just pick up the phone and call. Shipped the same day. 


THE GAME ROOM 
(714) 999-0700 


Anaheim, CA 





Route manager for S.D. route including 
amusement and video poker machines. 
Top salary + incentives offered. Call 


1-800-456-2785 or write: Box F92 
c/o Play Meter Magazine, 
P.O. Box 24970, N.O. La. 70184 





Local & Long Distance Models Available 
Starting at $299 


Line Powered—No AC 
Desktop or Wall Mount 

Free Calls: 911, 800 Toll Free 
Restrict Calls: 976, 900, 700 
Time Limit for local calls 

FCC Approved 

One Year Warranty 


Pay Phone Industries 
2415 West Amherst Road. Bloomington, IN 47404 


812-333-9939 


FAX 812-333-8951 
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Voice of the... 
Coin-Operated Amusement, Music & Vending Industry 


enreca! 


Amusement & Music Operators Association 


Providing Industry Leadership with... 
¢ Effective Government Relations ¢ Targeted Industry Promotion 


Continuing Education ¢ Timely Communications ¢ Industry’s Largest Trade Show 
OOU 
(And don’t forget AMOA’s 1992 Government Affairs Conference, 
June 7-9 in Washington, D.C., and Expo ’92, October 1-3 in Nashville) 


Oooo 
For more information contact: 


Amusement & Music Operators Association 
401 N. Michigan Avenue 
Chicago, IL 60611 
Direct Line: 312/245-1021 





PHOENIX SYSTEMS 
THE ULTIMATE ROUTE MANAGER 


FEATURES: 


















e Pull down menus e Complete usage tracking 
e Kasy window functions e Handles repair orders 

e Advanced route sheets e Tax form information 

e Stops employee theft e Inventory control 





TRY OUR PROGRAM FOR 90 DAYS AT $100 WITH A] | 5 = ES . 


COMPLETE MONEY-BACK GUARANTEE. IF YOU LIKE = 


THE PROGRAM, SIMPLY PAY THE BALANCE OF $299. 





WRITTEN BY VENDORS 








* AMUSEMENTS FOR VENDORS... 

* FULL SERVICE VENDING 

* O.CS. EVEN YOU CAN RUN 
THIS PROGRAM! 






ALL UPDATES FREE WITH PURCHASE 7 
602 218-3508 All Software Comes With 
A Lifetime Guarantee! 
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VIDEOS 


PINBALLS 


DARTS 


JUKE BOXES 


POOL TABLES 


CRANES 


KIDDIE RIDES 


NOVELTY GAMES 


SUPPLIES-PARTS 


VENDING MACHINES 


GAME ROOM COLLECTIBLES 


PLAY METER 


Espanol 

Robaza International, Inc. Su Empresa 
en Los Estados Unidos que trabaja junto 
con U.S. Amusement Auctions ofreciendo 
todo para su negocio: 

1 Hablamo Espanol. 2 Maquinas de 
Video “Nuevas y Usadas” Placas y 


Refacciones de todo tipo. 3 Estamos cerca 
de “La Frontera.” 4 Oficinas en Los 
Estados Unidos y Mexico D.F. 10 
Puedemos ayudar en su exportacion. 
OFICINAS EN HARLINGEN, TX 
Oficinas: (512) 425-1918 
Fax: (512) 423-6661 
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Philadelphia 


Come to 





On May 9th 





If you've never been to one of our massive auctions, you don't know what 
you're missing. USAA auctions help you expand your route or arcade 
without driving you to the poor farm. Selling your games at our auction 
will bring you immediate cash. So, mark your calendar. May 9th will be 


here sooner than you think. 


Philadelphia Auction Information: 
In association with AMOA NJ 
Pennsylvania National Guard Armory (NE Biddle 
Amory), 2700 S. Hampton Rd., 1 1/2 miles South 
of Pennsylvania Turnpike, Exit 28 (Rt 1/Roosevelt) 
Hotels: Hilton Inn (Trevose) 800-HILTONS 

Red Roof Inn (Trevose) 800 THE ROOF 


US Amusement 
Auction 


To receive a copy of our complete 1992 schedule or for more 
information on any of our auctions, call Auctioneer Bill 
Hughes: 502-451-1263, or Ric Stephan: 812-333-9939, Fax: 
812-333-8951, 2415 W. Amherst Bloomington, IN 47404 
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May 9 


Philadelphia, PA Amusement 
May 16 Auction 


i 


Columbus , OH e 2 
aoa ens [hes Ae 
way 0 [FATE 


Louisville, KY a . « 

Buechel National Guard Armor - la. : me 
Pt 3 

Other Auction Dates ‘ (| oa 

oN) 

Anaheim, CA Pee VIDEOS 

November 7 oS 

Atlanta, GA : PINBALLS 

October 1/7 Sd DARTS 

Columbus, OH ’ 

June 27 JUKEBOXES 


September 19 1ONS 
Game Auction POOL TABLES 





December 12 ] Q 
Indianapolis, IN Over 10 Yeats ol _ 
June 13 
ae To receive acopy of our KIDDIE RIDES 
December 5 complete 1992scheduleor ,....5\ gaye 
a Ky for more information on any 
Gen Jose. CA of our auctions, callAuctioneer °°°"''"° 
eee Bill Hughes: 502-451-1263, VENDING. 
Tape, FL or Ric Stephan: 812-333-9939 |... 
es FAX 812-333-8951 

2415 W. Amherst vam Foo 


Bloomington, IN47404 COLLECTIBLES 
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* USED KITS * 


100 Clams or Less! 


64404 
Gamemasters 


(504) 924-6111 


MONITOR 


GET WELL KITS 
SAVES TIME AND MONEY 
ON MONITOR REPAIRS! 


Monitor repair kits take care of picture 
warping, blacking out, smearing, low 
brightness and brightness problems, 
poor regulation, jail bars, vertical shrink- 
ing, etc. Call for free technical help with 
your monitor problems. All kits come with 
instructions and are easy to install. 


WICO DISTRIBUTES GET WELL KITS 
Kit #101: For Electrohome GO7-CBO 
19’ color monitor. 17 parts. $7.95 ea. 
Wico #36-0243 

Kit #102: For Electrohome GO7-FBO 
13’ color monitor. 16 parts. $7.95 ea. 
Kit #201: For Wells-Gardner K4600 
Series color monitors. 14 parts. $6.95 
ea. Wico #36-0244 

Kit #202: For Wells-Gardner K4900 


Series color monitors. 15 parts. $7.95 
ea. Wico #36-0248 


Kit #203: For Wells-Gardner K4800 

Series color monitors. 15 parts. $7.95 

ea. 

Kit #301: For Nintendo Sanyo 19’ col- 

or monitor. 15 parts. $6.95 ea. Wico 

#36-0245 

Kit #401: For Atari Disco 19’ color 

monitor. 17 parts. $6.95 ea. 

Kit #601: For Korean Telcom AK901 

color monitor. 21 parts. $9.95 ea. 

Kit #910: Nintendo Sanyo color video 

inversion kit. Convert Nintendo 

cabinets with non-Nintendo 

game boards. 17 parts. $4.95 ea. 

Kit #920: For Pac Man, Ms. Pac Man 

logic boards. Eliminates hum bar in 

picture. 4 parts. $6.95 ea. 
DISCOUNT! Buy ten kits and take 


$1.00 off each kit. Money back 
guarantee. We pay S&H. 


Electrohome Flyback #A29951-B .... $45.95 


ZANEN ELECTRONICS 
= 806-793-6337 @& 


We buy JAMMA Boards 
CALL FOR PRICES 








MAY 1992 


TIRED OF GAME AND PLUSH DISTRIBUTORS 
LEAVING YOU BROKE? 


CALL 
COAST TO COAST GAME & 


PLUSH DISTRIBUTORS 


1-800-752-9879 


FOR GREAT PRICES ON NEW & USED GAMES 
QUALITY PREPACKS AND CLOSEOUT ITEMS 





California Games, Inc. 
714-482-4434 


(10:00 AM - 2:00 PM Live LIne P.S.T.) 
We buy in Big Quantity, so you get the very BEST price !! 





























NEOGEO 2 Slots.................. 


_S} NEO GEO 4 SOs. cccccseovevniens call 

NEO GEO 1-Slots NEO GEO Cartridges: 
ONLY $725.00 PRY POR se ccccevntsecssasveususuyoancese 195 
BIG? QUAN srscccceavepaeresenvaexaensees 119 
Fatal Fury Special Robo Army.........cccccccccceeeeeeeuees 245 
7 PUES Gk okcs ca nsnes sav nvemiaeiians 165 
Eight Man Special Burning Fight....cc....cccsssesssseees 165 
Football Frenzy................cccceeeeee call 
Mutation Nation..................000. call 


LOST POG Ol osc céccsisancucncsevusxccases 












SF Il Champ. Edition.............. call : 

Street Fighter I... call Street Fighter 
Captain Commando.............. 825 _. 
WHOST BIOS. viiicciicndesantaxnsesas 75S 

Te WE wickwavenscasenecnetanicankduuses 295 Champ. Edition 
Crime Fighters.................06: 255 : 
Combatribes................000000e 195 é | 

Double Dragon...................+ Les all 

Double Dragon Ill................ 

Dragon Breed...........:.00 240 Fatal Fu PV as $195 
SD MISTING son centeanncwccdeaseuseaes ae 

Ninja Gaiden..................00085 1 ; 

BiOW Bibeqceencere oe r66 [Eight Man..$119 
Bit BUS Ol Si.cccscissanccncssswinannuns 230 

SHINGO sacivevsnvsanseneivennsuevcvawes 310 

Sfiadow D€MCe?r......ccccceeeenes 375 Call US-- We want 
PSO cscatcsnidaceviscenssucsieveus 289 8 

Arch Rival$.....cccsscsesessereveeee 279 your business!! 
CBO BS Nii cc cmewasvasoussewmniewnawaoess 5 

Cri GV iewsncenicanionndamesetecs 295 | 

Final Round... 245 Live Line (714)482-4434 


10:00AM-2:00PM P.S.T. 


Voice Mail (714)949-3499 


Sunset Riders...........cccececceeees call 24 hours 
Rim Rockin B.Ball................06. call 
Mutant Fighter................... 550 FAX (714)629-4090 


Knight of Round..................... call 


SOUTHLAND DISTRIBUTING 


1611 Castle Hayne Rd., Bldg. B * Wilmington, North Carolina 28401 


CRE) EEE.) ct ta et bh) 


OR FAX US AT: 919-343-0084 


PIONEER LASER JUKEBOX |  aoaap arpains 


Distributor for North Carolina, South Carolina, and Virginia CALL US NOW! 


VIDEOS: PINBALLS: MUSIC: 


Arch Rivals 

Arkanoid 

Atari — 720° 

Buster Bros 

Continental Circuit Fun House 
Desert Assault High Speed 
Double Dragon Pinbot 

Final Flight Road King 
Gain Ground Space Shuttle 
Gauntlet II Space Station 


High Impact Rowe R-91 Combo 
Ninja Gaid 
me ue a Rowe R-92 Combo 
Operation Wolf Rowe CD-100 
Paper Boy KITS AND Good Selection 


Pit Fighter DEDICATED GAMES: IN STOCK NOW! 


Pole Position | 

Pole Position II MISCELLANEOUS: 

POW 475 Cherry Master a 
. 8 ct Tee ROE Dae ee Cw et ee ww Digital Bowlers 

Road Blaster Eldorado Pushers All Kinds 


Robo Cop a ee ie Kramer High Speed 
Shinobi W-4, W-6, W-7, W-8 Grayhound 5-in-1 


Simpsons F-5, Lucky Star, Bingo 


| Street Fighter Cherry Bonus III 


Super Hang On Used W4-W6-W7-W8 
Super Off Road Cherries & Eldorado 


Thunderblade (U/R) CRANES: USED POOL TABLES: 


WWF Superstar Clean sweep 
, ' VALLEY - DYNAMO - UNITED 
WrestleFest Betson Big Choice. . .$2395. 7' and 8"... . Call for prices. 


CABINET STYLES CABINETS - KIT READY $695| WE ARE NOW BUYING 


¢ 19” UPRIGHTS INCLUDES: Monitor, Power Supply, Jukeboxes, Pool Tables, 
¢ 9” COUNTERTOPS Coin Mechs, Formica Cabinets (not Pinballs, Videos 
¢ 13” MINIU/R ¢ SITDOWNS paper) » BLONDE OR BROWN WOODGRAIN and Pushers 





TRADE-INS ARE WELCOME! 
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JENNINGS SLOT 
MACHINE BOARD 
REPAIR 


A&B AMUSEMENT 


RT. 2 BOX 285 
SO. RANGE, WI 54874 


715-398-3677 


Wanted 
Mechanical 
Bulls 


(will pick-up anywhere and 
pay top price) 


(309) 788-0135 


We Offer $100 Trade in on Many 
Boards 2 Years old or newer....CALL!! 


KITS:Bd. Header (Top Condition) 


$50 Trade In on Most 
NEO GEO Cartridges--CALL 

w/trade w/out 

Baseballl Stars...$89-139....$159 

Crossed Sword....79-109 

Eight Man 

Ghost Pilot 

King of Monsters.79-139 

Magician Lord free-19 


Ninja Combat 
Sengoku 
Super Spy 


Game Traders 
512-349-5730 


1031 Patricia #107, San Antonio, TX78213 
10 AM Sun-+ri--Closed Sat 
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LUCKY EGGS = GOOD MONEY! 


e Reconditioned Chicken and Flintstone Animated Egg Vendors with Warranty 
— Like New! 


e Prize-Filled Egg Capsules with Same Day Shipping — Phone for Quote. 


CTT) INNOVATIVE 


INDUSTRIES, 
INCORPORATED 


2605 Grand Ave ® Carthage, MO 64836 


800-344-7467 


FAX (417)358-1849 


GREAT WESTERN 
TRADING POST 


Robo Army Fatal Fury Mutation Nation 
Ninja Combat King of Monsters Magician Lord 


—) 
We Buy, Sell suming Fign Lost Resor Blues Journey 


A Crossed Swords Football Frenzy Soccer Brawl 
and Trade! Ryker Ln Legue Bowling Thrash Rally 
Eight Man Super Spy 


NEO GEO System Boards 
NEO GEO 1 Slot 
NEO GEO 4 Slot 
NEO GEO 2 Slot 


Call Now for the 
Latest Selection 


Parallel and Used Boards 


Mutant Fighter Sunset Riders Knights of the Round 
Captain america Pit Fighter Wrestle Fest 
Columns II Street Fighter Il Thunder Dragon 
Legionaire Snow Bros. Gallop 

Street Fighter-C.E. Captain Commando Rim Rotin Basket ball 
Raiden U.S. Mustang 


Many, Many more titles available--CALL TODAY! 


——$— 


WANTED! 


Your old JAMMA 


GO FOR THE LONG HAUL! 


(’P 17 amp Supply 
Ultra Reliable $28.95 
Computer . 


PQ 

Ces 

aS . Ley / Ire ~ 
type Boards and At 


YASS Case of 8 
NEO-GEO Cartridges eee tea 1) bi ae % 
CASH REWARD |’ &S a p \ 8 amp Supply 
(or Trade-em In) \ 3 i) g $19.95 
$ WV 
} “J 


Case of 10 
Fax or Mail your 


List to us today! 
{| FAX (503) 726-9664 


© _— 


CHARGE IT! VISA & MASTERCARD WELCOME 
er— Straight Shooting 
é x7 GREAT WESTERN has been in the Amusement Industry, 


operating our own routes, gamerooms and 
o selling power supplies and parts 


since 1980. 
GREAT WESTERN 
1300 Mohawk Blvd. 
Springfield, OR 97477 


1-800-466-2424 
(503) 726-1813 
FAX (503) 726-9664 








6540 West Central — Toledo, Ohio 43617 
800-331-3766 


VALID IN ALL 50 STATES, MEXICO & CANADA 





FAX (419) 841-6484 


RED BARON DISTRIBUTING COMPANY 





*NEW GAME BOARDS 


ARRIVE DAILY...CALL 
FOR OTHER PRICES! 





WHEN YOU THINK OF BUYING A VIDEO GAME PRINTED CIRCUIT BOARD... THINK OF RED BARON 






DISTRIBUTING. WE DON’T HANDLE DEDICATED GAMES, PINBALLS, PARTS OR JUKEBOXES. 
BECAUSE OF THIS SPECIALIZATION, WE OFFER THE LARGEST SELECTION OF VIDEO GAME 





THIS MONTH’S 


BEST BUY! 
Street Fighter II 
Champion Edition 
Call for Price!! 


TO4D gc cuveccnavnedséeacnuenrs 175 
VOR cuss wiar en sedeoiunteceds 400 
Acrobat Mission................. 280 
POae peste eraaknoeseiwici en yas 245 
Air Buster................0..00, 275 
Alien Storm................00., 335 
PUONG csc cas aiccexwinsavdi enna 455 
Altered Beast................... 275 
Aqua Jack (joystick version)....... 375 
Arkanoid (w/control)............. 176 
Battle Shark (joystick vers.)........ 345 
Big Event Golf...............0.. 245 
Blade Master...............000. 575 
Block Block.................... 395 
Block Out... ccc cacevecusacusns 175 
Blood Brothers.................. 445 
Bloody Wolf.................05. 195 
Bomber Man.................0. 695 
Bonanza Brothers............... 395 
Bubble Bobble.................. 325 
Buster Brothers................. 240 
CAOR «aco nu idnweeresnteraeaw: 245 
COGAN os svwnascwknvareyacner 295 
Cameltry................ 00 eee, 435 
Captain America................ 695 
Captain Commando............. 945 
Castle of Dragon................ 175 
Caveman Ninja................. 335 
Champion Wrestler.............. 195 
Chase HQ..................0.. 695 
Cobra Command................ 355 
Columns Il..............000eeee 195 
Combatribes................... 225 
CHIME CIV ea swinvencewsvernenewe 335 
Crime Fighter................08. 275 
Crude Buster................... 460 
Cycle Warrior................0., 995 
Dark SOal ws cs cswareswenrecxavs 240 





BOARDS AT THE BEST PRICES! 


DD Crew................ 000s, 475 
Desert Assault (Am. kit)........... 345 
Devastators............ 0.00008. 245 
Double Dragon................. 175 
Double Dragon Il................ 195 
Double Dragon Ill............... 225 
Dragon Ninja.................5. 330 
Dragon Saber.................. 715 
DynamicCC........... 0.00.00, 495 
Dynamite Dux................5. 225 
BO iccscctsepeteeseceiceaaes 245 
Edward Randy.................. 275 
Escape Kids.................0.. 395 
Fighting Fantasy................ 245 
Fighting Hawk.................. 245 
PMG BOWS ovis s mews nana v cans 395 
Fire Shark.................005, 295 
FIVING SHAK. 16 .0cecnvvesccwres 245 
Galaga..................0. 008, 175 
GAIA. BB... cc ivewavnnerenescs 325 
Gals Panic (R-rated)............. 525 
GAS vncicw cds oedecdsarerare 175 
Ghouls & Ghosts................ 665 
Golden Axe................0005 295 
Golden Tee Golf ll............... 925 
fl || 335 
NOW soured pay caters secessuou 395 
Guerrilla Wars...............0.. 190 
GUN FOG. sc ixsiirerwnme xnew nes 395 
GON FONG. 00 sesceasceverns 395 
Hacha-Mecha-Fighter............ 475 
Halley's Comet................. 295 
Hammerin Harry................ 245 
Heavy Barrel................05. 200 
HOA UNI. wes creinewaaawes eens 160 
He PRC peadeievvecateweus sane: 190 
IMAGE PION... 0 iscs ses aw cnon san 195 
INGOGION Kuk cw veces de eeeneweern 195 
Karate Blazers.................. 545 
King of Dragons................. 695 
Magic Sword................... 645 
Magical Crystal................. 445 
Malesti€ 12....4.0scceceerereee: 425 
ME0O. IWINk ie sssavesoneneeewses 795 
Belen wusrn1d<einininaen sees 690 
MES FOR cr citsavesnaveses eres 535 
Metal Black.................08. 975 


Midnight Resistance............. 245 
WS. PECMIAN 6 inne ne ewesaes owas 250 
UBIO «i caskoniecasewensarae 235 
Mutant Fighter.................. Call 
New Zealand Story.............. 195 
Ninja Gaiden................... 195 
Ninja Kids..................005 445 
Ninja Spirit.................0.8. 295 
Omega Fighter................. 210 
Operation Wolf................. 265 
DURCIG ic icrkrsridieonrendades 450 
PACMAN . psu ccrnessveruranenes 375 
Pac-Mania..................0.. 325 
PONG ccisineeacetncasaaeasd ane 240 
Perfect Billiards................. 190 
Pinball Action.................. 195 
Pipe Dream..................4. 135 
Pit FIQMGF.:.:ncuscarssasendvar 395 
Pocket Gal...............0.005. 195 
ee 275 
POI POSHIONN cc cciccniasnnsees 275 
Po) Wiiesnae aise sanesises ea bse 195 
Punk Shot..................005 245 
Puzznic (R-rated)................ 245 
OWNER: c6s5s0.agancastiasocias 255 
R-Type Il... . 2... eee eee 255 
GMOs cada tadaneesusercrocre 775 
Rainbow Island................. 225 
Rastan Saga.................5. 225 
Rastan Sagall.................. 245 
Revenge of Doh................. 195 
POCO sv ania cnt exvekasnn ue ves 185 
Robocop II (Am. Kit).............. 495 
PON vnk iniesosucviaxeatueess 495 
Rolling Thunder................. 245 
Rolling Thunder Il............... 695 
Secret Agent.................5. 295 
SHINOD .. cwsssecnvesedswoaveces 245 
Side Pocket... ...ccacessnsecness 175 
Sky Adventure...............0.. 275 
Sky Smasher................05. 395 
Sky Soldiol.. 5.0.0 ess evens ws 245 
Snow Brothers.................. 255 
Solitary Fighter................. 625 
Spinal Breakers................. 195 
Strato Fightér.... 0... ..20.0saan: 275 
Street Fighter................05. 395 


We ship C.0.D. We also accept VISA, MASTERCARD & A.E. (please add 4%) 


Street Fighter ll..............., 1185 
Street Smart..............0.0.. 280 
Strike Gunner................0. 335 
Bi AGM steusdsdsasedenterass 295 
Sunset Riders.................. 945 
Super Burgertime............... 240 
Super Pang................008. 375 
Super Pinball Action(R-rated).... .. 345 
Super Qix. 2.0.2. 175 
Super Volleyball................ 195 
Superman ................00005 495 
Tank Force................ 000 ee 545 
Task Force Harrioer............. 255 
HONS 6 ccuak 0005 0s 05001094 275 
TNE DGGM, susdeniwxosneauee vous 175 
The Hustler.................00. 195 
Three Wonder...............00. 830 
Thunder Cross...............004 255 
Thunder Cross Il................ 375 
Thunder Dragon................ 575 
Thunder Force.................. 175 
Thunder Fox..............00005 425 
Thunder Zone................0. 455 
Thunder & Lightning............. 590 
Web cdactavcdsadutcebereeageace 435 
TRUKION nce caceswieeneverns 295 
TUMBIG POD... a cdcaecueusecaves Call 
TOMO FOB). 6c oxic vwcneernesexc 535 
TWIN CODIA. cc ccc caccscceesans 195 
TO BAO: vanasdineeraraconne 205 
Twin Hawk............0..0 00 eee 195 
UIMCAMIAN . cc cu cnrnswseeweanners 295 
(ot er 375 
Vendetta..............c cee eae 675 
WIMONA icc 006 sneee de wedergeas 425 
Violence Fight.................. 495 
ili: 375 
WEC Lemans................... 395 
WGP (Joystick)................. 395 
World Cup '90.................. 395 
Wrestlefest ..................0. 775 
Wrestle War................000. 245 
WWF Superstars................ 295 
KRONOR os oc neewcecavncweeusernse 575 
ZGO WANG sv ccisvernseinreineen 195 





* 30 day warranty on all boards * Repair service available * Trade-ins welcome 
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Kevin Sharp Enterprises Inc.| 


264 River Rock Blvd. Suite B, Murfreesboro TN 37129 


Contact: Bart or Kevin 


615-895-9099 or FAX 615-895-9184 





Introducing 3 NEW Games 


Authorized U.S. Distributor for Blitz System 
#1 Mega PoOKe?: new Hi-Low Double-Up Poker. 


New sounds and New graphics. 
Double-Up feature: change card at any 
time and double up to 16 times 


Hf 2 The Drink Poker: A credit poker that allows 


a player to win a drink pre-selected in the 
Hi Low Double Up section of game. Easy 
operator set up of drink bookkeeping 
system. 


Ht 3 The Strip Teaser «Random strip of 6 different 


girls pre-selected by player. Graphics 
better than Lazer Disc. Player plays strip 
poker against girls selected. Raise Pot at 
any time. 


All games come in 19" Upright, 13" Mini, 13" & 9" C/T w/ stackers 


CALL FOR PRICES 


DISTRIBUTORS WANTED FOR ALL GAMES 
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Kevin Sharp Enterprises Inc. 


264 River Rock Blvd. Suite B, Murfreesboro TN 37129 










Contact: Bart or Kevin 


615-895-9099 or FAX 615-895-9184 






The only place to shop for all your 
Lucky 8-Lines and Poker needs 





Complete games start at $1295 


Includes: 19" Wells Gardner monitor 
HSU-300 bill acceptor 
New 150 watt computer power supply 


Top front cabinet entry 


FULL LINE REPAIR SERVICE 


8-Line boards -- poker boards -- jukeboxes -- video games 


CALL FOR PRICES 








DBA's — Cabinet Style 
Mars 5 aaa W-6 19" Upright 
cev ni _ oni 
W-8 13" C/T w/stacker 
W-11 9" C/T w/ stacker 
MONITORS W-15 19" Slant Top 
Wells Gardner ALLADIN Dark or Light 
13" - 19" 225 BLACK JACK iguanas 
BINGO _ 
MISC. PARTS 
POM So cdc ce dhcceeueserecesnioessirees 25.00 Bill ChutsS........ccccccccccccccccccces 7.50 
Computer Power Supply....-.49.00 Woter...o..... ce cceceeeeees (set)..8.00 
HAtNGS Sic cscevestiéascerecnassenaas 30.00 Goin Mech. Assy. Comp..... 47.00 
BUTS xxv cecncranevensdeenesteeuses 15.00 Front Entry.......cccccececeeeeeees 26.95 
BSG lo cxverdukuesdsnesscimeteneseceenuas 6.00 Iso. Transformet........c.eceeee. 10.95 


SDCAMOlSs even cekteeenndrndasekapewnns 3.85 
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Wurisitzer 
Juke Box 


* New York, NY x* 
(100 Compact Discs) 


* 1015 OMT x 
(50 Compact Discs) 


*x New Orleans * 
(50 Compact Discs) 


* 1015 OMT x 
(100 Selection 45 RPM) 


DREYAG 120 Southwest Dr. 


Spartanburg, SC 29301 
(803) 574-0162 + Fax (803) 574-7680 


WANTED 
Old Jukeboxes, Pinballs, 
Arcade Games, & Slots 


1940-1980's 
Any Quanity--Any Condition 
Ask for David 703-942-3368 
Or Send List: 


Skyline Amusement 
610 E. Main, Waynesboro, VA 22980 








Get a grip on | 
_new profits 


CALL MR VEND (818) 718-6061 
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REDEMPTION 
__ eetaa _ 


UNCIE NOVELTY CO. 
PH. 800-428-8640 


GOOD QUALITY—LOW PRICES | 





Oo 


| Tennessee 


Quality 8 Line 
and 
Poker Videos 
at 
Competitive Prices! 
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*CALL TOLL FREE* 
800-456-6882 





[t's Smart “Jo Up - 
N's Gulliant 


NEW GAMES 
ARRIVING DAILY... 
CALL FOR PRICING 
Paar ie eas Sri He 
VIDEOS - KITS 
PINS New and Used 
JUKES - New Rock Ola’s 
Many used makes & models 
of all kinds 
Air Hockey - Darts 
Countertops - Cranes 
SHUFFLES 


Your Route 
“Te Guy Prom Hs / 


New and Used Pool Tables 
Valley, Dynamo and Cooper 


Call Royce or Ed for all types of 


Redemption Equipment 
@ Roll Downs @ Pop-A-BallsBuster @ Kiddie Rides 
@ Skeeballs © Knock Downs ® Cosmo Gangs 
@ Boom Balls @ Bozo Basketballs 
@ Pop-A-Tic-Tac-Toe & Hop-A-Tic-Tac-Toe 





BEAUTIFUL... PLAY FAIR 
NON-COIN-OP 22’ SHUFFLEBOARD 
... $1,985.00 .... call Jan 





WW USED PINS ae ar Ww i USED JUKES K KK 


Batman 

Black Knights 2000 
Funhouse 

Game Show 
Gilligans Island 
Hurricane 

Jokerz 

Mousin Around 
Party Zone 

Pool Sharks 


1943 

AP.B. 
Afterburner 
Aliens 

Altered Beast 
Arch Rivals 
Arkanoid 
Assault 

Ataxx 

Bad Dudes 
Block Out 

Blood Bros 
Bottom Of The Ninth 
Buster Bros 
Cabal 

Capcom Bowling 
Captain America 
Caveman Ninja 
Centipede 
Combatribes 
Desert Assault 


CALL Riverboat Gambler 
1295 Robocop 
2250 + Roller Games 
1475 Simpsons 
2250 _~=s Slugfest 
CALL Star Trek 
1225 = T.M.N.T. 
1295 Terminator Il 
CALL The Machine 
1395 Time Machine 
Whirlwind 


Devastators 400 
Double Axle 2650 
Double Dragon 410 
Dr. Mario 575 
Dragon Sabre 1125 
E-Swat 

F-15 Strike Eagle 

Final Fight 

Final Lap Il 

Gal’s Panic 

Galaga 

Gang Wars 

Gate of Doom 

Golden Axe 

Guerilla War 

Gunforce 

Hard Head 

Heavy Barrel 

High Impact 

Indy Heat 

Karnov 









Rockola 456 
Rockola 476 
Rockola 481 
Rockola 484 
Rockola 488 
Rockola 490 
Rockola 494 


Rockola CD 3000 X 


Rowe R-82 
Rowe R-83 
Rowe R-85 
Rowe R-86 


A A A A 
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Lightning Fighter 
Magic Sword 
Mechanized Attack 
Midnight Resistance 
Ms. Pac Man 
Nastar Warriors 
Ninja Gaiden 
Ninja Kids 
Operation Wolf 
P.O.W. 

Pitfighter 

Play Choice 10 
Pole Position 
Pound for Pound 
Prehistoric Isle 
Quarterback 
Raiden 

Rampart 

Road Blaster 
Robocop 

4s. |, 





Rowe R-87 

Rowe R-88 

Rowe R-89 

Rowe R-90 

Rowe R-91 

Rowe R-91 Combo 
Rowe R-92 

Rowe R-92 Combo 
Rowe R-93 

Rowe R-93 Combo 
Seeburg SMC-1 
Seeburg SMC-2 


Shinobi 
Simpsons 

Sly Spy 

Smash T. V. 
Space Gun 
Spiderman 

Spy Hunter 
Steel Gunner 
Streetfighter 
Strider 
Strikeforce 
Super Off Road 
Tapper 

T.M.N.T. 

Three Wonders 
Thunder Dragon 
Trog 

Turbo 

Two Crude 
Vendetta 
W.W.F. Superstar 
Wrestlefest 


Machine 
Distributors, Inc. 





WE WELCOME TRADE-INS and HAVE FREE DELIVERY 
EAST OF THE MISSISSIPPI ON 4 OR MORE ITEMS PEACH STATE 
COIN MACHINE EXCHANGE 
1040 Boulevard S.E. 
Atlanta, GA 30312 
404-622-4401; FAX 622-7972 


Ask for Bob La Blanc 


3701 1-55 South 
Jackson, MS 39212 
601-371-1000; FAX 371-1259 
Ask for Jay 


2560 Overton Crossing 
Memphis, TN 38127 
901-353-1000; FAX 353-1155 
Ask for Jan 


150 Jet Port Industrial Park 
Myrtle Beach, S.C. 29578 
803-626-1900; FAX 448-9899 
Ask for Royce or Ed 


Ask ror THE PUCK STOPS HERE sy name 


The Original Air Hockey Safety Shield 


e PRACTICALLY ELIMINATES TABLE- 1000’s IN USE THROUGHOUT 
SIDE INJURIES & COSTLY THE USA, UK, CANADA, MEXICO 
PROPERTY DAMAGE AND AUSTRALIA 


e ARCADE TESTED 
e DOESN’T AFFECT TABLE PLAY 


e INSTALLS IN 15 MINUTES WITH 
ONLY A SCREWDRIVER 



























CURRENTLY IN USE AT: 
e PUTT-PUTT® GOLF “N GAMES 
e MALIBU CASTLE ¢ GREAT AMERICA 
e FUN FACTORY © GREEN GAMES 


* IMAGINATION LEISURE »« DYNAMO x _ U.S. BILLIARDS 


e Ask your distributor for ‘‘THE PUCK STOPS 

















e Increased player appeal! 


¢ Demand the 9-inch shields with the angle! HERE”’ by name! 

e¢ Made from virtually indestructible space age * Insist on the original or call direct and save the 
material! Sales tax! 

e Increase Revenue ... Decrease lost pucks and e When your customers’ safety and your liability 


expense from downtime! are at stake. . .specify the quality product! 
p p q yp 


PLASTITECH PRODUCTS, INC. 


(903) 757-0543 Longview. 1x75608 1-800-933-0145 
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RAINBOW 
a” 
AMUSEMENT RIDES, INC. 
TOP QUALITY NEW KIDDIE RIDES AT LESS THAN 


THE PRICE OF RE-FURBISHED 
FEATURES 


Up & Down and 
Back & Forth Movement 





P-102 JUMBO Maintenance Free Electronic Sound 


Fully Interchangeable Bodies 

Shear Pin Protection on 

Shaft and Motor 

Sturdy Construction for Street Use 

Full 90-day Warranty on Moving Parts 

Fully Stocked Domestic Parts Dept. 

e Proven Customer Service Record 
1 or 2 units $1595.00 Ea. 
3 to 9 units 1495.00 Ea. 
10 or more units 
All prices F.O.B. Paterson, New Jersey 


SPECIAL SAMPLE OFFER 
ANY UNIT IN THIS AD 
ONLY $1395 


RAINBOW AMUSEMENT RIDES, INC. 
P-131 CARTOON HORSE 114 Roseville Road, Westport, Connecticut 06880 R56 RACE BOAT 
203-454-2179 FAX 203-454-2584 
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2 \s (12 stick & Bridge Model Shown) 
anally’ ° Tne! 
nel asl 


From THUNDERBIRD RACKS 
1012 Clinton Ave. 
Washington C.H., OH 43160 
(614) 335-4763 


@® Hassle-Free Mounting 
@ Rugged - Takes Years of Abuse 


@ Eliminates Common Rack Problems 
@ Economical and Attractive 


@ Field-Tested for Six Years 
Rack Pricing: 


Holds 6 sticks & bridge 
Holds 8 sticks & bridge 
Holds 12 sticks & bridge .... 


1! ATTENTION ?% 
po JUKEBOX OPERATORS 


Quick Turn Around on All Orders 


Call or FAX us to Top 40 
receive: FREE Catalog! Country 
Ask for Manny R&B 
—— : New Wave 
Diiceluaniae No orders too big Oldies 
or too small Standard 


— . Latin 
Miami Free Zone Video Laser Disc Now in Stock 


2315 N.W. 107 Ave. é 
Miami. FL 33172 Also Available!! Wholesale Prices!! 


305-477-1561 FAX 305-477-1464 
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GRIP TEST 


Get a grip on a 
new profits aaa 


ea 


*RAM STAR* 
says, "Thank you. 
We appreciate your 
business. 
Call us for POKER, KENO, 


BELITA Il 


PORTABLE 
COIN COUNTER’ 


Electric or 
Manual 220 V 4 
or110V 


8 LINES & PULLTAB. 
24hr. SERVICE ON OMEGA 
BOARDS (in most cases) 


f8'900-228-0958 
FAX 303-737-2443 


Coin-Op 


#7 Money 
[i ™ 


CALL MR. VEND 818)71 ng 6061 









. 
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e Automatic stop « Inexpensive 

e Lightweight (only 10 Ibs.) 

e Counts up to 1500 coins per minute 

e Counts all sizes coins or tokens 

: : CD & 45 RPM STORAGE BOXES 

BC-9 Conversion Kit ¢ Long lasting—requires very little CD Box Holds 100 * 45 RPM Box Holds 200 
maintenance Both Are Triple Thick Front/Back Walls ¢ 


SAVES HUNDREDS OF DOLLARS e Bagholder included Double Thick Side/Bottom Stackable « 
FROM BUYING NEW CHANGERS ¢ Very useful—very convenient in White Color * 200 Cb. Test ° 


7 ‘ Corrugated ¢ Lift Off Lid * Tote Grips ¢ 
Converts a BC-9 to BC-35 all locations CD Storage/Browser Box $7 ea. (Min. Order 6) 


e 55 Acceptance . . Plus $8 S&H 
e Solid state, self-diagnosing computer ion aidie 45 RPM ee en (Min. Order 5) 
Installs In minutes g Visa/MC/American Express/Diners 


UPS — COD 
To Order Call: R.H. BELAM CO. INC. VOICE or 24 hr. FAX © 1-800-950-5853 
1 Fulton Ave. © Hempstead, NY 11550 Title Strip Co 


616-245-8235 Tel.: (516) 292-2670 P.O. Box 333, Riva, marian 21140 


Fax: (516) 486-0957 





YOUR USED 
EQUIPMENT HEADQUARTERS 


On Location at Fun Factory Centers Throughout the United States 
Immediate Availability While Quantities Last ¢ All Games in Top-Notch Condition 


May Special! MUTANT FIGHTER KITS! Only $695 
Call (800) 424-5050 Toll Free and SAVE 


DEDICATED/COMPLETE GAMES 


Aliens $ 795 Moonwalker » 795 Smash T.V. 
Beast Busters $1995 Operation Thunderbolt $1095 Street Fighter 
Cadash $ 695 Pole Position $ 500 Steel Gunner 
Chase HQ $1295 Pit Fighter $1095 Stun Runner 
Desert Assault $1695 Quarterback $ 495 The Simpsons 
Devastators » 295 Rampart $1695 V-Ball 

High Impact $1595 Rolling Thunder $ 495 WGP 

Hit the Ice $1195 


PINS 
Back to the Future $1095 Fun House $1975 Police Force 
Cactus Jack $1795 Game Show $ 995 Pool Shark 
Check Point $1895 Jokerz $ 795 Simpsons 
Dr. Dude $1395 Mousin Around $ 945 Time Machine 


KIDDIE RIDES 


Blue Cosmos $1895 Galactcar $ 800 John Player Special 
Cruiser 1595 Grand Prix $ 500 Motorcycle 
Dune Racer $1895 Helicopter $ 800 Police Bike 


Prices do not include shipping and handling. 


Toll Free 1-800-424-5050 or FAX: (808) 682-4789 
91-246 Oihana St., Ewa Beach, HI 96707 
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Have your own copy of Play Mefer 
Magazine delivered to your home 


or Office. Call (504) 488-7003 fo 
start your subscription today. 











Yes! | want to receive every issue of Play Meter. Please enter my subscription as shown below: 


[] Mr. C1 Ms. Name 








Street 
City 











Zip _ 


Signature 





Title 


Telephone 








Company 


L] Payment Enclosed 
Charge my: 
Card No. 


[| New LJ lyr. 
[] Renewal [] 2yrs 


LJ Syvrs. 





USA 


960.00 
NO.OO 


[] Bill me 
[|] MasterCard 
Card Exp. Date 


“Canada 
$60.00 
NO.0OO 


“Foreign 


$150.00 


150.00 — ‘Payable in U.S. currency only 


Check One: 

[} Manufacturer 

_] Distributor 

_] Route Operator 
|] Arcade Operator 





[J] Support & Supply 
CL} Technician 
(} Other 


Please specify: 


Yes! | want to receive every issue of Play Meter. Please enter my subscription as shown below: 


L] Mr. CJ Ms. Name 





Street 
City 








Zip 


Signature 


Telephone 





Title 





Company 


(| Payment Enclosed 
Charge my: 
Card No. 











CL} New CO lyr. 
[] Renewal L] 2yrs 


(] 3yvrs. 


USA 
960.00 
NO.OO 
150.00 


[} Billme 
[} MasterCard 
Card Exp. Date 


"Canada 
S60.00 
NO.OO 


"Payable in U.S. currency only 


“Foreign 


$150.00 


Check One: 

[} Manufacturer 

L] Distributor 

(_] Route Operator 
(] Arcade Operator 
_] Support & Supply 


LC] Technician 





(} Other 


Please specify: 





Have your own copy of Play Mefer 
Magazine delivered fo your home 
or Office, Call (504) 488-7003 fo 
start your subscription today. 
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Buying 


Pristine Vintage Willow Enterprises 
PINBALL Machines - s 
i ecetune. @ iors Surviving And Thriving 


Into The 21st Century 


The Best In Quality Used Coin Op Equipment 
Redemption, Bowlers, Videos, 
Pins, Cranes, Music Of All Kinds 


Rowe Combo Kits 


Factory Distributors For: 
Wurlitzer, Kramer, Merit, SMS, Grayhound 


You Need [t—We'll Find It! 
We Love To Export—Call Today 


Bob McConnell 410-768-3400 


P.O. Box 291 


Urbana, Ohio 43078 FAX: 4 ] 0-768-95 63 
(513) 362-4092 PM 
FAX 652-2147 


305-561-8285 “THE BOARD REPAIR COMPANY" 305-561-8285 
Ms Pac Man Boards, Galaga 
S l | PER boards, First Run Bally, Wil- $ 4 9 
liams, or Stern MPU's Repaired, 
: Includes All Parts and Labor Ca e 
DE ‘ L --Your Choice-- 
10% OFF ON ALL ORDERS OF 5 OR MORE BOARDS 
WILLIAMS AND DATA EAST ALL IN ONE BOARDS $69 
SERVICE IS ALL WE DO! 
AND IT'S REFLECTED IN OUR ABSOLUTE 
“PRICES!!" 1078 N.E. 43rd ST. 
A FULL LINE COMPANY Oakland Park, FL33334 


FROM AMPLIFIERS TO EPROMS. 305-561-8285 


NONE FASTER, NONE CHEAPER!! 
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Cash Reward 
for 


Street Fighter Il 


Used Boards or Kits 


903-726-1813 
FAX 504-726-9664 





WANTED 


Sales Manager 
Route Manager 


Service Manager 
for growing 
U.S. Southern Distributor 


Send Resume to: 


Box MS5 
c/o Play Meter Magazine 
P. O. Box 24970 


New Orleans, LA 70184 
or 
FAX 504-488-7083 





FOR SALE 
Roller Ball Roll Down 


(Bob’s Space Racers) 
10 Player 


Flintstone Theme 
Brand New Condition 
Priced for Quick Sale 


CALL 


908-681-6478 - PM 
908-681-5115 - AM 


PLAY METER 934 MAY 1992 






YOUR SOURCE 


Both Halves Same For. 
$1.00 items: 50 items 










__ 1.5" (38 mm) Wheel Vends 


yi0 
e 1.3” (33 mm) Capsule IST NTED 
e Large Gum and Candy gone Sates 
1.125” (29 mm) Wheel Vends pnd “een 


e Gum and Candy 
Adjustable Merchandise Wheel Vends 


All types of small bulk items. 
Coinage size up to 1.25” (32 mm) 








FOR: Machine size height 25” (63.5 cm) 
Width 8” (20.3 cm) Depth 8” (20.3 cm) 
Our All New euetan ; ‘ 
2.3" Round UStOM SOUNGS — Can Nave your OWN 





Clear Capsule Up to 4 different sayings on each side. 









Rings in 


25 Feature items — ( ) Holders 
cranes etc. | 


) Bulk or Assembled. 


e Mixes 


" 1.3” Capsules (F9\ * In-capsule - items 
Mixed colored top with clear iY e Rings & Holders 
bottom. Filled or empty. 


ACTIONMATIC LTD. 
P.O. Box 326 ¢ Chatham Ontario « N7M 5kK4 
Phone: (519) 351-2181 Fax: (519) 351-2181 







LHS 


“HARNESSES OF QUALITY’ 
Amusement and Industrial 


LOUISE'S HARNESS SHOP, INC. 


JAMMA/GENERIG HARNESSES 
CUSTOM & 8-LINE HARNESSES W-4 ¢ W-6 ¢ W-8 


CONVERSIONS MADE SIMPLE WITH INTERFACE BOARDS: 


e 8-Line Conversion Kit Plugs Directly into Existing Cabinet Harness. 

e Double Male Interface board with JAMMA pinout one side & choice of 
either 28/56, 22/44 or 18/36 Female on other side. 

e Nintendo Monitor Color Conversion PCB. 


We specialize in custom manufacturing all types of amusement wiring harness- | 
es. Each harness made to your specifications. Price quotations based on quantities. | 


712 Country Rd. 58 « Prattville, AL 36067 
Tel.: 800/365-1941 ¢ 205/365-1841 ¢ FAX: 205-365-4435 


PRICES SUBJECT TO CHANGE WITHOUT NOTICE. 








record made to say anything for 5 seconds. 






Bulk & Assembled. 






LIGHTING SPECIALISTS: 


Manufacturers of Chase 
Channel and Versalite Lighting. 
Direct Importers of Rope Lights, 

Belt Lighting, Crystal Belt, 
Sparkletrack and Neon Like Gem- 
light. Solid State Chase 
Controllers, Bulbs all kinds. Quick 
Service with dependable 
continuing interest in our customers. 


Action Lighting, Inc. 
800-248-0076 Catalog 













VIDEO CONNECTIONS 





ITS TIME TO CALL 


RAMwSTAR 
@ 800-228-0958 
FOR 


1800 44-HOT- KITS 8 LINES KENO 


PULLTAB POKER 


1 800 444-6854 MACHINES 


Giveus 
acall: 





xkKkKx xkKKKK 
Top Mall ™ Introducing New 


Quality Rides Model Next Month 


American Made Small 2 horse Carousel 


> a>. a. a. ¢ e Many coin box configurations > a>. a. a. 


e Custom manufacturing 
e 1 year warranty 
e Safety Engineered 


DAEMCO - FunRiders™ 
P.O. Box 596 ¢ Grapevine, TX 76051 


1-800-583-6066 


Brian Swanson ¢ Mark Swanson 
Remember, small spaces can make “‘Big Bucks”’ 
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“X-Terminator 


The Newest and Best Bar Style 
We Have Ever Made! 


$2 4 QS each (5 or more) 
(1 to 4 - $25.50) 


8 Pounds of High Security! We challenge 











a 


> 
g 4 
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gD 
so 
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OE 


CC ANYBODY to get through this bar. Designed 
LOW COST by Stan Pearson to use with all kinds of padlocks. 
HIGH RETURN Nothing on the market will match this one! 
DESK TOP a 
a PHONE TOLL FREE: 1800-STANS A-1 or 1-800-782-6721 QUALITY 
Ce ay - Zz PHONE OR FAX 1-919-728-5311 FAST 
Rt. 1, Box 654A, Hwy. 101 BEAUFORT, NC 28516  — SERVICE! 
LOW PRICES 





ENTERPRISES INCORPORATED We have Stan standing by, ready to take your order right now. NO MINIMUM 


17423 Shatnerwood Drive 
Houston, Texas 77095 
Voice 713 756 3723 

Fax 713 550-1028 





Increase Your PROFITS 


talking coin-op novelty machines. 


HEART. RATE 


SEEBURG 3w1 VTA Nate | 


WALLBOXES 
(alias 160s & 200s) 
213-585-3269 





CALL FOR FREE CATALOG 800-877-8363 





NOVUDOOO 
othe ee) ae) et | 


W-7 Skill Chance * W-8 Bonus Chance 
W-10 Lucky Gold »* W-11 Lucky Star 


W-15 Lucky Bell »* Lucky Girl * Lucky Bingo 
Lucky 75 »* Bingo Quartet »* Royal Bingo 


IDREVG 120 Southwest Drive « Spartanburg, SC 29301 
VEY Y= Phone (803) 574-0162 « Fax (803) 574-7680 
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COINS or BILLS 


Count/Sort/ Wrap 


NEW AMUTEC KIDDIE RIDES 


You've tried the rest, now try the BEST 


Free Catalog! 


Finest Quality Kiddie Rides Made 


2/7 models to choose from—All colors available 
All rides designed with safety and enjoyment 


a PARTS—REP 
of children as top priority. AIRS 


ABC COIN (214) 596-1212 
2839 Biscayne — Plano, TX 75075 





e Also in stock, a large selection of rebuilt-used rides 


TRADES ACCEPTED 


RAM STAR 


Call for spring specials. 


STANDARD 
KIDDIE 







IS THE PLACE 





TO GET 

RIDES POKER KENO 
8 LINES 
834 Frankstown Avenue PULLTABS 


Pittsburgh, PA 15221 
1-800-874-3371 


# 800-228-0958 





Maquinas De Juego Moneda Usada ¢Este es su nombre 


Bally E-1000, Bally E-2000, IGT M-Slots 
Electronica Jennings, Bally Mecanica-Eléctrica 


Todas las Maquinas de Juego moneda se ham re- Que no se encuentra 


condicionado, tienen cerraduras nuevas, y estan listas 


para usar y jugar o se ha perdido de 
nuestra lista de 


* Madquinas de Juego moneda suscribidores? 


para uso casero en estados 
donde esta legalizado. 
Hagase parte 
del grupo de 
a ganadores 
* Para mas informacion 7 am suscribientes 

y precios. i que han escogida 

la revista que es el lider 


R&J Amusement, Inc. en la industria coin-op en los EE.UU 
5104 Park Dr., Unit 104 
Fredericksburg, VA 22408 Llame Hoy A 
PLAY METER 
703-891-4632 
(504)488-7003 


FAX (504)488-7083 
P. O. Box 24970, New Orleans, LA 70184 


* Maquinas de Juego moneda 


para exportacion 


FAX 703-891-4644 
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» Get a grip on 
/ new profits 





= «» « « for this ad. 


Call Carol Lea 504) 488-7003 


# i Money 
Maker! cas, 


This timeless coin-op novelty machine will 
never go out of style. It could be the most 
profitable sq. foot of space in your place. 
Quality built and low priced. 


CALL MR. VEND (818) 718-6061 








HL 


P.C. Boards For Sale 


Blood Bros 

Rampart Kit 

Snow Bros 

Street Fighter Il 

Street Fighter Il Champ 
Thunder Dragon 
Tumble Pop 
Wrestlefest Kit 

Rolling Thunder Il 
Super Pang 


OCTOBER 1-3, OPRYLAND HOTEL 


The Amusement & Music Operators Association 
International Exhibition & Educational Seminar for the 
Coin-Operated Amusement, Music & Vending Industry 





Super Spy 
Ninja Combat 





SLOT MACHINES SLOT MACHINES SLOT MACHINES 


The King of Monster 
Fatal Fury 
Soccer Brawl 











FOR EXPORT 
WE HAVE IN INVENTORY: 
Bally EM 900s, 1000s, 
Continentals & Super Continentals, 
E1000s, 2000s, Video Pokers and 
more. Machines sold "as is" or 
rebuilt to "near new"! 


FOR HOME USE 
BALLY 809 5 Coin Multiplier 


Baseball 2020 | | in 28 Stat 
. < , egal In ates. 
“W ERA VIDEO (CANADA) INC. FR 
NE AVI ( I C Send $5.00 for COLO 


(416) 293-7291 CATALOG featuring over 


FAX (416)754-1328 40 j . 
items in R. 
Call us NOW--We'd Like Your Business 0 ter s in COLOR 
Receive a $5.00 coupon to 


redeem on your next purchase. 


800-525-8694 
ROYAL BELL, LTD. 5776 Lamar/PM Arvada, CO 





FAX: 303-431-6978 
303-431-9266 





RAM STAR 


CUSTOM HARNESSES 


The Original. Best and Lowest Priced!" 


MONEY MACHINE 


For the last 10 years the 








a $495 cop) & 
Put 4 Games in One 
JAMMA Cabinet With 
4-PLAY By FREE ENT.! 











SUPPLY SAMPLE OR 
SPECS FOR 
QUOTE 
FAX 303-737-2443 
# 800-228-0958 







(716) 838-3038 
Buffalo Bill Johnston 


11 Greenfield St., Buffalo, NY 14214 
FAX (716) 834-3233 






coupons. 
e Your patrons try to catch 
as many as they can. 


(309) 788-0135 
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WANTED * USED KITS * 
BETSON CRANES (00s es 


(Doubles, Triples and Jumbo Only) 
AND ARDAC CHANGE MACHINES 


ROARK 


AMUSEMENTS 


2015 East Riverside Drive Austin, TX 78741 1-800-458-2523 


Gamemasters 


(504) 924-6111 


Mars 


Electronics 
End Ball Juggling Forever! cian — Large Inventory — 


“The Original Lane Retainer 


Keeps the balls O 
where they belong. _ 
VIRTUALLY ELIMINATES “* 
or) | 


¢ Balls crossing into other lanes J 

¢ Left-hand plavers rolling balls into 
right-hand lanes 

¢ Plavers taking tickets froma thi 


INCRE SE REVENUE AND Y oT nee ee he 
———ooeorwe VFM5 * GL- 
Decrease expenses G 9 
by reducing downtime 


Attractive. Durable Material 


LIFETIME REPLACEMENT _ / . 
GUARANTEE | Discounts 

a ; — In Use At: 

PLASTITECH PRODUCTS, INC. MALIBU CASTLE 


P.O. Box 2387 * Longview, TX 75606 Pp Putt-Putt® Golf ‘N Games 


CALL TODAY: 1-800-933-0145 = SAME DAY UPS SHIPPING 





Quantity 





CD & 45 RPM STORAGE BOXES 
CD Box Holds 100 ¢ 45 RPM Box Holds 200 ¢ 
Both Are Triple Thick Front/Back Walls 
Double Thick Side/Bottom Siackable ¢ 
White Color ¢ 200 Lb. Test ¢ 
Corrugated ¢ Lift Off Lid ¢ Tote Grips ¢ 
CD Storage/Browser Box $7 ea. (Min. Order 6) 
Plus $8 S&H 


— Stackers — 
200, 400, 600, & 1000 Bills 


45 RPM Storage Box $5 ea. (Min. Order 5) 
Plus $4 S&H 
Visa/MC/American Express/Diners 
UPS — COD 


DREVWZ 


120 Southwest Drive 
Spartanburg, SC 29301 
803-574-0162 « Fax 803-574-7680 


VOICE or 24 hr. FAX ¢ 1-800-950-5853 


Title Strip Co. 
P.O. Box 333, Riva, Maryland 21140 
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QUALITY 
TECHNICAL 


SERVICE 


800-678-7393 
505-821-2317 


8220 Calfax NE 
Albuquerque, NM 87109 


SAVE MONEY! 
Switching 
Power Supply Repair 


$10.00 
6 Month Guarantee 
Parts Included 


SAVE EVEN MORE MONEY! 


"DO IT YOURSELF” 
Power Supply 


Repair Kits 


Receive a free 22 page 
troubleshooting guide with each 
order. 


Kit-A (Capacitor) $24.95 
8 low ESR 2200uf/16v 
8 low ESR 1000uf/16v 
4 470uf/25v 
4 100uf/200v 
The right caps for switchers. If it's a 
few years old, these will make it like 
new. 


Kit-B (Semiconductor) $ 24 ‘ 95 


12 2SC3039 transistors 
12 2.5A pigtail fuses 
8 2A fast diodes 
4 1A fast diodes 
The high failure parts! Enough for six 
repairs or more. 


Kit-A & Kit-B 
1/2 of Kit-A 
1/2 of Kit-B 


$24.95 


40 -Watt Load Kit $5.95 


Connect your supply up a few days 
before you need it, test it out. Adjust 
voltages before connecting game 
board. 


Also available at: 
Zanen Electronics 
Lubbock, TX - 806-793-6337 
Anderson Electronics 
Columbia, SC - 803-781-5138 
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- TICKET AVENUE 
SHAMOKIN, PA 
17872-0547 
717-648-6803 
Toll free fax: 
800-326-9320 


Nation 


TIGkKRET GO 





SAVE SAVE 


Buy all your locks keyed the same as the locks 
you are now using; ‘‘Abloy’’, ‘‘Ace’’, ‘‘Fort’’, 
‘““Wico’’, ““American’’, ‘‘KD’’, ‘‘ESD’’, ‘‘Green- 
wald’’, ‘Baton’, or any other manufacturer’s ™ . 


similar type lock directly from our factory. Coin * ® 
Counter $695.00 « 
ALARMS 519.2” Sorter $995.00 
S forVending ~ 9ic® 
ZS and Amusement 
Coin Box Protection sal 
L.A.I. Series 600 
High Security Locks 


q Le Es 
WW tu “ 
~ C_Jels 
QO ur cn 
at a Reasonable Price $807T 
Virtually Pick-Proof 









High-Security 
Cam Locks, Padlocks and 
T-Handle Locks AtPrices “Y “®K 
You Normally Pay “) Neos 
For 
Ordinary 
ROCHE? GET $ECURITY 
S670D GO.. & A 
REMOVABLE CORE Le — 
$AVE MONEY TOO! 
SHACKLELESS PADLOCK 
24%* (70mm) 
S570D L.A.I. Series 500 
Medium Security ? 
Tubular Key Locks Z 





CS 


PLUG LOCK 


LOCK AMERICA, INC. 


Tel. (714) 373-2993 Fax (714) 373-2998 
7251 °'M" Garden Grove Blivd., Garden Grove, CA 92641 
ii MIDWEST STATES 1-800-243-2418 


1-800-422-2866 









rT 


MICRO MANUFACTURING 


BRINGING YOU THE BEST 


Our Newest Redemption Game 
COMPLETE KITS 
FOR ALL OF OUR GAMES Tow Ae°4 
_ 5 Card Draw’ Poker 
FEATUR ten Dispenser, Raise Feature 


Have a problem with or a question about your machine? 
Give Us A Calll 
24 HOUR TECHNICAL SUPPORT 
(615) 862-9224 


Wait for the three consecutive tones and from a 
touch tone phone, punch in the number (including area code) 
where you can be reached. 


A technician will retum you call within an hour! 


ee YAM ATE’s 
- Kits include - 


Board. Plexi B H Draw 8 Lines Hold and Respin feature. 
_ cndd Menuet _— Lucky 8 (W-4) One of the original 8 lines. 


Fever Chance (W-6) Fever spins. 


MICRO MANUFACTURING’s 
DYNA‘s COUNTERTOP UNITS 


EXCLUSIVE 3 
TURBO POKER Il 9" and 13" available for all games. 
CHERRY BONUS II 


NEED SPARE PARTS? 
Cherry, Bell and Bar Bonus. We have them all from AZ! 


_ Call for current prices. 
CHERRY BONUS III Pipe 
8 or 16 lines of play. 


_ WING / EAGLE’s 
CHERRY MASTER ‘91 =. / 
Fever chances. Skill Stops. — se 
P LUCKY BELLS 
ELDORADO i A wet 5) 
Gold Ingot Bonus. Skill Stops. cc ey Fever spins for Gold, Silver, 


> and Bronze Bells. Q 


OTHER 


ALL OF Turbo | - a Poker AVAILABLE GAMES 
OUR BOARDS alma Skill Chance (W-7) Lucky Bingo 


ARE 100% ALL MAJOR CREDIT [§ toce God wi) Lucky Star WA 
ORIGINALLY LICENSED ‘carps ACCERTED ot oO eee to 


o CALL TOLL FREE 1-800-277-6136 (3 


F .___ MICRO MANUFACTURING 535 Old Nashville Hwy. Lavergne, TN 37086 ; 
Airijacdo<ng (615)793-5510 Fax: (615)793-5512 Ml isisad 2 








THE OPERATION WAS A TOTAL SUCCESS 


\ \\ \@ if 





DR VIDEO PREPARES FOR AN IMMEDIATE 
CONVERSION KIT OPERATION. 
VERYTUING WE 


eT 3 NEED FORK ANEW fo 


rapocteer 
“Waser saa ff GAME 1S RIGHT 











DR V1i1DEO MAKES A HOUSE CALL 


NURSE PAULINE, CHECK THE } 
PATIENTS VITAL SIGNS 





THE PATIENT LOOKS LIKE A 
MILLION BUCKS! 

























ce 
KUNG ane 
MASTER HER Ee 





CALL TOLL FREE: 
1 80044 HOT KITS 
( 1-800 444 6854) 


FOR FREE CONVERSION 
KIT NEWSLETTER 


Y J DEO CON REG TiOW 1150 INDUSTRIAL PL. #110, DIXON, CA 95620 


100% COMPLETE — FACTORY KITS 


Golden Tee Golf Il (Ex. Bar or Tavern Piece). . . Special Play Choice 10 Hardware Pack (New Kit)........ $295 
Strata Bowling (Top Bowling Pin Buster)...... Special Midnight Resistance (2 pl. Ex. Combat Action). . .$295 
Street Fighter Il (Brand New Factory Kit)........ CALL Wrestle War (2 pl. Vert. Wrestling Action)....... $295 
Captain America (2-4 pl. Heroes Battle Evil Forces)CALL Aurail (2 pl. Space Armour Attack)............. $275 
Road Riot (Hot Racing with Steering Wheel)..... CALL ESWAT (2 pl. Police Enforcer Action)........... $250 
Knights of the Round (Medieval Final Fight)... .. CALL Golden Axe (2 pl. Fantasy Adventure).......... $250 


NEO GEO (One Slot Hardware and Fatal Fury). ..CALL Super Contra (2 pl. Commando Jungle Warfare) . $250 
Super High Impact (Ultimate Football Masterpiece)$1 150 Super V-Ball (2 pl. Exciting Volley Ball Action) ... $195 
Rockin’ B-Ball (2 pl. Hoop Shot Deluxe)........ $1095 Combatribes (2 or 3 pl. Brawling Street Punks) .. $195 
Vendetta (2-4 pl. Outlandish Street Riot)........ $895 Heavy Barrel (2 pl. Vert. Rescue Nuclear Plant) .. $195 
Wrestlefest (2-3 pl. Outrageous Wrestling)...... $795 Robo Cop (Futuristic Half Cop-Half Robot)...... $195 
Final Fight (2 pl. Excellent Top Earner)......... $750 Ikari Ill (2 pl. Rambo Rescues Hostages) ........ $195 
Badlands (2 Steering Wheels/2 Gas Pedals)..... $695 Mission XX (F-14 Tomcats for u/r or tables) ..... $195 
Mercs (2-3 pl. Vert. Combat Thriller)............ $650 Bio Ship Paladin (2 pl. Star Cruisers Deep Space) $195 
Gal’s Panic (2 pl. Vert. ‘‘R’’ Rated Bar Piece)..... $595 Pushman (R-rated Topless Blonde Maze) ....... $195 


The Simpsons (2-4 pl. Bart & Homer Battle Evil). .$595 Guerilla War (2 pl. Jungle Rambo Hostage Rescue) $175 


Cave Man Ninja (2 pl. Battle of Dinosaurs)....... $495 Sly Spy (James Bond & Golden Gun Adventure) . $175 
Super Pool Ill (Ex. Pool Game for u/r or table). . . .$450 M.J. Moonwalker (2 or 3 pl. Shootin’ & Dancin’) . . $150 
WWF Superstars (2 pl. Hulkmania at It’s Best) . . . $450 Double Dragon (Top Earning 2 pl. Karate Action) . $150 
Birdie Try Golf (Excellent Vert. Golf Action) ..... $450 Double Dragon Il (The Revenge, Now a Kit) ..... $150 
Super Buster Bros. (2 pl. ‘‘Panic’’ Mode!)....... $395 Ninja Gaiden (2 pl. Fast Action Ninja Combat)... .$150 
Crime City (2 pl. Super Inner City Combat) ...... $395 Thundercade (New Factory Kit-Gl’s on Harley’s) .. $95 
MVP (2 pl. Baseball’s Greatest) ............... $395 Pushman (G-rated Novelty Maze-New Kit) ....... $95 
Rampart (2 pl. Medieval Fortress Strategy) ..... $395 Marble Madness or Indiana Jones .............. $95 
Desert Assault (2-4 pl. Save the Kuwait Oil Fields)$395 P.O.W. (2 pl. Breakout of the Prison Camp) ...... $95 
Punk Shot (2 pl. Street Basketball Action)....... $350 Rampage (2-3 pl. King Kong Smashes Tokyo) .... $95 
Quarterback (Vert. Super Bowl Football Action). .$350 Dead Angle (Al Capone Rules the City) .......... $95 
Bottom of the Ninth (2 pl. Excellent Baseball Action)$350 Time Soldier (PC board marq. overlay & bezel only) $49 
Spinal Breakers (2 pl. Commando Action Adventure)$350 Play Choice 10 Software .................. $25-$45 
Teenage Mutant Ninja Turtles (2 pl. or 4 pl.)...... $295 VS RBI Baseball or VS Super Mario Bros ....... $150 
Perfect Billiards (Pool Shark Special for u/r or Table)$295 VS Unisystem Gun (Brand New Red) ........... $75 
Arkanoid (Complete with Paddle Controller)..... $295 VS Golf or VS TKO Boxing or VS Freedom Force . . $49 


Buy 2 kits & get a free control panel button label sheet or 50 push buttons 
Buy 3 kits & get a free Gold Medalist Kit (a $95 value) or free Pushman (G-rated kit — a $95 value) 


CALL TOLL FREE 1-800-44HOT-KITS (1-800-444-6854) 


We Ship Worldwide || Buy, Sell or Trade 


CALL OR WRITE FOR FREE NEWSLETTER: 


916/678-5189  ‘‘The Conversion Kit Hit Parade-over 200 Kits Listed’’ 91 6/678-1313 


FREE with order of any TWO Kits — Control Panel Button Label Sheet OR Freedom Force Software 
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April 28-May 2 

AMOA National Dart Association 
7th Annual International Team 
Championship, Sahara Hotel & 
Casino, Las Vegas, Nev. Contact 
Joe Conway (414) 263-2444. 

May 14-16 

Wisconsin Amusement and Music 
Operators (WAMO) Annual Con- 
vention and Trade Show, Oshkosh 
Hilton, Oshkosh, Wis. Contact 
WAMO (414) 529-4704. 

May 23-30 

12th Annual Valley National 8-Ball 
League Association (VNEA) Inter- 
national Championships, Riviera 
Hotel & Casino, Las Vegas, Nev. 
Contact Gregg Elliott (517) 893-1800. 
May 28-30 

Ohio Coin Machine Association 
(OCMA) Annual Convention and 
Trade Show, Radisson Airport 
Hotel and Conference Center, Col- 
umbus, Ohio. Contact OCMA (614) 
888-9772. 

May 28-31 

California Coin Machine Associa- 
tion (CCMA) Annual Convention, 
Dana Point Resort, Dana Point, 
Calif. Contact Cindy Urcan or Na- 
dean Mendenhall (916) 441-5451; 
FAX (916) 442-5961. 

May 29-31 

Northeast Regional Trade Show, 
Westchester Marriott in Tar- 
rytown, N.Y. Contact Karen Nagel 
of AMOA-NJ (908) 287-4990; FAX 
(908) 287-3079. 


June 7-9 

Joint AAMA/AMOA Government 
Affairs Conference, Hyatt Capitol 
Hill and the Washington Court on 
Capitol Hill, Washington, D.C. Con- 
tact either AAMA (703) 494-2758 or 
AMOA (312) 644-6610. 

June 19-21 

Illinois Coin Machine Operators 
Association (ICMOA) Annual 
Meeting, Continental Regency 
Hotel, Peoria, Ill. Contact ICMOA 
(708) 369-2406; FAX (708) 369-2488. 
July 3-6 

Tornado National Championship 
of Foosball, Oklahoma City, Okla. 
Contact Tornado promotions (303) 
933-1170. 

July 17-19 

Amusement Operators of Texas 
(AMOTX) Annual Convention, 
Westin Paso Del Norte Hotel, El 


Paso, Texas. Contact Betty Ringo 
(817)325-1005 or Vancie Todaro (409) 
776-8287. 


July 17-19 

Pennsylvania Amusement and 
Music Machine Association (PAM- 
MA) Annual Trade Show and Con- 
vention, Seven Springs Mountain 
Resort, Champion, Pa. Contact 
Janette Polly (717) 232-5322. 


July 23-25 

Ninth Annual Billiard Congress of 
America International Trade Expo, 
Kansas City Convention Center, 
Kansas City, Mo. Contact Frank 
Zdy (619) 278-3877; FAX (619) 
268-9372. 


Sept. 10-13 

North Carolina Amusement 
Machine Association (NCAMA) An- 
nual Convention, Stouffer Winston 
Plaza Hotel, Winston-Salem, N.C. 
Contact NCAMA (919) 584-4833; 
(919) 584-6669. 


September 2-7 

Tornado World Championship of 
Foosball, Dallas/Ft. Worth Airport 
Hilton, Dallas. Contact Tornado 
promotions (303) 933-1170. 


September 15-17 

Fun Expo, Second Annual Family 
Fun Center & Miniature Golf Show, 
Convention Center, New Orleans. 
Contact Bailey Beeken, Bellwether 
Expositions (914) 682-2027; FAX (914) 
682-2152. 


October 1-3 

Amusement and Music Operators 
Association (AMOA) Expo ’92, 
Opryland Hotel and Convention 
Center, Nashville, Tenn. Contact 
AMOA (312) 245-1021. 


November 5-7 

National Automatic Merchandis- 
ing Association Trade Show and 
Education Sessions for Ven- 
ding/Foodservice Management, 
Washington Convention Center, 
Washington, D.C. Contact NAMA 
(312) 346-0370. 


1993 


March 11-13 

American Coin Machine Expo 
(ACME), co-sponsored by Play 
Meter and AAMA, Las Vegas 
Hilton Hotel and Sands Convention 
Center, Las Vegas, Nev. Contact 
W. T. Glasgow Inc. (708) 333-9292. 
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ve been known to occasional- 

ly write things that people 
disagree with or flat-out dislike. 
That’s fine—in fact, it’s healthy. 
The point isn’t to make everyone 
happy; rather, it’s to throw out an 
idea for the readers to chew on 
and consider. I may be heading 
down that road again, but here 
goes. 

If I had to choose one word to 
describe the mood at ACME ’92, it 
would be ambivalent. Usually the 
electric feeling of a national trade 
show hits me the minute I reach 
the floor. I didn’t get that feeling at 
the start of the show, and it never 
materialized. Part of it, I’m sure, 
could be attributed to operator 
attendance being down. There 
wasn't the normal adrenaline 
rush of being packed like a sar- 
dine on the aisles, a la a Manhat- 
tan sidewalk at noon. But there 
was more. 

I didn’t sense the usual trade 
show joie de vivre, the banter, the 
chatter, the playful ribbing. Faces 
that routinely carried smiles were 
dour; a few moments of bull- 
shooting was replaced with short, 
businesslike hellos. The special 
spark that characterizes a major 
coin-op amusement shows was, to 
my eyes, missing at ACME ’92. 

I shared my thoughts with 
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—! LAST WORD 


Was something 
missing? 





various operators while at the 
show. One said, “What’s new? I 
haven't been to a show that ex- 
cited me in years.’ Another com- 
mented, “Look around here. How 
many video games do yousee that 
will earn like Street Fighter IJ? It’s 
no wonder people aren't upbeat, 
considering the number of 
mediocre games to choose from.” 
Indeed, in the vast video game 
category, only Capcom’s Street 
Fighter II, Champion Edition and 
Konami's X-Men were consistent- 
ly cited as must-buys. 

On one hand, operators may be 
unfair when they continually bash 
manufacturers, seemingly their 
favorite pastime. Who knows 
what operators want? They 
clamor for “something different, 
something different,” so manufac- 
turers give them a puzzle or 
cutesy game. Nobody buys it. If 
you re a manufacturer, what else 
is there to do but return to fighting 
games? When they spend big 
money to develop new technology, 
operators say, “Oh, it’s nice, but 
how can I afford it?” 

On the other hand, at 25 cents a 
play, it takes beaucoup quarters 
to pay off a game. Can operators 
be blamed for perusing the show 
aisles and proclaiming, “Sorry, I’ll 
pass.” Manufacturers complain 





that all operators want is that 
monster hit, not spending the time 
at shows to consider product that 
doesn’t overwhelm at first blush. 
Again, the operator would likely 
respond, ‘I can’t afford to giveita 
chance.” 

Unexciting product (the percep- 
tion by many, fair or unfair) and 
lower operator turnout. The latter, 
undoubtedly, was affected by our 
nation’s less-than-robust econo- 
my. When you're paralyzed by the 
fear that an economic tornado 
could touch down at any moment, 
can visiting a trade show be con- 
sidered anything other than a lux- 
ury? Others didn’t come because 
of the site—San Antonio—the day 
sequence—Sunday through Tues- 
day — or the usual: “All I need to 
do is visit my distributor to see 
what’s new.’ 

Maybe ACME ’92 was just an 
aberration, an off show. I hope so. 
I’d hate to think it was indicative 
of a long-term malaise that’s crept 
into the coin-operated amusement 
industry. UU 


Christopher Caire 
News Editor 
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